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TRANSFORMERS 


IVE your signs maximum sell- oe 

ing power. See that they have TIME SWITCHES 
the same unfailing, uninterrupted 
service that General Electric ae CABLE 
equipment gives to these. Let Gen- 
eral Electric equipment stand be- LAM P S$ 
hind your signs. 
Make General Electric your head- FUSES 
quarters for electric sign equip- 
ment. For your convenience, and 
to insure prompt delivery, stocks 
are maintained in warehouses 
throughout the country. Call the 


nearest G-E sales office. General 
FI ‘ Ss Fifty-eight G-E transformers and 8,208 G-E 
ectric Company, chenectady, lamps keep this Chevrolet spectacular flash- 


New York ing its message. 


This identification display 
is operated by 22 G-E 
transformers. 


Six 15,000-volt G-E 

transformers are used to 

tlluminate the letters on 
this store front. 


# Seen 


"THIS EMBLEM PROTECTS YOU G-E cable, transform- 
ers, lamps, and fuses 
keep this Schenley spec- 
tacular selling its mes- 
sage on New York’s 
“Great White Way.” 


ELECTRIC 


Seven miles of G-E cable and 5,800 G-E transformers 
were used in this record-breaking sign order for the 
Schlitz Brewing Co. 


GENERAL 
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Promote the Sale 
of Point-of- Purchase (s 
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U. S. Patent 
No. D 93,321 


Rectangular 


Angle Reflector 


' Spade Reflector 


Angle Reflector 


bristling 
with 
Selling 
Points 


Unique and original in design—sturdy, in- 
conspicuous, completely weatherproof, one- 
piece construction. Wide and perfect light 


diffusion with a smaller lamp. 


Straight line cut-off of light at top of sign. 
Has set the standard for the industry—a 
continuing favorite with sign men, plant 


owners and advertisers. 


Originated by QUAD. Simple, strong con- 
struction. Easy to wire and clean. The 


“stand-by” of the trade. 


Write for Details 


QUADRANGLE MANUFACTURING CO. 


28 South Peoria Street 
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COMING 


On the readers’ horizon ... coming, for 
variety, an article written by a young man 
under a South Seas sun describing the ideal- 
ist’s approach to color in poster art... . 
“Color in Process Printing,” No. 14 in Wil- 
lard E. Moore’s Hints and Helps in Process, 
will include a color wheel that IS different. 
. .. Harry L. Hiett, process pioneer, whose 
twenty-article series closed in the December, 
1934, issue, promises to have more articles 
on process soon, ...C. W. Kronmiller of 
the G. E. specialty transformer division has 
prepared a special article for SIGNS of the 
Times on radio interference from luminous- 
tube signs. ... A review of recent big-city 
electrical advertising installations is now in 
compilation. . .. Fuzzy Carter, the boy who 
made good in the small city and who has 
an article in this issue, will probably have 
more to say in future numbers if his first 
article “takes.” ., .In next issue, George 
W. Kadel, who is getting some favorable 
reaction to his articles on dynamic symmetry 
in sign and display design, will continue his 
discussion on twenty-four-sheets. . .. Alf 
R. Becker’s next and fortieth alphabet will 
be Modern Round-Cornered Bold. ... Two 
Chicago artists—Charles Stanis and Roy 
Ayres—have joined forces in preparing an 
article on layout in poster and theatre dis- 
play art, which may be the first article in 
a series if their determination sustains. . 
and more.... 


SIGN WEEK 


Sign Week is from March 11 to 16. Every 
sign company and every sign supply and 
equipment company should consider it a 
duty to make some promotional effort dur- 
ing the week. It is the industry’s one op- 
portunity of the year to participate in a 
unified effort to promote the sale and use 
of more and better advertising signs. A 
window display, signs on buildings and 
trucks, outdoor posters, a sales letter, a 
newspaper advertisement, an advertising 
blotter or folder—these are things that any 
company can sponsor in a more intensified 
effort during the week to advertise its busi- 
ness, to help increase its sign sales, and to 
help improve business in general. 


WARNING 
SIGNS OF THE TIMES EMPLOYS 


NO TRAVELING SUBSCRIPTION 
AGENTS. 


MARCH. 1935 


HOW TO 


SLASH 


COSTS 


on your 


OUTDOOR BULLETIN and SIGN PAINTING! 


New RONAN colors give unusual savings 
Apply taster--dry quicker--wear 50% longer 


Every dollar you save, is clear profit. Here’s a 
way to save many dollars by reducing your time and 
labor costs—a way to produce more attractive, longer- 


lasting bulletins and signs. 


Simply give your painters the new RON-KOTE 
Synthetic BULLETIN COLORS to work with, in- 
stead of old type oil paints. 


How you savef 


RON-KOTE Bulletin Colors are liquid, ready to 
use. They waste no time in mixing or thinning. Your 
men lift the lid and go to work with easy, smooth 
strokes and clean, sharp cutting-in. RON-KOTE col- 
ors give exceptional hiding power and covering capac- 
ity, and level evenly. Dry to a full, high gloss that 


needs no varnish coat. 


“Bad W eather” danger reduced! 


Send your men out, even in threatening weather. 
RON-KOTE colors dry to touch in 2 to 4 hours and 


Ron-KorTe 


Synthetic 


BULLETIN COLORS 
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will not streak or wash off. Spotting from road dusts 
is reduced. Signs can be re-coated in 18 hours, at ordi- 
nary temperatures. Tests prove RON-KOTE colors 
wear 50% longer than oil paints. Signs need painting 


less frequently, and stay attractive much longer. 


Use on any surface?! 


RON-KOTE colors work equally well on metal, wood, 
brick and glass. Unusual adhesions on glass or trans- 
parent signs. Made in twenty strong, clear colors and 


Black and White. Try these improved colors. Ask 


your jobber for them. 


SEND COUPON for color cards, ain 


tails and name of nearest distributor. 


T. J. RONAN CO., Inc. 


749 East 135th St.. New York City 


UNANS 


FILL IN and MAIL TODAY 


T. J. RONAN CO., INC., ST3 
749 E. 135th St.. New York City 


Gentlemen: 


Send color cards, details and name of nearest dis- 
tributor of RON-KOTE BULLETIN COLORS. 
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@ Whenever the combination of good appearance and durability are 
required, it is definite economy to use Superior Galvannealed Steel 
Sheets. They possess specific advantages for quality sign work found 
in no other sheets. Among the advantages of Superior Galvannealed 
are high resistance to rust, a matte surface that takes and retains 
the finish and a quality that will withstand difficult forming operation 
without fracture of the coating. 


THE SUPERIOR SHEET STEEL COMPANY, Canton, Ohio 


Division of Continental Steel Corporation 


OPEN HEARTH STEEL SHEETS SUPERIOR GALVAN. 


N spe a2 a oo = 

oe ° e t t t t- 

Black, Single Pickled, Galvanized, ip, heatreated : zinc coat 
t t 

Long Ternes, Super-Metal, Galvan- pel “rendering it highly 


“ 409 ‘6 : rust-resisting and provi 
nealed. “Konik” and “Copperior” ing a superior suriace for 


steel sheets. paint, Jacnaieen or enamel 


SUPERIOR 


COATED SHEETS j02 20% Deowmaunt constuction 
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They're off! . . . pounding hoofs . . . distended nostrils . . 
every muscle tense . . . driving . . . driving . . . driving . . . down the 
home stretch they come . . . and from that group of promising thorough- 


breds, one and only one emerges A WINNER. 


In outward appearance all transformers look very much alike. But one 
and only one is best fitted to withstand that grueling pace, the constant, 
relentless grind of electrical transformation, without faltering in its duty. 
Place your bets, gentlemen, and let the record of past performance be 


_ your guide. Pick SOLA and you pick a winner—the transformer in which 


are incorporated ALL the major electrical and mechanical improvements 
that have been effected in recent years. 


SOLA ELECTRIC CO. . . . 2525 Clybourn Ave. . . . Chicago 


SOLA 


CORE-TYPE CONSTRUCTED 


LUMINOUS TUBE TRANSFORMERS 


For these Sign Lighting Jobs- 


Specify these Benjamin Fixtures 


“MASTER” 


for Poster Panels, 


Wall 
and Roof Signs, large Bul- 


~ 
Seeecunaatenn 


letin Boards, etc. 


“"EMBLEM” 


for emblem and similar 
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small circular signs. 


“BULLETIN” 


for small rectangular signs, 
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Utility Floodlights 


for painted boards and 
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very useful for many loca- 


tions. 


Side outlets for straight conduit en- 
trance; no ells, bends, offsets or 
goosenecks. 


Benjamin Sign Lighting Reflectors have 
been long and favorably known to 
sign men, large sign users and electri- 


cal contractors. eee ‘ 
Whatever the sign lighting requirement 


may be, you will find in the Benjamin 
line an appropriate reflector, made to 


Outstanding features, common to all 
Benjamin sign reflectors are: 


Porcelain Enameled Steel Reflectors. 
Impervious to heat, cold and the 
wear and tear of outdoor exposure. 
Fittings sturdily made and weather- 
proof and weather-resisting. 

Easy to install and maintain in per- 
fect alignment. 

Easily kept clean and easily lamped. 
Neat and inconspicuous in daytime. 
Uniform illumination; minimum spill- 
age over top of board; no scallops 
or shadows. 


the highest standards of illuminating 
engineering practice and certified by 
Benjamin to give outstanding perform- 
ance over long periods of service. 


© oa « 
Benjamin stocks are readily available. 
Benjamin has set up a system of dis- 
tribution so that you are never sepa- 


rated by more than a few hours from 
a source of supply. 


BENJAMIN ELECTRIC MFG. COMPANY 


General Offices and Plant 


DES PLAINES (Chicago Suburb) ILLINOIS 


New York 


Divisional Sales Offices 


Chicago 


TRADE MARK 


San Francisco 
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National Advertising 
at the Point of Sale 


point of purchase. All advertising 

is directed to create buyer action 
at the buyer’s own source of supply. 
Recognition of this vital fact is respon- 
sible for increasing use of standardized 
signs by national and regional advertis- 
ers. Established trade names and trade- 
marks and designs with which potential 
buyers are made familiar through printed 
advertising and radio descriptions be- 
come symbols of guaranteed merchan- 
dise and service. The repetition of these 
emblems at the point of purchase keeps 
buyers constantly reminded of conveni- 
ent sources of supply and increases the 
value of all advertising used to develop 
buyer consciousness of the product, its 
usefulness, and the desire of its posses- 
sion. 

“Look for this sign” is a common re- 
quest in publication, radio, direct-mail, 
and street-car advertising. Impressed 
with visual and verbal descriptions of the 
signs, the buyer has little trouble in find- 
ing a local source of supply if the adver- 
tiser has made his promotion complete 
with point-of-purchase signs and dis- 
plays. 

One of the most impressive examples 
of a national advertiser’s use of signs 
in making a potential market conscious 
of the existence of a desirable product, 
and in building sales by identifying local 
sources of supply is the consistent sign 
advertising campaign of the Coca-Cola 
Company which has made Coca-Cola 
America’s most widely known and con- 
sumed thirst quencher. Its example and 


- focal point of sales is at the 
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its success have been an inspiration 
to thousands of advertisers who have 
sought equally sizable markets. 

In the earlier days of advertising, 
when pioneers in the use of sign adver- 
tising were few, almost any sign was dis- 
tinctive because of the absence of com- 
petitive advertising. In the present age 
of increased competition, sign advertis- 
ing must be distinctive and possess in- 
dividuality that makes it stand out as 
representative of the quality of the prod- 
uct it advertises and the responsibility 
of the producer. Such is the sign ad- 
vertising that is bringing returns on the 
investment today. 


At the point of sale—the vital spot in the 
advertising campaign. 


Sign advertising sold at a price that 
robs the signs of their character, dur- 
ability, and distinction, is not a sound 
investment for any advertiser. It is not 
a credit to the advertiser, the product, 
the dealer at the point of purchase, or 
the community where it is displayed. 

Representative sign advertising is that 
which builds confidence in the advertiser 
and his products with the sense of secur- 
ity in the buyer’s mind that his invest- 
ment is protected. The buyer’s con- 
fidence must be obtained to make the 
first sale, and continuous advertising 
keeps the buyer sold by giving him the 
satisfaction that he has made a good 
investment. 

Volumes have been written, and the 
truth has also been repeated verbally, 
that sign advertising produced at a sac- 
rifice to quality, character, and profit is 
not a good investment for the advertiser, 
nor promotional of sign advertising as a 
medium for creating and increasing a 
market. This fact will always have to 
be kept foremost in the minds of sign 
salesmen and continuously transmitted to 
the minds of advertisers. This is an 
educational program that will never have 
an ending and greater progress in the 
advancement of the medium will not be 
made until the sign manufacturing in- 
dustry has thoroughly sold itself on the 
realization that effective sign advertising 
is the result of creativeness and the as- 
sembly of materials and equipment, and 
not materials and equipment as such. 

National advertisers who have ac- 
knowledged their faith in the potentiality 


ee 


of sign advertising by their continuous 
use of the medium include ‘the most 
widely known and universally used 
products and services. 


ECENT sign advertising campaigns 

conducted by national and regional 
advertisers include the dealer identifica- 
tion sign campaign being conducted by 
the General Electric Company, featuring 
the G. E. “Ten Best Home Servants.” 
The introduction of these signs brought 
a hearty response on the part of G. E. 
dealers, reports J. W. Spaulding of 
Maxon, Inc., advertising agency, Cleve- 
land, handling the account. 

The signs, which are being produced 
by the Lackner Company, Cincinnati, 
were designed primarily for the purpose 
of identifying G. E. dealers who handle 
a full line of General Electric home ap- 
pliances. In all, more than 750 of the 
“Home Servants” displays are now do- 
ing service at dealer locations, and it is 
anticipated that many more will be 
placed within the next few months. 
Decalcomania signs for use on windows 
in connection with the lamp and tubing 
sign displays have been supplied by the 
Meyercord Company, Chicago. 

The signs form a part of the G. E. 
“Ten Best Home Servants” identifica- 
tion program. They are provided in 
three sizes. The small sign is 41 by 31 
inches with a 24-inch monogram, double- 
faced, etched flashed opal glass faces, 
illuminated with lamps, suspended with 
a chromium-plated supporting bar and 
chrome-banded shell. The colors are 
blue and white. The medium-sized sign 
is 53 by 40 inches with a 30-inch porce- 
lain-enameled monogram superimposed 
with a blue luminous-tube border and 
red tubing letters. The lower panels are 
of flashed opal glass. The large sign is 
70 by 54 inches with a 36-inch mono- 
gram, and constructed the same as the 
medium-sized sign. 


NDER the direction of I. M. Jerni- 

gan, new Chicago manager for the 
Coca-Cola Company, 1,000 double-faced 
porcelain-enameled “fountain service” 
signs have recently been erected in Chi- 
cago, and another: thousand have been 
placed in the suburban area around Chi- 
cago. The signs were produced by the 
Tennessee Enameling & Stamping Com- 
pany, Nashville. Special dealer signs 
have also been erected at prominent 
locations. 

The Union Oil Company of California 
is promoting its Triton motor oil with 
4,000 specially designed display racks 
on which 3/16-inch tempered Masonite 
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Wise advertisers know that campaigns 
directed to retail trade are no longer 
completely successful without adequate 
identification advertising. 


signs are attached. The signs are proc- 
essed on both sides and were produced 
by the Smith-Martin company, Los An- 
geles, who originated the sign design. 
In producing the signs the Masonite was 
first cleaned with the Union Oil Com- 
pany’s own cleaning solvent and then 
run through a coating machine for a 
coat of synthetic oil primer. The panels 


Displays such as these at points of sale 
have compelling power in helping dealers 
to sell advertised products. 


were then resurfaced by sanding. After 
processing the copy with synthetic 
enamel, the signs were given a coat of 
clear lacquer to provide them with a 
high gloss. The steel racks for these 
displays were supplied by the Wire & 
Metal Manufacturing Company, Glen- 
dale, Calif., specialists in merchandise 
presentation, who also supplied 17,500 
bulletin holders. 

“We feel that the rack makes a com- 
pelling point-of-sale display which will 
materially help the dealer sell Triton 
motor oil,’ states E. W. Hutton, man- 
ager of the lubricants and special prod- 
ucts department of the Union Oil Com- 
pany. The racks were designed espe- 
cially to work into a harmonious en- 
semble with the cans and the sign. The 
design for the rack is patented by the 
Union Oil Company. 

“The practical angle was not forgot- 
ten,” states Hutton. “The spread of the 
legs is such that the rack is quite steady 
even in a strong wind and they can be 
collapsed to allow easy shipping of the 
device.” 

EVERAL years ago the Standard Oi 

Company of Ohio started to use their 
standardized oval neon point-of-purchase 
signs now so familiar to every motorist 
in Ohio. They have become a symbol 
or trade-mark for Sohio products and an 
intregal part of the company’s advertis- 
ing program. “This Sohio program is, 
to our knowledge, the best and most 
complete ever carried out in this coun- 
try,” says Leslie G. Smith, Sohio adver- 
tising manager. “We have almost entire 
coverage in Ohio and have so tied-in 
these signs with other advertising as to 
form a continuous intregated campaign. 
Sign maintenance has been a small item 
and most of the units have already paid 
for themselves.” 

Instead of leasing these signs to deal- 
ers on a service basis, the Standard Oil 
Company bought them, erected them, 
maintains them, and rents them to deal- 
ers. The plan is such that the company’s 
original investment is amortized and 
written off at the end of three years. 
After this time it continues to serve at 
a profit in both identification and in- 
creased sales. Good design, sound con- 
struction, and low maintenance cost have 
made this possible. 

The Sohio sign was originated by M. 
H. Irwin, president of Irwin-Walker 
Displays, Inc., Cleveland, who in 1930 
interested the officials of the Standard 
Oil Company of Ohio in a state-wide 
identification program for their many 
service sta- [Continued on page 35] 
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Group Activities in 
Sign Week Promotion 


OCAL cooperative group promo- 
tional activity among sign com- 
panies and sign supply companies 

is one method of Sign Week participa- 
tion from March 11 to 16 that gives all 
an equal opportunity to benefit from the 
event at a minimum per capita expense 
in proportion to the extent of the promo- 
tional activities. In cities where active 
local sign associations and local unions 
are operating, the group method of pro- 
moting sale and use of more and better 
advertising signs during Sign Week 1s 
the logical method. In other cities there 
should be no reason why the sign men 
and sign supply men can not get together 
for a week of friendly cooperation in 
their own best interests. Usually, the 


Window displays shown 
on this page were 
installed during Sign 
Week through cooper- 
ation between lighting 
companies and sign 
firms. At top is one of 
several windows used 
by the Rochester Gas 
and Electric Corpora- 
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only requirement is that someone starts 
things to happening. 

Things did happen through group ac- 
tivity in many cities during Sign Week 
last year. Foremost among the group 
campaigns was the one staged by the 
Associated Sign Contractors of Spring- 
field, Mass., described on pages 24, 25, 
26, and 27 of the January SIGNS of 
the Times. It was a Sign Week sales 
promotion program that can be used in 
any city, large or small. 

Three sets of pictures are shown here. 
One set shows window displays installed 
during Sign Week last year through co- 
operation between lighting companies 
and sign companies. Another set shows 
Sign Week window displays installed 


through cooperation between supply 
companies and sign companies. The 
third set shows displays that resulted 
from local sign association participation 
in the Sign Week event. 

The lower picture in the first set shows 
the display resulting from cooperation 
between the Wisconsin Gas & Electric 
Company and the Tri-Ad Sign Company 
and Stoneman Signs in Kenosha, Wis. 
The other picture shows one of several 
windows used by the Rochester Gas and 
Electric Corporation, Rochester, N. Y., 
to aid Rochester sign companies in in- 
creasing sign sales with Sign Week dis- 
plays. 

Sign supply stores are one of the logi- 
cal channels through which to place the 


tion to aid local sign 
companies in increas- 
ing sign sales. The 
other display was spon- 
sored by the Wisconsin 
Gas & Electric Com- 
pany in cooperation 
with the Tri-Ad Sign 
Company and Stone- 
man Signs of Kenosha. 
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Sign Week window display. They 
usually have the window space, they are 
usually prominently located, and they are 
also usually eager to cooperate with the 
sign men, provided that all or most of 
the sign companies participate in the dis- 
plays. The larger picture in the second 
set shows the attractive display that Bert 
L. Daily, sign supply dealer, had during 
last year’s Sign Week in cooperation 
with Dayton sign companies. Daily was 
willing to give all the cooperation re- 
quired and a successful display was the 
result. 


“The only thing we regret,” he said in 
reporting his activity, “is that we could 
not get more support from the sign com- 
panies in Dayton to display their signs 
and advertising cards.” He will no doubt 
have another display this year from 
March 11 to 16, and Dayton sign com- 
panies should get in touch with him if 
they have not already done so. 


The other picture in the second set 
shows how the Cook Paint and Varnish 


wernaitt 


eae 


ALTERAC TIVE | 
KGROUNDS. 


Company worked with the Kansas City 
Sign Contractors’ Association in sign 
sales promotion during Sign Week last 
year. ! 

The top picture in the third set, show- 
ing association participation, is one of 
four large down-town store windows ob- 
tained last year by the Lansing Sign 
Craft Association for its Sign Week dis- 
plays. The association also advertised 
during the event with newspaper space, 
tire covers, and a large banner across one 
of the main streets of Lansing. The ac- 
tivity brought favorable newspaper pub- 
licity as well as increased public interest 
in sign advertising. 

The other picture in the third set is 
another display used in the Kansas City 
Sign Contractors Association’s Sign 
Week campaign last year. The activi- 
ties of that association were not limited 
to windows. General supervision of the 
association’s Sign Week program was in 
charge of an advertising and sales com- 
mittee that did its work well. Five 
twenty-four-sheets advertising the event 
were posted on prominent panels donated 


How sign supply companies and paint stores can cooperate with sign companies in sign 
sales promotion during Sign Week. The Cook Paint and Varnish Company in Kansas 
City and Bert L. Daily in Dayton helped make these displays possible. 
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Local sign associations can do wonders 
in Sign Week work. At the top is shown 
one of the Lansing Sign Craft Associa- 
tion’s four windows used last year, while 
the smaller picture is of a display in the 
Kansas City Sign Contractors Associa- 


tion’s campaign. Both associations also 
used other advertising. 


by the G. O. A., and about 100 auto- 
mobile bumper signs were displayed on 
trucks and cars of member companies, 
employees, sign supply companies, and 
maintenance companies. 

Faced with this array of evidence, 
there.can be no denying that local co- 
operative group promotional activity 
among sign companies and supply com- 
panies is a successful method of Sign 
Week participation. There can be many 
such successes during this year’s Sign 
Week, March 11 to 16. Usually, the 
only requirement is that someone start 
things to happening, and to happening 
before the day before Sign Week. Time 
grows short. Arrangements should be 
made now. And if your community 
needs someone to start things to hap- 
pening—start them yourself. It will be 
for your own good and for the good of 
the sign industry. 
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MODERNIZE WITH 


USE RELIABLE 
CHIVAC ELECTRODES! 
IT PAYS! 


NO HOUSING TROUBLE WITH CHIVAC ELECTRODES 


The mica disk insulator which centers the cathode in the glass 
envelope is an exclusive ChiVac development. The cathode 
cannot fall against the glass envelope and cause breakage dur- 
ing bombardment or when used with housings in outdoor signs. 


E-100 Series CHIVAC ELECTRODES 
FOR USE ON 30 M.A. TRANSFORMERS 


The shells are thoroughly degasified and chemically treated 
by the exclusive ChiVac Process. The open end of the shell 
is constricted to confine the emission to the inside of the cath- 
ode. The cathode is rigidly centered in the glass envelope by 
COMPLETE SUPPLY means of the India Ruby mica insulating disk. The disk is 

SERVICE firmly anchored on the cathode and cannot slip off. Since 


Lower Costs 
Improve Products 
Increase Production-Profits 


SIGN CABLE 
CORNING GLASS TUBE 
DUBROVIN GAUGES 
ELECTRONIC GAUGES 
McLEOD GAUGES 
McMAHAN RISERS 
CHIVAC RISERS 
OWEN RISERS 
KOLUX RISERS 
CENCO VACUUM PUMPS 
THORDARSON BOM- 
BARDERS 
THORDARSON TRANS- 
FORMERS 
CHIVAC TEST COILS 
RIBBON BURNERS 
CROSSFIRES 
HAND TORCHES 
U. S. RUBBER HOSE 
CHIVAC MERCURY 
PUMPING POSITION 
BLOWERS 
GAS BOOSTERS 
STOPCOCKS 
STOPCOCK GREASE 
KOLUX HOUSINGS 
SIGN FLASHERS 
UNIVERSAL PORCELAIN 
PRODUCTS 
SIGN HARDWARE 
CHIVAC ELECTRODES 
RECO FLASHERS 
FAHNESTOCK CONNEC- 
TORS 


LINDE GAS 
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the cathode is centered in the glass envelope, it cannot touch 
the glass envelope, thereby causing a crack in the tube. It 
completely eliminates breakage at the housing due to the fact 
that the electrical strain is removed from the glass envelope. 
Dumet wire leads are clamped into the cathode under several 
tons’ pressure. The dumet seals are extra long and every one 
is guaranteed to be free from bubbles or leaks. Glass envel- 
opes are annealed and the open end constricted to 12 mm. to 
permit speedy sealing to the tube. Since the majority of tub- 
ing used in luminous tube signs is 13 mm. or less, this one 
feature alone saves many minutes of the glass blower’s time 
during a day’s work. This electrode is especially recom- 
mended for high speed production where a minimum amount 
of time can be allowed for bombarding and pumping. 


Electrode—Plain copper element....... P 


Electrode—Barium treated element..... ; 
Electrode—SP-4 metal element........ ; 


Electrode—Chemically treated element. 
For white and gold tubes... . 


YOU CAN SAVE TIME AND MONEY BY ORDERING FROM 
CHIVAC. YOUR MONEY BACK IF YOU ARE NOT SATISFIED. 


1120 NORTH 


Sign Week windows used in Ashland, Wis., last year by the Gundry Sign Service and 
the Bay Poster Advertising Company. 


Sign Week Promotion 
in the Small City 


Sign Week, March 11 to 16, is 

something that can be participated 
in by the sign men in the small cities as 
well as those in the big ones. As a mat- 
ter of fact, sign men in the small cities 
have the advantage over the big-city 
signists in this respect. 

In the past, window displays and 
newspaper advertising and publicity, be- 
sides sign advertising and direct-mail 
advertising, have been the most popular 
methods of Sign Week promotion in the 
small cities. They have been found to 
be effective methods, too. The expense 
is not prohibitive; a little work is re- 
quired, but the results are sometimes 
staggering. 

The accompanying pictures tell better 
than words the story of Sign Week pro- 
motion as it was practiced last year in 
the smaller cities. They illustrate what 
has been done and what can be done in 
the small city during Sign Week, March 
11 to 16, to promote the sale and use of 
more and better advertising signs, and 
thereby to help the sign maker, the sign 
industry, and business in general. 

With the right approach, the sign man 
in the small city has little difficulty in 
interesting the hardware dealer from 
whom he buys or the lighting company 


Si sales promotion during coming 
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with whom he cooperates or the paint 
store where he deals, or even the drug- 
gist to whom he sells his product, in 
donating window-display space for un- 
usual displays centered around the sign 
arts. 

Here is a typical example of what 
might happen. 

Mr. Signist is a young, ambitious fel- 
low. He wants to participate in Sign 
Week. He approaches his hardware 
dealer as a logical cooperator in Sign 
Week work. 

“Jim,” he says, “next week is a big 
event in the sign business, and I’m in on 
it, and you are, too.” 

Jim smiles and looks interested. That 
will mean more business for him, he 
thinks. 

Mr. Signist opens a magazine of 
which he always carries several copies 
with him in his brief case whenever he 
is on the hunt for business. 

“This is last month’s SIGNS of the 
Times,’ he explains as he turns the 
pages. : 

Jim nods and looks with interest. He 
knows about that wonderful magazine. 

“Here itis. They tell all about it here 
and they show what others have done 
during Sign Week, a national campaign 
to sell more and better signs. This year 


I want to do something big and make a 
good showing so I can get some of this 
Sign Week business. And you, Jim, can 
help me do it. You have two dandy 
windows out there, and you know what 
a good display man I am. Let me put in 
a Sign Week display that will make the 
crowds come to your store just to see 
those windows. It will help us both, 
Jim, in more ways than one.” 

So it is arranged between Mr. Signist 
and Jim to devote the hardware win- 
dows to Sign Week displays from 
March 11 to 16. 

Time grows short for Mr. Signist. He 
hustles over to see Ed, his druggist, and 
sells him a score of counter cards and 
on the idea of devoting one of his win- 
dows to fancy display-card and poster 
work during Sign Week. 

There are two vacant stores in town 
that are for rent. Their windows are 
dirty and contain ineffectual “for rent” 
cards. Considering the way those win- 
dows look there is no inducement for 
anyone to rent the stores. Mr. Signist 
gives them the once-over and hurries to 
see Joe, who owns them. He tells Joe 
about the big nation-wide six-day sign 
sales campaign that will be loosed upon 
the country from March 11 to 16. He 
tells Joe how he is taking part in the big 
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THEN THE DELIVERY 


Ne Your Armco Distributor is 
more than a supplier ... he’s your 
friend. When you're in ined: of 
sheet metal, he is mighty quick on the 
trigger, gets it to you right on the 
dot. He knows that rush sign jobs 
won't wait. 


He’s your friend, too, because he 
handles special Armco sign grades 
of sheet metal—the right grade for 
the right use. Whether you need a 
few sheets or a few hundred sheets, 
he’s ready to make immediate de- 
livery of good, sure-working, cost- 
reducing metal. 

The handy guide tells you what the 
Armco Distributor stocks, in all the 
sizes and gages you require. You 
can depend on every sheet being 


DEPENDABLE SERVICE 
ARMCO DISTRIBUTOR 


right, because it is literally “tailor- 
made” for your purpose. 


Back of this distributor are the 
great mills of Armco, one of the 
world’s largest producers of special 
iron and steel sheets for industry’s 
many exacting uses. Armco makes 
more than three hundred different 
grades of sheets, strip and plates. 


Get acquainted with the nearest 
Armco Distributor. You will save 
time, money and trouble by dealing 
with him regularly. You will like 
his friendly, interested service, his 
willingness to help you work out 
your sheet metal problems. Look 
him up in your telephone directory 
—or write to us for his name. 


AND FINALLY THE FINISHED SIGN 


Armco Metals Directory 


HOT-ROLLED ANNEALED SHEETS 
—for quantity signs, bulb and neon signs 
and other painted work. 


GALVANIZED SHEETS 


—for posters, bulletins, spreaders, and 
concealed parts of spectaculars. 


ARMCO ENAMELING IRON 


—the base metal to specify for flatness, 
unequalled bonding qualities and flaw- 
less porcelain enameled finishes. 


ARMCO STAINLESS STEELS 
—bright, rust-proof, non-tarnishing 
metals for letters, trim and other parts 


of neon and bulb signs, and spectaculars. 
Six different surface finishes. 


THE AMERICAN ROLLING MILL COMPANY 


SALES OFFICES AND DISTRIBUTORS 
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Only the best business block in town was good enough for last year’s Sign Week win- 
dow display of the Newby Sign Company of Sheridan, Wyo. The display was simple 
but effective, and results from it were so gratifying that a “repeat” is being planned 
by the Newby company for the big event this year from March 11 to 16. 


SALES 
SERVICE ” 


By showing samples of its products, the Ideal Sign Company in Elkhart, Ind., partici- 
pated in Sign Week promotion last year and placed this attractive display in the show 
window of the Borneman & Sons hardware store on Main street in Elkhart. 


Young “Chick” LaFay also exhibited samples of his work in the Sign Week window 
display he had last year in the window of a vacant store in the business section of 
Athol, Mass. 
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campaign, and he tells him how he, Joe, 
could put the town on the map and im- 
prove the appearance of its business dis- 
trict and of its vacant stores. Mr. Sign- 
ist presents a vivid word-picture of what 
the windows will look like dressed in 
Sign Week displays with flashing lumi- 
nous tubing and dazzling electric lamps. 

“Our displays will be like those,” he 
says, indicating pages 42 and 43 of the 
February SIGNS of the Times. 

“Fine!” says Joe. “That’s fine. Go 
ahead.” 

So Mr. Signist has those dirty win- 
dows cleaned, and he decorates them 
with some bright and lively displays of 
his signs—flashing signs, tube signs, 
miniature bulletins, and samples and 
units of equipment used in sign con- 
struction. He gets the use of those 
splendid windows during Sign Week for 
what it costs him to make an attractive 
“for rent’ card to place in each window 
for his friend Joe. 

When Sign Week is five days old, and 
when Mr. Signist is really getting wor- 
ried about the way his business is in- 
creasing with no prospects of a letdown 
for several weeks, Joe calls him on the 
telephone. 

“Here’s some sad news for you,” he 
laughs. 

“Tell me the worst, Joe.” 

“You'll have to be damned sure you 
get your display stuff out of that larger 
store as soon as you can tomorrow night, 
if you have to work all night. I just 
rented it out, thanks to you!” 

On March 16, Mr. Signist goes to see 
Ed, the druggist, about removing the 
Sign Week display. Ed gives him names 
of four more prospects who are inter- 
ested in the display cards in his window 
and who want some like them. 

“Leave the window in, kid,” pleads 
Ed. “It’s great stuff—novelty. More 
people come in and talk about that win- 
dow than any display I’ve ever had. 
Leave it in a few more weeks. [ll get 
you some more business with it.” 

Mr. Signist agrees and calls on Joe, 
the hardware dealer, to arrange for re- 
moving his displays from Joe’s windows. 

“Take’ em out? Hell, no, boy! Sign 
Week is just beginning. Let ’em in a 
few more weeks. They’re good for our 
business—yours and mine!” 

Plan now, before too late, what 
you will do to increase your sign sales 
during tenth annual National Sign 
Week, March 11 to 16, the industry’s 
one opportunity of the year to par- 
ticipate in a unified effort to promote 
the sale and use of more and better 
advertising signs. 
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WASHINGTON CROSSES THE DELAWARE AGAIN 


ride. He talked, of course, about crossing 

rivers. You know he has two big ones to 
his credit—the Delaware and the Styx. He was 
quite cocky about his accomplishments so I de- 
cided to show him a real river crossing—took 
him over the Philadelphia-Camden Bridge, with 
its six traffic lanes, and pointed out that twenty- 
seven thousand cars pass over it every day. On 
the whole he was quite mpressed. 


[ie other night George and I went for a 


“To think,” he exclaimed, “they build monu- 
ments to me for getting 2400 men across! And 
say, speaking of monuments, what 1s that struc- 
ture sticking up right in the middle of the 
bridge?” 


“Oh, that isn’t the middle of the bridge,” I 
explained, “it 1s built head-on to make vou 
think so. Its a new space development fo 
advertising purposes.” | 


“By Jupiter!” bellowed the old man. “Up 
until now I thought you fellows had me beaten 
a mile! But it takes an old strategist lke me 
to see the full value of a sign like that. Why, 
back in ’76 I had to ‘put across’ my ‘campaigw 
from a row boat—but with publicity like that I 
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could have sold the idea of America to all the 
King’s Horses and all the King’s, Men—even 
George III himself.” 


“Our commercial leaders,’ I replied, “aren't 
as slow as you think. The fact 1s, they also 
fully realize the strategic value of that sign in 
their ‘campaign ’.”’ 

“That's easy enough to understand,” rum- 
bled the old General, “as a matter of fact, tt 1s 
the center of interest for blocks away. By the 
way, who, may I inquire, controls that location?” 


To which I replied, “The R. C. Maxwell 
Company, Trenton, N. J., of course,” and I was 
just going to tell him that anyone who got hold 
of that location would be landing the best bar- 
gain since he crossed in ’76 when the alarm 
clock shattered my dream and sent George 
scurrying back across the Styx. 


But, believe me, it’s no dream about that 
illuminated Maxwell display. It’s a fact which 
deserves your investigation. 


Jot O. Rabbic 
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FOR SPRING BUYING.... 


as well as every buying time in the year, the Grumbacher cata- 
logue of Brushes, Colors and Artists’ Material ranks as first chief 


assistant in the sign shop and studio. 


If your favorite Dealer hasn't supplied you with a copy of this 


300-page, Spiral Bound book (often referred to as the Encyclo- 


paedia of Artists’ Material), then shoot along a note to us on 


your business letterhead and a copy will soon be on its way to you. 


Here are a few of the listings in the Grumbacher catalogue: 


BRUSHES 
Show Card 
Lettering 
Monogram 
High Liners 
Single Stroke 
Muslin 


Sign Writers’: 


Poster 
Tinting 
Grounding 
Quill 
Stripers 
Broad Liners 
Fitches 
Cutters 
Slickers 
Stipplers 
Retouch 
Designers’ 
Stencil 
Glue 
Blenders 
Graining 
Flowing 
Mottling 
Lacquer 
Bronzing 
Marking 
Architectural 
Rendering 
Easel 


Gilders' Tips 


OIL COLORS and SETS 
Mussini 
Mussini. Brilliant 
Matt Mussini 
Schmincke Finest 
Schmincke Pre-Tested 
Dusseldorf 
Gainsborough 
Schmincke Decorative 
Brilliant Decorative 
Mediums, Oils 


and Varnishes 


TEMPERA, WATER 
COLOR, POSTER, 
PASTEL— OTHER © 
COLORS AND SETS 


Schmincke Tempera 
Horadam Water Color 
Horadam Brilliant 

Art Students’ Water Colors 
Schmincke Poster 
Symphonic Poster 
Tornado Air Brush 
Show Card 

Superba Weatherproof 
Metallic 

Dry Colors 

Fresco Colors 

Photo Retouch 

Photo Tinting 
Schmincke Pastels 
Charcoal 

Drawing Inks 

Lettering Inks 


ARTISTS’ MATERIAL 


Spencerian Art Series Pens 
Glyder Lettering Pens 
Manuscript Lettering Pens 
Modeling Plastilina and 
accessories—tools 
Bloc Lino Tools, Inks 
and accessories 
Wood Carving Tools 
Stencil Knives 
Frisket Knives 
Frisket Paper 
Tracing Wheels 
Superba Rubber Cement 
and Masking Tape 
Thumb Tacks 


Easels 

Stretcher Strips 
Mahl Sticks 
Palettes 


Sketch Boxes 

Sign Writers’ Kit-Cans 
Painting Knives 
Smocks 

Art Studies 
Pantographs 

T Squares and Angles 
Pencils and Crayons 
Erasers 

Portfolios 

Canvas 

Sign Paper 

Artists’ Papers and Boards 


In addition to the pages of illustrations and descriptions there 
are many informative articles about sources of material, proc- 
esses, techniques, etc. Write today for your copy. 


M. GRUMBACHER 


462 West 34th Street 


Brushes, Colors, and Artists’ Material 
New York, N. Y. 


DRUG STORES DRAW TRAFFIC 


One-fourth of the pedestrian traffic enters 


the neighborhood drug store, according to 


results of an analysis made by the bureau 
of foreign and domestic commerce of the 
department of commerce. The analysis, 
based on studies made in St. Louis, revealed 
that twenty-six out of every 100 pedestrians 
approaching six neighborhood drug stores 
entered the stores. Five of the stores were 
on corners having street-car or bus stops, 
and one was in the middle of a block a 
short distance from transportation points. 

For the day as a whole, one person in 
every 3.8 persons entered the stores. The 
rate varies widely, however, for different 
periods of the day, and the ratio was found 
to be highest during the period from 10 
o'clock in the evening until midnight, when 
one person in every 1.9 persons entered the 
store. The ratio of traffic to customer ar- 
rival during the different periods of the day 
are as follows: 


Pedestrians 

Period per Customer 
Morning rush hours........... 7.3 
Mid-morning period ...... Petes 4.2 
LITT sb i cc. 3.7 
PAMCRCON nOUrs ... 2. obs. a. 3.7 
Marie mrrernGon 6.0.5 065658 0).. 44 
BANG MOTOR = Plessis 4.6 
Afternoon rush hours.......... 4.3 
TOM ek, Sa ae 2.8 
PE PS TSO EER ee 1.9 
Meratek i Sse NS 5.0 
Areva 8 6 re. Se 4.2 
Evering and: night. 66068... 3.1 


The data show that people are in a far 
better buying mood when they have leisure 
or are recreation bound: From this, it may 
also be said that the drawing power of the 
neighborhood drug store is better after 
nightfall than during daylight hours. People 
are least likely to buy when they are intent 
on other interests. 


NEW-CAR SALES, 1934 


Advertisers and outdoor advertising exec- 
utives and sales representatives and traffic 
flow analyzers are trying to estimate what 
effect the 1,888,557 new cars sold in the 
United States during 1934 are having on cir- 
culation values. Whether or not the make 
of car has anything to do with the pur- 
chasing power of the passing people, Chev- 
rolet boasts of leadership in passenger car 
registrations for the year, Ford ranks sec- 
ond, Plymouth third, Dodge fourth, Pon- 
tiac fifth, Oldsmobile sixth. Chevrolet 
proudly reveals the figures as follows: Chev- 
rolet, 534,906; Ford, 530,528; Plymouth, 302,- 
557; Dodge, 90,139; Pontiac, 72,645; Olds- 
mobile, 71,676. 


COMING AUTO SHOWS 

Among automobile shows scheduled to be 
held in March are: 

March 9-16—Bridgeport, Conn. 

March 9-16—Minneapolis Auto Trade As- 
sociation, Northwest automobile show, Min- 
neapolis auditorium, Minneapolis. 

March 16-23—Mankato Auto Dealers As- 
sociation, annual automobile show, armory, 
Mankato, Minn. 

March 17-19—Automobile show, auspices 
Times-Picauyne, municipal auditorium, New 
Orleans, 
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Contemporary bulletin displays for local accounts, designed by Foster & 
Kleiser artists in Los Angeles. L. G. Matthauser designed the Mullen & 
Bluett display; Arnold Armitage designed the displays for Bullock's, and 
J. Asanger designed the display for The Broadway. 
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For theatre lobbies, artists can exercise ability in making displays that will be in keeping with surroundings and yet be made into strong 
attention-getters by devices in light and color 
for the Fox theatre. 


The top picture shows an over-the-doors shadow box made by Ad-Craft, Inc., St. Louis, 


It was 37 by 20 feet, with background in three planes. The 9-foot circle was painted in oils by Charles Morganthaler, 
and the cut-out dancers in the foreground were made by August Krusz. 


Konesky for the Empress in South Norwalk, Conn. It was 22 by I5 feet, with background in grays. 
with silver, and the Shearer head was in water colors. 


The other display, a large set piece, was made by Thomas W. 


Cut-out lettering was white tinseled 


MARCH, 1934 


eS WORLD 


pple 
JARS 


ATE 


More ideas for lobby use. The Cantor shadow box was the work of Rolland Line, Capitol theatre, Sioux City, lowa. It was 16 by 12 
feet, center panel in vermilion with yellow cut-out letters, side panels black with green tinsel borders, extreme side panels in gold 
paper. The "Sequoia" display was one of seven 12-foot posters used by Artist LaRue G. Edwards, Loew's Rochester, Rochester, N. Y. 
The shadow box was built of Apollo satin stripe metal. The scroll-work set piece at lower right was made by Bob Ewing, artist for the 
Mars, Luna, and Family, in Lafayette, Ind. It is 7 by 4 feet and lighted from behind by twenty-one white lamps. Scroll work is in 


black and backed by rose-tinted crepe paper. 
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Theatre artists well know that change begets attention. Sometimes the public needs a pleasant surprise with an enticing display like the 
"Tak-A-Peep" poster that Tex Morris made for the Tabor theatre in Denver. Caricatures take well when used as the one of Rogers was 


used by Eddie Burgess, Rex theatre, Rapid City, S. D. At the Zaring theatre, Indianapolis, C. C. Cassady changes his mediums to give a 
new face to things each week. The Crawford portrait is one of his pastels. “Ladies Should Listen" is by John Cramer, art director, Fox 


theatre, Atlanta. 
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Lancaster theatre's new front on Jefferson avenue, River Water-color display made by Artist C. M. Griepenburg, Elks 
Rouge, Mich. Streamlined design, lamps, tubing, silhouette theatre, Rapid City, S. D., who is doing the display work 
letters, opal glass, and black facing contribute to the effect. for nine theatres operated by the Black Hills Amusement 
G. W. Platt designed the displays, and General Electric Company. 

Sign Company, Detroit, built them. For details, see 

page 62. 
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It is an art in itself to be able to design and construct display exhibiis that are pleasing to the eye, that invite attention, that have ad- 
vertising value, and that have the appearance of permanence, up-to-dateness, and completeness. 


are similar. The one at the top was built by John Maxwell, John Maxwell Displays, Rochester, N. Y. The other one is the work of R. M. 
Martin's display department of the Consolidated Gas Company of New York 


In those respects, these two exhibits 
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Alf R. Becker's Broadway Roman De Luxe alphabet, designed for exceptional 


display rather than for speed. For best results, the letters should be painted 


in the Becker series. Next month—Modern Round-Cornered Bold. 
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PATENT 4 CK 


‘ Fn, A . " BY KID 
use - >" . ~ NGO PUMD 
EXCLUSIVELY J aft | S ALWAYS 
TANGO _ 3 ‘ ROPER 
PUMPS i , 'S JET BLACK 
AND IMPROVE ¢ 
WITH WEAR 


This is one of ten de luxe traveling display ensembles made by Ad-Craft, Inc., of St. Louis, to window-advertise Tango pumps. The displays were con- 


structed of Masonite, and were lacquer-finished in black and white. The illustrations were made in oils by Charles Morganthaler, and the lettering 
was done by Otto Krallman. 


The Among the Artists department achieves its purpose when it presents informal glimpses like these of poster and display artists as the pro- 
fession knows them and as the world never sees them—in their studios at easel or bench. At the left is Bob Ewing in his studio at the Mars 
theatre in Lafayette, Ind. His specialty is crayon portraits, and he does work for the Mars, Luna, and Family theatres in Lafayette. Thomas 


Federico is shown in the center. He is a former theatre poster artist who is now operating his own sign and display service in Niagara Falls, 


N. Y. At the right is George R. Herron, member of the firm of Brumm & Herron, a commercial sign and display company in Lincoln; Neb. 
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RS Sr mE te ere me 


THE AMERICAN CRAYON COMPANY 


SANDUSKY, OHIO . 
BRANCH OFFICES: NEW YORK, SAN FRANCISCO, DALLAS 


Please send me a free jar of the color checked below. 
My preferred dealer is: 


| yl SST ses Reet ree aR Migs Peas ta ee oe La ay: OR DR SO 


TEES SSE RGGI re a cE op cmrtn Ce 1 Ca dP eae pe ON a 
pats ee Cine so eG a ae, DS yeh 
Black......... White......... Magenta......... Green.. 


Ultramarine......... or (your own selection).............. 


SIGNS of the Times 


editorials 


SIGN WEEK > 


ARCH 11 to 16 are the days 
M during which Sign Week pro- 
vides opportunity for unified 
promotion of all forms of sign and out- 
door advertising. Coming at the open- 
ing of the spring season, advertisers will 


be found receptive to promotional ef- 


forts. 

Sign Week might also be termed 
good-will week because back of the sales 
promotion theme is the purpose to create 
a better public appreciation of the value 
of all forms of sign and outdoor adver- 
 tising and the industry that produces it. 
Herein lies the opportunity for the indus- 
try to present its side of the case in re- 
sponse to abuse often placed upon it by 
competitive advertising mediums seeking 
all of the advertising dollar. 

Sign Week provides the stage upon 
which the respectability, the talent, and 
the place the industry holds in the busi- 
ness life of every community may be 
portrayed. It provides an arena of un- 
limited scope wherein everyone con- 
cerned with any phase of sign or out- 
door advertising production may cooper- 
ate to the fullest for the advancement of 
the industry as a whole. There are no 
strings, party lines, or boundaries. It is 
not an activity of any single group or 
faction. It is the opportunity of the 
entire industry to drop all selfish motives 
and to do things cooperatively in a big 
_ way for the advancement of all sign ad- 
vertising. To ignore this opportunity is 
to admit incapability of cooperation. 
Upon the sign industry rests the re- 
sponsibility for its own advancement and 
Sign Week presents the opportunity 
through which this can be accomplished 
for the greatest benefit of all. 


SPRING BUSINESS 


W JHATEVER else may be just 
around the corner, we are cer- 
tain that spring will not fail to 

show up. At this season of the year 

there are always fresh opportunities for 
new business in the sign and outdoor 
advertising industry. New displays are 
required to replace those that have out- 
worn their usefulness, and recondition- 
ing of displays that have suffered from 
the rigors of winter is essential to effec- 
tive advertising. 3 
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Spring also stimulates new activities. 
Plans that have been in the making dur- 
ing the winter months burst forth in 
actuality as humanity takes on a new 
lease on life with the turn of the season. 
Many large promotional campaigns are 
already under way and competition will 
result in cumulative activity. 

Those who have been permitting their 
signs to deteriorate deplorably during 
the recent hard years will find that they 
can not delay an investment in more and 


‘better sign advertising any longer if they 


expect to get their share of available 
business. 
It has been a long time since there has 


been a greater immediate need for new 


sign and outdoor advertising displays. 
The condition is the same in every part 
of the country and some genuine go- 
getting will produce increased business, 

Business men need to be reminded of 
the appearance of their present displays 
and the need for new and more displays 
to increase their own business volume. 
They may have been so occupied with 
their internal affairs that they haven’t 
taken the time or thought to appraise 
their advertising displays. 

Signs that have been in use for any 
length of time are likely in need of re- 
conditioning or replacement to make 
them fully efficient. 

The market is ripe for a notable in- 
crease in sign and outdoor advertising 
sales and aggressive effort will cause 
this business to materialize. 


ACHIEVEMENT 


EHIND every achievement may 
B be found proof that men have 
worked together to attain their 
goal. This is true in every inspired 
purpose from the founding of families 
to the founding of nations. In commer- 
cial life achievement becomes the accom- 
plishment of improved products for the 
usefulness of mankind and _ ultimate 
profit as the symbol of success. 

What man has achieved is often jeop- 
ardized by those impelled to destroy that 
which has been legitimately and honor- 
ably created. On these occasions the 
jeopardized need the support of clear- 
thinking men who have a sense of jus- 
tice and ability to obtain it. Only through 
cooperation and a thorough knowledge 


and understanding of problems can this 
be attained. 

An illustration in point is the present 
cooperation on the part of the sign man- 
ufacturers of Ohio with the Ohio Cham- 
ber of Commerce and advertising brew- 
ers, to protect the legitimate rights of 
the brewers and the sign industry in the 
use of signs to advertise beer. The sit- 
uation not only involves the inherent 
rights of the two factors named, but all 
those who obtain their livelihood in whole 
or in part from these industries, and at 
a time when every effort should be ex- 
pended to keep money in circulation and 
public relief minimized. It has brought 
the sign industry in Ohio in closer rela- 
tionship with all industry to the end that 
justice is being demanded for all. The 
result should be a continuation of close 
relationship of all business factors, mor- 
ally and financially. All business today 
is so involved in changing conditions 
that no industry can be independent of 
its relationships in the struggle toward 
achievement. 


NEW STYLING 


ECENT installations of modern- 
R ized outdoor advertising struc- 

tures have exemplified a trend in 
the medium that is destined to revo- 
lutionize the character of the medium 
within a very few years. With all the 
advancements that have been made in 
the past, the newer displays have shown 
the possibilities for still greater improve- 
ments as time goes on. That which today 
is accepted as unique and representative 
of the best that the market affords loses 
its dominating influence in the face of 
advancements in style and design. The 
same principles apply to the sign and out- 
door advertising industry as apply to all 
commodities and service. 

Better displays and better service gen- 
erate new and more business. Every 
industry must be prepared at all times to 
keep abreast of changing conditions and 
be prepared for the ultimate in service. 
The opportunity lies in keeping informed 
of advancements that are being made, 
through the central source of informa- 
tion—the industry’s business paper. 

Progress is accomplished by living in 
the future and profiting by the experi- 
ences of the past. Past accomplish- 
ments, great as they may have been, are 


but the corner stones upon which greater 


accomplishments are built. The onward 
march never ends and those who keep 
in step with the times are always at the 
head of the parade. 


MARCH, 1935 


FIRST -— From 1928 10 1933-FI RST 


- TUBELITE—The First Electrode Manufactured for the Trade 


- TUBELITE—The First Electrode Advertised in ‘“‘SIGNS of the Times” 
TUBELITE—The First Electrode in Neon Sign Trade Preference 


1928 


| These 1928 
| Tubelite elec- 
trodes are still 
doing service 
and giving sat- 
isfaction on 
many signs 
erected in 1928. 
Engineering 
_ ability, select- 
| ed materials 

and competent 

manufacturing 

made them the 


‘BEST IN 
| 1928 


Neon Tube Light 


ELECTRODES 


Complete e—trode unit fur- 
eee nished as pammcut. Ready to 


| seal onto ass letters. 
Electrodes Jy i 
nickel rib 


of pure 
oroughly 


degassified als machine 
, made. : ani ed in lead | & 
“” glass. : Let u@ quote on | 
your requireme ; and on . 
special electrode to your 
specifications. 
Porcelain electro@ bush- 
ings and cable i sulators 


also supplied at reagonable 
prices. 


Complete Plants InstaRed 


We are luminous tube specialist§ and 
will install complete plants read& to 
manufgcture the highest quality let rs. 
Our gpnsulting engineers impart ll 
in ation necessary to both marg- 
io and coordinate the glass lett@ 

Pe Be meial signs. 


Write for information. 


UBE LIGHT 


ENGINEERING COMPANY 
LUMINOUS TUBE SPECIALISTS 


ed NAD Rr SAN ee 


1935 


Production 


has increased 
apace since 
1928, but supe- 
rior electrodes 
then, as today, 
have the same 
essentials that 
make for| real 
quality — plus 
economy—and 
always to be 
found in Tube- 
lite electrodes-- 


BEST IN 
1935 


Just OFF the Press—FREE TO YOU—write Today for a Copy of Our 


New 22-Page 1935 Catalog Which Lists Our Full Line of Electrodes, 
Neon Sign Specialties and Neon Sign Equipment 


TUBE LIGHT ENGINEERING CO. 


427 WEST 42ND STREET - - ; 
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Sign Week display of the Harrington Sign Company in Columbus, Ohio, in the com- 
pany’s own show window last year. A large Sign Week banner was also stretched 
across the front of the company’s building during the event. 


Sign-show exhibits like this one attract 
attention and win favorable public re- 
action. The De-Lux Sign and Advertis- 
ing Company of Oklahoma City had this 
exhibit in the Liberal Arts building at 
the Oklahoma state fair last fall, when 
fair officials credited De Lux with having 
the most attractive display in the building. 


“SIGNS ($219 GOOD BUS! NESS] 4 


This thought-provoking display, quite adaptable to the purpose of Sign Week, is one 
of the window displays used regularly by Kornet Signs of Rochester, N. Y., in its 
window. “The effectiveness of this display exceeded our fondest expectations,” reports 
N. P. Kornet. “We received much favorable comment on it, as well as orders from 
interested people to whom it appealed.” 


Kid 


Bimeappie & 


: sree 7 Ra-Lite Neon Sign Company of Colum- 
oa = , bus, Ohio, contributes this idea of an 
Hats'Nas : | exhibit display that can be used during 

: EEi S34 Sign Week. Here luminous-tube signs 
were made in public demonstrations that 


E. O. Hall’s paint store in Honolulu is the scene of this Sign Week display spon- attracted large crowds. A tube man 
sored by Bill Erwin and Jim Whittle during Sign Week last year. The display worked eight hours a day bending letters 
shows how sign supplies can be displayed in the Sign Week window. and pumping the tubing. 
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FTER ALL, whether 
you're picking movie stars or gold leaf, it’s 
what you SEE that counts. You have to 
make your selection from the customer's 
viewpoint, whether it be from the orchestra 
pit or the sidewalk. And the customer's 
viewpoint is final . . . because the customer 
is, after all, the fellow who pays the bill. So 
we decided, because gold leaf is just as im- 
portant to sign men as Greta Garbo is to 
Gertie Gimmick and her boy friend, that 
what was needed was a way to pick gold 


the way M-G-M picked Garbo. 


words, we devised the “Screen Test’ for 


In other 


gold. The Henry Souther Engineering Co. 
produced it for us... under the super- 
vision of Official State Chemist James A. 
Newlands. They photographed the five best- 
known brands of gold leaf and projected 


ie a) ie 
4 SWIFT GOLD LEAF Z 


these photographs upon a screen so that 
heavy gold showed white and thin spots 
black. The results . . 
You're the producer. Upon the gold leaf 


well, here they are. 


you pick may depend whether your next job 
is a ‘star’ or a “flop.” You're looking at 
gold leaf from the customer's viewpoint . . . 
your customer's viewpoint. Which brand do 
you think HE will like? So dowe... and 
most sign men and their customers agree 
with us because more Swift Leaf is sold than 


any other brand. Swift Gold Leaf is ““Always 


Heavier” specify it on your next job. 


Vere 


M, SWIFT & SONS, 


NL 


I 


10 LOVE LANE /.\\ HARTFORD, CT. 
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Operating the Successful 


Street-Cabinet Plant 


article in SIGNS of the Times 

that told about our street-cabinet 
advertising plant here in Omaha. We 
are still getting inquiries as a result of 
that article. We have in our files more 
_ than 150 letters from nearly every state 
in the country requesting information, 
and we have shipped samples of our cab- 
inets to Carolina on the east, California 
on the west, and Florida on the south. 
That article, however, is now out of date 
insofar as our street-cabinet plant is 
concerned, and in view of the interest 
that has been sustained on the subject I 
shall now endeavor to give a 1935 ver- 
sion of our plant’s operations. 

Our plant is now more than five years 
old. It was started right at the begin- 
ning of the depression, and we are proud 
of the fact that we have been able to 
weather the storm. Any number of 
street-cabinet plants have been estab- 
lished throughout the country, but most 
of them have fallen by the wayside. This 
was due, no doubt, to neglect or to mis- 
management. If such a plant is to con- 
tinue to operate it must be serviced 
continually. The cabinets must be kept 
repaired and cleaned and painted, and 
the ads must be clean and attractive at 
all times. 

In the first place, it is necessary to ob- 
tain from the city administration a 
franchise for the placement of the con- 
tainers. In some cities, advertising on 
the streets in this manner is prohibited, 
but if the powers that be can be shown 
the many advantages of a street-cabinet 
plant, even those cities that have pro- 
hibitions might amend their rulings so 
that the proposition would be acceptable. 
There are many factors in favor of the 
plant from which the city can benefit. 

An agreement must be had with the 
city government in the form of a fran- 
chise covering no less than a ten-year 
period without cost. Any city should 


Bre in August, 1930, there was an 
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By J. N. Halsted 
Halsted Advertising Service, 
Omaha, Neb. 


be proud to have a plant such as ours 
as a means of its waste-paper disposal. 
When you think of a ton of paper being 
packed away every day in Omaha 
through the medium of our cabinets in- 
stead of blowing around on the streets, 
you can readily see the value of our 
plant to the city. 

A street-cabinet plant is an ideal ad- 
junct to a sign business since contracts 
can be obtained through acquaintance 
made with sign customers and sign pros- 
pects. Our large acquaintanceship ac- 
quired through twenty years in the sign 
business here in Omaha has helped us 
to get many street-cabinet advertising 
contracts. 

Many of the inquiries we have re- 
ceived from members of the sign indus- 
try and others who were interested in 
starting street-cabinet plants have come 


One of the 110 cabinets in Halsted’s 
Omaha street-cabinet advertising plant. 
Contracts for space run for three months 


or longer. Ads are screen-processed, the 
permanent ones on metal, and the tem- 
porary ones on water-proofed cards. | 


from inquirers who were interested in 
national business. Our contracts up to 
this time have all been with local com- 
panies or with companies that have such 
strong local affiliations that they are 
looked upon as local companies. 

We have never attempted to sell our 
service to national advertisers because 
most of them do not have appropriations 
for advertising of this nature. How- 
ever, if several plants were to be oper- 
ated in a certain region, there is no doubt 
but that the national advertisers would 
recognize the medium and be interested 
in it. The Rock Island railroad was one 
of our advertisers for two and one-half 
years. They occupied 100 spaces, and 
they would no doubt still be with us if 
conditions were more favorable for 
them. We have a contract with the 
Rapid Air Lines for space on our plant, 
and they have informed us that if we 
had a similar plant in Kansas City, they 
would contract for twice as much space 
there. 

To sell advertising for this medium is 
just as difficult as to sell it for any other 
advertising medium, and it is not always 
such an easy matter to go out and sell 
space to keep the panels filled with copy. 
Some kinds of business are quick to ac- 
cept the medium as suitable to their 
needs or to their products. The medium 
is an ideal one for theatre advertising, 
and at this writing the plant is almost 
filled with displays for two theatres. 
Services and products that have been 
among those advertised on our cabinets 
include railroad service, bus service, 
hosiery, cough drops, shoes, haberdash- 
ery, drugs, restaurant service, resorts, 
recreation, furniture, theatres, shoe re- 
pair service, doughnuts, jewelry, hats, 
department stores, cleaners, cafes, hotels, 
taxi service, photography, barber serv- 
ice, plating service, loans. 

Our talking points are price, desir- 
ability of location, repetition value, cir- 
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ARE YOU TROUBLED 
with “FREE SERVICE” ON ELECTRODES? 


Is Free Service Eating Your 
Profits? Are Service Com- 
plaints Damaging Your Repu- 
tation ? 


EVERYTHING 


NEON 


Electrodes B-10 


Elevation Post 
PLAY SAFE Housings Buren 
USE A GOOD ELECTRODE == gnc’ ~——s Bombarders 


- The uniformity in a Warren-built ELECTRODE is a result of engineering Mercury Stop Cocks 


and laboratory experiences. Mr. Warren, internationally known in the Neon Gauges 
Neon engineering profession, personally super- 
vises the severe inspection of each electrode. FREE BOOKLE 
Each electrode is uniform in quality as a result 
of constant surveillance. 


CHICAGO ELECTRODE LABORATORIES, 
Dept. G, St. Charles, Il. 

Please send free, Warren’s Booklet, ‘‘Ques- 
tions and Answers.” 


CHICAGO ELECTRODE | oyu 
LABORATORIES eR 


DEPT. G ST. CHARLES, ILL. 
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For the latest NOVELTY creation, de- 
mand "'Nat-Mat LATTICE DESIGN Show- 


card Boards.” 


Fill in and mail the coupon today—for 
Free samples. 


_NATIONAL CARD, MAT AND BOARD CO. 
( Mfrs.) 


4318 CARROLL AVE., CHICAGO, ILL. 


— Allied Mills — 
NATIONAL CARD, MAT AND BOARD CO. 
(Of California) (Mfrs.) 
11422 S. BROADWAY, LOS ANGELES, CAL. 


— Also — 
CARD AND PAPER WORKS, LTD. 
( Mfrs.) 


164 SHERBROOKE ST., PETERBORO, ONT., 
CANADA 
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How Halsted uses advertising literature to help him get business for his street-cabinet 
plant that has successfully weathered the depression and become an asset to the city. 


His talking points are price, desirability of location, repetition value, circulation or 
public contact value, and the attractiveness of his colorful processed ads. 


culation or public contact value, and the 

attractiveness of our ads. We say that 

we can convey the same message with 

our individual ads at close range as a 50- 

foot outdoor bulletin conveys from a 

distance of 200 feet. We also use as a 

talking point the desirable point-of-sale 

locations of the cabinets in the heart of 
the city’s shopping center. 

As for the plant itself, provision must 
be made for enough cabinets to take care 
of all the important intersections, with 
extras for replacements. In Omaha, a 
city of 200,000 population, we have 110 
cabinets on the streets and 75 extras that 
we keep repainted for emergency use on 
a moment’s notice. 

The entire plant is serviced each day. 
The sacks and their contents are re- 
moved, and empty sacks are inserted. 
We average two truck-loads of waste 
paper from the plant each day. We 
dump the paper instead of trying to sell 
it, since the cost of shredding and pack- 


operation of the business with a service 

man and truck. These requirements are 

necessary, and they must be considered 
in the books. 

Contracts for space on our plant run 
for three months or longer. At the time 
we installed our plant, the spaces rented 
for from $4 for choice locations on 
down, with the ads provided by us. Our 
ads are screen-processed, most of them 
in several colors. Our permanent ads are 
processed on metal, and the temporary 
ones are processed on water-proofed 
cards. The ads are small and lend them- 
selves to attractive lettering, layout, and 

illustrations because of their close-up 
contact with the observer. 

We repaint the entire plant with blue 
enamel once a year when we are not 
otherwise busy. We imprint our own 
company’s ad on each side to be visible 
when the panel is not occupied by a cus- 
tomer’s ad. We have kept the plant in 


ing it makes the sale of it unprofitable 
at today’s prices. 

Cabinets cost from about $10 to $12 
each. The sacks cost 30 cents each, and 
the cement weights cost 40 cents each. 
If the cabinets are operated by a sign 


NATIONAL CARD, MAT AND BOARD CO. 
( Mfrs.) 
4318 Carroll Ave., Chicago, Ill. 


Am interested in your latest novelty creation, 


"Nat-Mat Lattice Design Showcard Boards""— 
Send Free Samples. 


Eien company that already has equipment 
such as trucks and painting and air- 
At brush equipment, the expenses of oper- 
City State ation, etc., can be pro-rated with the ex- 
Att'n penses of the sign business. Expenses 
ae wae that must be considered are selling ex- 
r pense, insurance, repairs, and the actual 
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such shape that we receive only the high- 
est commendations from the city man- 
agement regarding it, as well as from the 
public and from our clients. 

Like any business, this one has its ad- 
vantages as well as its troubles. We feel 
that we have been successful in pulling 
through the depression satisfactorily, 
starting as we did practically from 
scratch. If business conditions improve 
to the extent that present indications 
show they will, we shall soon have no 
trouble at all in keeping every one of 
our advertising spaces filled. 
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MAKE PLANS NOW 


Members of the industry should 
plan now, before too late, for promo- 
tional activity during Sign Week, 
March 11-16. Every ounce of effort 
helps—signs on buildings and trucks, 
a sales letter, a window display—these 
are things that any company, no mat- 
ter how small, can sponsor during 
Sign Week, the industry’s one oppor- 
tunity of the year to participate in a 
unified effort to promote the sale and 
use of more and better advertising 
signs. : 


A. N. A. ANNOUNCES STAND 


The executive committee of the Associa- 
tion of National Advertisers, following its 
recent meeting in New York, announced that 
it had not approved in toto, any of the con- 
gressional measures pending early last 
month, which call for a revision of the fed- 
eral pure food and drugs laws as they af- 
fect advertising. 

The committee recommended that adver- 
tisers and those interested in advertising 
give careful study to all such measures, and 
expressed the opinion that public hearings 
should be held on all bills introduced, so 
that opportunity might be given to all af- 


fected persons for an exposition of their 


views. The announcement emphasized that 
the A. N. A. had not been a party to any 
statement of any other advertising organiza- 
tion in support of the Copeland bill. 


MASSACHUSETTS CHANGES 


Robert L. Devine, formerly in the Massa- 
chusetts motor vehicle registry department, 
is now supervisor of outdoor advertising in 
the Massachusetts department of public 
works. He succeeds John E. Dwyer, who 
has become supervising inspector in the 
motor vehicle registry department, the posi- 
tion vacated by Devine. 


NEW A. N. A. MEMBER 


The Seiberling Rubber Company, Akron, 
Ohio, has_ been elected to membership in 
the Association of National Advertisers. J. 
P. Seiberling, vice-president in charge of 
sales, will represent the company in the 
A. N. A. 


National Advertising 
[Continued from page Io] 


tions. Since then the Irwin-Walker com- 
pany has built 1,700 Sohio signs. They are 
5 feet 10 inches by 3 feet 7 inches overall 
and weigh 160 pounds each. Stock sizes 
have made replacements of parts in all these 
signs a simple matter. Two 15,000-volt 
transformers power the 65 feet of luminous 
tubing in each sign, and more than 3,000 
France transformers are now in use in the 
displays. 

The foregoing examples clearly portray 
the significant part sign advertising plays 
in every complete merchandising program 
and the obvious importance of signs that 
possess individuality, character, and quality. 


SIGNS of the Tunes 


NGAMQO 


ENDABLE PRODUCTS 


SANGAMO Time-Switches, Flashers, Spellers, 
Chasers and Contactors are the products of a 
company which has built fine electrical apparatus 
for over thirty years. . . . They provide a long, 
trouble-free life of continuous operation. Simplicity 
and sturdiness of design and accurate operation 
are distinguishing features. 


SANGAMO manufactures the only self-contained 
operating unit for 100°, control of signs. . . . No 


divided responsibility when you use SANGAMO. 


TIME-SWITCHES - FLASHERS - SPELLERS 
CHASERS CONTACTORS 


SANGAMOQ 


ELECTRIC COMPANY D TIME 


SPRINGFIELD,ILLINOIS ‘easeibedian 
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DISPLAY MATERIALS 
DIRECTORY 


NOTE—Cut this 'Ad" apart and 
paste separate items on file cards 
—file for ready reference. 
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LETTERS—Cut Out 


Blockart Sets—1l00 characters 
5-ft. track 

Individual Letters, |” to 9” 
Gold, Silver, Plain, 44” to 1” thick. 


BLOCKART CO., 134 W. 14th St., New York 
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PRICING SETS 


Metalart—1!00 characters $4.00 
All Metal 15 bases per set 


BLOCKART CO., 134 W. 14th St., New York 
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CORRUGATED PAPERS 


Corrugated Foil, 2332” rolls, 25’ long. 
Silver $3.25 a roll; Gold, Red, Blue, 
Green, Copper $4.25 a roll. 

Corrugated Papers in a wide color 
range. 


BLOCKART CO., 134 W. 14th St., New York 
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FIXTURES — Variable Dis- 


play Stands 


In 3 heights: 20%, 30”, 40”. 
Silver, White, Black. 


BLOCKART CO., 134 W. 14th St., New York 
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PAPERS—Display, Novelty 


Foils, Velours, Cork, Dullustre, Novelties. 


BLOCKART CO., 134 W. 14th St., New York 
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MOULDINGS—Display 


Chrome, 23 styles, 6c a ft. to 28¢ a ft. 
Also Foil covered. 
Also gummed stripping and Kimbend. 


BLOCKART CO., 134 W. 14th St., New York 
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STICK-I1T—The Wonder 
Adhesive. Sticks to 
everything 

2 oz. 20c, 4 oz. 35c, Quarts $2.00. 

BLOCKART CO.., 134 W. 14th St., New York 
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DISPLAY MATERIALS— 
Miscel.. 


BLOCKART SETS 
Changeable letter 
CORK 


Rolls—sheets 


CORRUGATED 
Metal foil 
Papers 
Jumbo 


Pedestal sets 
Cap sets 


CUTOUT LETTERS 


FIXTURES 
Variable 


BLOCKART CO. 


134 W. 14th St. New York 
SEND FOR SAMPLES AND PRICES 


$3.00 


per set 


METALART 
Pricing sets 

MOULDINGS 
Chrome 
Foil covered 
Foil paper strip- 

ping 

Kimbend 

SHEET METALS 
Chromium 
Copper 
Fancies 


STICK-IT 
The wonder adhe- 
sive 


Novel “Talking” Trick 


Featured in “Bordertown” Front 


N Wednesday, January 23, the 
Strand theatre at Broadway 
and Forty-seventh street in New 

York was officially reopened after hav- 
ing been temporarily closed for repairs 
after the recent fire that occurred there. 
Reopening of the theatre was regarded 
as a Civic event, with one of the city’s 
dignitaries present to cut a silk cord that 
extended across the theatre’s lobby, 
which was gorgeously dressed in Sid 
Nagler’s latest novel display creation—a 
display front for “Bordertown” with 
Bette Davis and Paul Muni. 


This front was 25 feet in width and 
9 feet 4 inches in height to the top of the 
arch. The giant head of Muni was 7 
feet in height and was set off in an 8- 
foot built-up circle covered with red foil 
paper. The figure of Bette Davis was 
set off 4 inches in front of the head, 
giving an agreeable composition. 

The title letters were made of 2-inch 
board mounted on a base which set off 
the arch 10 inches. Behind this base 
was a row of lamps that illuminated the 
scene. The letters in “Muni” were 4 feet 
tall, and were built out 12 inches. The 


At lower right is the novel “talking” trick which by means of mirror and lights depicted 
the stars in “animated” conversation. One of these panels was at each side of the display. 
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sides of the letters were painted in three 
7 ~ shades—red, orange, and yellow orange. 

These letters were mounted on a light 
_ yellow background. The letters in “Bette 
_ Davis” were built up 8 inches thick and 
_ edged in light red. Letters in both star 
names were faced with a dark blue flitter. 

Every one of Nagler’s fronts has some 
_ “trick” in it. The trick in this front was 
very novel. It depicted a talking se- 
quence between Muni and Davis. The 
characters were mounted against a trans- 
parent mirror background. The blurbs 
were lettered on frosted glass and set 
| directly behind the mirrors. The out- 
| side of the blurbs was opaqued by means 
| of black paint on the glass. Four 200- 
|} watt lamps were set in each compart- 
ment to illuminate the blurb. The light- 
_ing was animated so that when Muni 
“spoke” his lines became illuminated, and 
when Davis “spoke” her lines were 
lighted. As each finished “talking” the 
one mirror was blanked, and the other 
mirror was lighted. The close-up pic- 
ture illustrates the feature. 

Nagler was at work last month on the 
display for the Strand’s showing of 
“Sweet Music” starring Rudy Valee. 
His studio has been very busy since the 
first of the year, he reports. Artists 
Bob Witte and William Danz are associ- 
ated with him in his studio. 


ee ee 


5-AND-10 WINDOW CONTEST 


A New Zealand display woman won first 
prize of $25 in cash and a gold medal in the 
first window-display contest conducted for 
5-and-10 stores by the Syndicate Store Mer- 
chandiser magazine, as a means of proving 
syndicate store-window displays. The win- 
ner was Miss V. Bagrie of Woolworth’s 
(N. Z.), Ltd. unit in Auckland, and the 
prize-winning window was an unusual and 
practical display of handkerchiefs. 

Second, third, and fourth prizes, each con- 
sisting of a silver medal and $5 in cash, 
_ were won by Charles E. Kriger, F. W. 
_ Woolworth Company, New York; H. W. 
Sittig, F. W. Woolworth Company, Beaver 
Falls, Pa., and R. H. McCleary, W. T. Grant 
Company, Detroit. 

Fifth to tenth prizes consisted of a bronze 
medal and $3 in cash. E. G. Boehringer, F. 
_ W. Woolworth Company, Toledo, took fifth 
_ and sixth prizes. Malcolm Turnbull, Met- 
_ ropolitan Stores Company, Vancouver, B. C., 

won seventh prize; E. A. Chamberlain, J. J. 

Newberry Company, Medford, Ore., won 

eighth; M. W. Rastall, W. T. Grant Com- 

pany, Bellevue, Ohio, ninth, and J. V. Lewis, 

J. J. Newberry Company, Rockland, Mass., 

tenth. There were also numerous honorable 

mention awards. 


WITH WEST COAST STAFF 
Jewett Bubar, in charge of Fox West 
Coast studios in Oakland, Calif., has added 
Gerald Grace and William Eckert to his 
staff. 
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ype 10 C Paes INTEREST 
SO MUCH MORE FOR SO LIT TLE MORE 


Oh yes—Syncrotime loses its iden- 
tity once installed. 


It's now the ‘CHEVROLET CLOCK ' 
to the children going to and fro— 
to the factory worker who steps on 
the gas, as the unfailing hands 
point close toward whistle time—to 
the office worker and housewife, 
daily setting their watches, that ap- 
pointments may be kept on time. 


Chevrolet has gained access to 
every home in the community—for 


‘CHEVROLET CLOCKS" have 


made friends. Is this not effective — 


advertising? 


Hundreds of ideal locations are 
open for this form of Reader Serv- 


ice, where you can acquire the 


same Good Will. 


Ask your Sign Company to show 


you some locations. 


Phecue Chevrolet for Perform 


CHEVROLET "1935 


itched ON DISPLAY 


CHEVROLET 


R 
PRICE - ECONOMY - PERFORMANCE NOW ON B 


y New "CHEV EVROLETS 225.20 | 


NATIONAL [IME & SIGNAL (ORPORATION 


600 E. MILWAUKEE AVENUE 


DETROIT 


LETTERING and 
CUTTERS 


WRITE FOR 
CATALOGUE 


RUSHE 


For BULLETIN 
SIGN PAINTERS 


Favorite White Lettering Artist 


Super White Lettering Artist 


HARRISON BRUSH CUMPANY 


4714-4716 MARKET ST. — PHILA, PA. 
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A Purposeful Plan of Poster Promotion .. . 


Advertise the Advertiser! 


By Hen. R. Johnston 
Hen. Johnston, Inc. 
Reading, Pa. 


OR the many years that we have 

been operating poster plants, we 

never boasted about the annual 
slack season we have during winter 
months, knowing that most of the sales 
agencies and plant operators confronted 
with this condition were continually 
devising plans to help alleviate it. 
There has always been the thought in 
my mind that the open space could be 
capitalized, and this year we deter- 
mined to test a plan that we devised. 
The purpose of this plan is to direct 
the public’s attention to the copy that 
is on the panels and to advertise the 
advertiser with posters of our own. 

We dislike scraped panels. It is not 
fair that live copy, and much of it 
beautifully designed, should be dis- 
played beside a scraped panel, where 
the poster might not show to its fullest 
advertising value. However, there 
were the empty panels, and we decided 
that something ought to be done about 
them—something that would encour- 
age current advertisers and help them 
in presenting their messages. 

With our plan we are avoiding un- 
desirable conditions during the time of 
the year when business is light, by fill- 
ing open space with effective copy, and 
at the same time giving the advertisers 
extra attention value. We are putting 
that empty space to profitable use for 
the good of the advertisers and for the 
good of our business and of the out- 
door advertising industry as a whole. 

We bought a quantity of simply de- 
signed posters from the Thomson Sy- 
mon Company. The copy on these 
posters is brief and strong. It reads 
“When it’s on the boards, it’s big news 
—this advertiser knows—this means 
business.” The words, “When it’s on 
the boards,” are in brilliant blue, with 
the rest of the copy in black on a 
white background. A large arrow 
points to the “big news,” which is the 
poster of an advertiser on an adjoining 
panel. 

The big arrow can be arranged to 
point to the right or to the left by mov- 
ing the copy, “It’s Big News,” to one 
side or the other. For a three-panel 
display, the poster can be put in the 
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The purpose of the Johnston plan—besides filling open space—is to advertise the adver- 


tisers. 


As one advertiser said, it puts a spotlight on his display. Copy is brief, plain, 


and strong, and the sheets can be shifted to make the arrow point to either right or left. 


middle panel, and two arrows can be 
used, one pointing to the right, the 
other to the left, with the copy, “It’s 
Big News” placed between them. 

We did not attempt to do any high- 
class designing on these posters. We 
were only testing the plan and, besides, 
we wanted the thought to be plainly 
expressed and as simple in arrange- 
ment as possible. We wanted the copy 
in such colors, too, that would not de- 
tract from the advertiser’s poster be- 
side it. We now see a few arrange- 
ments in the copy that will improve 
the showing. We expect to continue 
with this idea and to improve it as 
much as we can as we go along. 

We send photos of the panels to ad- 
vertisers and agencies whose copy we 
advertise, and the encouraging re- 
marks we have received from them il- 
lustrate clearly that the advertisers ap- 
preciate our effort to bring extra at- 


tention to their posters. As one ad- 
vertiser said, it puts a spotlight on his 
display. It demonstrates, too, that our 
company is on its toes in the interests 
of our clients. 

We are not selfish about this idea. 
We invite the whole outdoor adver- 
tising industry to use it. It can be 
used on bulletins as well as posters. 
The. slogan, “When it’s on the boards, 
it’s big news” might be one that the 
industry could adopt. This year the 
Outdoor Advertising Association of 
America issued promotional posters 
for use during January, February, and 
March. A plan incorporating use of 
the “It’s Big News” idea could prob- 
ably be developed for use in next 
year’s campaign. If so, we are for it. 
We are for anything that will help to 
keep the business we have, to develop 
more business, and to bring back pros- 
perity. 
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HOMSON’ SYMON 
J Oitez 

The poster which Hen Johnston used to show, by 
example, what important advertisers think of poster 


advertising, was prepared for him by Thomson 
Symon Company. | 


The same poster is available to all plant operators 


Write or Wire For Prices 


THOMSON SYMON _ CO. 


POSTERS TERRE HAUTE, INDIANA DISPLAYS 


PATENTED. 
U. S. Letters Patent 


Here is the 1935 Py ~~ 
Steel City ELECTRIC r == 


Long life and freedom from maintenance were considered of pri- 
mary importance in designing Steel City Flashers. 


Construction is of a thoroughly tested and approved type, insuring icdiua -. saut Miham 


ositive and sna action. Type — Simply Constructed — 
P PPY Heavily Built—Copper Contacts 


° ° ° ee ° —- Porcelain Segments — Special 

Note Brush Holder construction with automatic take-up, eliminating Gulesasitica (Chtinn  Brathes— 
e e e e ° e ° Adj tabl Mot B — FE il 
necessity for periodic adjustment. Study the construction of Circuit Changed For Auv ‘Flashing Rt 


fect — Low Maintenance Cost. 


Disc—all contacts are of equal length. Copper and porcelain seg- 
ments are easily and quickly transferrable to any part of disc to 
obtain any flashing effect desired at any time. Segments are of 
Solid Copper and Solid Porcelain which, like all other materials used 
in Steel City Flashers, are of the highest quality obtainable. 


Investigate Steel City Flashers today . . . they will save you time 
and money! 


Write For Descriptive Literature 


Steel City Electric Co. construction 2 


of Brush 


Qe Showing Copper and Porcelain 
Showing construction of Circuit Disc. Segments. P | TT S B U R S H, P E N N S Y L V A N ' A Holder. 
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A COMPLETE LINE OF STANDS 
FOR SIDEWALK ADVERTISING 


M-W Model “C” 


for 20’x28” plates. 
(Patent Pending) 


In Stock Sizes 
For Your Spring Business 


Now is the time to go after sidewalk sign 
business. There are a great many chain stores, 
barber shops, tailor shops, ice cream dealers, 
and other retailers who are prospects for side- 
walk signs. We can help you get this busi- 
ness by supplying you with steel stands, which 
are well built, attractive and inexpensive. 
The Model “‘C,”’ shown above, is a type which 
is popular for sidewalk displays. Write for 
a complete description of this and other stands 
which we manufacture. 


Sample Model “C,” $1.50 
Special price in quantities. 


Sign Department 


Mid-West Forging Company 


38 S. DEARBORN ST. CHICAGO, ILL. 


~NEW KAHLE 3 IN 1 
apjustasLE RIBBON BURNER 


12” WITH STOPS FOR 4” AND 8” 
Correctly designed for maximum heat with perfect 
combustion and minimum gas consumption. Made 
of non-rust aluminum alloy, with heat-resisting, 
non-rust Monel corrugated ribbon. $ 50 
Special, complete with stops and * 
mixing valves as shown........... 

Handsome, efficient, compact. 


KAHLE NEON OUTFITS 


Mounted and assembled to make your own Neon 
Tubing in 1 hour after unpacking. 


“KAHLE” JUNIOR INTEGRAL......... 289.00 
“KAHLE” SENIOR INTEGRAL......... 498.00 


For making your own installations, we also have 
the following: 

“KAHLE” JUNIOR OUTFIT............. $239.00 
“KAHLE” SENIOR OUTFIT............. $435.00 


BUY NOW AND SAVE MONEY on equipment 
that will assure you profitable orders! 


KAHLE ENGINEERING CORP. 
314 Manhattan Avenue, Union City, N. J. 


Telephone PAlisade 6-6710 
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Sign Business in 
the Small City 


By Fuzzy Carter 
Duncan, Okla. 


HIS article may be looked upon 

by many readers as history or 

hooey, as a revelation or a repri- 
mand, but whatever the opinion consider 
that it is written by a sign man for 
the benefit of those who say “‘it can’t be 
done in a small town.” 

This information comes from my ob- 
servation through visits of more than 
100 shops in towns and cities in the 
states of Oklahoma, Kansas, Missouri, 
New Mexico, and Texas. I realize that 
these states present a somewhat different 
picture than some of the more industrial 


states of the East, but the sales funda- - 


mentals are nearly the same. 

First of all, I want to impress the 
importance of “neatness’’ in personal ap- 
pearance, as well as in work. A neat 
appearance generates confidence, and 
that is a good foundation for any sale. 
I have noticed many signists who prefer 
to wear their union-alls on every occa- 
sion, whether they are coating-in a wall 
or doing some water colors at the corner 
drug store. How these men ever get a 
second call to come to a man’s office is 
a mystery to me. I know that if I had 
an expensive or dignified office I would 
be impressed only one way when such 
man appeared in his work clothes to dis- 
cuss some work for me. 7 

In 90 per cent of the small-city shops, 
I find one prevailing fault with the man- 
agers, and that is their failure to take 
an active part in the civic life of their 
town. They are not active in the fra- 
ternal organizations, are not members of 
the local chamber of commerce, and 
seemingly don’t care to be. They seldom 
belong to a country club or the polo 


‘club, and far be it from them to belong 


to, or even get inside of a church. Now 
you know I’m crazy to mention these 
things to a small-city sign man, but let 
us check and double check the whys. 
To create and enjoy more business, 
we must be well known in the com- 
munity. We must have a broad acquaint- 
ance, and we must have as many friends 


Fuzzy Carter, a boy who made good in 
the small city. 


as possible. Publicity, good or bad, is 
easily gained in a small town, and it be- 
hooves us to live so that the least amount 
of discredit comes upon our name, in 
business or otherwise. Taking an active 
part in the community projects as they 
arise not only serves to keep down bad 
publicity, which may come from some 
unfounded source, but it gives one a 
broader slant on life, and it helps one to 
build a reputation that can not be torn 
down by ruthless, ignorant, and unfair 


_business tactics of a so-called competitor. 


Every customer has his weakness. I 
sell one of mine by always in some way 
bringing up the subject of fishing. Some 
customers like shows, polo, baseball, 
football, hunting, croquet, blondes, or 
beer. I have one customer who takes a 
real delight in showing me his latest as- 
sortment of caskets. 


The right mental attitude toward your 
prospect may be logically reached by 
realizing that you are just as important 
in your occupation as he is in his, re- 
gardless of his position, but this should 
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ilways be mental. This serves well to 
overcome the tough one, who says he can 
guy the same thing for less. Nine times 
mut of ten this is not right, so never 
‘let any inferiority feeling come in when 

this situation arises; just let him know 
t once as diplomatically as possible that 
you are a fair authority in your line, and 
at you are merely endeavoring to place 
bid for this work. 
You have heard the slogan, “Kodak 
you go.” This idea will make you 
lenty of beans if you will use one all 
he time. Get the picture; that is one 
piece of evidence that sells new jobs. 
They will sell national service on walls, 
‘when all other mediums fail. To a na- 
tional advertiser, a wall is merely a wall 
unless you can show him the importance 
of this location, such as its distance and 
direction from the post office, court 
house, main street, or highway. Include 
with your photos a reasonable traffic 
count, including both pedestrian and 
driving. When possible, get the nearby 
important buildings in your picture. 

A good scheme that works more than 

half of the time with local merchants 
‘in selling refinish jobs is to get a close- 
‘up of the weather-worn signs or dis- 
plays, and mail it to the prospect with a 
letter explaining that this has a bad re- 
action on his customers, and other good 
‘reasons that the case presents. Then, 
within a week, follow this up with your 
presence, sketches, and ideas. File the 
‘pictures for ready reference, and you 
will be surprised how often you can use 
this form of argument in your sales 
work. 


One of the worst blunders to make in 
any presentation is to knock a competi- 
tor. Even if you do let the words slip 
‘in gently edgewise, apparently without 
any reaction on your prospect, you're 
just kidding yourself. That won’t work 
even with your best friends. Explain 
‘tactfully why this is your price. Tell 
about quality of materials, workman- 
ship, construction, and service you will 
render. 


In summing up the essentials or quali- 
fications for selling in small communi- 
ties, we find them similar to or related 
somewhat to all other selling. Neat ap- 
pearance, civic activities, customer hob- 
bies, the right mental attitude, selling 
yourself, using your camera, never 
knocking. These, with a sincere desire 
to do every job better than the last one, 
to give service above the average, go a 
long way toward putting the small-town 
sign shop in the class it rightfully 
belongs. 
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Acme transformers stand up under far more 
severe operating conditions than you would 
ordinarily subject them. As an example: The 
Transformer case is constructed to such close 
tolerances that customers call it 'watch-case” 
construction, and use them on outdoor installa- 
tions where weather conditions would quickly 
ruin ordinary transformers. Acme transformers 
can help build your reputation as a good 
sign builder. 


THE ACME ELECTRIC 


| > AND MANUFACTURING CO. 
lg 1440 Hamilton Ave. 
Cleveland, Ohio 


Look!! Listen!!! 


WE OFFER 


; MISTER NEW DEAL 
SIGN FOR 
1935 


~— “SIGNS”. | 
PRUGE 4 fhe qesttty merchentics you must have ] QUALITY 
Just Think! 


We now offer you Tubing, Block Letters, Red or blue, 
with properly balanced Transformers and electrode Bush- 
ings, all covered by our one year guarantee—for as low as 


5 Oc PER FOOT 


Milwaukee Neon Sign Company 


722 E. Lakeview Avenue 
MILWAUKEE, WIS. MAIL COUPON FOR COMPLETE DATA 


Please send complete information about 
NEW DEAL for 1935. 
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UNBREAGABLE 
TRANSLUCENT 


LUMINOID 
LETTERS 


@Luminoid letters are made from a special, 
i highly translucent composition mate- 
rial. 

Luminoid letters cannot be told from glass 
letters once they are mounted in a sign. 


Their light weight makes them adaptable for 
use in connection with cardboard, wall board, 
metal and other materials where glass let- 
ters could not be used before. They are par- 
ticularly suited for use as changeable letter 
panels for marquees as they are unbreakable 
and withstand rough treatment. 


Luminoid letters can be nailed or riveted. 


Luminoid letters are new, different, brilliant 
and beautiful. At present available in neon 
red or opal white in sizes 4”, 6” and 7”. 


Write today for further information! 


THE EMELOID 0. 


287-291 Laurel Ave. 


[EPAGE'S 
PHOTO-ENGRAVING 


GLUE 


is recognized as 


THE 


STANDARD BASE 


for 


LIGHT-SENSITIVE 
SCREEN PROCESS 


WRITE FOR 


FREE SAMPLE! 


Made by 


RUSSIA CEMENT CO. 


Gloucester, Mass. 
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Hints and Helps in Screen Process---XII] 


- Fundamentals of Color 


By Willard E. Moore 


( is one of the dominating 


arguments for the use of screen- 
painted advertising. For this 
reason, the successful process artist 
should know some of the fundamentals 
of color theory. The colors in a piece 
of processed advertising can be sooth- 
ing, emphatic by contrast, outright dis- 
pleasing because they clash, or defi- 
nitely stimulating to various emotions. 
At first glance, it might seem that 
there is some disagreement between 


‘authorities on color as to which ones 


are primary and the results that will be 
obtained by mixing them. One view 
holds that a mixture of red and green 
produces yellow while another is in- 
sistent that red and green make a gray 
approaching black with yellow as a 
primary not to be produced by any 
possible mixture. If we dig right down 
to bed-rock in a study of color, we find, 


paradoxically, that both views are 
correct. 
First of all, what 1s “color’’ We 


“see” because certain vibrations which 
obey both the laws of wave motion and 
the laws governing moving particles 


ARTIST'S TRIAD 
PIGMENTS 


are focused by the lens, cornea and 
internal liquid of our eyes upon nerve 
ends. which carry a stimulus to our — 
brains, there interpreted as vision. Ob- 
jects that create light are seen directly 
and all others by reflections from some 
object producing it. 

We call the light produced by the 
sun “white.” It is really a mixture of 
wave lengths varying from 14 mil- 
lionths to 28 millionths of an_ inch. 
When white light falls on a dense 
medium such as glass at any angle 
other than perpendicularly the vibra- 
tions change direction toward the per- 
pendicular. The short wave lengths 
are separated in a fan shape or arti- 
ficial rainbow of colors, each differ- 
ent color having a different rate of vi- 
bration. These are generally accepted 
to be red, orange, yellow, green, blue, 
indigo, and violet. 

Remember that white light contains 
all these colors. When it falls on an 
object and is reflected from that ob- 
ject to our eyes, the object will ap- 
pear white only if all the wave lengths 
are reflected. If the object absorbs all 
the wave lengths except those that pro- 
duce the sensation we know as red, it 


PHYSICIST'S TRIAD 
LIGHT 


VISION 
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UPSON REDIPREP 


FOR BETTER SIGNS AND DISPLAYS 


Made in panels 4’ x 8’ in Black, White 


and Fourteen Fascinating Colors 


Rediprep is a scientific display material created by 
the Upson Research Laboratories. 


A colored surface composition is impregnated into 
one face of famous Upson Board by specially designed 
machinery. 


Rediprep eliminates the painting of backgrounds by 
hand or spraying, saving cost, time of coating and 
time for drying. Rediprep offers a ready-prepared 
surface for instant use. 


Diversified Uses 


Rediprep is especially made for signs, cut-outs, 
exhibition booths and rooms, window and store back- 
grounds and decoration, and for other advertising and 
decorative purposes. It also offers a perfect medium 
for silk-screen process printing. 


Rediprep has an unsurpassed painting surface, 
having a slight ‘‘tooth” to give the decorator and letter- 
ing expert the texture so much desired. A test in your 
own studio will prove this. 


Uniform Surfaces 


Rediprep has amazed hundreds of experts who have 
tested it for uniformity of surface, absence of streaks, 
sags, drips, and other disfiguring blemishes. The 
method of applying the colors in Rediprep assures a 
far more uniform distribution than is possible by even 
the most expert hand or spray applications. The uni- 
form, velvety beauty of this ready-prepared material 
is appealing! 


Colors are Fast to Light 


Rediprep is produced in midnight black—true white 
—and fourteen alluring colors se!ected by an artist for 
diversified use and seasonal appeal. All colors are 
commercially fast to light. They are as uniform in hue 
as the colors of paints or textiles. 


Each fascinating color has its correct complement so 


that harmonious color schemes may be obtained 


easily. 


Unusually Strong 


Rediprep has the well-known strength of dependable 
Upson Board—the strongest, stiffest fiber board on the 
market. Minimum bracing is required even for large 
pieces. 


Rediprep colors are applied to the board under heat 
which minimizes warping and bulging even in hot, dry 
windows. 


Easy to Identify 


You can identify genuine Rediprep by the famous 
blue-center running through each panel edge. 


REDIPREP SAVES TIME AND 
MONEY 


It provides a ready-prepared surface for dozens of 
uses. 


Saves time, cost of painting, and space required for 
drying a hand painted background. 


Eliminates the ‘‘pulling up’’ and bleeding of water- 
color which is so often so troublesome when applied 
over an Opaque water-color surface. 


Saves time required to ‘‘cut-in’”’ lettering and decora- 
tion. 


In making cut-out letters and designs, saves time and 
cost of coating, and the exasperating edge-painting to 
equalize drips and runs so often necessary on cut-outs 
which are painted after being cut. 


The making of cut-outs is greatly accelerated by the 
use of Rediprep. Designs are made on the protective 
kraft paper covering of each panel, and cutting done 
through the covering, preventing marring and dis- 
figuring of the surface. In using part of a panel, simply 
cut through the kraft paper, as the panel of Rediprep is 
cut. Covering will remain on the unused portion, pro- 
tecting it until used. 


© STARTING FRIDAY 
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; PBENGALLANCER' 


_ GARY COOPER. 
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W. P. Jefferson, Art Director of United Detroit Theatres Corporation had his 

first experience with Rediprep when he used it for the above lobby display. 

The figures of the Bengal Lancer were 14 feet high and were painted on “Old 

lvory’ Rediprep. The cutout letters and the large easel sign at the foot of the 

stairs were also of Rediprep. Another beautiful Rediprep lobby display was 
used near the entrance. 


Mr. Jefferson is Enthusiastic About Rediprep. 
He says— 


“We particularly like your board for pictorial posters, and 
find that it works equally well for oil or water color mediums— 
and, of course, it’s value for large backgrounds, cut-out letters, 
etc., are too apparent to even mention. 


“Rediprep’s Old lvory’’ makes an ideal flesh color base, and 
some of your other colors make a perfect start for monotones, 
such as the head of Fred Waring, which you saw in our shop. 
As you know, that particular piece was on an’ Ocean Green’ 
base. 


‘‘Rediprep demonstrated that it was evolved in‘ actual studio 
practice, as some of your recent advertisements stated. Thanks 
for making us try it.” 


Use the Coupon on Next Page for FREE SAMPLES of Rediprep 


‘REDIPREP 
WORKS FAST! 


Actual test shows it is far 
more economical than paint- 


ing the cheapest kind of 
wallboard 


Says K. G. BECKER 
Display Manager 
The Ames Co., Cleveland 


In the same letter in which Mr. Becker 
made the above statement he also said: 


“We have just completed our Christmas win- 
dow displays and have used Rediprep ex- 
clusively. The result was so striking that | felt 
it my duty to write and congratulate you on 
your outstanding product. 


The Ames Company display department is The Ames Co. is well-known for the outstanding beauty of its window 


: displays. This is one of many Rediprep displays created by and made 
sold on Rediprep and from NOW ON, where under the direction of K. G. Becker, Display Manager of The Ames Co 


wallboard is needed, Rediprep will be used. Read Mr. Becker's enthusiastic comments at the left. 
In addition to using Rediprep for window | : : 
displays, Mr. Becker used it for a background A n d, in the Process Field 


for a series of murals inside the store. : 
Rediprep 


These murals, which are about eight feet 
high, extend around the ceiling line of the 
large main floor of the store, above the 
beautiful mahogany and plate glass cases in Paint 
which merchandise is displayed. 


Saves Time 


Storage 
Space 


The murals were painted in water color, 
with which the Rediprep formed a perfect 

Some of the largest silk 
bond. screen process shops in the 
a 4 country have found Redi- 


prep to be just the material 
they need. Takes process 


FREE SAMPLES couiitttiow Sere 


a eg a a ee Say The Pep Boys, of 
THE UPSON COMPANY, Philadelphia, who made and 
Lockport, New York. used the sign shown at the 


: right * 
Greeting: | would like to know more about Upson Rediprep. Uae dnd 


Please send me samples so | can test it, and tell me where | absorbent board for interior 

can buy Rediprep. store decorations and wall 
signs. We find this new 

2 Sp RR TORE SSIs at ame Sy egies Pot ae cape Bes ee eS board lends itself well to 
our needs. In the process 

NI RRT ESET eS ARSE siete te ad ee field, especially for large 
posters there is nothing so 

“cel,” Bheattecrrs Pec SSE era ose cere Nas ION ME Ys RMS ac? COE well fitted—saves the heavy 


cost of coating on quantity 
| usually buy from..........-... VED 3 ae Gat OS VES eR Oe ee ge a runs.” 


will naturally appear red to us. If 
all the wave lengths are absorbed it 
will appear black. Thus in dealing 
with light rays, white represents all qf 
colors and black a total lack of color. 

However, anyone who has mixed 
paint pigments knows that a mixture a | 
of all primaries does not produce white 3 » A 1 
but instead tends to black. This is the \ \ L 

block 


» 
point that has been a stumbling é ¥ : i 
to many. 
Without becoming too technical, I ved one VmMe 
hope to clear up this seeming paradox | 


by reference to the diagram where : | 
an “Have used Speedball pens and 47-—== 
S) 


” 


a 
\ 


three separate color systems are illus- 4 

trated. No. 1 is the one probably most | ®x0\% cages and inks to | ; 
familiar, the artist’s triad, and it ap- se — <a the play osde 
painter and had been usin 


plies to pigments. ‘The primaries are 
red, yellow, and blue. Mixed, these 


produce orange, green, and violet as | #M 4) pate . 
secondaries. These secondaries mixed | ‘333 I Bi sho card colors until | 
produce tertiaries. All mixtures of | (a= discovered that your 
_ complements (one primary with a com- | sah ink covers better - 
| bination of the other two) tend to p19 as : goes farth d 
| black when we are dealing with pig- TOT ener an 
/ ments. % Fa have cut my time 
No. 2, the physicist’s triad, applies to Ce —— at least a third” 
light rays only. The primaries are | {AsNa%: ge ie, | 
red, green, and blue-violet. Mixed | isi wr 4 . 
these produce the secondaries yellow, | Siic\eae——=— 3503 \V. Monroe SE. 


blue, and magenta. All mixtures of 
complements in light rays tend to 
white. 

No. 3, the psychologist’s tetrad, ap- 
plies to vision and the ability of the 
human eye to distinguish color. To 
the triad of the artist we must add one 
of his secondaries, green, to form a 
four-color system. Curiously enough, 
in the fifteenth century Leonardo da 
Vinci chose these four colors for his 
primaries. 

In the study of the manner in which 
the nerves of the eye sense color we , hei 
find that a disc containing proper pro- | Yes @vakcey * , eS 
portions of red and yellow, when rap- | +: SEN Ee onl oS): 
idly rotated appears to be a blend of 


red and yellow, or orange. Likewise | =: ae Soa > igcaeimnte 


red and blue appear to form violet. | & eee NS > 
; GOES 

Judging from what we know of the ; 

mixture of pigments, we try a disc 


containing yellow and blue but instead Trimmer work, in i 
of appearing green it looks gray when Wi S er : iva, gage 
rotated. This indicates that green is t trong : med aan oN “ 


riche 4 color a “ voy \ 
° rs AE Hy uarvernnnny,\ al 
a primary as far as our eyes are con- | ale 


cerned. Thus a piece of cloth in which , Mona LETTERING! 
| fine threads of red and yellow are in- = 
_ terwoven will appear orange, but a 
_ mixture of yellow and blue threads will 


only produce gray, toward which all H U 
mixtures of opposites tend in vision. ® 

To avoid confusion of these three C72 
systems it is only necessary to remem- Camda 4 Nd. : U.S.A ° 
ber sages we are dealing with pig- | PYQurdiimelmeonmse(e thruzfe C Bukley Aston Hill, Hawarden, England 
ments, light rays, or vision. | 7 Ue ot : 

Yes! This ad was drawn and lettered with’ B’aw@ D’ Speedball Pens and Speedball inks / 
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EISLER ELECTRIC 


ELECTRODES 
$ 00 


PER 
HUNDRED 


SVEA OXIDIZED OR BORATED 
SHELL COMPLETE ELECTRODES 


12 or 16 MM 
9B-50 = SVEA 
Hundred CO ATED 


12 or 16 MM 
$ 50 SVEA COATED 
eed Svea Oxidized 
cia or Borated 


19, 16 or 12 MM Glass 


Also Pyrex and White or Gold Electrodes 


Absolute Satisfaction 
Guaranteed or Money 


Refunded 


‘Vaseus Send For Our New 
ic Bulletin on Electrodes 
More 


MACHINERY 


EISLER ELECTRIC NEON 
| OUTFITS 


Ready to operate—no extras to buy. 


Eisler “Economy Unit’’.... . $325.00 
Eisler “Compact Unit” .... $395.00 
Eisler ‘Standard Unit” .... $575.00 


Send for 28-page Catalog on Neon Sign 
Machinery. Catalog “S” and Price List “S1.” 


USED PUMPS, BOMBARDERS AND 
OTHER MACHINES AVAILABLE 


EISLER 
ELECTRIC 


538 - 39th St. Union City, N. J. 
SE SNE TSO AAS, 
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Dynamic Symmetry in the Designing of 


Twenty-Four Sheets 


By George W. Kadel 


Previous articles on the subject of 
dynamic symmetry applied to sign, 
poster, and display-card design ap- 
peared in the last five issues of SIGNS 
of the Times for 1934. 


HE twenty-four-sheet poster might 
be called a single-idea display. Such 


a design, stressing one point, pro- 
duces force. This is essential in twenty- 
four-sheet design, due to the distance 
from which the poster is read and to the 
fact that the poster is viewed from a 
moving vehicle. This single idea should 
be expressed, if possible, in form of an 
illustration placed within the left eight- 
sheet region of the twenty-four-sheet 
poster. In this illustration, which must 
necessarily be large, detail should be sup- 
pressed. The pictorial design should be 
placed in an area which is a square, 
whirling square, or a reciprocal to the 
whole. 

In order to assure area harmony in 
layout, the trade name or product name 
should be placed in as plain lettering as 
possible. Extreme thick and thin letters 
are to be avoided, such as script faces, 
since the thin portions: are difficult to 


read from 150 or 200 feet, the reading — 
distance for a twenty-four-sheet poster. 
In the event that the company desires an — 
individual style for the trade name, it is — 
advisable to lay out this trade name to — 
the full size that will appear on the pos- — 
ter and test its legibility at the distance © 
from which the poster will be read. A 
reducing glass should be used on all © 
other lettering applied to the drawing to — 
test the effect of reduction upon letter 
spacing. : 

Ofttimes a designer will space an al- © 
phabet optically, using one-fourth of the ~ 
letter height for the distances between — 
the vertical line letters and the vertical — 
line, and when the poster is enlarged — 
this lettering becomes illegible. A space — 
equal to the height of the letter is often — 
necessary to produce lettering readable ~ 
from greatly removed distances. | 

The rate of increase of color areas is — 
not proportional insofar as area and © 
strength are concerned, the color of an ~ 
eight-sheet region being perhaps three 
times as strong as that of a four-sheet 
region, which is just one-half the size. 
Warm colors, such as orange, red, and — 
yellow, are often too strong in the full- — 
sized bulletin, due to the fact that the ~ 
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A horizontal root-five rectangle is the correct shape of the original layout for a twenty- 


four-sheet poster. 


MARCH, 1935 


apparent color intensity changes with the 
enlargement of the original drawing. 

Cool-colored backgrounds, such as 
blue and green, are also affected. For 
that reason, it is advisable to reduce the 
value of the cool colors in the small 
drawing to the extent that upon the 
original drawing they will look weak. 
This is true, provided the artist is work- 
ing in colors of light value upon a large 
area. On the other hand, if he is work- 
ing in dark values of a cool color the 
values should be deepened upon the orig- 
inal drawing. Middle values of cool 
colors should be avoided. 


HORIZONTAL root-five rectangle 

is the correct shape for the original 
layout for a twenty-four-sheet. The 
ideal location for the element to be em- 
phasized is within the first two reciprocal 
rectangles formed on the left side of the 
horizontal root-five. For example, in a 
layout for a bank building the center 
of the mass of the building illustration 
would be placed within the center of the 
area limited by two vertical reciprocal 
root-five rectangles formed at the left 
side of the over-all root-five. The least 
important of this combination would be 
placed within the two reciprocal root- 
fives formed at the right or massed about 
the lower right pole of the over-all 
shape. The bank name and other vital 
copy would be located in a reciprocal 
division of the center root-five rectangle 
formed within the major shape. 

In a twenty-four-sheet poster involv- 
ing a dark blue or black background 
with white, the construction lines of the 
horizontal root-five can be used to act as 
a dividing line between the blue and 
white or the black and white areas. 

Size of lettering on a twenty-four- 
sheet poster can be determined by the 
construction points formed within one 
of the vertical root-five reciprocals con- 
structed from within the over-all root- 
five original. 

The area of each illustration placed 
within the poster should be, if possible, 
a vertical or horizontal root-five, a 
square, or whirling square rectangle. 
The whirling square rectangle, plus its 
first reciprocal, forms a root-five rec- 
tangle; consequently, the root-five rec- 
tangle and the whirling square are 
closely alike and harmonize. 


Kadel’s next article, ‘““The Twenty- 
four Sheet Layout in Dynamic Sym- 
metry,”’ will go deeper into this sub- 
ject of dynamic symmetry in the 
designing of the twenty-four-sheet 
poster. 
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The WISE OWL says, "The 
Robin may be the symbol of 
Spring but I'M the symbol 
of these 
plan now to take advantage 
of SPRING'S OPPORTUNI- 
TIES. They're wise." 


STOCK UP tor SPRING 
with Daily’s “PERFECT STROKE” 


BRUSHES and SUPPLIES 


Run over this brief 


Check List 
DO YOU NEED... 


craftsmen who 


Many businesses "wake up" in the Spring. Many more 
than usual will this year because business everywhere 
seems to be coming out of its “long sleep.” BE 


READY FOR A BANNER SPRING. 


] Colors? 
Stock up on the supplies usually needed for Spring ae 
Business and buy at least a few dollars more than in 4 sea! 
the past several Springs—you'll need them! Cl Poster Paper? 
LJ} Sign Cloth? 


GET THE CATALOG! i you haven't 


a Bert L. Daily Catalog to make ordering easy, get 
one now by mailing the coupon below. 160 pages— 


[_] Card and Mat Board? 
|_| Process Supplies? 
{_] Decorative Materials? 


and each page packed with money back guaranteed = pig 
supplies. [_] Smalt? 


nr 


and Supple om 
I26 TOISO E.THIRDST. DAYTON. OHIO. 


BERT L. DAILY, INC. 

126 East Third St. 

Dayton, Ohio. 

Please send me your Catalog Number 19 of Daily's Sign 
Writers Supplies and Artists Materials. No cost or obliga- 
tion, of course. 
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EXTRA THIN 


American-Made 


SILVER LEAF 


NEWS! NEWS! NEWS! 


Now, for the first time, you can 
get American-made Silver Leaf in 
the gold-standard size of 3%" x 
3%", approximately 33% thinner 
than regular silver leaf and 
packed in thick books, similar in 
size to regular gold leaf books. 


Hastings Silver Leaf has three ad- 
vantages over the silver leaf that 
many sign painters are now using. 


@ 1. Hastings Silver Leaf is cut to 
the standard 334" x 334" size. 
Sign painters who, because of 
their work with gold leaf, are 
accustomed to the 334" x 334" 
will therefore find Hastings 
Silver Leaf much easier to 
work with than imported and 
most other domestic leaf 
which is 334" x 334". 


@ 2. Hastings Silver Leaf is ap- 
proximately 33% thinner than 
regular leaf. This makes for 
easier handling and also 
stretches your dollar farther. 


@ 3. Hastings Silver Leaf is made 
up in books that are heavier 
than those used for German 
leaf. Hastings Silver Leaf 
books are comparable in size 
and weight to a book of gold 
leaf and are therefore easier 
to handle. 


Ask your Dealer for Hastings 
Silver Leaf. Be prepared to do a 
faster and better job on the next 
contract that calls for silver leaf. 


HASTINGS & CO. 


Established 1820 


819 FILBERT ST. PHILA., PA. 
1332 W. GRAND AVE., CHICAGO, ILL. 


My “Melody” Alphabet ~ 


By Thomas G. Pidgeon 


HERE submit for the consideration 
| of lettering artists in the sign, dis- 

play, and outdoor advertising in- 
dustry, my conception of a “Modern 
Melody” alphabet, in the designing of 
which I have tried to express the rhythm 
of a popular dance number. As a re- 
sult, I think that I succeeded in design- 
ing an alphabet suitable for many things, 
besides those for which it was originally 
intended. 


Since it is a “Modern Melody” alpha- 
bet, its natural element is in connection 
with musical advertising display of all 
kinds—for the theatre, the opera, the 
symphony, the dance orchestra, the radio 
program—and for the advertising of 
musical and radio instruments. It is 
also appropriate for certain kinds of 
signs, store fronts, and display cards. 

Besides these adaptations, I think it 
is especially suited to display advertis- 
ing for the new motor cars. The flow- 
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ing lines in the letters suggest comfort 
and easy-riding qualities, while the mod- 
ern design throughout gives the impres- 
sion of being the latest mode. 

It is useful, too, for shop-window 
displays, and if it is carefully executed 
in, say, silver leaf, with black and possi- 
bly red trim, it can lend a very artistic 
appearance to the modernized store 
front. And within the store, for exclu- 
sive gown displays, its modern trend 
and its curving lines are most suitably 
adapted to present the gown of today 
as well as that of tomorrow. 

With all its uses, the alphabet is com- 
paratively easy to make, considering its 
effectiveness. For me, a soldier sign 
artist, it has come in handy when I make 
desk plates—of which I havea lot to 
letter—for officers who want something 
different and smart. I have used it on 
charts, too, that do not require regula- 
tion lettering. 

There are many applications that the 
sign artist can no doubt find for this 
alphabet in his daily work. | 
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BRISCHOGRAPH CELEBRATES 
First 
Anniversary 


of the New 


Improved 


3-10 


‘dy 


4 4 My yeh iy 


Model. 


‘The 3-10 Model Brischograph is of sturdy, 


compact construction with Rigid Metal feet; 
two Standard Sockets; two 200-watt Stand- 
ard Lamps; inside finish is Aluminum 
Bronze; outside finish is Black Crystaline; 
10 feet of asbestos cord; two FOUR-INCH 
Lenses with Transpose Mirror on the in- 
side. Covers 7 ws kd SEND 


inches of picture 
ONE TIME. §Life-size -$ .00 
projection within 10 feet 


from screen. For Imme- 


diate delivery. MONEY ORDER 


T HE Brischograph has been in existence since 1926, but this 
month marks the first anniversary of the New Improved 3-10 


Model Brischograph . .. Junior is five months old. 


During this period of one year, hundreds of both models have 
been sold throughout the world ... many dealers have been 
appointed ... and the Brischograph has proven its value to 
seasoned as well as amateur artist. 


The Brischograph is an indispensable piece of equipment for 
every Poster Artist, Sign Man, Displayman, Cardwriter, De- 
signer, Outdoor Plant, Commercial Artist, etc. 


The Brischograph is simple to operate, as the accompanying 
illustrations clearly show. (Guaranteed to be reproduced from 
unretouched photographs.) ... Simply by placing the Brischo- 
graph over Plate 143, illustration on page 239 of the new book, 
POSTER ART, by Duke Wellington, ten feet from the surface 
on which it was to be projected, the projections, as shown, were 
obtained. Of course, larger or smaller projections are possible 
merely by lengthening or shortening the distance between the 
projector and surface and a simple adjustment of focus. The 
projected picture can then be followed with pencil, pen, or 
brush. Illustrations show the difference in size of projection 
area between the Junior and 3-10 Models. 


Any photo, magazine, sketch, etc., regardless of size, can be 
clearly projected to desired size with either model in perfectly 
defined detail, in natural colors, with reading matter from left 
to right as original. 


Visit your dealer today and ask to see the Brischograph. Better 
still, buy it and try it in your every-day work ... if you do not 
find it all we claim—a worthy, time-saving addition to your 
equipment—return it in ten days and your money will be 
refunded. 

DESCRIPTIVE CIRCULARS ON REQUEST 


Dealers in America and 
Foreign Countries XY 
selling the 


BRISCHOGRAPH 


Little Rock, Ark. 
7. € Prousnitzer, 2700 Ringo 


St. 


San Francisco, Calif. 
A. Lietz Co., 61 Post St. 


Denver, Colo. 
. R. Meininger, 409 16th St. 


Bridgeport, Conn. 
Conlin Co., 60 Elm St. 


Chicago, Ill. 
George Watson Co., 14 
W. Lake St. 


Indianapolis, Ind. 
H. Leiber Co., 24 W. Wash- 


ington St. 


Louisville, Ky. 
Graft-Pelle Co., 116 N. Third 


St. 


Baltimore, Md. 
Becker Sign Supply Co., 314 
N. Eutaw St. 


Boston, Mass. 
Remac & Co., 87 Summer St. 


Detroit, Mich. 
Arthur F. Hoerauf & Co., 525 
Woodward Ave. 


—, Minn. 
& E. Supply Co., 218 W. 
See ins St. 


Minneapolis, Minn. 
H. A. Rogers, 911 Marquette 
Ave. 


St. Louis, Mo. 
Baders, 110 Locust St. 


Omaha, Neb. 
Standard Blue Print Co., 1411 


Harney St. 


Newark, N. J. 
Willow Supply Co., 64 Wil- 
liam St. 


et ad a a 
W. L. Coughtry Co., 20 
James St. 


Brooklyn, N. Y. 
Bricker & Andes, 228 Atlan- 


tic Ave. 


Buffalo, N. Y. 
Eaton Office Supply Co., 329 
Washington St. 


New York, N. Y. 
Joseph Mayer Co., Inc., 3 
E. 14th St. 


Niagara Falls, N. Y. 
Century Camera Co., 910 
Main St. 


Cleveland, Ohio ; 
Superior Motion Pic. Sup. 
Co., 1740 E. 23rd St. 


Columbus, Ohio 
Capitol Camera Co., 49 N. 
High St 


Dayton, Ohio 
Bert L. Daily, Inc., 126 East 
Third St. 


Portland, Oregon 
J. K. Gill Co. 


Philadelphia, Pa. 
Wm. I. Meil, 
Ave. 


Pittsburgh, P 
B. K. Elliott Co., 126 Sixth 
St. 

Providence, R. I. : 
C. S. Oakes, 138 Fountain St. 


Ft. Worth, Texas 
The Camera Shop, 113 W. 6th 
Sst. 


222 S. 15th 


China 
Commercial Press, Shanghai. 


| Bombay, India 
Hari G. Govil Corp. 


New Zealand 
R. Hollyman, Trafalger St., 
Nelson 


South Africa 
Sheffield Electro Works, Jo- 
hannesburg. 


The Junior Brischograph is for those who 


generally work on 28x44, 22x28 and 
smaller size posters. It will cover 4x4 
inches of copy at one time and will en- 
large to 4x4 feet. By removing slide on 
bottom, greater coverage and enlargement 
are possible. It is a third the size of the 
3-10 model but is an exact Send 


duplicate in quality of 
lens and_ construction, $ 00 
finish, operation, and s 


clearness of projection. 
For Immediate Delivery. 


THE BRISCHOGRAPH CO. 


Money Order 


92 EAST LAKEVIEW AVE. Established 1926 


COLUMBUS, OHIO 
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CIRcuit CONTROL flashing on the 
high voltage side of luminous tube 
transformers, 


TYPE A ALTERNATOR saves one trans- 
former on a two transformer job for alter- 
nate “fon” and “off”? flashing, and by using 
additional alternator contactors you can 
save a transformer for each contactor used. 


TYPE C SPEED FLASHER for traveling 
effects, running light through dark, of ‘can 
4 be furnished to run dark through light and 
' other effects. 


TYPE LS SPELLER. Standards are for 
four and ten points of effect. Can be fur- 
nished for any number of effects. 


CIRCO FLASHERS have positive metal to 
metal contacts which need no adjustment, 
thereby giving you perfect timing without 
corona. 


Send us your flasher problems. 
Write for Bulletin 12. 


Cireo Products 
Corporation 


7 SOUTH CLINTON STREET, CHICAGO 
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For April . . . These Triple-Duty 


Design-Plus Displays 


By William Arthur Wenner 


This is the third article in Artist 
Wenner’s series, giving layout ideas 
and pre-tested color schemes for 
show-window and store display. The 
series began in the January number. 


HE great function of a “design- 
tae display is to attract atten- 
tion and sell merchandise. The 
design and color of the display must 
attract the attention of the passer-by 
on the street and after he has halted, 
the “design-plus” display has a triple 
duty of introducing, demonstrating, 
and selling the merchandise that it 
advertises. By utilizing these displays, 
a store may be sure to be patronized 
by the consumer who believes that if 
the store is up-to-the-minute enough 
to use modern displays such as these 
ideas suggest, it must also be up-to- 
the-minute in carrying modern mer- 
chandise. . 
“Easter” is an ultra-modern display, 
with the circle in pale pink, and “Eas- 


ter” in mauve letters. Three triangles 


at upper left are light blue; two bars, 
upper right, lavender. The stippled 


area below the circle is in silver metal- 
lics, and pale green in the other area 
with “frocks” in magenta. ‘Frocks’ 
stands on a mauve curved stripe. “For 
all events” is magenta on a pale green 
area. Center panel is white with “$17” 
in magenta, and other lettering in 
emerald green. The vertically striped 
shaded area on the left is lavender, and 
the shaded area on the right is silver 
with dark inside stripe in mauve. 
“Rain” will sell umbrellas during 
April showers. Light blue-green cov- 
ers the upper half of the circle, and 
silver foil covers the lower half, with 
divisions in black. “Rain” and “be 
prepared,” are black. “Yes” on the 
left is green; on the right, blue. “All 
styles” and the background outline are 
medium blue. The background is pale 
green streaked with thin blue and yel- 
low lines, and covered with cellophane 
to give a wet rain effect. Three ver- 
tical areas at the right are light blue, 
medium blue, and silver. The first two 
are outlined in yellow. ‘“Umbrellas” 
is in medium blue or chromium cut-out 
letters between dark blue bars of half- 
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In these distinctive “design-plus” display suggestions for April, Artist Wenner incorpo- 
rates chromium metal, silver and copper tubing, silver molding, metallics, enamel, cello- 


_ phane, velvet, cotton, and felt. 
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round molding which is highlighted 
with a center line of yellow. 


“Fur Storage” is a modern igloo 
with a very “cold” color scheme. The 
“seal” is black velvet on a white area. 
“Coats rebuilt” is medium blue. “Stor- 
age and 7 months for $5” is outlined in 
blue-green on a white area. “Fur” is 
in light blue letters topped with snow 
effect, standing on white “snow” which 
is just above a light blue area. The 
large “h” which forms a door in the 
design is dark blue. For effects, cotton 
sprinkled with silver metallics may be 
glued on for snow. Vertical areas at 
upper left are dark blue and light blue. 


“Dine and Dance” are pink, cut-out 
letters striped with mauve, standing on 
silver half-round molding. “$1” is in 
magenta, and “per plate” in emerald 
green on a white triangular area bor- 
dered by a dark blue triangular area. 
The circle is cut out, covered with 
white paper or cloth, and lighted from 
behind. Dancers are black and white. 
“Now” is black with white highlights. 
Background is lavender with center 
panel in pale green. “Joe Dun” is in 
black letters with white centers; all 
other lettering, black; musical note, 
white. Left side wings or tubes are 
silver with the first two divided by a 
mauve stripe, and the third by a black 
stripe to separate it from the main dis- 
play. The right side wing is silver 
with a black stripe on the inside. For 
sophisticated effect, try indirect light- 
ing on and in the silver tubes. 


“Easter Greeting” features two very 
modern bunnies in medium blue with 
light blue ears and yellow tails. “Eas- 
ter” is emerald green; and “Greeting,” 
orange on a white background. Verti- 
cal center lines and lines from the tails 
down are light blue. 


“Style Hats” features a violet felt 
hat glued on a white enameled cut-out 
head with pale pink felt circles on 
cheeks. Eyelashes are made of orange 
felt or string. Eyes, nose, and eye- 
brows are outlined with dark blue felt. 
Red felt covers the upper lips, and 
orange the lower. Orange coach color 
outlines the face. Background areas 
from left to right are: (1) yellow, with 
“for only $5” in medium green; (2) 
violet enamel half-round molding with 
white center stripe; (3) light green; 
(4) dark blue enamel half-round mold- 
ing with white center stripe; (5) light 
blue with right edge shaded with air 
brush to dark blue; (6) chromium. 
“Style hats” lettering is made of twist- 
ed copper tubing or ribbon chromium. 
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ORIGINAL GENUINE “KING COLE” a 


There is no equal for this nationally 
known and popular brand of colors. 


King Cole Original One Stroke 
Black has been the leader for years 
with dozens of imitations testifying to 
its leadership but only one Genuine 
King Cole Black. Now the same high 
quality is offered in Black, White and 
colors. 


The complete King Cole line has 
been selected as a result of much re- 
search and actual service tests, with 
one thought in mind—that the best 
paint is the cheapest paint, regardless 
of price. These colors are as good as 
they can be made and the generous 

big tubes give you extra value. 
i} ‘Yyi Ing 


ke chk hy King Cole Colors are guaranteed to 
surpassed cover | give perfect satisfaction—they make 
| et Pee good or we do. 

The use of the name “King Cole 
Colors” is controlled by us and is pro- 
tected against infringement by patent 
and copyright. 


Geo. E. Watson Co., Chicago, II. 


a 
SS eS =e WRITE FOR COLOR CARD 


NONE GENUINE WITHOUT THIS SiGNATURY 


GROUND IN JAPAN 


ONE-STROKE 


WHITE 


Dis, Stripin andE 
FOR STRIPING, BACKING UP ET g 


— cr A SR RE I 


A quick-drying, 
smooth-flowing 
| opaque white of 
exceptional cover- 
ling quality and 
durability. 


tl 4 ] 
; *% spe “Jal CLUTCH 


PROPRIETOR AND DISTRIBUTOR 
GEO. E. WATSON CO. 
CHICAGO, ILL. 


GEO. £ WATSON CO 


Net Prices 
“King Cole” Black (in japan only)— 


Colors in Large Tubes 134x5 Inches 
Net Prices 


Large tubes, 114x5”, each......... .$0.50 L. L. Yellow (in oil or japan) ....... $0.50 
MT WO, OM, i. ew ccc sees dete 1.50 Lt. Yellow (in oil or japan)..........  .50 
7‘ 5-Ib. press cans, NN St ae t se ski 6.50 Med. Yellow (in oil or japan)........ 50 
BE shes (in jonan) tiist*, each 50 Med. Orange (in oil or japan)........ .50 
Large tubes (in oil), 134x5”, each.. .50 D. D. Orange (in oil or japan)....... .50 


Emerald Shade Green (in oil or 


Colors in Large Tubes —" Inches JODO) 65 (6 CEE i CREE PP 50 
Aluminum Paste .... 65 Brilliant Perm. Green (in oil or japan) .65 
Brilliant Red (in oil or - japan)... es Ultramarine Blue (in oil or japan)... .50 
Vermilion Red (in oil or japan)... a Lt. Green (in oil or japan)........... .50 
Lt. Bulletin Blue (in oil or japan)... eee Med. Green (in oil or japan)......... 50 
Med. Royal Bulletin Blue (in oil or Drop Biack tit: ofl). 25. ewes. ys .30 

japan) 50 Sign Writers’ Black (in oil or pane) .40 
Dk. Royal ‘Bulletin Blue (in ‘oil. or Lamp Black (in oil or japan).. . 40 
ee Ne oo: (oh oad 4 oe «> 50 Drop Black (in japan)............... 40 


Special Trial Offer: 


ees att tt CC CT CC LA CCG 


ORDER FROM YOUR DEALER OR WRITE US FOR NEAREST DEAL- 
ER’S NAME—OVER 200 DEALERS STOCK KING COLE COLORS 
Prices are net, F. O. B. Chicago 


DEALERS: Write to us for KING COLE dealer proposition. We 
have exclusive rights to the use of the name “KING COLE” Colors. 


Watson’s One Stroke Brushes are right in price, quality, 
and every one guaranteed. Ask for sign catalog No. 59. 
64 PAGES OF SIGN AND SHOW CARD BRUSHES AND SUPPLIES 


We will send two tubes of any color postpaid for $1.00, cash with order 


GEO. E. WATSON CoO. 


‘““‘The Paint People’”’ 


164 WEST LAKE STREET CHICAGO, ILLINOIS 


Certainly, I will try King Cole Colors at your special offer. 
will do), send me the following tubes 


For the dollar enclosed (stamps 
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Send me King Cole Color Card and dealer’s name [] 
Send me your new catalog of sign brushes and supplies (] 
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Luminous 


ALWAYS TIRGAY 1 The tie 


Again Porcelain Products, Inc. asserts its lead- Part at 
ership in the field of Neon Insulators, Housings, 


Bushings, and Accessories. As a measure of By George J. Madill 
President, Chicago Vacuum 
Equipment Company 


absolute protection for you against expensive 


service calls to replace a defective housing, we 


place in the glass when it is used as 
a discharge tube. This is notice- 
able on tubes which have been in service 
for several years. These tubes, espe- 
is a 100% inspection. It is insurance for you cially mercury tubes, are unusually diff- 
cult to work and are difficult to bombard. 
It would appear that in these tubes. 
chemical occlusion of the gas has taken 
place. By far, the greatest volume of 
PORC ELAIN PRODUCTS INC gas is imprisoned against the sides of 
/ " the tube by the atoms of metal from the 
cathode. When the cathode is coated 
FINDLAY, OHIO PARKERSBURG, W. VA. with a compound of alkali metals, all 
gases except the inert gases combine 
with the alkali metal. This action is of 
considerable value in the luminous tube, 
due to the fact that it maintains the rare 
gas in a pure state by absorbing active 
gases which may be released from the 
glass and electrodes during the operation 
of the tube. 
WITH Possibly one of the least understood 


Mil € eo Li ae and most important processes in the 


subject every housing, prior to shipment, to a : IS known that a change takes 
prolonged break-down test at 18,000 volts, 


directly across the poles of a transformer. This 


without additional charge. 


manufacture of luminous tubing is the 
bombarding and pumping of the tube. 

D VY aH This is nothing more or less than a 

YN simple purification process. .The rare 

C Ci ea ae iS co S ALY gases used in the luminous tube are eas- 
ol ee, ily contaminated by the active gases. 

| The walls of the tube and the electrodes 

are covered with a film of moisture and 
other substances which when volatilized 
would contaminate the gas to such extent 
that the tube would lose its brilliancy and 
characteristic colors. ‘To remove these 
impurities, the tube must be heated to a 
E SQUARE to yourself—use Micklin Dual point where the impurities adhering to 


~ , Corners! Make your frames in Jess time with : “ae 
Jess work. No mitering or mortising necessary. the walls of the tube will be volatilized. 

MICKLIN CORNERS- Simply insert ends of lumber into the strong, metal . 
hid Hens! cores: fe hails, and — presto — the frame is In the volatile state, they can be re- 
. : made! orners alread unched f ils. F ld ‘ : 
. Save labor! frames that webbie -ée ge payiny Micklin Single moved from the tube with a vacuum 
. Strengthen frames! Corners. Over one million used last year. If your um 
. Are always accurate! lumber or hardware dealer can’t supply you, write to P Pp: 
. Square corners! Micklin Manufacturing Co., Omaha, Nebraska, U.S.A. Two methods have been used for 
. Are easy to paint! ° . 

ic coe boniutine' | heating the tube. The earliest methods 


a a to cae ——————— were to place the tube in an oven, rais- 
Siesteast “MICKLIN CORNERS MAKE THE FRAME” § | ing the temperature to about 320 degrees 
. =| | Centigrade and constantly pumping the 


tube. The glass was heated to a point © 


L 
| 
: 
: 
} 
; 
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where the impurities volatilized. The | [i ASS 


electrodes were then heated by use of 
the bombarder. When a sufficient vac- | RESERVOIRS NEITHER BEND NOR BREAK 
uum was attained, the rare gas was ad- 
mitted to the tube. This method was 
both slow and costly. 

The method in common use today is 
the internal bombardment method. The 
high voltage transformer is attached to 
the electrodes of the tube and a current 
of from 250 to 500 milliamperes is 
passed through the tube which is filled 
with air at low pressure. Due to the 
high resistance of the air column, heat 
is produced which volatilizes the impuri- 
ties. In bombarding the tube, there is 
a critical point at which both the elec- 
trodes and the glass heat at the same 
time. If the air pressure is raised, the 
electrodes will show signs of cooling and 
the glass will heat rapidly. If the pres- 
sure is reduced below the critical point, 
the glass will cool and the electrodes will 
heat rapidly. If the resistance of the 
electrodes is greater than the resistance 
of the air column, they will heat first. 
If the resistance of the air column is 
greater than the resistance of the elec- 
trodes, the glass will heat first. This 
critical point varies with the length and 
diameter of tubing and with the area and 
design of the electrodes. 

Before gas is admitted to a tube, all 


impurities should be removed and there d 
should be as high a vacuum as possible 4 advantage — the 
in the tube. It is not possible to obtain | y / weak 5s pot of most 
a perfect vacuum, but a vacuum of 1/10 : y 4 

of a micron is sufficient for commercial d rawing pens. 
tubes. 

After the gas is admitted to the tube 
and the tube sealed off and attached to 
a transformer, it should, if a neon tube, 
burn with a brilliant orange color. Any 
other color than the characteristic ¢olor 
of neon shows the presence of impuri- 
ties. Tubing which comes off the pump 
having a pink thin core running through 
it with a pale blue color surrounding the 
core may burn-in within a few hours 


Free samples 
on request 


Have you ever tried Drawlet Pens? 
Why not send for free samples, and 
check up on these claims of ours. We 
claim: Lines are always sharp; letters 
always clean cut; repeated cleanings 


do not disturb alignment; reservoirs 


Better Ink in snap sturdily back all the way. We 


until they show the characteristic neon a better bottle : ; 
color throughout. What happens during Free-flowing, water- claim you'll do better work and do it 
this burning-in period is that the active ee er faster. Try Drawlets at our expense. 
gases in the tube combine chemically rae aay top, with 

with the electrodes, leaving the rare gas quill, and is mighty ESTERBROOK STEEL PEN MFG. CO. 


in a pure state. int adoctinn 


In the mercury tube, impurities will 
make themselves known in a different 
way. The impure mercury tube has a 
thin blue column running through the 
center of the tube. This column will 


82 Cooper Street Camden, N. J. 


or Brown Bros., Ltd., Toronto, Canada 


bstectivuk 


snake or vibrate from one end of the . wi 

tube to. the other, or it may travel from | B i DRAWLET PENS and INK 

point to point in the tube. CESTEROROOK » ra, for lettering and drawing WZ 
_ White and gold tubes show effects of = Cane 
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impurities by giving a sickly blue color 
and heating excessively. The tube which 
has been burning satisfactorily for some 
time and which does not show evidence 
of excessive sputtering, whose color 
suddenly turns to a bluish white, shows 
positive evidence that a small leak has 
developed either at the seal where the 
dumet wire enters the electrode or 
through some small hole or crack in the 
glass. 

Short-lived tubes are generally caused 
by insufficient gas pressure or by using 


type of electrode used has little effect 
upon the brilliancy of the tube. The 
brilliancy of the tube depends upon the © 
amount of current passed through the 
tube and the very slight increase in cur- — 
rent due to a lowered cathode drop 
would hardly be measurable. 

It is a sad fact that in the neon indus- 
try there is no set of standards by which 
the efficiency or utility of the various 
types of electrodes can be measured, nor 
has any standard been set up for the 
measurement of the light of luminous 


= th e aN C K €¢ R fo r electrodes with insufficient area. The _ tubes. 


DISPLAY MEN ee eg cM 


W HEN you consider that over a year's 
time the Kling-Tite costs less than two 
cents a day— 


Insulators and Insulating Materials for 


Luminous-Tube Signs 


By Leroy F. Hobert 
The Universal Clay Products Company 


—when you think of how much time you 
save and the greater ease and convenience 
with which you do tacking jobs— 

—is it any wonder that display men every- 


where are adopting this modern, rapid, effi- 
cient method? 


With a strip of 140 Tack-Points per load- 
ing, the Kling-Tite is a self-contained, ever- 
ready means of driving Tack-Points—wherever 


tacking is done. 
Ask for folder 


A.L.HANSEN MFG.CO. 
Alias te Easy Ravenswood Ave. 


CHICAGO, ILL. 


McMAHAN 


Spring Type Clips 


Patent No. 
1,617,070 


Circular 


on other 


etre 


No. 10 for smooth stem stands 
No. 10T for threaded stem stands 
No. 11 for 11MM hollow flares 
No. 12 for 12MM hollow flares 
Price F.0.B. Long Beach or warehouses: 
500—$4.50 1,000—-$8.00 
25% Cash—Balance,’ C.O:D. 
All clips are now Udylite Cadmium 


Plated. 
—STOCKED AT— 
SHEPHARD WAREHOUSES. | 
675 Washington St., New ‘York 
Phone Chelsea 7620 


S. N. LONG WAREHOUSE 
Ninth and Gratiot Sts., St. Louis 
Phone Main 2910 


AND 
Leading Jobbers. 


A. B. McMAHAN 


1355 Newport Ave., Long Beach, Calif. 


trical insulators is acknowledged 

by electrical engineers and mas- 
tered by many designers. Design, how- 
ever, is not the only factor upon which 
a good insulator depends. Proper in- 
sulating material plays an important part 
in a successful design. 

An application in which insulating 
materials are of great importance is in 
bushings and housings for luminous-tube 
signs. In design of bushings and hous- 
ings, the question of first importance is 
puncture (dielectric failure). Puncture 
protection can be obtained by a proper 
thickness of the insulator for a given 
voltage. Since the voltage for the signs 
is not very high, the puncture due to thin 
sections does not enter into considera- 
tion. A mechanically sound insulator 
usually has more than sufficient wall 
thickness to withstand voltages many 
times higher than those applied for lumi- 
nous-tube signs. 

Most important in this type of equip- 
ment is the condition of the insulator 
surface and the question of flash-over 
on the surface. Signs in many localities 
are often exposed to severe service con- 
ditions. Surfaces of the insulator be- 
come covered with coal or other dust, 
some of which carries chemicals. This 
in itself impairs the efficiency of the sur- 
faces of the insulator, and this condition 
is still further aggravated by the pres- 
ence of moisture or rain. Other sources 
of trouble are insects and bugs that get 


(> teat insato in design of elec- 


in openings of housings and cover sur- 
faces of the insulator with conducting 
organic matter, rendering these surfaces 
vulnerable to flashover. 

Since the surface conditions are the 
controlling ones for proper operation of 
the signs, the insulator must be so de- 
signed as to counteract all these destruc- 
tive factors. Design must be such as 
to leave sufficient air space between vital 
parts. To meet these specifications, the 
insulator becomes of necessity quite 
complicated in shape. 

Insulators made of dry-process porce- 
lain adapt themselves readily to lumi- 
nous-tube sign service and therefore are 
most widely used for that application. 
They have sufficient mechanical and 
electrical strength, can be made in many 
complicated shapes, can be held to close 
dimensions, and are comparatively in- 
expensive. For sign work, glazed dry- 
process porcelain is not in any way infe- 
rior to either ‘wet-process porcelain or 
glass. The surfaces of glass and the 
glaze on the wet-process porcelain have 
practically the same component ingre- 
dients as the dry-process porcelain 
glazes. 

Wet-process porcelain is not appli- 
cable to complicated shapes and _ there- 
fore despite the fact that wet-process 
porcelain may, for higher voltages, be 
superior to dry-process porcelain, there 
is no advantage, electrically or mechan- 
ically, in using wet-process porcelain in 
luminous-tube sign work. In the wet 
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process hand work is required to shape 
the insulator, whereas in dry process the 
forming of the insulator is done in a 
press, and with dry process, closer di- 
mensions can be maintained. 

Glass, due to the process by which it 
is manufactured, is not entirely adapt- 
able for tube housings. The housings 
made of glass or wet-process porcelain 
are of necessity closed or practically 
closed types. This permits accumulation 
of dirt and makes resting places for in- 
sects. Closed shapes of housings do not 
allow for ventilation and are not exposed 
to the natural cleaning action of rain. 
Open-type housings of dry-process por- 
celain stay cleaner much longer, not only 
because they are kept cleaner by rain but 
they may be designed in such shapes that 
facilitate the natural maintenance of 
cleaner surfaces. 


MORE ANIMATION SUGGESTED 

Speaking before the Cincinnati Adver- 
tisers Club in Cincinnati, on January 30, 
Douglas Taylor, vice-president, Printers’ 
Ink, said that a possible future development 
in outdoor advertising lies in the use of 
more motion for day-time effects. Many dis- 
plays contain good night-time animation, 
but day-time animation might be used more 
in the future, he said. 

Commenting upon the future develop- 
ments in “point-of-sale” advertising, Tay- 
lor stressed the possible increased use of 
motion. New products, he said, are mak- 
ing that possible. He said that displays are 
now being installed much better and pre- 
dicted that window displays in the future 
will be bought on the basis of circulation, 
the same as other advertising. 


DIRECTS NEW YORK OFFICE 


George W. Ketchledge, recently ap- 
pointed by Thomson Symon Company, 
posters and displays, Terre Haute, Ind., 
to direct its New York office at 1 Park 
avenue, succeeding M. Zenn Kaufman. 
February SIGNS of the Times stated 
in error that he formerly represented 
Kaufman. 
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“Devoe Colors 


superior by all tests” 
— Sid Nagler 


“The new Devoe Poster and Show Card 
Colors have proven to my satisfaction to be 
the superior colors by all tests. The brilliance 
of these new colors is balanced and tuned 
to an ideal color range. Besides flowing 
easily, they blend perfectly . . . will not 


Re ke.” 
me pana —SID NAGLER 


gant 


BOVE is one of the brilliant displays designed by the Sid 

Nagler Studio, for the Strand Theatre, New York City. For 

all display work such as this, where attractiveness and service- 

ability are so essential, the new Devoe Poster and Show Card 
Colors are the choice of practical poster artists. 


Devoe Colors are extremely easy to work with— produce 
speedier, cleaner-cut work. Write for the color card today. Devoe 
& Raynolds Co., Inc., 1 West 47th Street, New York, N. Y. 


——s : 
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Fahnestock Clips are handled by many of the Out- 
standing Neon Accessory Distributors. Write for 
samples, circulars, and give your nearest Distributor. 


~ FAHNESTOCK ELECTRIC CO. 


Long Island City New York 


s20LD ETBAr 


Specialists Since 1849 Also American Distributors of 


The accumulated experience| HEINS GOLD SIZE 


of 86 years built into each} Best Known and Largest Seller 
Leaf. Since 1852 


W. H. KEMP CO. 


350 Hudson Street New York, N. Y. 


SHOWCARD BOARDS 
in THIRTY-FIVE COLORS 


Smooth - Fancy - Embossed - Pebbled 
A Complete Line 


Also 
Mat Boards—lIllustration Boards 
at Our Usual Low Prices 


MILLER PAPER COMPANY 


Manufacturers 


80-82 Wooster St. 


BOSTON OFFICE 


Room 817 Colonial Bldg. 
100 Boylston St. 


New York City 
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letters 


Words of Cheer Wanted. 


SIGNS of the Times: I am writing you 
with reference to J. M. Gilbert, who has 
been the displayman for Rosenthal Dry 
Goods Company of Beaumont, Texas, for 
about eighteen years. At this time he is 
very ill, having had a breakdown, and he is 
in a sanitarium in San Antonio. 

Would you be kind enough to put an item 
in your magazine, asking displaymen to write 
him a few words of cheer? Those desiring 
to write him may address him at 1974 Lib- 
erty street, Beaumont, Texas, which is his 
home address. He is well known, and I 
have known him personally for many years. 

I have taken it upon myself to make this 
plea, and hope that it will have a warm re- 
ception. We all wish Mr. Gilbert well, and 
hope that he will be well on the road to re- 
covery before long.—I. Richker, Southern 
Importers & Exporters, Houston, Texas. 


Invaluable Service. 

SIGNS of the Times: Please find en- 
closed the directory information you desire 
for your special spring issue. Let me take 
this opportunity to express my most sincere 
appreciation of this wonderful service. Not 
only does it afford means of marketing my 
services, but I can readily see that it is of 
invaluable assistance to the quantity sign 
manufacturer. 

I have been a subscriber to SIGNS of the 
Times for many years, and have been greatly 
benefited by its many authoritative articles 
and editorials, as well as the advertisements. 
Speaking as an average reader, I can not 
recommend it too highly to anyone con- 
nected with the sign, display, or advertising 
business.—Dave McFarland, Dave McFar- 
land Studios, Parkersburg, W. Va. 


In Defense of Wet Porcelain. 

SIGNS of the Times: The following para- 
graph is quoted from an aarticle entitled 
“Luminous Tube Sign Interference,” by R. 
G. Cazanjian, which appeared in the De- 
cember, 1934, issue of SIGNS of the Times. 


“Deterioration of the glaze of porcelain materials 
used on signs renders them porous in time. These 
accessories are electrode housings, cable supports 
and bushings, electrode bushings, and some types 
of tube upports. These deteriorated porcelain in- 
sulators, as well as others manufactured by the 
wet process, absorb moisture in damp or wet 
weather and cause leakage through the core and 
over their surface. Leakage might also be caused 
by some black paints containing a carbon pigment 
and used as tube blacking. Defective insulators 
should be promptly replaced and those manufac- 
tured by the dry process given preference. The 
use of conductive paints should be avoided in all 
luminous tube work.” 


In my opinion, the author is mistaken 
about the deterioration of porcelain or its 
glaze. There is no deterioration in properly 
made porcelain or porcelain glazes and por- 
celain worthy of the name will retain its 
properties for centuries. Chinese porcelains 
made in the middle ages are today appar- 
ently as perfect physically as when pro- 
duced. 

The porcelain should not only be com- 
pletely and uniformly vitrified throughout 
its structure, but the glaze must of course 
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be made to “fit” so there will be no crazing, 
dunting, or other physical changes in the 
glaze. If the glaze does not properly fit the 
porcelain then the porcelain is not what it 
should be and it is then probable that glaze 
defects will cause a certain amount of trou- 
ble by perhaps local discharges across the 
glaze cracks. These are not inherent faults 
of porcelain, however, but results of faulty 
production. 

The author is also mistaken about “wet- 
process porcelain absorbing moisture in 
damp or wet weather.” The water absorp- 
tion of a properly made wet-process porce- 
lain is zero and the structure is absolutely 
impervious to gases and liquids. If wet- 
process porcelain were even but slightly 
porous it could not be used for the trans- 
mission of high voltages, a field in which it 
is preeminently satisfactory. 

Lastly, the author states that “defective 
insulators should be promptly replaced and 
those manufactured by the dry process 
given preference.” This is a dangerous rec- 
ommendation and one which may cause 
trouble if followed. Wet-process porcelain 
has for years been generally recognized as 
inherently better than dry-process porcelain 
in both physical and electrical properties. 
Anyone expecting dry-process to give better 
results will be very much disappointed.— 
L. E. Barringer, engineer of insulations, 
General Electric Company, Schenectady, 
New York. 


Not With Power Company. 

SIGNS of the Times: You have made a 
very serious error in the February issue of 
SIGNS of the Times, on pages 42 and 43. 
My official title is manager-secretary of the 
Electrical League of the Niagara Frontier. 
I am not in the employ of any power com- 
pany as you have stated in your article.— 
Samuel S. Vineberg, manager-secretary, 
Electrical League of the Niagara Frontier, 
Buffalo, N. Y. 

[The article, “How Utilities Cooperate in 
Sign Week Promotion” stated erroneously 
that Vineberg is director of lighting service 
of Buffalo’s power company. ] 


Won't Go Wrong. 

SIGNS of the Times: I have filled in 
your directory listing. These lists seem to 
be just the dope, as are all the rest of your 
enterprises and promotions. It occurs to me 
that if signists will cooperate with your 
splendid magazine, and do some hustling for 
themselves, they won’t go wrong.—George 
Middaugh Sign Company, Shenandoah, Iowa. 


A Humdinger. 

SIGNS of the Times: Your February is- 
sue was a humdinger. I couldn’t keep house 
without SIGNS of the Times—Joseph S. 
Paton, Joseph S. Paton & Son, Houston, 
Texas. 


WELCOME! 

Recent visitors from out of town to the 
Cincinnati office of SIGNS of the Times 
have been: 

Mr. and Mrs. Maurice Harland, Astoria, 
Long Island, N. Y. 

H. von Brandenburg, Sangamo Electric 
Company, Springfield, III. 

Oliver J. Carrier, Oliver J. Carrier Com- 
pany, Detroit. 
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SUCCESS OR FAILURE 


In Process Work Depends on the Paint Employed 


WHAT'S UNDER THE LABEL? 


Dolfinite Screen Process Paints offer bright, light-fast, strong 
colors, may be extended one- to two-hundred per cent with 
Dolfinite Paste Extender No. 4027, assuring proper screening, 
maximum spreading quality, ground exceedingly fine and work free 
and uninterrupted under the squeegee without clogging or showing 
oil ring. Dry. in one to two hours to a smooth, uniform surface. 


Your Work Will Be as Good as the Paint You Use 


Doltinite Takes Screen Process 


Note the fine detail made possible with Dolfinite Paint, as 
illustrated in this reproduction from an unretouched screen 
process picture. Such true art work necessitates the use 
of finest materials. Any of the many Dolfinite colors may 
be used in this detailed work. 


4000 Series—For Poster Work. 


4500 Series—Gloss Colors for Tire Covers, Decalcomania, 
Cloth and Metal Signs. In or Outdoor. 


4700 Series—Transparent Colors for Glass Signs. 


4800 Series—Overprint Transparents for Multi-Color Ef- 
fects with a minimum amount of screening. 


Also a complete line of Bulletin Colors, Signwriters’ Colors in Japan, 
Signwriters’ Colors in Oil, and Signwriters’ Varnishes and Japans. 


DOLFINITE DISTRIBUTORS 


Abeles-Lewit Co., Inc. 
250 W. 54th Street, New York, N. Y. R 


Arthur F. Hoerauf & Co. 


525 Woodward Avenue, 
Detroit. Mich. 


A. & B. Smith Co. 


633 Smithfield Street, 
us Pittsburgh. Pa. 


Electric Blue Print Co. 


312 Minnesota Street, 
St. Paul, Minn. 


Barnett Brothers, 130 Bush Street, San Francisco, Calif. 


THE DOLPHIN PAINT & VARNISH CO. 
TOLEDO, OHIO, U. S. A. 


Write Dept. S for free sample, color book and complete 
information, submitting requests on your firm’s letterhead. 


Bert L. Daily, Inc. 
126 E. Third Street, Dayton, Ohio. 


Gamble & Ludwig Paint Co., Inc., 


901 Hennepin Avenue, 
Minneapolis, Minn. 
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Views in the News 


Jc SeeRee >) SRRBREER { Sewer ee ears. 
“SRB RBSRBRRaaes MN ARS rae ex leche 


The Going Company, Inc., outdoor advertising, Mineola, N. Y., erected and 
is maintaining this NRA honor roll directory bulletin display in Mineola. 
It is 35 by 15 feet. The flags are illuminated, with the stripes in flashing 
red and white tubing, and the blue eagle is in flashing blue tubing. The 
illuminated display panel contains a classified list of names of Mineola 
companies operating under the NRA. 


The Akron Times-Press, a leading Scripps-Howard newspaper, is proudly 
satisfied with its advertising on this semi-spectacular clock bulletin in a 
preferred position on the plant of the General Outdoor Advertising Com- 
pany in Akron, on a monthly service basis. The Times-Press reported 
receipt of hundreds of letters of comment regarding the display, and re- 
produced a photograph of it in a half-page space of one of its issues as 
part of its regular promotion work. 


¢ 

be 

ve 

ARNE ELSES PRA 
Reto ee 


A wintry window display with all the atmosphere of a cold climate serves 
as the setting for showing cold-weather sport jackets in the DuPont exhibit 
Boardwalk window at Atlantic City. The display was installed by the 
City Sign Service of Atlantic City. The Aurora Borealis background with 
lights behind it was painted on decorative Cel-O-Glass, made by Acetol 
Products, Inc., a DuPont company. Penguins, igloo, and “snow” completed 
the cold-weather setting. 


Governor David Sholtz of Florida, left, being presented with a specially 
built miniature bulletin display that typifies the campaign of history bulle- 
tins being sponsored along Florida highways this year by the U. S. 
Rubber Company. Left to right: Governor Sholtz; C. N. Baker, Jackson- 
ville district manager, U. S. Rubber Products, Inc.; Frank S. Shaw, U. S. 
tire dealer and president of the Tallahassee Chamber of Commerce, and 
Ralph J. Cooper, U. S. Rubber Company field representative. Copy on the 
brags 0 gs in the state is keyed to the cities near which displays 
are situated. 


At the second annual banquet of the Metropolitan Sign Makers Association of New York City, held at the Hotel Astor in New York, on Tuesday evening, 
February 5. About 240 men were there. At the speakers’ table, left to right: Milton Schrager, Edward Lyons, W. E. Stevenson, Walter Bofinger, Dave Good- 
rte Vv. W. et Sam Kantor, Harry Montgomery, Herman Lesky, Alf Graze, Trevor F. Jones, Ira Lindner, A. Katz, Harry Davis, Harry Bratman. 

so see page 58. 
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Views in the News 


Almost in the shade of Pike’s Peak—the snow-capped one in the back- 
ground—the recently organized Morton Neon Company of Denver erected 
this identification display in Colorado Springs on the roof of the Adams 
Motor Company building. The display contains 550 feet of 15-millimeter 
Corning tubing, 150 Westinghouse electrodes, 15 Jefferson transformers, 
Airco gases, and 200 McMahan elevation posts. Each display is 100 
feet in length. The Morton company is being operated by R. F. Morton, 
formerly manager of the Q R S Neon Corporation in Denver. 


Sixty impressionistic poster art originals by prominent Chicago artists and 
advertising art directors were displayed last month in the Carson-Pirie- 
Scott department store’s men’s grill, under sponsorship of the Art Directors’ 
Club of Chicago. The work was produced under Joseph Binder, Austrian 
artist, to embody modern European poster-art technique, in which simplicity, 
beauty of color, and strong composition are the noteworthy qualities. 


The Sylvor Company in New York has made what it calls the largest 
“sale” show card in New York City. It was 6 by 7 feet and it sold the 
goods. It was displayed in the window of Leonard Kagel, Inc., 28 West 
Fifty-seventh street. It was made of wall. board placed on a 1-by-2 
frame. Background was white, with lettering in red and black. The top 
line of copy was in raised letters painted black, and the second line was 
in red letters outlined black. “Custom Sportswear Shop” was in raised 
letters, orange with red checks. The rest of the lettering was black with 
light red lines. The “card” was divided into two sections by 1-inch 
lattice painted red and mounted with silver molding. 


This recently completed store front at Noble street and Manhattan avenue 
in Brooklyn shows how a corner-entrance problem of design was overcome 
in the store-front installation and taken advantage of in the identification 
advertising displays. Porcelain enamel and bands of chromium metal were 
used in achieving the general effect. The signs, with their deep, tubing- 
outlined letters porcelain-enameled by Porcelain Metals, Inc., Brooklyn, 
were designed and built by the Serota Sign Company, New York. 


Central Outdoor Advertising Company, Cleveland, has created a new kind of “super-spectacular’ animated outdoor display in Cleveland for the Ford Motor 
Company. Following Century of Progress design, the display is 26 feet 3 inches by 106 feet in size and consists of a central tower show-room flanked by 
two wings constituting the painted bulletins. The show-room contains a revolving platform, and intermittently changing colored lights flood the platform. 
Indirect lighting is provided by 231 15-watt lamps in the louvres of the tower and 368 15-watt lamps in the louvres of the wings. Eight 1,000-watt flood 
lamps are used, and the reflectors in the interior of the show-room consist of 138 100-watt lamps producing green, red, yellow, blue, and white light. The 
display design has been copyrighted by the Central Outdoor Advertising Company. 
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Sign Panels 
of 
PORCELAIN 
ENAMELED 
GLASS 


America’s leading sign companies 
now feature GILLCO sign panels 
of porcelain enameled glass. Col- 
ors and designs are “fused” or 
fired indelibly into the glass and 
are GUARANTEED to be PERMA- 


NENT. This process applies to 


both lettering and pictorial. Pan- 
els are shipped ready for insertion 
in your signs. 


Flat panels are available in sizes 
up to 4 feet by 2 feet. Convex 
glass discs are available in sizes 
up to 42 inches diameter. Any 
number of colors can be furnished, 
and almost any kind of pictorial. 


These panels and discs are made 
in the country’s largest blown and 
decorated glass plant. This mate- 
rial will actually improve your 
business, make your signs better, 
get you better prices. 


WRITE FOR SAMPLES AND 
COMPLETE DATA 


GILL GLASS Co. 
AMBER AND TIOGA STREETS 
PHILADELPHIA, PA. 
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men and matters 


New York Banqueteers. 
(Picture on page 56.) 

Time: Tuesday evening, February 5. 

Place: Hotel Astor, New York City. 

Event: Second annual banquet, Metropoli- 
tan Sign Makers Association of New York 
City. 

The great annual event was on—men and 
more men poured into the banquet hall— 
240 men released from the business cares 
of the day to participate in a wonderful 
social affair, to eat wonderful food served 
under wonderful appointments, to see a 
wonderful floor show, and to hear won- 
derful speeches. 

Harry Montgomery was _ toastmaster. 
Speakers were W. E. Stevenson of Rainbow 
Light, Dave Goodwin of the Sign Supply 
Board of Trade, and Alf Graze of the Mas- 
ter Sign Makers Association. Stevenson 
urged cooperation between the M. S. M. A. 
and the National Electric Sign Association. 
Goodwin suggested that the industry in New 
York City promote the sale and use of more 
and better advertising signs during Sign 
Week, March 11 to 16. He made his ad- 
dress beneath a banner that announced the 
event. Graze commended the association 
on its progress and complimented Herman 
Lesky, its president. 

A chief event of the evening was the pres- 
entation of fifty-two pieces of Community 
silver in a chest to Treasurer Trevor F. 
Jones of the association, commemorating 
his fifty-two years in the bronze-sign busi- 
ness and his loyalty to the industry. 

Many sign supply companies were repre- 
sented among the 240 attendants. Among 
them were General Electric, Larkin Com- 
pany, American Artists Color Works, Ace 
Color Corporation, Acme Electric, Rich Art 


Color Company, Progressive Sign Supply, 
Nathan Glantz, Eagle Sign Supply, R. M. 
Nason Company, New York Wood Letter 
Company, Manhattan Wood Letter, Spanjer, 
Trevor F. Jones, and Herrlein & Henrich. 

Representatives of users of sign advertis- 
ing were also present, from P. Lorillard, 
Lion brewery, and others. 


Coca-Cola Takes Chicago. 


Last summer when an assemblage of some 
of the most important sign men and sign 
equipment men were in Chicago, they went 
one night to see Sally Rand at the world’s 
fair, and when the subject of refreshments 
came up again and again, what do you think 
they wanted? Coca-Cola! That’s it—Coca- 
Cola! “We say it’s Coca-Cola and we like 
it,’ cried those conscious-stricken gentlemen 
of the sign industry. 

Coca-Cola took the world’s fair in 1933 
and it took it again in.1934, and now, under 
I. M. Jernigan, new manager of the Coca- 
Cola Fountain Sales Corporation in Chi- 
cago, Coca-Cola is taking Chicago proper, 
with Federal-made point-of-sale displays on 
drug stores and other Coca-Cola outlets. 

Among these that have been erected re- 
cently is the one on the front and two sides 
ot the Hartwig Drug Company store at 1950 
Milwaukee avenue, a location of high cir- 
culation value, with a _ 100,000 count for 
twenty-four hours. The display, originated 
by Coca-Cola, was built and erected by the 
Federal Electric Company. It is 54 feet 
long and 5 feet in height. 

Faces of the display are in _ porcelain- 
enameled steel, ornamented with stainless 
steel and green tubing. The ends of the 


display are rounded back to the building 
instead of being finished square. 


The sec- 


View of the recently erected three-sided Coca-Cola display on the Hartwig Drug Com- 
pany’s store at 1950 Milwaukee avenue, Chicago. Also in the picture are I. M. Jernigan, 
new manager of the Coca-Cola Fountain Sales Corporation—holding magazine—and 


Druggist Hartwig. 
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Do your Cable Supports Drop Loose? 
Do your Cables Come Offe 


sie ee ee a ee NOT IF YOU 


Use KOLUX CABLE Supports 


The bugbear of the sign man is insecure cables, the cause 
of endless trouble, annoyance and expense. KOLUX has 
changed all this. Kolux No. 121, our new cable support, 


can not drop loose from its mooring, cables can not slip 
out. A positive cotter key anchors the cable to the sup- 
port, a positive locking device permanently fastens the 
support to its base. 


Cut Down Your Service Costs with KOLUX 


Patent applied for Eastern Distributor 


Progressive Sign Supply Co., 1999 3rd Ave., New York City 
Chicago Distributor 


Pee Sives clear, ideq. OF. He Chicago Vacuum Equipment Co., 1120 N. Ashland Ave. 
many advantages of new support. Write 
or wire us for samples. St. Louis Distributor 


Geo. H. Wacker Co., 1913 Washington Ave. 


KOLUX CORPORATION -----KOKOMO, INDIANA 


No ladders needed to 
= one “. elean this Floodlight 


QS 
FLORENCE JAPAN 


Used for quick Gilding and adding to Colors 
as a binder. The most perfect Japan pos- \ 
sible to make. 22 


The pole is hinged and Lowers to 
reach of attendant — the greatest 
siaaak icici | advance in floodlighting in a decade 


WINDOW SPAR 


A special Varnish to use on Glass, made Th R EVE R E 
expressly for Sign Writers’ use, backing , e 


up Gold Letters on windows. 
It clings strongly to the glass and has a HINGED FLOODLIGHT POLE 
great resistance to moisture. nm 


2 
SAVES COST OF SERVICE CREW 
BULLETIN SPAR ’ PERMITS FREQUENT CLEANING 


An easy working, pale, extremely durable 


bhersige ng Nek ap bys seh weather dis- ’ KEEPS LIGHT 100% EFFICIENT 
ae aa Ee Sea NO EFFORT TO RAISE OR LOWER 
CLEAR oe | , 8) MADE OF SEAMLESS STEEL TUBING— 
RNS . STRONG—STURDY—SAFE 
FI BRO SEA L Ai ELIMINATES HAZARDOUS CLIMBING 
Our famous FIBROSEAL pleases every why a RECOMMENDED BY SAFETY ENGINEERS 


sign writer. 


It takes the place of all quick drying mix- 
ing varnishes. Mixes perfectly with deli- 
cate colors. Flows free, dries in 30 minutes 
and is durable. Also made in BLACK, 


Free Samples Sent in U. S. A. 
esata eset Relat) REVERE ELECTRIC CO. 
CommonweaitH Varnisu Co. STANDARDS FOR EVERY PURPOSE 763 W. Jackson Blvd. 


4124-34 Parker Avenue SERVICE STATION LIGHTING—STREET - 
Chicago, U. S. A. LIGHTING — WALL LIGHTS, ETC. Chicago, Lil. 


Why not share in these advantages? Order Now! 


PERS 2 Et. 5 
96 2% 56D 08" 301g Oe 
tie Bi Sete ne rae 
itist’e pay ae Se Bar 
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NEON 
SIGNMEN 


HERE IS THE BOOK YOU 
HAVE ALWAYS WANTED 


100... 


and 

PRACTICAL 
NEON SIGN 
DESIGNS 


By One of the 


Northwest's Most Outstanding Design- 


ers of Modern Electrical Advertising 
PRICE 


100 practical designs that will 
give your neon signs that mod- 
ern, up-to-date appearance. 
These designs were especially 
compiled for the neon sign 
industry. 

No progressive neon sign manu- 
facturer, large or small, can af- 


ford to be without this prac- 1 


tical book at this low price. POSTPAID 


ORDER TODAY SURE! 
Only a Limited Number of Copies Available 


ADDRESS 


C. H. CRABTREE 


Formerly of Electrical Products Corp. 
403 Sixth Ave., So. 


AIR REDUCTION SALES CO. 


60 dees, 
Office 


>T 42 n0 ST. NEW YORK,NY. 
and Plants in all large Cities 


60 


Minneapolis, Minn. 


tion of the background where the Hartwig 
Drug Company name appears is dark blue 
with white letters illuminated in blue tub- 
ing. Coca-Cola colors are adhered to in the 
trade-marks. Five hundred feet of tubing 
were needed to provide illumination for this 
display. 


Pennsylvania Poster Art Contest. 


The Pennsylvania poster art contest di- 
rected by Alpha Delta Sigma, professional 
advertising fraternity, sponsored by the Out- 
door Advertising Association of Pennsyl- 
vania and important personalities in arts 
and education in the state, has been an- 
nounced to leading high schools by Tom 
Nokes, who is president of the Alpha 
Delta Sigma fraternity. Sponsors of the 
contest are Professor Andrew W. Case, pro- 
fessor of the fine arts, Pennsylvania state 
college; Dr. B. V. Moore, head of the de- 
partment of psychology, Pennsylvania state 
college; Professor Franklin C. Banner, di- 
rector, department of journalism, Pennsyl- 
vania state college; Dr. C. Valentine Kirby, 
chief, art education, state department of 
public instruction; A. C. Daschbach, Asso- 
ciated Artists, Pittsburgh; Paul C. Yecker, 
president, Outdoor Advertising Assocation 
of Pennsylvania. 

The contest subject will be “selling Penn- 
sylvania” to the prospective home-maker or 
tourist, and to stimulate Pennsylvanians to 
appreciate advantages of their state. 

The contest is designed to encourage art 
students in high schools of the state to im- 
prove their work toward accomplishment in 
advertising art. All work must be submitted 
by May 10 to the headquarters of Alpha 
Delta Sigma, room 311, Old Main, State 
College, Pa. All the posters will be exhib- 
ited in the college exhibition hall on May 
24 and 25, when the $250,000 collection of 
original poster designs in the annual out- 
door advertising art exhibit will also be 
shown at the college. May 24 and 25 are the 
annual high-school activities days, when 
thousands of high-school students are enter- 
tained at the college. 

The judges, besides Professor Case, Dr. 
Moore, Dr. Kirby, Artist Daschbach, in- 
clude Robert J. Flood, merchandising direc- 
tor, Gulf Refining Company, Pittsburgh; 
Franklin Bell, advertising manager, H. J. 
Heinz Company, Pittsburgh; Joseph R. Rol- 
lins, advertising manager, Atlantic Refining 
Company, Philadelphia, and Frederick W. 
Kurtz, vice-president, N. W. Ayer & Son, 
Philadelphia. 

First prize will be a scholarship to the 
summer school of the division of fine arts 
at Pennsylvania state college, or $35 in cash 
if the winner can not use the scholarship, 
which will then go to the next person in the 
order of awards. Second prize will be $25, 
third prize $15, and fourth prize: $5. All 
winners will receive certificates of award, 
as will ten or more contestants whose work 
receives honorable mention. 

Member operators of the Outdoor Adver- 
tising Association of Pensylvania will prob- 
ably offer additional prizes to contestants or 
schools in their communities that capture 
one of the prizes or awards. 

“Inasmuch as thousands of high-school 
students in all parts of the state will be more 
or less poster conscious for the next three 
o: four months,” Tom Nokes says, “it is ob- 


Everywhere 
—a Hit! 


Two outstanding 
items from the 
complete line of 


UNIVERSAL 
NEON ELECTRODE 
HOUSINGS ¢ ee Tahaestoris) 
and BUSHINGS 


Above: No. 339 Bushing 
opening). 
Below: No. 


(1%-inch 


437. Assembled Cutaway 
Housing, with coil spring contact, with 
coil spring for attaching for 154” -inch 
opening. Jater cannot collect. 

Write for samples, catalog sheet and 
prices. 


* 
Send specifications 


or blueprints for 
quotations on spe- 


porcelain parts. 


The Universal 
Clay Products Co. 


SANDUSKY, OHIO 


SOMETHING NEW 


IN NEON CLIPS 
ALSO GLASS STANDS 


Prices and Samples on Request 


lvd. 
Ss. A. GAEDE SO TOELES. CALIF. 


NEON TUBING WHOLESALS | 


Straight Border—3 feet for ................... 1.00 
Under 30-ft. quantity, 40c . 

Window Block Type Letters; 4 to 6” ee letter 50c 

Stock Letters—8-10-12 inches—each mee 
Prompt and Efficient Repair Service 

TRANSFORMERS ALL SIZES 
Housings—Tube Supports—Cable Supports 
rite for Complete Prices 
BEACON NEON SIGN CO., Daytona Beach, Fla. 


SCREEN STENCIL SILKS, PROCESS PAINTS, 
SQUEEGEES, DECAL PAPER, PROFILM 


J. L. McLOGAN 


THE SIGN PAINTERS’ SUPPLY HOUSE 
1106 to 1110 S. Main St. Los Angeles, Calif. 


wet and dry process neon insulators, 
housings and cable bushings of porcelain. 


Write for catalog 
and price list. 


H.F. Coors Co.. Ine. 
P. O. Box 517 
Inglewood, California 


W: MANUFACTURE a complete line of 


Send this advertisement with money order 


ow Thy CONTAINING 
BERWICK vse mOselll 
TEMPERA 

COLORS. * 


FREQUENTLY 
BERWICK STUDIOS - 


BY ARTISTS — 
#300 
a S355 VALUE 


> 
cy 
& 
ho j 
° 
> 


tLLIANT COLOR 
K FOR COLOR CAR 


506 S.Wabash - CHICAGO, ILL 
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vious why every plant operator in the state 


should get into action and help make a suc-. 


cess of this project. Advertisers and selling 
agencies, too, will no doubt take cognizance 
of it.” 

He suggests that operators make contact 
with high schools to acquaint art supervis- 
ors and teachers with the contest, and to 
give assistance by lending miniature poster 
designs, copies of books on poster art and 
design, and magazines containing poster 
designs. 


Tube Display for a Utility. 

All the sign business in these United 
States is not in the big cities. As a matter 
of fact, most of the sign business, like most 
of the population, is NOT in the big cities. 
Most of the country’s sign business is in the 
smaller cities and towns, and whether it is 
developed or undeveloped rests with the sign 
companies and the lighting companies in 
those smaller cities and towns. 

Whether he knows it or not, Frank C. 
Fish of the F. C. Fish Sign Service in 
Waterloo, Iowa, has done what a few years 
ago was considered impossible. Even today, 
the thing is impossible in many cities. It 
shows, though, how Frank stands in his 
town. He calls it “the best town in the best 
state,’ and he helped make it so. Anyway, 
he sold a tubing display to the Iowa Public 
Service Company in Waterloo. 

The display is a colorful installation on 


Flashing 43-foot tubing-illuminated dis- 
play erected by Fish Sign Service for the 
Iowa Public Service Company, Waterloo, 
Iowa. 
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NEW SPRING and EASTER 
ISSUE OF 


CUTAWL HELPS. 


Containing articles on cutouts made from the new colored corru- 
gated papers, new fabric displays, Easter settings, spring displays 
and the new styles of cutout letters. In all there are 17 drawings 
Every sign shop and displayman should have this _ 
very valuable and helpful publication. It is sent FREE on request. 


“Cutawt 


will enable you to produce simple or intricate cutouts 


and illustrations. 


of any size and in practically any material quicker, better 
and cheaper than by any other method. It will bring 
additional and very profitable work to you. You can't 
afford to be without the Cutawl—the greatest revenue 
producing machine that you can buy. 


EASY TERMS 


The Cutawl is not expensive. It will be delivered on 
small down and monthly payments. Take advantage of 
this offer and profit immediately. 


USE THE COUPON 


INTERNATIONAL REGISTER COMPANY 


1! SOUTH THROOP STREET CHICAGO, ILLINOIS 


INTERNATIONAL REGISTER CO., 11 SOUTH THROOP ST., CHICAGO 3-35 
Please send me |_| Spring and Easter issue of Cutawl Helps. 

(_] Cutawl Catalog. 

(_] Easy Terms. 


Ten New Shades 


White Diva Blue 
Buff Emerald 


| aS 
oOsrer Rose Apricot 


Ecru Lemon 


aly Black Orange 


Light Weight 
finished two sides 


Selected shades for Attractive Store Cards 


Send for Samples 


CHICAGO CARDBOARD COMPANY 


MANUFACTURERS OF 
Art Poster—lIllustration—Specialty Card and Mat Board 
666 Washington Blvd. Chicago, Illinois 


The Most Popular 
Gold Size in America 


The Standard of Comparison 
For a Quarter of a Century 


Old time sign men have depended upon AMBER JAPAN for years and have 
never been disappointed, Very pale; takes gold leaf in 1 to 1% hours. Every 
good sign supply house carries it. 


FREE SAMPLE CAN BE OBTAINED THROUGH YOUR LOCAL DEALER 


MIDWEST VARNISH COMPANY 


Established 1901 
1831-1857 Le Claire Avenue - - - ~ ~ ~ . Chicago, Illinois 


For 


Write 


for Sheet 
Catalog ri 
No.9, See Our 
Over 
80 
Items 


Deep Throat Punch made % A Ves 


ho age Pee S Roller Bearing Punches 
in -inc an 24-inch Li made in three sizes. No. 
Throat Depth. uae MNT Cncs of ane 7, 7% and 8 Imperial. | 


from 0 to 2x2x%4, 


WHITNEY METAL TOOL COMPANY 


96 Forbes St. ROCKFORD, ILLINOIS 96 Forbes St. 
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the lighting company’s office building. It is 
43 feet in height, 10 feet in width at its 
widest part, and it weighs 1,800 pounds. It 
was designed, built, and erected by the Fish 
Sign Service. The flame at the top is ani- 
mated in blue and green with yellow tips. 
The lightning coming from the wheels is 
flashed on in three units from the bottom up 
and out. The wheels are in triplicate and 
they are flashed to simulate rotating motion. 

Construction of the display required 23 
Sola transformers, 1,115% feet of 12 milli- 
meter Corning glass, Kem paints, 250 feet 
Graybar cable, 130 feet No. 14 wire, 820 
square feet 22-gauge Galvannealed pro- 
vided by Scully Steel Products, Reynolds 
flasher, Knox elevation posts and housings, 
186 Chicago Vacuum electrodes, Fahnestock 
clips, 502 pounds structural steel from . 
Waterloo Construction Company, and 150 
feet of 7-strand dead soft wire rope pro- 
vided by the Williamsport Wire Rope Com- 
pany. 


Streamlined Theatre Electrics. 
(Picture on page 23) 


When a theatre puts on a new front with 
a new marquee and vertical display stream- 
lined to present-day tastes, and when that 
front and those displays jerk a neighbor- 
hood out of its lethargy and make its busi- 
ness men sit up and take notice and get in 
step with today’s merchandising methods by 
building some new store fronts of their own, 
then the power and the effectiveness of elec- 
trical advertising are revealed in a new light. 
Henry Ford is a powerful influence in River 
Rouge, Mich.—in fact, he “made” the place 
—and now along comes streamlined electri- 
cal advertising to cope with streamlined 
motor cars in wielding a powerful influence 
in that motor-man’s town. 

The new front on the Lancaster theatre 
on Jefferson avenue in River Rouge has so 
affected the appearance of the business block 
in which it is located that fronts on other 
buildings in the vicinity are being changed 
to make the block a real live business se- 
tion. 

The displays on the front were designed 
by G. W. Platt. They were built by the 
General Electric Sign Company, Detroit, 
and C. R. Combs of that company engi- 
neered the job. The marquee is 28 feet by 
10 feet 6 inches by 4 feet 6 inches. Its front 
contains lamps spaced 12 inches on centers 
at the top and bottom behind flashed opal 
glass, with the large cut-out metal letters 
on the face illuminated with red_ tubing. 
First the tubing is flashed on, and then the 
white background is lighted, showing the 
letters as silhouettes. The letters are 30 
inches tall and are placed so that they can 
be removed to make room for attraction 
letters. Each of the two ends of the mar- 
quee is arranged to accommodate three rows 
of 10-inch attraction letters, or silhouette 
letters on opal glass. Blue tubing is at the 
corners, and the soffit has opal glass panels 
lighted by concealed 60-watt lamps. 

The vertical double-faced display is 23 
feet in height and 3 feet in width, with 18- 
inch letters in red tubing. The back wall 
of the building is in black Vitrolite. 

Materials and equipment entering the dis- 
play construction include 6,000 feet No. 14 
wire, 20 15,000-volt Acme transformers, Uni- 
versal Clay Products elevation posts, 200 
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square feet flashed opal glass, Sangamo 
flasher, Kem paints, Corning tubing, Fahne- 
stock clips, 300 feet Simplex high-tension 
cable, and 1 quart Duco tube blacking. 


The Ironmaster Speaks. 


At about 6:52 by the clock, Eastern 
Standard Time, on the evening of Sunday, 
February 10, 1935, an event was about to take 
place in the civilization-old history of the 
sign industry. The moment had arrived for 
the radio-listening ears of the world to hear 
the Ironmaster—radio voice of the American 
Rolling Mill Company in the Armco band 
concerts broadcast every Sunday evening— 
tell the world about the importance of signs 
and the sign industry to the world and to 
the American Rolling Mill Company. The 
Ironmaster speaks! 

“Good evening, everybody. Do you be- 
lieve in signs? Well, tonight let’s all be- 
lieve in signs; for it would be a strange 
world, indeed, without them... no street 
signs, no doctor’s signs, no store signs... 
yes, without signs we would have a hard 
time getting about and finding those things 
and services we all need. Even the license 
tag on your automobile is a sign—it tells 
who owns it. 

“But we moderns needn’t think that signs 
belong to our time alone. They go away 
back into ancient history—to the _ hiero- 
glyphics of the early Egyptians, more than 
5,000 years ago. 

“In this fast-moving age of ours the 
manufacture of signs is one of our really 
important industries. Our smallest towns 
boast at least one sign plant, and in the 
larger cities there are companies that de- 
sign and produce elaborate signs costing 
thousands of dollars. Those huge fascinat- 
ing signs you have seen in Times square, 
New York, represent a lot of brains and 
money, and they weren't built in a day, 
either. They’re called spectaculars in the 
sign industry, and no word could better 
describe them. They’re really uncanny 
things to watch. Some of them flash their 
messages in brilliant multi-color lights, 
others tell the correct time half a mile 
away, while still others are animated in the 
liveliest fashion. 

“I saw one of these spectaculars in Chi- 
cago the other night that was eight stories 
high, all lit up and telling a vivid story 
about a popular make of automobile. It 
almost takes my breath away to tell you, but 
the steels letters that cup the myriad lights 
in this tremendous sign are 14 feet tall. No 
wonder our cities glow for miles around at 
night. 

“Yes, the porcelain-enameled ‘signs that 
smile at us from the filling stations or 
beckon to us on the highways, the soft red 
and blue neon signs that give our business 
streets the color and spirit of Merry Christ- 
mas all the year round, the attractive pos- 
ter panels that remind us in friendly manner 
about the things we want to buy, the great 
flashing roof signs that turn the darkest 
nights into blackboards for giant hands to 
write upon—these are the high spots in the 
sign world today. 

“Millions of dollars are invested in signs 
every year and many special kinds of iron 
and steel are used. 

“One of the reasons why American busi- 
ness men lead the world is because they 
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L.G.McDANIEL 


ONE OF AMERICA/ FOREMO/T PO/TER ARTIY TH 


of Milwaukee 


This striking example of fine poster portrait work by 
Mr. Mc Daniel—Chief Artist for one of America’s largest 
theatre chains ... employs brush, pen and air brush. The 
same NEPTUNE medium was used for each application— 


NEPTUNE POSTER COLORS 
are the most versatile — the 
perfect colors for EVERY 
purpose — for plain lettered 
show cards, for beautiful mural 


painting... and all degrees of sign 
work between these two extremes. 


Learn at our Expense 
about the wonderful quali- 
ties of NEPTUNE POSTER 
COLORS. Send us your name 
and name of dealer, and 


we will send free sample 


for your own tests in brush, 
pen and air brush. 


MILTON BRADLEY COMPANY 
Springfield, Mass. 


. « «a Glowing Tribute to the 
versatility of 


TUNE 


WATE RPROOF 


STER COLORS 


the water color for every purpose— 


outdoor or indoor signs and displays. 


Use NEPTUNE in your air brush... 
use NEPTUNE in your lettering pen— 
you will find it the perfect color for 
every form of application. 
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NETH 


THE FRAC-LIN 
MOTION DISPLAY UNIT 


A NEW MOTION UNIT FOR 
DISPLAYS THAT CARRIES ITS 
OWN POWER PLANT.... 


Displays placed 


No outside wiring. 
wherever desired. 
Operates 400 to 600 hours on one dry 
cell bell battery. Battery easily re- 
placed at electrical stores. 

No complicated mechanism. Easily 
attached to almost any interior or 
window display. 

In quantity, large silk screen or litho- 
graph motion displays cost less than 
$5.00 each, complete. Sample unit 
$5.00. 


Manufactured by the 


FRANCIS-LINCOLN COMPANY 


222 Market St. Newark, N. J. 
Established 1921. 


American 
Headquarters 
for Silvered 


Glass Tinsel 


now offers the trade a triple- 
plated, silvered glass at 


BIG SAVINGS 


Most scintillant silvered glass 
tinsel you’ve ever used. Startling 
in the extreme brilliancy and 
whiteness of its silver—due to its 
being triple plated. Complete 
range of gorgeous colors of much 
richer vividness. Longer lasting 
brilliance. Coarse, medium, and 
fine. In 10-lb and 25-lb. bags— 
and 1-lb. and 5-lb, cans. Sensa- 
tionally low priced. Special shades 
made to order. Be sure to try 


‘““MIRRO 
METALLICS”’ 


TRADE MARK REGISTERED 


Your Supply Jobber has them, or will get them 
for you. "Get in touch with him immediately. 


q We also make a FULL line of Professional 


Poster and Showcard colors; and Water- 
proof Drawing Ink. Exceptional values at 
surprising prices! - 


SHEFFIELD 


BRONZE POWDER & STENCIL CO., INC. 
3002 Woodhill Road Cleveland, Ohio 
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TO FOREIGN READERS 


Readers of SIGNS of the Times in 
foreign countries frequently express 
appreciation for the pictures of Ameri- 
can signs and displays in this jour- 
nal, and of the information published 
regarding them. American readers are 
as interested in foreign displays and 
in obtaining information about their 
construction, installation, and use. 

Foreign manufacturers of signs, out- 
door advertising, electrical advertis- 
ing, and window displays are invited 
to send in pictures of new and out- 
standing displays they have produced, 
and full particulars regarding them. 
This is a standing invitation, and for- 
eign readers are asked to send in such 
material for publication whenever it 
is available. 


SE RE NRE EE Es A RAE FER LOL SELL PLN I EI I ITE SH, 
believe in signs and use them to help you 
and me save time and energy. The iron and 
steel industry is glad to serve the great ad- 
vertising forces of the nation, for advertis- 
ing stimulates business and business brings 
prosperity. Yes, there are all sorts of in- 


teresting signs, but there is only one left 
for me and that’s to sign off. Good night.” 


Broadway Bright Spot. 

To talk about a bright spot on dazzling 
Broadway is like trying to go into ecstatics 
about another wave at Atlantic City or like 
boarding another steamer after you’ve been 
in a couple hundred. There’s some excuse 
for talk, though, if the wave or the steamer 
is big enough or if the bright spot on 
Broadway is bright enough. 

The French Casino is one of those bright 
spots that is on Broadway, and yet is not. 
It is at Seventh avenue and Fiftieth street, 
and it has three orchestras and dining and 
dancing till 4 o’clock in the morning and 
French follies and two 60-foot vertical 
luminous-tubing displays and a marquee 
that is embellished with a product called 
Catalin, which looks like a cross between 
celluloid and marble, but which is a cast 


The French Casino, one of the bright 
spots in the Broadway theatre district, is 
made so by its two luminous verticals 
and its marquee display. 


ELECTRODES 


PINCH SEAL 


@Rolled Svea 
@Standard or 


Send for electrode bulletin listing new prices. 


EQUIPMENT 


for making neon signs. 
Crossfires, Torches, 
Burners, Air Blow- 
ers, Bombarders, Gas 
Boosters, Neon Tube 
Making Units, Neon 
Accessories. 
Ask for our new 
neon machinery CAT- 
OG 35N. 


EISLER 
ENGINEERING CO. 


748 S. 13th St. 


Tungsten Welds 
Tipping Torches 
Pressure Gauges 


57-59 Branford St. 


SILK SCREEN BOLTING CLOTH (Imported) 


EVANS BROS. - - 
719 8TH AVE. 


Charles Eisler Dependable 


Metal 
Bead Insul- 


INTERNAL 
SEAL 


_ @ Svea Metal 
p) or Copper bor- $ 0 
} ated per 
@Disc or Bead In 100 
sulator, 12, 16 and 19 
MM sizes. 


We manufacture 
COMPLETE 


S 


Newark, N. J. 


& KS Clnnouncing ‘ et 

A NEW DESIGNING 
SERVICE 

For Ctl Cypes of Signs 


WRITE FOR DETAILS 


SIGN DESIGN SERVICE 


221 S. E. Fourth Street Evansville, Indiana 


SPECIAL MACHINES 


Lead-in-Wires 
Cross Fires . 
Degassifying Furnaces 


for ELECTRODES 


Write for further information 


THE ENGINEERING CO., INC. 
Newark, New Jersey 


CUT-OUT CHISELS 
No. I-$1:80 doz.—$ 9.50 gross 


No. 244—$1.00 doz.—$10.00 gross 


12XX—40” wide ........... 3.00 yd. 


Sign Supplies 
NEW YORE, N. Y. 


NEON TUBING 


MADE TO YOUR PATTERN 
Also complete signs. 
Dealers, write for new, low prices. 


P & M ELECTRIC CO. 
Galesburg, Ill. 
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Attractive design, combined with blue, 
red, and gold tubing, contribute to the 
good effect of this vertical erected in 
Knoxville by the Post Sign Company. 


phenolic substance that is being introduced 
into use for sign work. The verticals and 
marquee make the French Casino a bright 
spot, and the three orchestras and the dining 
and dancing and the follies make the bright 
spot an interesting one, so all in all the 
installation is a great success. 

The electrical advertising displays were 
designed and built by Continental Signs, 
Inc.. New York. A total of 1,500 feet of 
12-millimeter Corning glass tubing in red 
and blue charged with Airco gases and oper- 
ated by thirty-five 15,000-volt G. E. trans- 
formers were required for the installation. 
A running border in the display is operated 
by Sign Animation Corporation equipment. 


Knoxville Neons. 

The Post Sign Company in Knoxville re- 
cently erected two attractive luminous-tub- 
ing displays for motor-car dealers in Knox- 
ville. One is a double-faced vertical for 
Mahan Motor Company (illustrated), and 
the other was a skeleton-letter facia dis- 
play for Rodgers & Co. 

The Mahan display is in blue, red, and 
gold tubing. It is 20 feet in height, and 6 
feet wide. The Rodgers facia display is 
4 by 28 feet, with 30-inch letters 10 inches 
deep. 

Materials and equipment used in the dis- 
plays include G. E. wire and cable, West- 
inghouse electrodes, Airco gases, Corning 
glass, Knox housings, DuPont finishes, Gal- 
vannealed metal, and Jefferson transformers. 
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GET NEW BRUSHES 


FOR SPRING... 


You make your living with Brushes. 

To help you, we have selected two outstanding 
Brushes of Known Quality you can de, end on to 
give cleaner, faster, and profitable work. 

Here they are! 


Red Sable Single Stroke Brushes 


Especially designed for the Craftsmen who 
prefer a brush with shorter hair than the 
regular lengths. 


Special Set of Ten Brushes—One Each of 


Nos. 2, 4, 6, 8, 10, 12, 
$7.98 


14, 16, 18, 20. Set 


Red Sable Show Card Brushes 


Just the proper length hair, giving great 
softness and resiliency—no better brush 
made. 


Special Set of Six Brushes—One Each 
of IZ” poeta yy" pale ira 34” " 
Ae MOH 66.45 


FREE... DURING MARCH 


WITH EVERY PURCHASE OF BRUSHES AMOUNT- 
ING TO $5.00 OR OVER, WE WILL INCLUDE A 


SIGNWRITERS 


LINEN WORK APRON FREE 


VALUED AT 75c 


SUPPLY 
CATALOG 
It's 
FREE 


4..EB. SMITH CO 
8335 


MITHFIELOST. PITISBURG HK. 


' Write for it on your 
Business Stationery. 


U. S. Patent No. 1979769 


HAVE YOU OUR COPYRIGHTED NEW 1935 SIGN- 
WRITERS'-WINDOW TRIMMERS'-DISPLAYMEN'S 


& Sicnupyrens 2g, 
DISPLAY MATERIALS 


e 
a SMITHFIELD ST, PITTSBURGH, PA. 


"SHOP 
FROM 
YOUR 
SHOP" 


RED ARROW 


Luminous Tube Transformers 


Guaranteed For One Year 


Approved by the Underwriters’ 
Laboratories 


Engineers marvel at its performance. 
Cool—Quiet—Constant Energy. Double 
Treated Coils—Balanced. 

Low Core Loss—Perfected Insulation, make 
RED ARROW TRANSFORMERS the most 
economical POWER PACK for Luminous 
Tube Signs. 

Cut your service costs with “Red Arrow.” 
Send for price lists—find out how lew the 
price. All popular sizes, both indoor and 
outdoor. 


Write for FREE Footage Chart 


RED ARROW ELECTRIC CORPORATIO 


100 COIT STREET 
IRVINGTON, N. J. 
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350 W. 3l1st St. 
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I would like to have color card and litera- 


Small Motors for Displays 


Designed to operate fan blades up 
to 8 inches in diameter and sign 
mechanisms, this motor will not in- 
terfere with radio reception. Can 
be used many places where brush 
type motor is objectionable. Two 
Standard gear reductions — 27.67-1 
and 48-1. Highest quality backed 
by over 40 years successful small 
motor manufacturing experience. 


Signal Electric Mfg. Co. 
Menominee, Michigan 


OFFICES IN PRINCIPAL CITIES 


Helped To Make 
THESE COLORS 


The best way to find out what is needed in 
any product is to get the ideas of the men 
who use it. We got a cross section of op.n- 
ion of Show Card and Poster artists that 
gave us a true picture of the qualities you 
would put in Show Card colors... if you 
were making them. 


With this valuable knowledge of user de- 
mands and the testing of leading brands by 
one of the best Poster artists in the United 
States for good and bad points, the ACE 
Technical Staff made twenty colors to meet 
every known requirement. 

ACE colors are free flowing, opaque, bril- 
liant, and non-bleeding. That’s. general. 
This is very particular ...ACE Dark Blue 
can be used as a background. It won’t work 


up. Other coats don’t chip off. Extra spe- 


cial... ACE White 
with one stroke. 


You can use all ACE colors with confidence, 
for any Poster or Show Card work. That 
makes it easy for you...only one brand 
of colors necessary no matter what comes up. 
Convince yourself with a trial. The test 
tells. Use the coupon. 


ACE COLOR CORP. 


New York, N. Y. 


is whiter and covers 


would like a sample of 


canadian news 


Montreal’s Great New Display. 

The latest addition to Montreal’s grand 
canyon of electrical displays—St. Catherine 
street—is the Imperial Tobacco Company’s 
magnificent new “Sweet Caporal” roof dis- 
play mounted atop a building at the corner 
of St. Catherine at St. Mathew, facing east- 
ward down St. Catherine. The display was 
designed, constructed, and installed by Asch 
Signs, Inc., Montreal, and was officially 
turned on at dusk on New Year’s day. 

This display, which rises to a height of 
70 feet above the building, is a combination 
of red and blue tubing and colored flashing 
electric lamps, producing the dominant ef- 
fect of a gigantic pinwheel, reminiscent of 
all large pyrotechnic displays. The pinwheel 
section of the display alone is 30 feet in di- 
ameter, while the diameter of the display as 
a whole is 55 feet. 

The words “Sweet Caporal” are composed 
of double neon tube letters 10 feet tall, while 
the letters in “Cigarettes” are of single tubes 
4 feet tall. The display is bordered by a 
blue line of tubing and a single row of in- 
candescent lamps. 

To the pedestrian this display is certainly 
no delusion, since should he catch his first 


. 
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glimpse of it as he is crossing St. Catherine 
street going west during the evening rush, 
he is likely to be forcibly impressed and the 
name of Sweet Caporal becomes imbedded 
in his mind. 

The display fairly fascinates one, with its 
many-colored pinwheel center that grows 
rapidly larger in the opposite direction of 
its apparent rotation. The blue tubing and 
the lamps combined produce a clear light 
of great brilliance. The center then goes 
out and the words are lighted and stand out. 

The complete flashing of the display is 
as follows: Pinwheel on, in full operation 
eleven seconds; border comes on and holds 
for four revolutions of completed pinwheel; 
pinwheel off, border remaining on; Sweet, 
Caporal, Cigarettes, on; all off; wording on 
with border, all off, and repeat. 

More than 1,600 feet of Pyrex tubing were 
used in the construction of this display. The 
8,000 Amalgamated receptacles, 8,000 col- 
ored electric lamps, and 150 pounds of elec- 
tric rubber and friction tape, were supplied 
by the Northern Electric Company, Limited. 
(This, incidentally, was the largest order 
yet placed in Canada for a single display.) 
The same company supplied more than 20 


Imperial Tobacco Company’s new roof spectacular that glorifies St. Catherine street, 


Montreal’s grand canyon of electric displays. 


It is a combination tubing-and-lamp 


installation, 70 feet in height, and it was designed and built by Asch Signs, Inc., Mon- 


treal. 


Wording, border, and pinwheel are the flashing units. 
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miles of weather-proofed wire and 1,200 feet 
of cable, through which the operating power 
is conveyed from the transformer room to 
the display and thence to each lamp and 
tube. Other equipment includes 300 pounds 
of stripbar solder supplied by Canada Metal 
Company; 10 gallons of Kem bulletin colors 
for the lettering; 25 gallons aluminum paint 
for structural steel work supplied by Sher- 
win-Williams Company; thirty 15,000-volt 
30-milliampere transformers; three brush 
type flashers for pinwheel, supplied by Rey- 
nolds Electric Company; 15 tons of structural 
steel, 3,000 bolts and 10,000 rivets, supplied 
and fabricated by Canadian Structural Steel 
Works, Ltd.; twenty-two high-speed display 
flashing service magnetic contactors, sup- 
plied by Canadian Controllers, Ltd., Rail- 
way & Power Engineering Corporation Ltd., 
distributors. 


Quebec Highway Signs. 

Legislation in the province of Quebec, which 
became effective on December 1, 1934, invests 
power with the minister of roads to require 
removal of signs or displays by December 1], 
1935, which the minister finds detrimental to 
observation in promotion of safety, or dis- 
plays that may obstruct views of scenic -vistas. 

The law provides that signboards must be 
removed before December 1, 1935, with fines 
as an alternative. Exemptions are made in 
the case of notices required by law, posters 
issued by public authority, election posters, 
those to announce an agricultural exhibition, 
inscriptions on cemeteries, historical inscrip- 
tions, direction or stop signs, and telephone, 
telegraph or power warnings, and a few other 
minor cases. In cases of hungalow or tourist 
camp operations, the law provides that one 
poster, not more than 3 feet long or 2 feet 
wide, may be put up by the operator or 
owner. 

Denial of ownership will not help those 
who, before December 1, 1935, fail to remove 
posters placed in contradiction to provisions 
of the law. Those liable to fines are the 
owner, lessee, or occupant of the ground on 
which the poster is erected; the person, firm, 
or corporation for whose benefit the poster 
was erected; and the person, firm, or corpora- 
tion who or which undertook the erection of 
such poster for the benefit of another person, 
firm, or corporation. 

In cases where posters are erected in the 
future, at not less than 100 feet from the 
road, the new poster shall not be less than 
1,000 feet from an already existing poster, not 
less than 600 feet from the crossing of two 
roads or from the crossing of a vehicular 
road and railway track, or facing a turn or 
sharp change in the direction of the road. 


Made His Patron Believe in Signs. 

In the Toronto Star Weekly, an interest- 
ing article appeared under the above head- 
ing: 

“To stimulate his winter trade William 
Barrett, local blacksmith, hung a sign on 
the front of his shop, ‘Whatever it is I can 
repair it. The village wag went into the 
shop and with a wink to several men who 
were there handed the blacksmith the parts 
of a broken lamp chimney, saying, ‘I would 
like you to put that together for me as soon 
as you can, Bill.’ 

“The smith took the pieces of glass and 
examined them carefully. Then he went 
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DULL FINISH 
SHO-CARD BOARD 


Unquestionably, the finest let- 
tered art work is produced with 


ROYAL CREST DULL FINISH 
SHO-CARD BOARDS 


(U. S. Pat. No. 166,998) 


These Boards are super-extra 
coated finish — quick-drying. 


The FANCY DISPLAY CARDBOARDS 


are of almost every conceivable color. 


FREE Samples of All Colors and Leading Shades upon Request 


HURLOCK BROS. COMPANY, Inc. 


3436-38 Market Street 
OFFICE AND WORKS 3435-30 Ludlow Street PHILADELPHIA 


France i ransformers 
and Fiashers Sos 


Write 


THE FRANCE MFG. CO. 


10310 Berea Rd. Cleveland, Ohio 
Manufacturers High Grade Electrical Apparatus Since 1913 
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HOWELL'S 


PERMANENT COLORS 
OUTLIVE THEM ALL 


NOW READY 


HOWELL’S OIL ENAMEL 
BULLETIN COLORS 


HIGH GLOSS EASY WORKING 
ANY COLOR 
MIXED READY TO APPLY 


TRY THEM 


CHARLES H. HOWELL & CO. 


(Incorporated) 


PAINT AND COLOR MAKERS 
212-220 RACE STREET PHILADELPHIA 
Certificate of Approval No. 18 


pio MERE S THE @Gnecw ee Sie 
SCREEN PROCESS INSTRUCTOR 


(NOT A BOOK) 


Not a book—not a course—not photos or printed sheets. This is a modern, practical, com- 
plete, step-by-step,screens-in-hand method of instruction. It’s just like having a master 
screen man show you everything to do—and tell you why. 


If You Want to Learn Easily and Correctly—Get This! 


This is for the man at home, shop or factory who wants to learn how to make and use 
silk screens without the tedious, expensive trials and errors of experiment. There’s no 
experiment in this. It’s all in your hands—the wood—the fabric—the art—the squeegee 
—the paint and finished work—all the details carefully and dramatically explained. 
This will cost but a few dollars and may save you hundreds in time and materials. 
Ask your jobber or write us if you want to learn more about this last word in practical 
silk screen process instruction. 


TRU-ART COMPANY, 811 N. 19th St., Philadelphia, Pa. 
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into the room at the back of the shop and | 


shut the door. He went from the rear 
across the street to the hardware store and 
bought a chimney exactly like the broken 
one. 

“There was a roar of laughter when he 
stepped out of the little room into the shop 
and put the whole chimney into the aston- 
ished wag’s hand. 

“ ‘That will cost you a quarter for that 
job,’ he said.” 


Trois-Rivieres, Que. 

Dionis Hebert, proprietor of Hebert Stu- 
dio in Trois-Rivieres, Que., started in the 
sign business in 1919, when he opened a 
sign-painting studio. In 1925 and 1926, he 


Dionis Hebert of Trois-Rivieres, Que., 
proprietor of Hebert Studio, a_ well- 
known firm in eastern Quebec. 


studied in Chicago under Frank H. Atkin- 
son. Besides sign art, he studied wall and 
interior decorating, and electrical advertis- 
ing. After making these studies, he re- 
turned to Trois-Rivieres and reopened his 
studio. 

He is one of the outstanding men of the 
city of Laviolette, Trois-Rivieres, who con- 
tributed to the awakening of the people’s 
sense of pride toward their own self-history 
and toward a better arrangement of the 
exteriors of their properties on the occa- 
sion of the city’s tercentenary celebration, 
for which he did beautiful decorative work 
on buildings, in windows, etc. 


Better Business Bureau. 

The Toronto Advertising and Sales Club 
is sponsoring a Better Business Bureau, and 
plans for its operation are rapidly nearing 
completion. A. Pinard, who is acting as 
chairman of the organization -committee, 
reports that he has received a great deal of 
encouragement from all the large manufac- 
turers and service clubs. There will prob- 
ably be a representative of the sign manu- 
facturers on the committee working with 
Pinard. 


Returns to Sudbury. 
Harry Young, poster artist, who was in 
North Bay, Ont., recently, has returned to 


| the Capitol theatre in Sudbury, Ont. 
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ANNUAL 


DIRECTORY LISTS 


Sign Erection and Maintenance Concerns 
Advertising and Selling Agencies 
Quantity Sign Manufacturers 

Booth and Exhibit Service Firms 
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Window Display Service Firms 
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Outdoor Advertising Associations 
Sign Associations 


Union Locals 


Code Authorities 


The directory lists of sign erection and maintenance concerns, booth and exhibit service firms, window display service firms, 


and. quantity manufacturers were compiled from questionnaires sent to known companies and organizations in each classifica- 


tion, but they include only those concerns that filled in and returned the questionnaires. 


Sign Erection and Maintenance 


ALABAMA 
Birmingham—Central Sign Co., 423 S. 20th. 1-5-6. 
The James Sign Shop, 1603 5th, N. 1-2-5-6-7-8. 
Neon Lights Adv. Co., 1 S. 20th. 1-2-3-5-6-7-8. 


Mobile—Gulf Coast Sign Co., St. Francis & Water. 
1-3. 
Tuscaloosa—Gold Sign Shop, 520 23d. 


1-5-6-7-8, 
ARIZONA 
Phoenix—Imler Sign Works, 448 W. Washington. 
1-2-3-5-6-7-8. 
A. McNeil Corp., 1500 N. Central. 1-2-3-5-6-7-8. 


ARKANSAS 
Hot Springs—Neon Displays Co., 
Little Rock—John P. Baird, Ady. 
924 E. 3d. 1-2-3-5-6-7-8. 
CALIFORNIA 
Alhambra—Avalon Sign Service, 
blvd. 5-6-7-8. 
cing ae H. Rietzloff Sign Co., 1328 F. 
-8. 
Los Angeles—Blue Bird Sign Co., 1657 E. Florence. 
1-3. 


Ellis Neon Co., 2302 W. Slanson. 
Pacific Sign Co., 1106 W. 7th. 1-2-3- .” 
Rivers Neon Service, 4579 Hollywood blvd. 1-2- 


819 Central. 2-3. 
& Posting Co., 


2826 W. Valley 
1-5-6- 


3-5-6. 

Technical Neon Laboratories, 3804 S. Vermont. 
1-2-3-5-6-7-8. 

or Neon Prod. Co., 1111 W. Pico blvd. 1-2- 
3. 

Truad Co., 2907 S. Main. 1-2-3. 


Modesto—Ad Art Signs, 621 10th st. 1-2-3-5-6-7-8. 


Oakland—Electrical Products Corp., 950 30th st. 1- 


2-3-5-6-7-8. 

Pomona—Electrical Service Co., 990 W. Holt. 1-2-3. 

San Bernardino—Bob Stirling Sign & Display Serv- 
ice, 389 D St. 1-2-3-5-6., 

San Diego—Jacobson Sign Studios, 758 8th ave. 
1-2-3-5-6-7-8. 


SIGNS of the Times 


1. Indicates that a firm is interested in receiv- 
ing orders to hang commercial and electric 
signs in its city and territory from concerns 
outside its city. 

. Indicates that a firm operates an electric sign 
maintenance service. 

. Indicates that a firm operates a neon sign 
maintenance service. 

. Indicates that a firm does sign hanging ex- 
clusively. 

. Indicates that a firm is equipped to secure 
men space and place signs for national adver- 

sers. 

. Indicates that a firm is equipped to service 
such signs. 

7. Indicates that a firm is equipped to secure 
space for and place outside its city signs 
furnished by national advertisers. 

8. Indicates that a firm is equipped to service 
such signs. 


ae ee |W KH 


i) 


cas eget Sign Service Co., 1707 Folsom. 
Pt S_ Neon Corp., Ltd., 690 Potrero ave. 1-2-3- 


Wonderiite Neon Products Co., 170 Otis. 
1-2-3-5-6-8 
Santa Rosa—Gambini & Co., 521 5th st. 5-6-7-8. 


COLORADO 
Colorado Springs—Dinty Moore Sign Co., 2529 W. 


Colorado ave. 
602 W. Colfax ave. 


. V. Bennet Sign Co., 
1-2-3-5-6-7-8. 
a Products Consolidated, 585 S. Broadway. 


Inc., 


Neon Products Co., 1616 S. Clarkson. 1-2:3-5-6. 
QRS Neon Corp., Ltd., 1517 Cheyenne pl. 1 
5-6-7-8. 
Sterling Co., 1255 Wabash.  1-2-3-5-6-7-8. 
Fort yes ce i te Display Service, 130% S. Ma- 


son. 1-5-6 
Selidn-Achoreie Studios, 511 Park Ave. 1-2-5-6-7-8. 
CONNECTICUT : 
Bridgeport—Claude Neon of Conn., Inc., 1712 Fair- 
field ave. 1-2-3-5-6-7-8. 
H. Yolen Sign Co., 371 E. Main. 1-2-3-5-6-8. 
Daren epee tent Neon Service, Post rd. 1-2-3- 
-6-7-8. 
Meriden—Cowl Adv. Co., 21 E. Main. 1-2-3-5-6-7-8. 
"2 adi trad Sign Co., 430 Main, 1-2-3-4- 
as Haven—Art Sign Co., Inc., 833 State. 1-2-3- 
-6-7-8. 
Norwich—New London-Norwich Sign Co., Frank- 


lin and Pond. 1-2-3-5-6-7-8. 
Waterbury—Connecticut Services, 
ave. 1-2-3-5-6-7-8. 
Don Neon Sales Co. ., 193 N. Main. 
DELAWARE 


480 Watertown 
1-2-3, 


Wilmington—Harting Sign Co., 509 Shipley. 1-2-3. 
DISTRICT OF COLUMBIA 
Washington—Beacon Sign Co., 57 N st., N. W. 

1-2-3-6-8. 
FLORIDA 
Clearwater—Clearlite Neon Industries, 117 S. Gar- 
den. 1-2-3-5-6-7-8. 
Jacksonville—Bache Bros. Sign Co., 34 S. Main. 
1-2-3-4-5-6-7-8. 
Claude Neon Sou. Corp., 611 W. Forsyth. 1-2-3- 


4-5-6. 

McNamee & Jacobsen, 6 S. Newnan. 1-5. 
Lakeland—Al’s Sign Shop, 119 W. Lemon. 6. 
Miami—Daniel Neon Co., 814 N. E. Ist ave. 

6-8. 


1-2-3- 
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1-2-3-5-6-7-8. 


E. B. Elliott Co., 252 N. W. 29th. 
B. L. Reisner, Inc., 59 N. W. 14th. 1-2-3-5-6. 
Orlando--Lou. Marks, 58 E. Pine. 2-3-5-6-7-8. 


Tampa—Herrick Electric Co., 1011 E. Broad. 1-2-3- 
6-8. 

West Palm Beach—Hope Sign Co., 122 N. Dixie. 
1-2-3-5-7-8. 

GEORGIA 

Albany—Neon Sign Co., 308 N. Washington. 1-2- 
3-5-6-7-8, 

Atlanta—Frank Munn & Co., 173 Luckie, N. W. 
1-2-3-5-6-7-8. 

Brunswick—Sneed Sign Service, 1714 Newcastle. 
1-5-6-7-8. 

Kingston—Kingston Posting Ad. 5-6. 

Savannah—Bettencourt Sign Co., 143 Drayton. 
5-6-7-8. 


1-2-3- 


IDAHO 
Mullan—Saupe Sign Shop, 2d st. 5-6-7-8. 
Pocatello—The Billz Signz Co., 145 S. Arthur. 2-3- 
5-6-7-8. 


ILLINOIS 

Cairo—Leo Hadfield & Son, 224 7th. 1-5-6-7-8. 

Champaign—Gill-Wilson Signs, 201 S. Ist. 
5-6-7-8. 

Chicago—Ace Sign Hangers, 346 E. 29th. 
5-6-7-8. 


bod 
1-2-3-4- 


Avers Sign Service, 200 W. Monroe. : 

Century Sign Co., 3222 W. Cermak rd. 1-2-3-6 

Electron Signs, Inc., 361 W. Superior. 1-2-3-6. 

Flashtric Sign Works, 3910 N. Western ave. 1 
3-5-6. 


General Outdoor Adv. Co., Harrison and Loomis. . 


1-2-3-5-6-7-8. 
Highway Adv. Co., 23 E. Jackson blvd 
7-8. 


Hy-Power Electric Co., 545 W. 68th. 1-2-3. 

Neon Lite-a-Tube Sign Co., 7523 Stony Island ave. 
Sie Sign System, 2048 W. Madison.  1-2-3- 
United Sign Co., Greenview ave. at School st. 
Pe ivcecsl Neon Sign Service, Inc., 416 N. Lara- 


1-4-5-6- 


mie ave. 1- 
W. F. ‘Williamson Adv. Service, 3501 Addison. 
5-6-7-8 
adcilie Blestric Motor Shop, 110 W. Harrison. 
1-2-3-5-6-7-8. 


Decatur—Linder, Inc., 125 W. Wood.  1-2-3-5-6-7-8. 
East St. Louis—G. A. Levy & Co. 3 
Effingham—Kay Been Display Service. 5. 
Presto Electric Service, Box 275. 1-2-3-5-6-7-8. 
Evanston—B & D Sign Hanging Co., 1500 Sherman 
ave. 1-2-3-4-5-6-7-8. 
Galesburg—P, & M. Electric Co., 208 S. Seminary. 


Hillsboro—Evrglo Signs, 636 Leva. 1-2-3-5-6-7-8. 
Jacksonville—Lindy Signs, 210 Fox Illinois bldg. 
1-2-3-4-5-6-7-8. 
Moline—Service Sign Co., 515 16th st. 1-2-3-5-6-7-8. 
Peoria—H. E. Hobbs Co., Inc., 331 S. Washington 
st. 3-5-6-7-8, 
Stapp Electric Co., 2008 Main. 1-2-3-5-6-7-8. 
Quincy—J. L. Hase System, 609 Adams. 1-2-3-5 
Springfield—W. C. Henry, 117 N. 6th. 1-2-3-5- 


INDIANA 
Anderson—Mitchell Signs, 2231 Columbus ave. 1-7-8. 
Attica—Holsen Sign Co., 109 W. Mill. 1-5-6-7-8. 
Bicknell—A. McClaflin Sign Service, 113 E. 2d. 
1-5-6-7-8. 
Crawfordsville—E. J. Brandkamp Signs.  1-2-3-5-6- 
7 " 


-8. 
Evansville—Al Baker Sign Service, 517 Locust. 1-2- 


3-5-6-7-8. 
Indianapolis—Indianapolis Electric Sign Co., 312 
Alabama. 1-2-3-5-6-7-8. 


oo & Service Co., 305 W. Maryland. 1-2- 
3 
Sree Temple Electric Co., 224 W. Ohio. 1-2-3-4- 


Union § Sign Co., 333 W. Washington. 1-5-6-7-8. 


Logansport—Skinner Sign Service, 218 6th st. 1-2- 


Watthews—Smiley Electric Co. 1-2-5-6-7-8. 


Michigan City—The Kanney System, Inc., 216 E._ 


Michigan. 1-3-5-6-7-8. 
e's k Sign Co., Inc., 1208 Franklin.  1-2-3-5- 
. 5 Rear oi Sign Co., 1416 E. 1st. 1-2-3-5-6-7-8. 
care SR Slinger Adv. Service, 325 E. Main. 1-2-3- 
are Bend—Otto Gratzol, 1319 Kendall.  1-2-3-5- 


Haenes Display Service, 620 E. DuBail ave. 1. 

se ae Bend Neon Co., 755 S. Michigan. 1-2-3-5- 
6 

Lee we 2 a Sign Service, 2012 Lincoln Ave. 


IOWA 
Boone—Fred’s Sign Service, 819% Story. 
Machinery Service Co., 416 3d _ st. 
Cedar Rapids—Foreman Sign Co., 209% 2d. 5 
Davenport—Robbins Co., Inc., 415 Pershing av 
1-2-3-5-6-7-8. 
Decorah—A. C. Blatz, 504 Decorah ave. 1-5-6-7-8. 
égoe gg Smae Sign Co., 911 Walnut. 1-2-3-5-6- 


Fort eae Caughey Co., 413 First ave., S. 
4.2.3.5.6.%- 

Greene—Slim’s Sign Service. 1-5-6-7-8. 

ee Sign Co., Thomas ave. 1-5- 
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Sioux rei ee Outdoor Adv. Co., 411% Jackson. 
1-2-3-5-6-7- 
S. S. Coe Adv. Service, 1709 W. 16th. 5-6-7-8. 
Hadley Sign Co., 4433 Garfield. 1-2-3-4-5-6-7-8. 
Kern Adv. Co., 310 Virginia. 1-2-3-5-6-7-8. 
Spencer—Wollman Sign Service, Main and lst. 1-2- 
Waterloo—F. C. Fish Sign Service, 522 Lafayette. 
1-2-3-5-6-7-8. 
KANSAS 
El Dorado—McClure Sign Shop, 221 N. Main. 1-2-5- 
6-7-8 
Peg Doyle.  1-5-6-7-8. 


Liberal—L. D. Weidensaul, 414 N. Kansas ave. 3 


Manhattan—H. H. Keeshan Adv. Service, Box 250. 


1-2-3-5-6-7-8. 
bb re <u Tube Light Co., 
5-6 


-7-8 
Wichita—Royal Neon Sign Co., 223 E. Waterman. 
1-3. 


1903 W. 6th. 1-2-3- 


KENTUCKY 
Hazard—Ritchie Sign Service. 5-6-7-8. 
Bd Ae cartel -Witt, Inc., 109 W. High.  1-2- 
3 8 
Louisville—Federal Electric Co., 702 S. Logan. 1-2- 


3-5-6-7-8. 
O. K. Signs, 100 W. Market. 1-2-3-5-6-7-8. 


Wm. G. Wabnitz, 801 Fehr ave. 1-2-3-5-6-7-8. 
Middlesboro—H. D. Poore Sign Service, 103 Edge- 
wood dr. 1-2-3-5-6-7-8. 
LOUISIANA 


New Orleans—New Orleans Outdoor Adv. Co., 3922 
Tulane ave. -8. 
aes Signerafts Co., 323% 
6-7-8 


1-5-6 
MAINE 
Jackman—The Sign Shop.  1-5-6-7-8. 
Lewiston—Miller Sign Service, 500 College.  1-5- 


Texas st. 


6-7-8. 
Portland—The Kimball System of Portland, 51 
Cross.  1-2-3-5-6-7-8. 
Roberts Sign Studio, 562 Congress. 2-3. 
MARYLAND 


Baltimore-—-Claude Neon Lights of Md., Inc., Hamp- 
den and 23d. 1-2-3-5-6-7-8. 
DeLuxe Adv. Sign Co., 11 E. 2lst. 1-2-3. 

Cumberland—Charles Engle Co., 142 N. Mechanic. 
1-2-3-5-6-7-8. 

The Arthur Litzenburg Co., 

blvd. 1-6-8. 

Frederick—Frederick Adv. Co., 306 N. Market. 1-2- 


3-5-6-7-8 
MASSACHUSETTS 
Boston—Bas Man Window Display Service, 
280 Friend. 5-6-7-8. 
Esmco Servis, 325 Columbus ave.  1-2-3-6-8. 
by yg Sign Corp., 1693 Columbus Ave. 
-6-7-8. 
Jim Did It Sign Co., 39 Brighton ave. 1. 
Fitchburg—A. J. Ernola Co., 198 Cleghorn. 
Georgetown—Minchin Art Service, W. Main. 


6-7-8. 
Greenfield—The Federal Sign Service, 10 Federal. 
1-3-6-8. 
Plymouth—Forn Sign Co., 293 Court. 1-2-3-4. 
Millman Electric Co., 84 Court st. 1, 
Salem—Witch City Sign Co., 158 Washington, 1-2- 


Inc., 99 Henderson 


Inc., 
1-2-3- 


1-4-8. 
1-5 


3-6-8. 
eee ene Sign Co., 175 Liberty. 1-2-3-4- 
Buchholz Sign Co., 961 Main.  1-2-3-5-6-7-8. 
Packard Crafts Co., 1178 Main. 1. 
6 ORE Electrical Co., Inc., 1072 Main.  1-2-3- 
-6-7-8. 
22 Worthington.  1-2-3-5-6- 


Woodmark Sign Co., 
7-8 


Worcester—Donnelly Co. of Worcester, 7 Lakewood. - 


1-2-3-5-6-7-8. 
MICHIGAN 
Ann res ee Y Cline Adv. Service, 1411 Broad- 
way. 5-6-7 


Battle Gra tciteal Adv. Co., 16% S. Capitol ave. 
1-2-3-5-6-7-8. 

Boyne Pre Ph tenga Paint Service, Box 58. 1-2- 
3-4-5-6-7-8 

Detreaege Sign & Adv. Service, 2451 Clifford. 
-2-3-5-6-7-8 


American Signs Maintenance & Flasher, Inc., 
1160 Seward ave.  1-2-3-6-8. 

‘Flasher Neon Display Corp., 1333 E. Milwaukee 
ave. 1-2-3, 


General Electric Sign Co., 2451 Grand River. 1-2- 


3-4-5-6-7-8. 
E. A. Long & Co., 9608 E. Forest. 1-2-3-5-6-7-8. 
Walker & Co., 88 Custer. 1-2-3-5-6-7-8. 


Willey Sign Co., 2483 E. Grand blvd. 1-2-3-5-6-7-8. 
Escanada—Provo Sign Service, 611 Ludington. 1-2- 


3-5-6-7-8. 
Frankenmuth—Pohlman Sign Service, Church st. 
1-2-4-5-6-7-8. 
Grand Rapids—E. T. Cotton Electric Co., 222 Mich- 
igan, N. W._ 1-2-3-6-8. 


os Neon Sign Co., 20 Grandview ave. 1-2-3- 

ees Ham Neon Co., Inc., 40 Hall, S. Ei" 1-2-3- 
Hillsdale—L. E. Thompson & Co. 1-5-6-7-8. 
Holland—-City Sign Co., 182 River ave. 1-2-3-5-6-7-8. 


Iron Mountain—Hoyle Sign Service, 203 Stephen- 
son Ave.  1-2-3-5-6-7-8. 
seer = eSnowens Corp., Michigan at Horton. 1-2-3- 


Lansing—Allied er Sai Adv., Inc., 409 N. Grand 
ave. 1-2-3-5-6-7-8 


‘Alliance—O. W. 


The Moderne Sign, ‘y Art Studio, 114 W. Wash 


tenaw.  1-2-3-5-6-7-8 
Marquette—Andes Display Service, 135 W. Wash- 
ington. 1-2-3-5-6 4 


Nisula—L. K. * "Shop, Box 25. 1-5-6-7-8. 
cd Sa eae Electric, 1415 Birney. 1-2-3-4-5-6- 


Be ic an Mackraft System, 29 E. Cross. 1-2. 


MINNESOTA | 
ans eae C. Bowen, 617 Washington.  1-2-3-5-6- 
Duluth—Arrowhead Electric, 113 E. Ist. 1-2-3. 

Twin Ports Sign Co., 206 W. Ist. 1-2-3. . 
Minneapolis—City Sign Hanging Co., 721 S. 3d. 4, 
7 oe Highway Service Co., 454 Baker bldg. 


Nordauist Sign Co., 312 W. Lake. 1-2-3-5-6-7-8. 
Rydberg Sign Po,, 409 Central ave. 1-2-3-5-6-7-8. — 
Sign Maintenance Co. of Minn., 1023 Hennepin 
ave. 1-2-3-5-6-7-8. 
Moose Lake—Neon Glo-Sign Co. 1-2-3-5-6-7-8. 
New Ulm—The Windhorn Sign Co., N. Broadway. 


5-6-7-8. 
St. Paul—Schmidt Signs, 850 E. 7th. 1-2-3-5-6-7-8. 
Lawrence Sign Hanging Service, 91 E. Kellogg — 
blvd. 1-2-3-6-7-8. ; 
Thief River Falls—Emmett Mousley Signs, 109 
Main ave., S._ 1-2-3-5-6-7-8. 
Winthrop—Ben’s Sign Service, Box 496. 1-2-3-5-6-7-8. 


MISSISSIPPI 
Cleveland—Bonner Sign Service. 1-2-3-5-6-7-8. 

MISSOURI 
Charleston—Peachy’s Sign Co., 801 E. Commercial. 


1-5-6-7-8. 
Columbia—Fay and Davis, 117 N. 9th. 1-2-3-5-6-7-8. 
Excelsior Springs—R. A. Bates Display Co., Blue J. 
Garage bldg. 1-2-3. 
Joplin—Lite Craft Neon Co., 206 Joplin. 1-2-3-5-6. 
prec poe ere Brilliant Co., 205 E. 22d. 
1 
Flexlume-Ballew Neon Displays, 2435 McGee 
BD raked, 1-2-3-6-7-8. 
C. J. Galbraith, Sign Hanger, 1522 Montgall. 1-4. 
J. L. Plummer & Co., 1626 Baltimore. 1-2-3-5-6-7-8. 
Union Sign Mfg. Co., 2900 Cherry. 1- “4 3-5-6 
St. Joseph—McMenamy Studios, 224% & . 8th. 1-2-3- 


or ea oe Co. of St. Joseph, 501 Main st. 
1:8.4.8.6-7. 
St. oa Fresco Adv. Co., 900 S. Grand blvd. 


-6. 
ve tas Electric Sign Co., 3444 Lindell blvd. 1-2- 
-5-6 


Neon Ray Lites, 722 N. Taylor ave. 1-2-3-5-6-7-8. 
Springfield—Missouri Neon Co., 222 W. Walnut. 


1-2-3-5-6-7-8. 
MONTANA 
Missoula—Hardenburgh Outdoor Adv. Co., 125 W. 
Broadway. 5-6. 


NEBRASKA 
Basye, 321 W. 3d. 1-2-5-6-7-8. 
Bill’s Sign Studio, 15 Rumer bldg. 6-8. 
Gering—Wood Sign Co., 1850 12th st. 1-2-5-6-7-8. 
Grand Island—Grand Island Neon Co., 218 E. 3d. 
1-2-3-5-6-7-8. 
Mader Sign Service, 307% N. pote 5-6-7-8. 
wre > Wi apretd Sign Co., 709% W. Ist. 1-2-3- 


Riggs Sign Co., 603 E. 2d. 1-5-6-7-8. 
Lincoln—Brumm '& Herron, 138 N. 12th. 1-5-6-7 
Waples Sign Studio, 4411 St. Paul. 1-2-5-6-7-8. 
McCook—Swanson Sign Co., 208 E. Ist. 1-3-5-6-7-8. 
mac Sra a G. Cumber Sign Co., 112 E. 3d. 
1-2-3-5-6-7- 


Hamilton Sign Co., 410 Chestnut. 1-2-3-5-6-7-8. 
Ogallala—Platte Valley Sign Adv. 1-2-3-4-5-6-7-8. 
Valentine—A. L. Eberhart Adv. Service.  1-2-3- 


5-6-7-8. 
Wisner—Ad Art Sign Service, Box 37. 1-2-3-5-6-7-8. 
NEVADA 


Reno—Nevada Machinery & Elec. Co., 121 N. Vir- 
ginia. 1-2-3-6-7-8. 
_ NEW HAMPSHIRE 
Exeter—Waning Sign Co., 7 Water. 3. 
Littleton—Burnham Signs. 1-2-3. 


NEW JERSEY 


Asbury Park—Road Ad Service, Inc., 49 S. Main. 
1-2-3-5-6 


Jersey G City—C. J. Wall Sign Co., 653 Newark Ave . 
1 7-8. 


Montilair<Builetin Adv. Co., Inc., 14 S. Park 
1-2-3-6-8. 


Moorestown—A. K. Salmon Sign Service, 110 E. 
Main. 1-2-3-5-6-7-8. 

Newark—Capitol Luminous Tube Sign Co., 279 14th 
ave. 1-2-3-4-5-6-7-8. 


Ironbound Sign Co., 123 Jackson. 1-2-3. 
ee Sign Displays, 141 Frelinghuysen ave. 1-2- 
3-4, 
Paterson—Canova Sign Co., 151 Broadway. 1-2-3-5-6. 
Federal Adv. Corp., 177 ‘Gould ave. - 
Plaineld—Jersey Adv. Corp., 200 Central ave. 1-2-3. 
merrier Sign Service, 122 Madison ave. 1-2-3- 
-6-7-8. 
Red Bank—Commercial Sign Co., 125 Broad st. 1-2- 
3-5-6-7-8. 


Summit—Howell Bros.. 24 Beechwood rd. 6. 
N YORK 


Albany—Miller-Lewis Co., Stop 27 Albany-Schenec. 
tady rd. 1-2-3-4-5-6-7-8. 

Brooklyn—Milt Art Signs, 268 Atlantic ave. 2-3. 

pee Tet Neon Displays, Inc., 75 Bird ave. 
1-2-3-5-6-7- 


M A:.R OCH 324 93@ 


gece: Outdoor Adv. Co., 216 Northampton, 1-2- 


Nolaw ine Co.; 566 E. Delavan ave. 3-5-6-7-8. 
East Aurora—Aurora Signs, 565 Oakwood ave. 1-2- 


5-6-7-8. 
ce ie? Seas Sign Service, 19 E. Merrick rd. 
1-5-6-7-8 
Long Island City—The Artkraft Sign Corp. of N. 
Y., 42-32 12th st. 2-3-5-6. 
Brady Sign Co., Inc., 43-44 37th st. 2-3. 
Malone—Roy H. Taylor Stgn Service, 32 Academy. 


1-5-6-7-8. 
ane Pee tn Going Co., Inc., 206 Front st. 1-2-3-4- 
-8 | 


Newburgh—Leon Neon Service Corp., 167 Broadway. 

1-2-3-5-6-7-8 

New 4 aa igaiees Sign Adv. Co., 765 Main. 
1-2-3-5-6-7-8 

New York City—Robert T. Battle, Inc., 350 W. 31st. 


1-2-3-5-6. 
Claude Neon Lights, Inc., 41 E. 42d. 1-2-3-5-6-7-8. 
Keystate Sign Corp., 356 E. 42d. 1-2-3-5-6-7-8. 


Niagara Falls—General Adv. Service, Inc., 551 6th 
' gt. 1-2-3-5-6-7-8. 
Rochester—A.: J. Aronson, Flexlume Neon Signs, 63 
Monroe ave. _1-2-3-6-8. 
De Mallie Signs, 102 State. 1-2-3-5-6-7-8. 
o a ne a Inc., 310 East ave. 1-2-3-4-7-8. 
Hayes Co., 44 Aqueduct st. 1-2-3-5-6. 
Schenectady Keli Electric Sign Co., 1007 State. 
Sodus—Granger Sign Studio, Mill st. 1-2-3, 
Syracuse—Richards of Course, 824 S. Clinton. 1-2- 


3-5-6-7-8. 

Tree Sign Co., Inc., Campbell and Willis. 

Utica—Francis of Utica, 69 Genesee. 1-2-3-5-6. 

be ca Adv. Corp., 1206 2d ave. 1-5- 
é 


West Albany—Ruth Outdoor Adv. Corp. 1-2-3-5-6-7-8. 
ph sa a W. Aaron Signs, 40 Hudson.  1-2-3- 


NORTH CAROLINA 
Beaufort—Windley Sign Co.  1-2-3-5-6-7-8. 
Gastonia—Finley Sign Co., 232 E. Main. 
Mt. Airy—Webster Sign Service, Main st. 155: M3 7. 8. 
er Matthews Signs, ne 34:92. 


NORTH DAKOTA 
ea cee Neon Sign Co., 305 Roberts. 
Neon Lite Mfg. Co., 515 3d St., N. 1 
Teigland Sign Co., 515 3d Ave., N. 1-3-5-6-7-8. 
Harvey—C. F. Hillstrom. 1-2-3-5-6-7-8. 


1-3-5- 


OHIO 
Akron—Bellows-Claude Neon Co., 861 E. Tallmadge 


ave. 1-2-3-5-6-7-8. 
Bender Sign Co., 66 Cherry. 1-5-6-7-8 


ace 3 Taegan Sign Co., 222 5th st., N. E. 1-2-3- 
ays ory Sign & Adv., Inc., 204 3d, N. E. 1-2-3- 
Chillicothe—Rodehaver’s Sign Service, 667 Main, E. 


1-5-6-7-8. 
Cincinnati—American Sign Co., 1940 Riverside dr. 
1-2-3-5-6-7-8. 
Atlas Sign Co., Inc., 1906 South st. 5-6-7-8. 
Federal Electric Co., 224 E. 7th. 1-2-3-5-6-7-8. 
The Lackner Co., Lackner Bldg. 1-2-3-5-6-7-8 
Quehl Sign Co., 316 Main. 1-2-3-5-6-7-8. 


ae Parag Sign Co., 3310 Superior Ave. 


ae ot Electric Sign Service, 2515 Detroit. 1-2- 


Kronfeld Sign Co., 1899 W. 25th. 1. 
Midwest Poster Co., 2811 E. 83d. 5-6-7-8. 
Neon Bauer Sign Co., Inc., 11426 Superior ave. 


1-2-3-6-8. 
Rafferty Sign Co., 9913. Leo Ave. 1-2-3-6-8. 
wees apa Hirsch Organization, 209 S. 3d. 
Penn-Neon Sign Co., 80 N. 20th. 1-2-3-6-8. 
Ra-Lite Neon Sign Co., 1940 S. High. 1-2-3-5-6-7-8. 
East Liverpool—Fife Sign System, Inc., 620 Dresden 
ave. 5-6-7-8. 
Fremont—Carter-Christy Adv. Corp. 5-6-7-8. 
Lancaster—Nauman Sign Co., 142 W. Wheeling. 
1-2-3-5-6-7-8. 
Mer Electric Service, 1012 W. Elm.  1-2-3- 
4-5-6-7-8. 
Marietta—Radio Research Laboratories, 181 Front. 
1-2-3-5-6-7-8. 
North Baltimore—Metzger Poster Service, 330 S. 


Main. 1-2-5-6-7-8. 
Painesville—Hach Sign Service, 11 S. State. 1-5- 
1-2-5- 


6-7-8. 
ee Sign Co., 2212 Madison ave. 
3620 Detroit ave. 


-7-8, 
Flexlume Electric Sign Co., 
1-2-3-6-8. 
eee ee Signs, Inc., 214 Market court. 


OKLAHOMA 
Oklahoma City—DeLux Sign & Adv. Co., 23 E. 
Sth. 1-2-3-5-6-7-8. 
Hansen Sign Co., Inc., 624% W. 2d. 1-2-3-5-6-7-8. 
Neon Corp. of Okla., 600 N. Broadway. 1-2-3-5-6-7-8. 
Tulsa—Knapp Adv. Co., 200 S. Denver. 1-5-6-7-8. 
ate fx4 Outdoor Adv. Co., 409 N. Denver. 1-2- 
OREGON 
Portland—Canfield-Lewis Co., Inc., 519. S. W. 15th 
ave. 1-2-3-5-6-7-8. 
aces! ‘peda Inc., 3137 N. E. Sandy blvd. 1-2- 
-5-6-7-8. 
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samen (Pe, thle Sign Co., 263 S. Commercial. 1-2- 
3 7-8 


Nelson Bros., Inc., 355 Chemeketa. 1-2-3-5-6-7-8. 
PENNSYLVANIA 
Altoona—The Electric Shop, 1703 1lth ave. 1-2-3. 
Quarry Sign & Display Service, 1435 llth ave. 


1-2-3-5-6-7-8. ‘ 
Aire peniacks lew Sign Sales, 244 Hamilton. 1-2- 
3-5-6-7-8. 
Lehigh Adv. Co., 1006 Hanover. 1-2-3-5-6-7-8. 
Lincoln highway, 


Columbia—Hougendobler Signs, 
FE. 1-4-5-6-7-8. 
Elizabethtown—Superior Sign System, Inc. 1-2-3. 
Erie—Erie Neon Lights, 22 W. llth. 1-2-3-4-5-6-7-8. 
Lias Adv. Service, 109 E. 9th. 1-2-3-4-5-6-7-8. 
Ford City—P. D. Hileman Sign Service, 412 Ford. 
1-2-3-5-6-7-8. 
Harrisburg—Flexlume Neon Sales Service, 1450 Mar- 
ket. 1-2-3-4-5-6-7-8. 
United Sign Service, 1730 Paxton st. 1-2-3-5-6-7-8. 
Kittanning—Homaco Sign Service, Cor. Mulberry 
and S. Jefferson. 1-2-3-5-6-7-8. 
Lancaster—Dorwart Signs, James and Mulberry. 1- 


2-3-5-6-7-8. 
Lewistown—Brugler-Leeper Adv. Service, 31 E. 
Market. 1-5-6. 
Milton—Harman Sign Service, Race st. 2-5-6-7-8. 
Mount Joy—Shaeffer Sign Shop, 327 W. Donegal. 


1-2-5-6-7-8. 
New Bethlehem—Wilson Poster Adv. Co. 1. 
New Pare sP Sign Co., 1092 Stanton ave. 


Philadelphia—City Sign Service, Inc., 815 Arch. 
1-2-3-6-7-8. 
Gilbert Cummings, Drexel bldg.  1-2-3-5-6-7-8. 


Pittsburgh—Alpha Claude Neon Corp., Liberty and 
2th. 1-2-3-5-6-7-8. 
J. T. Curtis, 1501 East st. 1-2-3-4-6-8. 
Electric Sign Service Co., Penn. ave. and Water. 
1-2-3-4-5-6-7-8. 


co ate Sales Co., 424 Blvd. of Allies. 1-2-3-5- 
8 
A. E. Jones Co., 1313 Federal. 1-6-7-8. 
McBride Sign Co., 4740 Baum blvd. 1-2-3-5-6. 
Pottstown—John A. Selinger, Jr., 207 Exchange 
bldg. 1-2-3-5-6-7-8. 
Reading—-Berks Sign Co., 829 Franklin. 1-3-5-6-7-8. 
Hen Johnston, Inc., 30 Penn Ave. 1-2-3-5-6-7-8. 


ee Decorating Co., 402 Green terrace. 1-5- 


Schuylkill Haven—National Outdoor Adv. Co., Inc., 
425 E. Main. 1-2-3-5-6-7-8. 
Wilkes-Barre—Ritz Conrad, 510 Market (Kingston 
P. O.). 1-2-3-5-6-7-8. 
Ven Sign Service, 114 W. 4th. 1-2- 


RHODE ISLAND 
Pawtucket—Berte Sign Co., 150 Broad. 1-2-3-6-8. 
Providence—New Art Display Co., 15 Empire. 1-2- 


3-5-6-7-8. 
SOUTH CAROLINA 
Charleston—Dunning & Rhoden, 248 King. 5-6-7- 
Terry Sign Service, 175 Meeting. 1-2-3-4-5-6-7-8. 
Conway—Cartrette’s Signs, 44 Main. 5-6-7-8. 
Greenville—Williams Sign Co., 306 N. Brown. 1. 
St. Matthews—Monogram Adv. Co.  1-5-6-7-8. 
SOUTH DAKOTA 
Sioux Falls—Gorne Neon Mfg. Co., 1110 S. Minne- 


8. 


sota ave. 1-3-5-6-7-8. 
TENNESSEE 
sea 26-4 aah eg Electric Co., 241 E. 11th. 1-2- 
-5-6-7-8. 
ae Posy Sign & Adv. Co., 615 Fowler. 1-2-3- 
-6-7-8. 
Kingsport—Felix Signs. 1-2-3-5-6-7-8. 


Knoxville—Post Sign Co., 706 State. 5 : 

La Follette—Karl Brown Sign Service. 1-2-3-5-6-7-8. 

i & S Sign Co., 848 Union ave. 1-2-3 
Sutton Electric Co., 800 S. Cooper st. 1-2-3-5-6-7-8. 

TEXAS 

ar 3 igen Sign Co., 813 N. E. 7th ave. 1-2- 
yarn Sign Co., Inc., 801 W. 6th ave. 1-2- 


Abilene—Columbia Displays, 173% Pine. 5-6-7-8. 
Belton—D. F. Grays Posting Service. 1-5-6-7-8 
Cameron—Nu-Art Sign Shop. 1. 

Corpus Christi—S & E Neon System, 422 Chaparral. 
1-2-3-5-6-7-8. 
Dallas—Bulletin > it gg Co., 300 Wholesale Merch- 

ants Bldg. 5-6-7-8 
Ra-Lite Electric Sign Co., 628 3d ave. 
United Signs, 1401 Dallas’ ave. 1-4-5-6-7-8. 


Denison—Wingo Sign Adv., 503 W. Main. 5-6-7-8. 
shies t72 erties Poster adv. Co., 297 Main. 
Houston—Fuller Sign Co., 2915 Caroline. 5-6-7-8. 
Smith Sign Co., 519 Dallas. 1-2-3-6 
Texas Neon Sign Co., 314 Tuam. 1-2-3-4-5-6, 
Longview—Moore-Neal Sign Co., Box 967. 1-5-6-7-8. 


Sines over “sheng Sign Co., 1110 E. Broadway ave. 

1-2 

ess ae Sign Service, 56 N. Chadbourne. 
Pulliam poreeing. aia & Elec. Co., 52 N. 
Chadbourne.  1-2-3-6 

San Aiténle-Modern Mane Sign Co:; 706: 5S. St: 


Mary’s.  1-3-5-6. 
See Signs & Service, Inc., 120 Villita. 1-2-3- 
-6-7-8. 


Texarkana—Texarkana Outdoor Adv. Co., 422 Hick- 
ory. 1-2-3-4-5-6-7-8. 

Tyler—Tyler Adv. Service, 826 Ross ave. 5-6-7-8. 

wee Sign Co., 1514 Colcord ave. 1-2-3- 
5-6-7-8. 


1-2-3-5-6-7-8,. 


UTAH 

Ogden—Bird & Jex Co., 2310 Grant ave. 1-2-5-6-7-8. 

Salt Lake City—Electrical Products Consolidated, 
61 Exchange pl. 1-2-3-5-6-7-8. 

Super Neon Co., 217 Edison. 1-2-3-5-6-7-8. 

VERMONT 


Burlington—Hope Sign Service, 228 Elmwood. 1-5- 
6-7-8. 


VIRGINIA 
Danville—Lavinder & Howze, 318 Patton. 


5-6-7-8. 

Strickland & Powers, 312% Main. 1-5-6-7-8. 
Norfolk—Rathbun Displays, 247 Monticello ave. 7-8. 
Oldhams—Coleman Adv. Co. 1-5-6-7-8. 
Portsmouth—Brickell Electrical Co., 411 Crawford. 

1-2-3 


1-2-3- 


Richmond—Talley Neon Co., 723 W. Broad. 1-2-3- 
5-6-7-8. 
WASHINGTON 
Aberdeen—Asher Bros. General Illuminating Co., 


1-2-3-5-6-7-8. 
Signs, 


217 E. Market. 
Bellingham—Kaufman 
1-5-6-7-8. 
Seattle—Asher Bros. General Illuminating Co., 1530 
Westlake, N. 1-2-3-5-6-7-8. 
Spokane—Electrical Products Consolidated, S. 214 
Pést,. )-2-3. 
U. S. Sign Co., Inc., W. 917 Broadway. 1-5-6-7-8. 
Tacoma—Coazst Neon Displays, Inc., 1121 Commerce. 
1-2-3-5-6-7-8. ; 
Sharpe Sign Co., 107 S. 10th. 1-2-3-8. 
Mace x tetera p ids Sign Co., 506 Washington. 
was een -Crall Sign Co:, 120 E. Alder. 


1305 Railroad ave. 


WEST VIRGINIA 


Bluefield—Myles R. Foland Sign Co., 202% Bland. 


1-5-6-7-8. 

Charleston—United Neon Products, 914 Adams ave. 
2. 4:6-6.9: 

Fairmont—Ahern Adv. Corp., 1036 Speedway. 1-2-3- 
5-6-7-8 

Huntington—Fred N. Varney, 318 9th. 1-5-6-8. 

Martinsburg—The Sign Shop, 210 S. College. 1-2- 
5-6-7-8. 

sdeaniebi paige McFarland Studios, 407 6th. 1-2- 
3 

Wheeling—Strope Sign Co., 1200 Water. 1-2-3-5-6-7-8. 

WISCONSIN 
Antigo—Feil’s Sign Shop, 417 10th ave. 1-2-5-6-7-8. 


Appleton—Badger Neon Signs, 608 N. Morrison. 1-2- 
3-5-6-7-8. 
ee Co., 108 W. Grand ave. 1-2- 


3-5-6-7-8 

Chippewa Falls—Buckley Sign Co., 5 W. Spring. 
1-2-3-5-6-7-8. 

Eagle River—Harold Electric. 1-2-3-5-6-7-8. 


Eau ee eet Valley Sign (Co., 209 S. Bar- 


stow. 1-2-3-5-6-7-8. 
Green Bay—Orde Signs, 115 Main. 5-6-7-8. 
H. S. Walters, 1231 S. Webster. 1-2-3-5-6. 


Kenosha—Stewart Herzog Signs, W. 60th and S5lst 
ave. 1, 
Madison—Badger Displays Studio, 303 W. Johnson. 


1-2-3-5-6-7-8. 


C. A. Grant Adv., 126 S. Pinckney. 1. 
Marshfield—Reid Neon Signs, Ist and Chestnut. 
1-2-3-5-6-7-8. 
Milwaukee—H. C. Bayley & Co., 3133 S. Superior. 
1-2-3-5-6-7-8. 
Frick Service, 5716 W. North ave. 1-5-6-7 8. 
W Laver Co., Inc., 1349 N. 11th. 1-2-3-5-6-7. 


O. D. System Signs, Inc., 938 N. Edison. 1-5-6-7-8. 

Royal Neon Electric Signs, Inc., 3718 W. North 
ave. 1-2-3-5-6-7-8. 

Steen Sign Service,1412 W. Forest Home ave. 
-6-7-8 


Thompson Sign Co., 3466 S. Ahmedi ave. 5-6-7-8. 
Western Sign & Adv. Co., 1733-35 S. 81st. 5-6-7-8 
White Way Corp., 1945 N. Hubbard. 1-2-3-6-8. 
Wisconsin Studios, 707 W. Wells.  5-6-7-8. 
Boat sd 2 F. Thiex, Inc., 910 N. 9th. 
2-3-5-6 


canta: 5 1728 Calumet dr. 1-2-3- 
1-2-3- 


Triangle Sign Service, 
5-6-7-8. 
sil oa ea Electric Co., 1225 Tower ave. 
-6-7-8 


Viroqua—Viroqua Sign Service, 428 S. Washington 
* ave. 1-5-6-7-8. 
Wanwatosa—Unique Sign Studios, 7504 Lincoln pl. 


1-2-3. 
Wausau—Meurett Sign Co., 501 3d. 1-2-3-5-6-7-8. 
WYOMING 
ges: ic PERE Outdoor Adv. Co., 647 Yellowstone. 
1-2-3-5-6-7-8 
gooey read vigh td Sign Co., 334 N. Main. 1-2-3-5- 
6-7-8 
CANADA 
Fort William—E. P. R., Signs, 205 Myles. 5-6-7-8. 
Halifax—Blom Bros., 49 Upper Water. 1-2-3-5-6-7-8. 
gi? 1 Ph BE Marley, Ltd., 286 York. 1-2-3- 
6-7-8 
M. Wilkins Signs, 292 Dundas.  1-2-3-7-8. 
Montreal—Canadian Mercolite, Ltd., 3532 St. Law- 
rence blvd.  1-2-3-5-6. 
Denis Adv. Signs, Ltd., 1170 Bensit. 1-2-3-5-6-7-8. 


New Westminster—MacBeth Signs, 713 Carnarvon. 


1-5-6-7-8. 
St. John—Cosman Sign Co., Ltd., 269 Union. 1-2-3. 
Sudbury—Hulme Signs, 1 Durham. _ 1-2-3-4-5-6-7-8. 


Toronto—Acme Sign Co., 576 Danforth ave. 1-2. 

Vancouver—Walburn’ Neon Ltd., 1420 Howe. 1-2- 
3-4-5-6-7-8. 

Victoria—Bayliss Neon Sign Co., Ltd., 
las. 1-2-3-5-6-7-8. 


1819 Doug- 
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_ Advertising and Selling Agencies 


A 


Amsterdam Agency, Inc., 680 5th ave., New York. 
NOAB. 3-4, George E. Barton. 

Arbee Agency, Inc., Advertising Arts bldg., Terre 
Haute. NOAB. 

Aubrey, Moore & Wallace, Inc., 410 N. Michigan 
ave., Chicago. NOAB. 1-2-3-4, J. H. North. 

N. W. Ayer & Son, Inc., W. Washington sq., 
Philadelphia. OA. Branches: New York, Boston, 
Chicago, San Francisco, Detroit. 


B 
a W. Babcock, 407 E. Pico blvd., Los Angeles. 


Batten, Barton, Durstine & Osborn, Inc., 383 
Madison ave., New York. NOAB. Branches: 1421 
Northwestern Bank bldg., Minneapolis, 1, Taylor 
M. Mills, 2-3-4, Jerome E. Masek; 178 Tremont, 
Boston; Rand bldg., Buffalo; 221 N. LaSalle st., 
Chicago; Olds Tower bldg., Lansing; Grant bldg., 


Pittsburgh. 
Baxter Adv. Co., 1004 Baltimore ave., Kansas 
City, Mo. NOAB. 


The Bayless-Kerr Co., 1164 Hanna bldg., Cleve- 
land. NOAB. 1-2-3-4, Walter Butcher. 

Beecher Adv. Co., 1706 Olive, St. Louis, Mo. 
NOAB. 1-2-3-4, Edward Beecher. 

Sterling Beeson, Inc., 308 Second National Bank 
bldg., Toledo. NOAB,. 2-3-4, Sterling Beeson. 

H. C. Bernstein Adv. Agency, 601 W. 5th st., Los 
Angeles. NOAB. 


Blackett-Sample-Hummert, Inc., 221 N. LaSalle, 
ene. NOAB. Branch: 230 Park ave., New 


ork. 

The Blackman Co., Inc., 122 E. 42d st., New York. 
NOAB. Branches: Gwynne bldg., Cincinnati; 1959 
E. Jefferson ave., Detroit; Russ bldg., San Fran- 
cisco. 

Blaine-Thompson Co., Inc., 321 W. 44th st., New 
York. NOAB. 

Charles Blum Adv. Corp., 1120 Spruce st., Phila- 
delphia. NOAB., 

Botsford, Constantine & Gardner, 115 S. W. 4th 
ave., Portland, Ore. NOAB. Branches: 727 W. 
7th st., Los Angeles; Russ bldg., San Francisco; 
814 2d ave., Seattle. 

Thos. M. Bowers Adv. Agency, 25 E. Jackson 
blvd., Chicago. NOAB. Branch: Chrysler bldg., 
215 Market st., 


New York. 

Bowman-Deute-Cummings, 
San Francisco. . Branches: 240 Petroleum 
Securities bldg., Los Angeles; 522 5th ave., New 
York; Rust bldg., Washington. . 

Bozell & Jacobs, Inc., Traction Terminal bldg., 
Indianapolis. NOAB. 

Brandt Adv. Co., Inc., 400 W. Madison, Chicago. 
NOAB 


_Emil Brisacher & Staff, Crocker bldg., San Fran- 
cisco. NOAB. Branch: Petroleum Securities bldg., 
Los Angeles. 

Bromiley-Ross, Inc., 1 Park ave., New York. OA. 

Brooke, Smith & French, Inc., 82 E. Hancock ave., 
Detroit. NOAB.  1-2-3-4, H. R. Bayle. 

S. M. Brooks Adv. Agency, Union National Bank 
bidg., Little Rock, Ark. 1, S. M. Brooks; 2-3-4, 
E. L. Saunders. 

Buchanan-Thomas Adv. Co., 412 S. 19th st., Oma- 
ha. NOAB. 

The Buchen Co., 400 W. 


Inc., 


Madison st., Chicago. 


NOAB. 1-2, Howard W. Rose; 3-4, James R. 
Cooney. Branch: 123 S, Broad st., Philadelphia. 
The Glen Buck Co., Inc., 400 W. Madison st., 


Chicago. NOAB. Branch: 
bldg., Detroit. 

Burns-Hall Adv. Agency, 757 N. Broadway, Mil- 
waukee. NOAB. 


Insurance Exchange 


Cc 
Cahill Adv. Co., 860 Pacific bldg., San Francisco. 
NOAB 


Calkins & Holden, 247 Park ave., New York. 
NOAB. | 

D. T. Campbell, Inc., 222 W. Adams, Chicago. 
NOAB. 

Campbell-Ewald Co:, General Motors bldg., De- 
troit. NOAB. 1, Eugene M. Zuber. Branches: 
201 N. Wells st., Chicago; Chamber of Com- 
merce bldg., Los Angeles; 901 Dominion square 
bldg., Montreal; 1790 Broadway, New York; care 
of Chevrolet Motor Co.; 3d and Salmon sts., Port- 
land, Ore.; 1034 Monadnock bldg., San Francisco; 
372 Bay st., Toronto; Transportation bldg., Wash- 
ington. 

Campbell-Taggart Associated Bakeries, Inc., 4050 
Pennsylvania ave., Kansas City, Mo. NOAB. 

The Caples Co., 230 Park ave., New York. NOAB. 
Branch: 225 E. Erie st., Chicago. 

_Casey Adv. Co., Inc., 900 American Trust bldg., 
Nashville. NOAB. Branch: P. O. Box 453, Chat- 
tanooga. 

Cecil, Warwick & Cecil, Inc., 12th and Bank sts., 
Richmond, Va. NOAB. Branch: 230 Park ave., 
New York, 

Central Adv. Corp., 419 Board of Trade bldg., 
Indianapolis, AB. 

Chappelow Adv. Co., 3615 Olive st., St. Louis, 
Mo. NOAB. 
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KEY TO CLASSIFICATION 

NOAB. Member National Outdoor Advertis- 
ing Bureau. 

OA. Outdoor Advertising Selling Agency. 

1. Buyer of Outdoor Advertising. 

2. Buyer of Electric Signs. 

3. Buyer of Dealer Signs. 

4. Buyer of Window Displays. 


ET SS LT oe TLE EE CE ES: 
OE gina Inc., 200 Madison ave., New York. 
C. P. Clark, Inc., 113 7th ave., N., Nashville. 

NOAB. 1, E. S. Gardner; 2-3-4, E. B. Noble. 

nai P. Colton Co., 122 E. 42d st., New York. 


Connor Adv. Agency, Inc., 1523 Welton st., Den- 


ver. NOAB. 
S. A. Conover Co., Inc., 75 Federal st., Boston. 
NOAB. 1-2-3-4, A. H. Clime. 


The Cramer-Krasselt Co., 733 N. Van Buren, Mil- 
waukee. NOAB. Branch: 411 W. Sth st., Los 
Angeles. 

Samuel C. Croot Co., Inc., 28 W. 44th st., New 
York. NOAB. 


D 


eae Adv. Agency, Inc., 121 2d st., San Francisco. 
OAB. 

'D’Arcy Adv. Co., Inc., Missouri Pacific bldg., 
St. Louis. NOAB. Branch: Terminal Tower, 
Cleveland. ‘ 

Jimm Daugherty, Inc., 211 N. 7th st., St. Louis. 
NOAB. 

David, Inc., First National Bank bldg., St. Paul. 
NOAB. _ 1-2-3-4, Quentin - David. 

J. William Davis, 185 N. Wabash ave., Chicago. 
NOAB. 

Donahue & Coe, Inc,, Rockefeller center, 1270 
es ave., New York. NOAB. 1, Robert E. Zipp- 
rodt, 

Donaldson Lithogcnsbing Co., Inc., Newport, Ky. 
OA. Branches: 130 N. Wells st., Chicago; 551 5th 
ave., New York; 424 Book Tower, Detroit. . 

John Donnelly & Sons, Statler bldg., Boston. OA. 

Doremus & Co., 43 Broad st., New York. NOAB., 
1-2-3-4, Harold H. Sieber. Branches: 20 Kilby st., 
Boston; 208 S. LaSalle, Chicago; 515 W. Washington 
blvd., Los Angeles; 1520 Sansom st., Philadelphia; 
425 Bush st., San Francisco. 

Dorland International, Inc., R. C. A. bldg., Rock- 
efeller center, New York. NOAB. 

Charles F. Dowd, Inc., 413 Richardson bldg., To- 
ledo. NOAB. 1, Charles F. Dowd; 3, Ed. J., Ru- 
tan; 4, Ralph B. Way. 


E 
Ehlinger & Higgs, Inc., Commercial bldg., Tulsa. 


NOAB. 1-2-3-4, Stanley J. Ehlinger. Branch: 1950 
Railway Exchange bldg., St. Louis. 
A. W. Ellis Co., 24 School st., Boston. NOAB. 


Dade B. Epstein Adv. Agency, 202 S. State, Chi- 
cago. NOAB. 1, Dade B. Epstein; 4, John T. 
Carey. 

Erwin, Wasey & Co., Inc., 420 Lexington ave., 
New York. NOAB. Branches: 230 N. Michigan 
ave., Chicago; Petroleum Securities bldg., Los An- 
geles; 333 Montgomery st., San Francisco, 1, Louis 
Honig, Jr., 2-3-4, H. E. Krieger; 455 Skinner bldg., 
Seattle. 

Erwin, Wasey & Co. of Minnesota, Security bldg., 
Minneapolis. NOAB. 

Benjamin Eshleman Co., 260 S. Broad st., Phila- 
delphia. OA. 1, Benjamin Eshleman. 

Evans Associates, Inc., 225 N. Michigan ave., 
Chicago. NOAB. 


F 


Federal Adv. Agency, Inc., 444 Madison ave., 
New York. NOAB. 

The Fensholt Co., 360 N. Michigan ave., Chicago. 
NOAB. 2-3-4, F. D. Ewing. 

Ferry-Hanly Adv. Co., Inc., 911 Walnut st., Kan- 
sas City, Mo. NOAB. Branches: 500 5th ave., 
New York; 111 W. Monroe, Chicago. 

Fitzgerald Adv. Agency, Inc., Southern bldg., 
New Orleans. NOAB. 1, Leonard Gessner; 2-3-4, 
Warren G. Posey. 

The Richard A. Foley Adv. Agency, Inc., 1616 
Walnut st., Philadelphia. OAB. 

Tr iadaaalla iat Inc., 26 W. Orange, Lancaster, 


a. 
The Forbes Lithograph Mfg. Co., 10 E. 40th st., 
New York. OA. 

‘Albert Frank-Guenther Law, Inc., 131 Cedar st., 
New York. NOAB. Branches: 1 LaSalle st., Chi- 
cago; 111 Sutter st., San Francisco; 10 Post Office 
sq., Boston; Packard bldg., Philadelphia. 


Frederick and Mitchell, Inc., 333 N. Michigan 
ave., Chicago. NOAB. Branch: 1240 S. Figueroa 
st., Los Angeles. 


Freitag Adv. Agency, Inc., 101 Marietta st., At- 
lanta, Ga. NOAB. | 1-2-3-4, V. MacArthur. 
Branch: 35 E. Wacker dr., Chicago. 


Charles Daniel Frey Co., 333 N. Michigan ave., © 
Chicago. NOAB. 7 

Fuller & Smith & Ross, Inc., 49 W. 45th st., New © 
York. NOAB. Branch: 816 Bulkley bldg., Cleve- — 
land, 1-2, Wm. J. Staab; 3-4, C. J. Hoyer. 4 


G 


Gardner Adv. Co., 330 W. 42d st., New York. 
NOAB._ Branches: 1627 Locust st., St. Louis, 1, 
E. A. W. Schulenburg; 994 Starks bldg., Louis- 
ville, Ky. : - 

Geare-Marston, Inc., 1600 Arch st., Philadelphia. 
NOAB. Branch: 420 Lexington ave., New York. 

Gerber & was cove Inc., 1305 S. W. 12th st., 
Portland, Ore. NOAB. ’ 

J. Stirling Getchell, Inc., 405 Lexington ave., New — 
York. NOA Branches: 7310 Woodward ave., 
Detroit; Bryant bldg, Kansas City; 1000 Lane Mort- 
gage bidg., Los Angeles; Russ bldg., San Fran- 
cisco. 

The Geyer Co., Third National bldg., Dayton, O. 
NOAB. 1-2-3-4, R. C. Dunkel. 7 

Geyer-Cornell Co., Inc., 580 5th ave., New York. 
NOAB. Branch. 183 E. Main, Rochester, N. Y. 

Ray K. Glenn Adv., 1330 First National bldg., 
Oklahoma City. AB 

bldg., At- 


Gottschaldt-Humphrey, 
lanta, Ga. NOAB. 
Grace & Holliday, 438 New Center bldg., Detroit. 
NOAB. 
James A. Greene & Co., 10 Pryor st., Atlanta, Ga. 
NOAB 


Inc., Norris 


The Greenleaf Co., 216 Tremont st., Boston. 
Greve Adv. Agency, Inc., 832 Minnesota bldg., 
St. Paul, Minn. NOAB. ; 

Griffith Adv. Agency, Inc., 817 Times bldg. 
. Petersburg, Fla. 1-2-3-4, T. M. Griffith, presi- 
ent. 

Lawrence C. Gumbinner Adv. Agency, 9 E. 4lst 
st.. New York. NOAB. : 
Gundlach Adv. Co., 400 N. Michigan ave., Chi- 
cago. NOAB. Branch: 175 5th ave., New York. 


H 


J. B. Haines Adv. Agency, 1218 Chestnut, Phila- 
delphia. 1, J. B. Haines, 2-3-4, C. S. Haines. _ 

. R. Hamilton Adv. Agency, 120 N. Michigan 
ave., Chicago. NOAB. 

Hanff-Metzger, Inc., 745 5th ave., New York. 
NOAB. Branches: 520 N. Michigan ave., Chicago; 
Esperson bldg., Houston; Hibernia Bank bldg., 
New Orleans. 

Hanff-Metzger of Calif., Ltd., 929 S. Broadway, 


Los Angeles. NOAB. 

M. Harlan Adv. Agency, 525 Market, San 
Francisco. NOAB. 

. H. Hartman Co., Inc., 444 Madison ave., New 
York. NOAB. 

Harvey-Massengale Co., Inc., P. O. Box 1970, 


Atlanta, Ga. NOAB. Branch: 509 Southern Fire 
bldg., Durham, N. C. 

Hawley Adv. Co., Inc., 95 Madison ave., New 
York, NOAB. 

E. W. Hellwig Co., 9 E. 40th st., New York. 
NOAB. 

Henri, Hurst & McDonald, Inc., 520 N. Michi- 
gan ave., Chicago. NOAB. 


The Albert &3 Hill Co., Inc., 233 Oliver ave., 


Pittsburgh. AB. 
W. S. Hill Co., Inc., 323 4th ave., Pittsburgh. 
NOAB. 


Holmes, Inc., 2601 16th st.. Detroit. NOAB. 

Hommann, Tarcher & Sheldon, Inc., 500 Sth ave., 
New York. AB. 

E. T. Howard Co., Inc., 40 E. 49th st., New York. 
NOAB. 

Charles W. Hoyt Co., Inc., 11 E. 36th st., New 
York. NOAB. 1, C. B. Donovan; 2-3-4, R. Troiano. 
Branches: 650 Main st., Hartford, Conn.; 80 Broad 
st., Boston. 

Husband & Thomas Co., Inc., 122 E. 42d st., New 
York. NOAB. 


I 
Ingalls Adv., 137 Newbury, Boston. NOAB. 
The Izzard Co., 418 Pike st., Seattle, Wach. 


NOAB. Branches: 
American Bank bldg., 
bldg., Tacoma, Wash. 


1206 Maple ave., Los Angeles; 
Portland, Ore.; 816 Rust 


J 
Johnson-Dallis Co., 316 Glenn bldg., Atlanta, Ga. 
NOAB 


Johnson-Read & Co., Inc., 222 W. Adams, Chi- 
cago. NOAB. 
ana Jones Co., 1206 Maple ave., Los Angeles. 


1 Oe a ee agg 


"The Ra ph H, Jones Co., 431 Main st., Cincinnati, 
NOAB. ranches: Judd bldg., Hartford, Conn.; 
18 E. 48th st., New York. 


K 


H. W. Kastor & Sons Co., Inc., 360 N. Michigan 
ave., Chicago. NOAB. Branches: Arcade bldg., 
St. Louis; 30 Rockefeller plaza, New York. 4 

The Joseph Katz Co., 16 E. Mt. Vernon pl., Bal- 
timore. NOAB. Branch: 247 Park ave., New York. 

tea ad & Stites Co., 18 W. 7th, Cincinnati. 


MARCH, 193@ 


Kenyon & Eckhardt, Inc., 247 Park ave., New 
York. NOAB. 

Ketchum, MacLeod & Grove, Inc., 2020 Koppers 
bldg., Pittsburgh. 1, C. D. Benner; 2-3-4, C. A. 


Fellows. 
Kimball, Hubbard & Powel, Inc., 400 Madison 
ave., New York. NOAB. 

Klau-Van Pietersom-Dunlap Associates, Inc., 744 
N. 4th st., Milwaukee. NOAB.  1-2-3-4, Lee I. 


Archer, assistant general manager. 


, L 
Lamport, Fox & Co., J. M. S. bldg., South Bend, 
Ind. NOAB. 

Lavin & Co., Inc., 805 Statler bldg., Boston. 1-2- 
3-4, R. C. Foster. 

Al Paul Lefton Co., Inc., 1617 Pennsylvania blvd., 
Philadelphia. NOAB. Branches: 435 N. Michigan 
ave., Chicago; 521 5th ave., New York. 

Lennen Mitchell, Inc., 17 E.-.45th st., New 
York. NOAB. 1-2, S. J. Hamilton; 3-4, M. Madar. 

H. E. Lesan Adv. Agency, Inc., 420 Lexington 
ave., New York. NOAB. 

Leon Livingston Adv. Agency, Mills bldg., San 
Francisco. NOAB, 1-2-3-4, Leon Livingston. 

Lockwood-Shackelford Co., 122 E. 7th st., Los An- 
geles. NOAB. 

Logan & Stebbins Adv. Agency, 811 W. 7th st., 
Los Angeles. NOAB. 

Long Adv. Service, 19 N. 2d st., San Jose, Calif. 
NOAB. 

The W. E. Long Co., 155 N. Clark, Chicago. 
NOAB. 

Loomis-Clapham-Whalen Co., 21 W. 10th st., Kan- 
sas City, Mo. NOAB. 

Lord & Thomas, 919 N. Michigan ave., Chicago. 
NOAB. Branches: 1151 S. Broadway, Los Angeles; 
247 Park ave., New York; 1515 Russ bldg., San 
Francisco; 67 Yonge st., Toronto. 

The J. Horace Lytle Co., 333 W. Ist st., Dayton, 
O. NOAB. Branch: Yuster bldg., Columbus, O. 


M 

McCann-Erickson, Inc., 285 Madison ave., New 
York. NOAB. 1, William Bolton, Jr.; 2-3-4, George 
B. Dearnley. Branches: 910 S. Michigan ave., 
Chicago; 625 National City bldg., Cleveland; 605 
Patterson bldg., Denver; Book- adillac hotel, De- 
troit; 448 S. Hill st., Los Angeles; 1308 Public Serv- 
ice bldg., Portland, Ore.; 114 Sansome st., San 
Francisco; 655 Skinner bldg., Seattle; Canada Ce- 
ment bldg., Montreal; 708 Electric Railway Cham- 
bers, Winnipeg, Man.; 1061 Royal Bank bldg., Van- 
couver, B. C.; Metropolitan bldg., Toronto. 

The McCarty Co., 1206 S. Maple ave., Los An- 
geles. NOAB. Branch: 116 New Montgomery st., 
San Francisco. 

The McCord Co., Inc., Rand Tower, Minneapolis. 
NOAB. 

McJunkin Adv. Co., 228 N. LaSalle, Chicago. 
NOAB. 


Hays MacFarland & Co., 333 N. Michigan ave., 
oe NOAB. 
W. B. MacKenney Co., 1830 Arch st., Philadelphia. 


NOAB. 

MacManus, John & Adams, Inc., 1200 Fisher bldg., 
Detroit. NOAB. 1-2-3-4, E, W. Froehlich. 

L. G. Maison & Co., 30 W. Washington, Chicago. 
NOAB. 

The Manternach Co., 170 High st., Hartford, 
Conn. OAB 


Martin, Inc., Fox Theatre bldg., Detroit. NOAB. 

Matos Adv. Co., Inc., Bulletin bldg., Philadel- 
phia. NOAB. 

Matteson-Fogarty-Jordan Co., 307 N. Michigan 
ave., Chicago. NOAB. 

R. C. Maxwell Co., 247 Park ave., New York. 


OA. . 

May Adv., Inc., 1211 Chestnut, Philadelphia. 
NOAB. 

The Mayers Co., 1240 S. Main, 
_ NOAB. 

Philip J. Meany Co., 816 W. 5th st., Los Angeles. 
NOAB. 

Mears Adv., Inc., 250 Park ave., New York. 
NOAB 


Meredith & Co., Inc., 415 Cannon pl., Troy, N. Y. 
1-2-3-4, Russell D. Meredith. 


Los Angeles. 


Metropolitan Adv. Co., Inc., 92 Liberty, New 
York. OAB. 1-2-3-4, Harry D. Adair. 
Milne & Co., Inc., 714 Exchange bldg., Seattle. 


NOAB. 

Dan B. Miner Co., 1151 S. Broadway, Los Angeles. 
NOAB. _1-2-3-4, W. F. Hannaford. 

Mitchell Adv. agence. Inc., 1022 Nicollet ave., 
Minneapolis. NOAB. 

Mitchell-Faust Adv, Co., 230 N. Michigan ave., 
Chicago. NOAB. 

Morris, Windmuller & Enzinger, Inc., 230 Michi- 
gan ave., Chicago. NOAB. 

Moser & Cotins, Inc., 10 Hopper st., Utica, N. Y. 
NOAB. Branch: 420 Lexington ave., New York. 

The Moss Chase Co., 425 Franklin, Buffalo, N. 
Y. 1, account executives; 2-3-4, M. Schuler, pro- 
duction manager. 

C. N. Mullican Co., 703 Realty bldg., Louisville, 
Ky. 3, C. N. Mullican. 

Carroll Dean Murphy, Inc., 35 E. Wacker dr., 
Chicago. NOAB. Branch: 1306 Packard bldg., 
Philadelphia. 


N 
National Outdoor Adv. Bureau, Inc., 1 Park ave., 
New York; 8 S. Michigan ave., Chicago; Shell 
bldg., San Francisco. 
Needham, Louis & Brorby, Inc., 360 N. Michigan 
ave., Chicago. NOAB. 
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_Neisser-Meyerhoff, Inc., 400 N. Michigan ave., 
Chicago. NOAB 


The Nesbitt Service Co., 1462 Hanna bldg., Cleve- 
land. NOAB. 
Newell-Emmett Co., Inc., 40 E. 34th st., New 
York. B. 
ae Service, Inc., 381 4th ave., New York. 
oO 
O’Callaghan Adv. Sesony, Inc., 404 U. P. Bank 


bldg., Memphis. : 
O — Adv. Agency, 100 Boylston st., Boston. 


P. F. O’Keefe Adv. Agency, Inc., 45 Bromfield, 
Boston. NOAB. 

Oswald Adv. Agency, Inc., 1528 Walnut, Phila- 
delphia. NOAB. 

Outdoor Adv.. Agency of America, Inc., 420 Lex- 
ington ave., New York. OA. Branches: 6. N. 
Michigan ave., Chicago; Bessemer bldg., Pittsburgh. 

Outdoor Adv. Inc., 1 Park ave., New York. OA. 
Western office, 165 Wacker dr., Chicago. 
Branches: Baltimore, Boston, Cleveland, Detroit, 
Houston, Los Angeles, Philadelphia, San-Francisco, 
St. Louis. 
one Service Corp. 60 E. 42d st., New York. 


Pp 
Hancock Payne Adv. Organization, 715 Public 
Ledger bldg., Philadelphia. AB. 
Peck Adv. Agency, Inc., 444 Madison ave., New 
York. NOAB 


Pedlar & Ryan, Inc., 250 Park ave., New York. 
NOAB. 

P. F. Petersen Adv. Agency, 12th and Jackson, 
Omaha. NOAB. ‘ 

R. J. Potts & Co., 101 W. 11th st., Kansas City, 
Mo. NOAB. 1-3-4, R. J. Potts, J. B. Woodbury, 
D. B. Mindlin, Frank F. B. Houston. 

Potts-Turnbull Co., Inc., 912 Baltimore ave., Kan- 
sas City, Mo. AB. 1, G. F. MaGill; 2- A. B. 
Russell; 3-4, C. R. Lawson. 

John O. Powers Co., 220 E. 42d st., New York. 
NOAB. 

The Powers-House Co., 
Cleveland. AB. 

Frank Presbrey Co., Inc., 247 Park ave., New 
York. NOAB. Branch: City Centre bldg., Phila- 
delphia. 

Pritchard & Thompson Adv. Agency, Inc., 403 
Baronne, New Orleans. NOAB. 

The Procter & Collier Co., Inc., P. O. Box 665, 
Cincinnati. NOAB. 

Purity Bakeries Service Corp., 844 Rush st., Chi- 
cago. NOAB. 


522 Terminal Tower, 


R 
The Fred M. Randall Co., Book Tower, Detroit. 
NO 


Wm. H. Rankin Co., Inc., 122 S. Michigan ave., 
Chicago. NOAB. Branches: 342 Madison _ave., 
New York, 1-2-3-4, Wm. H. Rankin, Jr.; 407 Petro- 
leum Securities bldg., Los Angeles. 

Ratcliffe Adv. Agency, Magnolia bldg., Dallas. 
NOAB. 1-2-3-4, Mrs. Thelma Gaines. 

Redfield-Coupe, Inc., 247 Park ave., New York. 
NOAB. Branches: Commercial Trust bldg., Phila- 
delphia; Burlington, Vt. 

Reincke-Ellis-Younggreen & Finn, Inc., 520 N. 
Michigan ave., Chicago. NOAB. 

Wm. B. Remington, Inc., 21 Besse pl., Spring- 
field, Mass. NOAB. 

Richardson, Alley & Richards Co., 370 page dg 
ave., New York. NOAB. Branch: Statler bldg., 
Boston. 

Richardson-Plant, Inc., 1921 Guarantee Title bldg., 
Cleveland. NOAB. 

The Philip Ritter Co., Inc., 130 W. 42d st., New 
York. NOAB. 

_ Roche, Williams & Cunnyngham, Inc., 310 S. Mich- 
igan ave., Chicago. NOAB. Branch: 1500 Chest- 
nut, Philadelphia. 

Rogers-Gano Adv. Agency, Inc., of Ill., 75 E. 
Wacker dr., Chicago. NOAB. Branch: Exchange 
Bank bldg., Tulsa. 

Rogers-Gano Adv. Agency, 1008 Bankers 
bldg., Houston, Texas. NOAB. 

Ross-Gould Co., 309 N. 10th st., St. Louis. NOAB. 

Ruthrauff & Ryan, Inc., 405 Lexington ave., New 
York. NOAB. L. M. Malitz, director of media; 
1-2, W. G. Smith, Jr. Branches: 360 N. Michigan 
ave., Chicago; 7430 2d blvd., Detroit; 215 Pershing 
rd., Kansas City, Mo.; 1031 S. Broadway, Los An- 
geles; 812 Olive st., St. Louis; 235 Montgomery st., 
San Francisco. 


Inc., 


Ss 
Sehl Adv. Agency, 360 N. Michigan ave., Chicago. 
NOAB 


Sellers Service, Inc., 8 S. Michigan ave., Chicago. 
OA. Branch: 420 Lexington ave., New York. 

Shaw-Betts, Inc., 810 14th st. bldg., Denver. 1-2- 
3-4, R. J. Betts, E. O. Shaw. 

J. William Sheets, Inc., Central bldg., Seattle, 
Wash. NOAB. 

Franklin P. Shumway Co., 453 Washington, Bos- 
ton. NOAB. 

Sidener, Van Riper & Keeling, Inc., 901 Circle 
Tower, Indianapolis. NOAB. 

The Simpers Co., Lewis Tower, Philadelphia. 
NOAB. 1, Florence M. Dart, assistant treasurer 
and space buyer; 2-3-4, Robert D. Pettitt, produc- 
tion manager. 

Allen C, Smith Adv. Co., 20 W. 9th st., Kansas 
City, Mo. NOAB. 

Smith & Drum, Inc., 739 S. Hope, Los Angeles. 
NOAB. 


Walter B. Snow & Staff, Inc., 1401 Statler bldg., 
Boston. NOAB. 

Rolfe C. Spinning, Inc., 5057 Woodward ave., De- 
troit. 1-2-3-4, R. C. Spinning. 

Stack-Goble Adv. Agency, 8 S. Michigan ave., 
Sh te NOAB. Branch: 400 Madison ave., New 

ork, 

Staples & Staples, Inc., 10 S. 10th st., Richmond, 
Va. NOAB. 
Stewart-Taylor Co., 326 W. Michigan st., Duluth, 
Minn. NOAB. 1, L. E. Marvin. 

Daniel H. Storey, 1111 Ist st., Wausau, Wis. 1-2- 
3-4, Daniel H. Storey. 

Jules P. Storm & Sons, Inc., 41 E. 42d st., New 
York. NOAB. 4 

J. Irvin Strain, Inc., Eutaw and Biddle sts., 
Baltimore. 1-2-3-4, J. Irvin Strain, 

Strang & Prosser Adv. Agency, 2502 Smith Tower, 
Seattle, Wash. NOAB. 1-2-3-4, W. T. Prosser. 

Street & Finney, Inc., 330 W. 42d st., New York. 
NOAB. 

Strobridge Lithographing Co., 108 W. Central 
Parkway, Cincinnati; 250 Park ave., New York. 

A 


J. L. Sugden Adv. Co., 307 N. Michigan ave., Chi- 


one * ta Branch: Gas-Electric bldg., Rock- 
ford, Ill. 
Sun Adv. Co., 2325 Madison ave., Toledo. 1-2-3-4, 


K. L. Snedecor. 

The Sweeney & James Co., 
Cleveland. NOAB._ Branch: 
New York. 


1501 Euclid ave., 
366 Madison ave., 


T 

J. Walter Thompson Co., 420 Lexington ave., New 
York. NOAB. 1-2-3-4, G. M. Lewander. Branches: 
410 N. Michigan ave., Chicago; Union Central bldg., 
Cincinnati; 604 Petroleum Securities bldg., Los 
Angeles; Shell bldg., St. Louis; Shell bldg., San 
Francisco. nae 

George Enos Throop, Inc., 6 N. Michigan ave., 
Chicago. ‘ ; 

Tomaschke-Elliott, Inc., 1624 Franklin, Oakland, 
Calif. AB. 

W. I. Tracy, Inc., 205 E. 42d st., New York. 
NOAB. p> § 

Tracy-Locke-Dawson, Inc., Majestic bldg., Dallas, 
Texas. NOAB. 1, Monty Mann; 2-3-4, R. H. Rob- 
ins. Branch: 22 E. 40th st., New York; 1, H. E. 
Hendrick; 2-3-4, Howard McGhee. : 

Tracy-Parry Co., Inc., Ledger bldg., Philadelphia.. 
NOAB. ; j 

Trades Adv. Agency, 180 Madison ave., New 
York. NOAB. 


U 

United Adv. Agency, Inc., 8 W. 40th st., New 
York. NOAB. 1-2-3-4, F. G. Mettee and Jay Segal, 
space buyers. 

United gyal Corp., 8 W. 40th st., New York. OA. 
Branches: Park ave. at llth st., Newark, N. 5 
833 State st., New Haven, Conn.; Federal Adv. 
Corp., 177 Gould ave., Paterson, N. J.; American 
Poster Adv. Service, Long Branch, N. /.; Lehigh 
Adv. Co., Allentown, Pa. 

United Adv. Corp. of Texas, 500 Sth ave., 
York. ‘ 


Vv 
Van Sant, Dugdale & Co., Inc., 205 Court Square 
bldg., Baltimore. NOAB. 


New 


Ww 
Wales Adv. Co., Inc., 230 Park ave., New York. 
NOAB. ; 
Walker & Co., 88 Custer ave., Detroit, Mich. OA. 
Branches: 837 Butterworth, S. W., Grand Rapids; 
2711 N. Saginaw, Flint, Mich. aes 
Mason Warner Co., Inc., 360 N. Michigan ave., 


Chicago. NOAB. 
Waters & McLeod, 1206 Maple ave., Los Angeles. 
NOAB. 


Western Adv. Agency, Inc., 214 Sth st., Racine, 
Wis. NOAB. Branch: 35 E. Wacker dr., Chicago. 

Western Adv. Co., Inc., 309 G st., San Diego, 
Calif. NOAB. ; 

Williams & Saylor, Inc., 485 Madison ave., New 
York. B. : 

Edwin Bird Wilson, Imc., 120 Wall st., New York. 
NOAB. 

Cc. C. Winningham, Inc., 11-230 General Motors 
bldg., Detroit. NOAB. 


Y 
Young & Rubicam, Inc., 285 Madison ave., New 
York. NOAB. Branches: 221 N. LaSalle st., Chi- 
cago; 7430 2d blvd., Detroit; 260 S. Broad st., Phila- 
dalohia. 
CANADA 
Charles Baker, Ltd., 1356 Bathurst st., Toronto. 


OA. 

The Canadian Poster Co., Ltd., 4530 St. Lawrence 
blvd., Montreal, Que. OA. Branches: 276 Bay 
st., Ottawa; corner Richelieu and Marchand sts., 


Quebec. 
E. H. Dickinson Adv. Co., Ltd., 217 Bay st., 
Toronto. OA 


The Gould-Baird Poster Co., Ltd., 195 Main st., 
E., Hamilton, Ont. OA. Branches: 217 Bay_ st., 
Toronto; 80 Colborne st., Brantford, Ont.; 286 York 
st., London, Ont. 

MacLaren Adv. Co., Ltd., 372 Bay st., Toronto, 
Ont. 1-2, A. E. Jenner; 3-4, H. J. Spanton. 

E. L. Ruddy Co., Ltd., 317 Spadina ave., Toronto. 
OA. Branches: St. John, N. B.; Hamilton, Ont.; 
Winnipeg, Man.; Vancouver, B. C.; Montreal, Que. 

Ruddy Kester, Ltd., 166 Donald st., Winnipeg, 
Man. OA. Branches: Edmonton, Alta.; Saska- 
toon, Moose Jaw, and Regina, Sask.; Fort William 
and Port Arthur, Ont. 
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Quantity Sign Manufacturers 


ALABAMA 
Birmingham—Neon Lights Adv. Co., 1 S. 20th st. 
23-37-42-56-71. 
CALIFORNIA 
Los Angeles—Autosign Co., 5144% York blvd. 3-67. 
Menard & Tabery, Inc., 3439 S. Hill. 9-10-14-20-27- 
31-34-38-40-43-45-46-48-54-59-60-61-63-64-65. 
Standard Directory Co., 1133 S. Union ave. 7-8-11- 


12-41. 

Sunset Display Co., 510 W. 28th. 3-9-12-16-17-18-20- 
21-22-30-31-38-44-54-59-60-68-70-71-73. 

Technical Neon Laboratories, 3804 S. Vermont. 42. 

Anson W. Thompson Co., 1491 W. Washington. 
9-10-17-43-51-54-67-70-73. 

Truad Co., 2907 S. Main. 42. 

ah Tonge, 750 Maple ave., 16-20-21-22-54-59-70- 


Manhattan Beach—Metlox Mfg. Co., 1200 Morning- 
side. 12-19-38-42-56-71. 
Oakland—Electrical 950 30th st. 
23-42-56. 
B. W. Norton Mfg. Co., Fruitvale sta. 24. 
San Francisco—Brilliantone Co., 833 Howard. 9-10- 
14 - 16-17-20-38-40-43-44-48-50-51-52-54-59-61-63-65-66-70- 
Display Color Press, 558 Sacramento. 9-16-17-18-20- 
21-22-30-33-34-44-54-59-61-69-70-71. 
Golden Gate Neon Sign Co., Inc., 355 8th st. 
37-42-56. 
Heber Neon Products, 1254 39th ave. 
42-61-62-63-71. 
Q RS Neon Corp., Ltd., 690 Potrero ave., 8-20-23- 
25 -26-29-32-34-37-38-42-49-55-56-57-58-62-63-64-66-69-71. 
Wonderlite Neon Products Co., Inc., 70 Otis. 1-12- 
15-16-23-25-30-37-38-39-42-49-56-62-63-70-71. 
San Jose—Rundle’s, Inc., 199 W. Santa Clara. 23- 


25-42-49, 
COLORADO 
Denver—Electrical Products Consolidated, 585 S. 

Broadway, 23-42-56-63-70-71. 

Morton Neon Co., 2800 E. 6th ave. 23-37-42. 

Q R S Neon Corp., Ltd., 1517 Cheyenne pl. 23-37- 
42-55-56-63-69-71. 

Stonehouse Signs, Inc., 842 Larimer, 9-24-25-26-27- 
28 -29-32-34-35-38-47-49-53-54-57-59-62-65-66-73. 


Products Corp., 


23-31- 
12-16-20-23-30- 


CONNECTICUT 
New Haven—lIllustrated Current News, 79 Willow. 
39-71. FLORIDA 


Clearwater—Clearlite Neon Industries, 117 S. Gar- 
den, 42-70-71. 
Jacksonville—Claude Neon Southern Corp., 611 W. 
i Forsythe st. 42-56. 
Miami—Daniel Neon Co., 814 N. E. 1st ave. 23-42. 
E. B. Elliott Co., 252 N. W. 29th. 4-5-6-9-10-14-18- 
23 - 25-30-31-32-34-37-38-40-42-43-44-48-49-50-51-52-54-59- 
60-61-67-71-73. 
B. L. Riesner, Inc., 59 N. W. 14th. 
ILLINOIS 
Aurora—W. P. York, Inc., 932 Benton. 17-18-22-59-70. 
Chicago—Ben Adler Signs, Inc., 343 S. Dearborn. 
12-23-37-42-49-56-63. 
Advertisers Display Studios, 1243 S. Wabash ave. 
9-59-60-70. 
sa! ahi Display Co., 113 N. Green. 16-17-23-35- 


23-42, 


Adv. Service Co.. 8 S. Dearborn. 8-14-20-25-29-31- 
32-38-40-43-54-55-57-59. 

All Arts Studios, 3918 Lincoln ave. 3-7-8-9-10-12- 
13 - 14-16-17-18-19-20-23-24-26-27-29-30-31-32-33-38-39-40- 
oe - 45-46-54-55-56-57-59-60-61-62-63-64-66-67-68-69-70-71- 

Associated Adv. Co., 500 N. Dearborn. 32. 

Central Neon Sign Co., 2857 W. Lake. 42. 

S. D. Childs & Co., 17 N. Sheldon. 24-41. 

Crystal Mfg. Co., 1725 Diversey blvd., 12-16-17-19- 
20-23-30-39-69-70-71-73. 

a, “Fatal onl & Son, Inc., 311 N. Desplaines. 
Empire Poster Printing Co., 429 W. Superior. 9- 
14-16-17-18-22-27-35-36-40-43-47-48-50-51-52-60-70-71. 
Erco Mfg. Co., 4241 N. Mansfield ave. 4-5-6-7-8-41. 


Flashtric Sign Works, 3910 N. Western ave. 1-15- 
20-23-42-49-55-56-62-71. © 
General Displays, Inc., 1530 Armitage ave. 1-4-5. 


6-9-10-14-15-16-17-20-21-22-23-25 -26-28-29-30-32+34-38-40- 
A ~43-44-48-50-51-52-54-57-58-59-60-61-65 -66-67-69-70- 

te +o Hanson Co., 303 W. Erie. 4-5-6-20-24-25-41-62. 

Ingram Paint Process Co., 2111 S. Michigan ave. 
9-10-14-32-38-40-43-44-48-54-59-67-73. 

International Neon Signs, 628 Jackson blvd., W. 
23-37-38-42-71. 

E. J. Lewis, 43 E. Ohio st. 9-14-16-17-18-20-22-33-35- 
36-43-44-47-48-50-51-52-54-59-70. 

Lu-mi-nus Signs, Inc., 2736 Wentworth ave. 8-12- 
23-25 -30-37-42-49-55-56. 

E. R. Lurey. 2355 Milwaukee ave. 9-14-17-38-40-43- 
44-48-54-59-61-70-71-73. 

Mayer Mfg. Corp., 1436 W. Randolph. 9-12-14-17- 
18-20-22-24-27-28-32-33-35-38-40-44-48-53-54-59-65-66-70. 

Motion Displays Mfg. Co., 1258 W. North ave. 
9-17-18-22-39-59-61-70-73. 

565 W. Washington. 


Petre Lithographing Co., 
35-36-50-51-52-60-70. 

Rawson & Evans Co., 710-712 Washington blvd. 
2-8-13-23-30-57-58-61-63-69-71. 

Scene-in-action Adv. Co., Indiana at 18th. 
17-18-23-31-32-70-71. 


8-16- 
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KEY TO CLASSIFICATIONS 


1. Aluminum Signs 37. Luminous Signs 

2. Art Glass Signs 38. Metal Signs 

3. Auto-door Signs 39. Moving Signs 

4. Brass Signs 40. Muslin Signs 

5. Bronze Signs 41. Name Plates 

6. Bronze Tablets 42. Neon Signs 

7. Building Directories 43. Oil-cloth Signs 

8. Bulletin Boards 44. Paint-printed Signs 
: (Changeable) 45. Papier-Mache Dis- 
9. Cardboard Signs plays 
10. Canvas Signs 46. Papier-Mache Signs 
11. Celluloid Signs 47. Paraffined Signs 
12. Changeable Signs 48. Pennants 
13. Chipped-glass Signs 49. Porcelain Signs 
14. Cloth Signs 50. Posters, 24-sheet 

15. Copper Signs 51. Posters, 3-sheet 
16. Counter Signs 52. Posters, 6-sheet 


17. Counter Display Fea- 53. Press-painted Signs 
tures 54. Process Signs 

18. Cut-outs 55. Reflector Signs 

19. “Daylite” Signs 56. Roof Signs 

20. Dealer Signs 57. Safety Signs 

21. Decalcomania Signs 58. Sand-blasted Signs 

22. Die-cut Signs 59. Screen Process 

23. Electric Signs 60. Show Cards 

24. Embossed Metal Signs 61. Show-window Signs 

25. Enameled Iron Sigms 62. Stock Signs 

26. Factory Signs 63. Store-front Signs 

27. Fibre Signs 64. Street-marking Signs 

28. Flange Signs 65. Tacker Signs 

29. Framed Metal Signs 66. Tin Signs 

30. Glass Signs 67. Tire-cover Signs 

31. Hand-painted Signs 68. Trade Marks 

32. Highway Signs 69. Transparent Signs 

33. Imitation Metal Signs 70. Window Displays 

34. Lacquer Signs 71. Window Signs 

35. Lithographed Signs 72. Wire Signs 

36. Lithographed Posters 73. Wood Signs 


Spiegel Display Co., Inc., 521 W. Monroe. 39-70. 
George Steere & Sons, 107 W. Van Buren. 1-4-5- 
6-7-8-12-15-16-23-30-37-38-41-58-62-64-71-72-73. 
Universal Neon Sign Service, Inc., 416 Laramie 
ave., N. 23-24-25-42-49-55-56-71. 
Hillsboro—Ev’rglo Signs, 636 Leva. 23-29-42-44. 
Paris—U. O. Colson Co. 9-18-22-35-36-47-60-61-70-71. 
Peoria—Metal Workers of Essco, 111 Harrison. 1-5- 
6-19-25-32-37 -38-55-57-59-63-67. 
Quincy—Quincy Vitreous Enamel Co., 514 S. 5th. 


25-49, 
INDIANA 
Ft. Wayne—Supersine Co. of America, 200 Murray. 
1-3-12-16-17-26-32-38-41-57-61-62-63-64-70-71. 
Fowler—Bower Show Print. 9. 
Indianapolis—American Valve & Enameling Corp., 
Box 114 (Mars Hill). 31-49. 

K. E. Erickson Co., Inc., 935 Massachusetts ave. 

1-24-32-38-41-49-55-57-64. 

Gates Mfg. Co., 415 W. 11th. 21-43-54-55-59-67. 
Kokomo—Kolux Corp., 211 S. Superior. 23-37-42. 
Marion—Marion Machine, Foundry & Supply Co., 

Box 685. 38-64. 
Terre Haute—Thomson Symon Co., 13th and Beech. 
9-10-14-17-18-22-27-40-44-50-51-52-54-59-70-71. 
Wabash—Wetzel Display Case Co., Box 325. 13-17- 
23-58. IOWA 
Newton—Advertising Novelty Mfg. Co., Bin 631. 
9-14-16-17-22-24-27-40-41-43-47-54-59-60-66-67. 
Waterloo—The Hinson Mfg. Co., Box 477. 21-40- 


43-67. 

KENTUCKY 
Bellevue—National Colortype Co. 24-32-37-38-55-57-64. 
Covington—The Kratz Co.,.1214 Clark. 1-4-15-16-17- 

18-22-24-32-35-38-41-57-62-64-65-66. 
Louisville—-Federal Electric Co., 702 S. Logan. 15-20- 
23-24-25 -26-29 -30-34-37-38-42-49-56-57-58-61-63-64. 
J. V. Reed & Co., 1102 W. Main. 9-24-35-38-65-66. 

LOUISIANA 
New Orleans—Poster Process Studio, 613 Poydras. 

9-16-17-18-40-43-51-54-59, 
MASSACHUSETTS 
Boston—C. I. Brink, 147 W. 4th. 4-5-6-9-10-14-15-20- 

23-26-29 -31-32-37-38-42-49-55-56-58-62-63-69-71-73. 

Cambridge Sign Co., 89 Bickford (Jamaica Plains). 
35-38-44-54-59-65 -66. 

W. H. Fayle & Co., 7 Charlton (Everett Sta.). 
9-16-17-18-22-24-61-70. 

T. K. Hughes Co., 3 Rowe’s’ wharf. 9-16-18-22-33- 
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Dominick De Palma, 63 Shawmut ave. 9-17-18-22- 
44-54-59-61-70. 
Pierce Metal Mfg. Co., 38 Chardon. 4-15-17-18- 
35-38-41-70-71. . 
2-16-30-61-62-71. 
1-3-4-5-6-16-32-38-41. 


C & A Richards, 72 Summer. 
C. E. Rogers Co., 535 Albany. 

H. M. Sweet Co., 90 W. Brookline. 9-16-22-38-43- 
44-51-52-59-70. 


Middleboro—Colonial Brass Co., Vine st. 1-5-6-16- 
38-41-61-63-64-71. 
Springfield—The Chandler Co., Napier st. 1-4-5-6- 


7-15-16-35-38-41. 
MARYLAND 
Baltimore—Claude Neon Lights of Md., Inc., Hamp- 
den and 23d. 42. 


Globe Poster Corp., 113 S. Hanover. 9-18-27-36-40- 
48-50-51-52-60-61-62-65-67-71. 
MICHIGAN 
Bronson—L. A. Darling Co., 2-16-17-23-30-34-38-54- 
58-59-65-70-71. 


Detroit—Acme Metal Etching Co., 4857 St, Aubin 


ave. 38-41-62. 

Bear Products Co., 5257 Tireman ave. 9-10-14-17- 
48 -22-34-38-48-54-59-70-73. 

E. A. Long & Co., 9608 E. Forest. 1-23-38-42. 


Willey Sign Co., Inc., 2843 E. Grand blvd. 1-9- 
16 - 17-18-22-23-25 -28-29-38-42-43-49-54-55-56-58-59-61-63- 
70. 

Wolverine Porcelain Enameling Co., 3350 Scotten 
ave. 49. MINNESOTA ; 
Minneapolis—Federal Electric Co., 3008 University 

ave., S. E. 23-42-48. 


The Photoplating Co., 215 S5th., N. E.  2-16-17-20- 
21-23-30-59-71. 
Scott Process Co., 305 S. 5th. 16-17-21-59-70. 
St. Paul—Artcraft Studios, 228 W. Sth. 9-17-18-20- 


22-34-44-53-54-59-61-70. 
Display Food Co., 1935 Summit. 17-45. 
Gopher Stamp & Die Co., 78 E. Chicago ave. 9-24- 
29-32-35-37-38-41-44-53-54-57-59-64-65-66. 
Van A. Olkon & Co., 1935 Summit. 9-14-17-18-21- 
27-40-43-47-54-59-65 -67-70. 
MISSOURI 

Kansas City—Continental Display Adv. Co., 717 
Wyandotte. 18-21-38-44-50-51-52-54-59-70. 

Federal Brilliant Co., 205 E. 22d. 23-25-42-49-56. 

Flexlume-Ballew Neon Displays, 2433 McGee 
Trafficway  8-12-20-23-25-30-39-42-49-55-56-58-62-71. 

Neon Sign Mfg. Co., 2120 Broadway. 23-37-42. 

St. Louis—Gereke-Allen Co., 1701 Chonteau ave. 

9-17-18-22-27-47-70. ; 
Peoples Sign Co., 3411 Gravois ave. 9-10-16-18-29- 
30-32-38-40-43-44-54-59-61-63-65-66-69-70-71-73. 
Reflector Displays, Inc., 1014 Tyler. 3-9-11-26-32- 
41-43-54-55-57-59-61-67-70-71. 
Elwell Mfg. Co., Room 504, Mart bldg. 9-10-11-12- 
14-16-18-29-31-32-37-40-43 -60-61-70-71-73. 
NEBRASKA 

Hastings—Frank Rose Mfg. Co., S. E. cor. 2d and 
St. Joseph. 14-43-48-59-67. 

Omaha—The Gus A. Renze Co., 1509 Jackson. 9-16- 
17-44-45 -46-50-51-52-54-59-70. 

Stickler Mfg. Co., 709 S. 15th. 67. 
NEW JERSEY 

Essex Falls—Essex Bronze Guild, Runnymede rd. 
4-5-6-7-38-49-63-64. 

Montclair—The George Rutledge Co., 103 Grove, Box 
204. 1-4-5-6-9-10-13-15-16-17-18-19-20-21-22-23-24-25-26- 
27 - 28 -29-30-34-37-38-44-50-51-52-54-59-65-66-69-70-71-73. 

Newark—Capitol Luminous Tube Sign Co., 279 14th 


ave. 23-25-34-37-38-42-55-56. 
Harris Display Service, 365 W. Market. 18-20. 
Ironbound Sign Co., 123 Jackson. 6-9-10-14-23-26- 


29-37 -38-43-56-63-71. 
The Whitehead & Hoag Co., Ist st. and Sussex 
ave. 5-6-11-12-16-20-35. 

Trenton—Hulslander Mfg. Co., 8 N. Stockton. 4. 
NEW YORK 
Brooklyn—American Name Plate Mfg. Co., Inc., 121 

Imlay. 1-4-5-6-15-16-24-29-38-41-62. 
The Metal Display & Cabinet Co., 386 Jefferson. 
9-16-20-23-28-30-38-44-53-54-59-69. 
Motion Displays, Inc., 29 Ryerson. 70. 
S. J. Clark’s Sons, Inc., 135 Union, 9. 
Buffalo—Kreiss Sign Co., Inc., 853 Washington. 
9-10-14-23-31-32-38-40-42-43 -54-59-60-63-72-73. 


Mohawk Colorgraph, Inc., 318 Franklin. 9-14-16- 
17-18-22-43-44-48-54-59-70, : 
H. Wm. Pollack Poster Print. 869 Main. 9-14-16- 


17-18-22-32-30-44-48-50-51-52-53-60-61-62-65-70-71. 
Long Island City—Artkraft Sign Corp. of N. Y., 
42-32 12th. 23-37-42-49-55-56. ; 
New York City—Acme Changeable Sign Co., 214 E. 
37th. 6-7-8-12-41. 
Sackett & Wilhelms Litho. Corp., Thompson ave. 
and Manly st. 17-18-35-36-68-70. 
Ad-Art Craft, Inc., 460 W. 34th. 46-70-71. 
Ad-Lume Co., Inc., 377 Broadway.  1-2-9-11-16-18- 
20 - 22-23-24-29-30-35-36-37-38-39-44-54-55-58-59-61-66-69- 
70-71-73. 
Robert Andresen, 336 Ave. B. 70-73. 
Art Process Displays, Inc., 437 llth ave. 
17-18-22-23-30-34-44-53-54-59-70. 
Artex Poster Co., 48 W. 21st. 9-16-18-22-44-54-59-60- 
9-10-12-14-16-17-18-20- 


70-71. 
21-22-28-30-38-40-43-44-54-59-61-62-66-69-70-71-73. 


9-14-16- 


O. Austin Co., 49 W. 27th. 

The Blockart Co., 132 W. 14th. 12-17-70. 

Chaspec Trading Co., Inc., 10 E. 23d. 9-16-18-19-20- 
22-24-33-34-44-53-54-59-60-61-70-71-73. 

E. G. Clarke, Inc., 414 W. 127th. 13-23-30-31-42-55- 
56-58-71. 

Claude Neon Lights, Inc., 41 E. 42d. 23-25-42-49- 
54-55-56-58-59-62-63-69-70-71. 

Consolidated Lithographing Corp., 1013. Grand 
(Brooklyn). 9-16-18-21-35-69-70. 

Decalcomania & Metal Etching Co., 27 Park pl. 
20-21-34-41-68-69-71. 

Display Guild, 225 E. 24th. 17-70. 

Duane Display Accessory Co., 143 W. Broadway. 
70. 

Marvin Ellis Co., 133 E. 16th. 9-10-11-14-16-17-18- 
22-38-40-43-48-50-51-52-54-59-60-61-66-69-70-71-73. 


MARCH, 1935 


a a 


Fischer Exhibits, Inc., 30 Irving pl. 17-45-70. 

Fleetwood Displays Co., 9 W. 3lst. 11-12-16-17-18- 
20-22-29-30-34-37-41-61-68-69-70-71-72-73. 

Charles S. Glas & Son, 684 6th ave. 9-10-14-16-17- 
18 - 20-21-26-30-31-32-37-38-40-43-44-48-50-51-52-53-54-57- 
59-60-61-64-66-67-69-70-71-73. 

“ny Guild, Inc., 245 W. 27th. 2-16-20-30-44-61-69- 


Ivel Corp., 509 W. 56th. 9-16-17-18-20-22-35-36-44- 
54-59-70-71. r 

Harvey F. Jackson, Inc., 480 Lexington ave. 9-14- 
18-35-36-70. 

pao Mfg. Co., 282 E. 135th. 4-5-6-29. 
eystate Sign Corp. -»» 356 E, 42d. 1-4-5-6-8-10-15-20- 
23-25-29-30-31-32-37-38-39-40-42-43-49-56-58-59-71-73, 

Lumi-Letter Co., 418 W. 27th. 17-18-23. 

Majestic Display Case Co., Inc., 463 Broome. 16- 
17-18-22-29-30-35-36-38-39-59-66-70-72. 


ee og a & Co., Inc., 229 West st. 2-13-23-30-41- 
8 
Cc. & W. Meissner, 2058 Bogart ave. 3-9-10-14-16- 


18 - 20 - 22-26-29-30-32-38-40-41-43-44-47-48-50-51-52-54-57- 
59-60-61-62-63-64-65-66-67-68-70-71-73. 

Municipal Street Sign Co., Inc., 152 W. 42d st. 
24-25-29-32-37-49-55-57-64. 

Nelke Sign Mfg. Co., 45 E. 17th. 4-5-6-9-10-11-12-14- 
15-16 -17-18-20-22-23-24-25-26-27-28-29-30-32-33-34-35-36- 
38 - 39 -40-41-43-44-47-48-49-53-54-55 -56-57-59-62-63-64-65- 
66-67-70-73. 

Norsid Co., 100 5th ave. 18-21-48-67. 

eo Poster Co., 133 W. 17th. 9-16-22-44-54-59- 

Nuway Action Displays Co., 43 W. 28th. 15-16-17- 
18-19-20-23-30-32-37-38- 42-54-55- 61-66-69-70-71-72. 

Phillips Postérs, Inc., 509 W. 56th. 9-16-17-18-22-43- 
44-50-51-52-54-59-60- 70-71, 

Radiant Letter Co., 92 Greene st. 2-13-19-21-23-30- 

23-42, 


41-58-62-68-69. 
Rainbow Light, Inc., 52 Vanderbilt ave. 
Satler & Fischer; 41 E. 42d st. 2-9-11-12-20-23 
35-37-38-58-59-69-70-71. 
Star Sample Card Co., 71 Greene. 9-17-18-22-60-70. 
Tabard Press, 380 2nd ave. 9-16-17-18-22-70. 
* United States Bronze Sign Co., 476 Broadway. 1- 


4-5-6-7-8-15-41-62 
Unitype Changeable Sign Co., 60 LaFayette. 3-5- 
6-7-8-12-41-65. 
Viking Products Corp., 330 W. 42d. 4-5-12-16-17- 
20-23-30-55-61-70-71. 
oe Williams, Inc., 542 W. 27th. 4-5-6-29-41. 
rigley Bros., 39 W. 19th. 9-16-17-18-22-59-60-70. 
Rochester—Bastian Bros. Co. -» 1600 Clinton ave., N. 
5-11-16-25-29-34-35-38-41-54-57-66-70-71. 
Glo-Light Displays, Inc., 310 East ave. 8-15-23-24- 
25-26-31-34-37-38-42-49-55-56-63-73. 
sc 2 a Display Fixture Works, 650 South ave. 
Rome—Geo. O. Schilling Bronze Co., 202 E. North. 
1-5-6-7-8-41-63-68. 
Schenectady—Kolite Electric Sign Co., 1007 State. 
12-15 -23-29-30-32-38-42-49-55-56-63-66-71. 
paventas mets Arnold, 735 S. Clinton, 7-8-9-14-16-17- 


ae 23-25-26-27-29-31-34-38-40-43-54-59-60-61-62-63-66-69- 


OHIO 


Akron—Bellows Claude Neon Co., 861 E. Tallmadge 
ave. 23-25-37-42-49-56-62-71, 
Canton—Dura-Products Mfg. Co., 1411 5th st., S. W. 
1-2-3-9-10-11-14-16-20-21 -22-24-27-28-29-30-32-34-38-40- 
41-43. -44-48-54-55-56-57-59-63-65-66-67-68-69-70-71. 
Cincinnati—Advance Decalcomania Co., 3140 Beek- 
man. 21-34, 

American Sign Co., 1940 Riverside dr. 1-2-3-9-10- 
12 - 13 - 14-16-17-18- 20- 23-25-26-29-30-31-32-34-37-38-40-42- 
43-49-54-55 -56-59-60-61-62-63-70-71-72-73., 

A. Barrows Porcelain Enamel Co., Box 137, 
Pleasant Ridge sta. 25-49, 

Cincinnati Adv. Products Co., 3266 Beekman, Sta. 
A. 13-16-20-23-30-58-63-69. 

Federal Electric Co., 224 E. 7th. 20-23-42-49-56. 
The Ludlow Mfg. Co., 2701 Spring Grove ave. 9- 
14-17-18-21-22-24-28-35-38-43-48-49-54-59-65-66-69-70. 

Metalcrafts, 712 Reading rd. 1-4-5-6-7-38-63, 

Palm Bros. Decalcomania Co., 3736 Regent ave. 
(Norwood). 3-19-20-21-22-34-41- 44. 53-54-59-67-68-69-71. 

Quehl Sign Co., 316 Main. 19-23-26-30-31-34-40-43-49- 
54-55-56-58-59-60-61-63-69-70-71-72-73. 

Sta-Set Easel Co., 324 E. 3d. 18. 

Willisign Co., 2701 Spring Grove ave. 9-16-18-21-27- 
30-38-40-43-48-54-59-67-69-70-71. 

rene. vere in Bronze Co., Inc., 1621 E. 41st. 

Bellows Claude Neon Co., 3855 Carnegie ave. 23- 
30-37-42-49-55-56, 

Continental Lithograph Corp., 952 E, 72d. 9-16-18- 
22-35-36-50-51-52-70. 

Grenwis Printing Co., 112 Hamilton ave. 9-14-26- 
40-50-51-52-60-61-65-67-70. 

Neon Bauer Sign Co., Inc., 11426 Superior ave. 
2-3-12-13-14- 19-20-23.35-30-31- 34-37-38-40-42-43-49-54- 
55-56-59-63-71-73. 

Dayton—Acme Paint Process Service, 124 E. 3d. 
9-10-14-16-17-18-20-22-30-43-44-47-53-54-59-69-70-71. 

Dayton Art Glass Co., 400 E. 1st. 30-58. 

Le <a mae Tube Co., 341 S. Jefferson. 23- 


Fogarty Mfg. Co., 1000 E. Monument ave. 1-4-9- 
10 - 14-15-16-17-18- 20- 22-24-26-28-29-30-32-34-35-38-40-41- 
43-44-47-48-53-54-59-65-66-69-70. 

Findlay—American Mfg. Co., 517 W. Main Cross. 
17-45 -46-70., 
Hamilton—Fred J. Meyers Mfg. Co., 1530 Bender. 

_ 4-5-6-26-56-72. 

Lima—Neon Products, Inc., Neon ave. 2-12-16-17-20- 
23-25-30-37-39-42-49-54-58-70. 
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Portland—Electrical Products 


Massillon—John Igelstroem Co. 9-10-14-18-27-28-29- 
35-38-40-48-60-65-66-70. 

Springfield—McSavaney Products, 108 E. Mulberry. 
ata -26-29-30-34-37-38-39-42-49-54- 55-56-58-59-63- 

Toledo—Toledo Glass Sign Ce. 1433 Dorr. 9-16-20-23- 
30-37-54-59-69-70-71. 

OKLAHOMA 

Oklahoma City—Colorcraft Poster Co., 106% E,. 2d. 
9-10-14-16-18-20-22-27-40-47-48-50-51-52-65. 

sits? ha -End Light Co., 212 Boston, 1-15-32-55- 


OREGON 

Corp., 3070 N. E. 
Sandy blvd. 23-25-37-42-56-58-63. 

K. 506 Concord bldg. 


E. Erickson Co., Inc., 
24-32-37-38-49-55-57. 
Irwin-Hodson Co., 439 N. W. 15th ave. 1-4-5-6-11- 
15-16-24-28-32-38-41-55-62-64-66-71. 
National Printing Co., 530 S. W. Ankeny. 9-18- 
22-48-60-61-70-71. 
Ramsay Signs, Inc., 3137 N. E. Sandy blvd. 9-10-13- 
4 Te ee 
PENNSYLVANIA 
sar en S. Zentner & Co., 270 East End ave. 
Box 590. 30-59. 


Charleroi—Macbeth-Evans Glass Co., 
nageyy 1 pil a eam Sign System, Inc. 12-23- 
6 


42-55 
Philadelphia—S. A. Anthony, Jr., 1700 Sansom, 1-2-4- 
5-6-7-8-9-10-11-12-13-14-1 5-16-17-18-19-20-21 -22-23-24-25- 
26 - 27 -28-29-30-31-32-33-34-35 -36-37-38-39-40-41-42-43-44- 
- ph Ong aN 
1-72-73. : 

Color Process Co., N. E. Cor. Front and Laurel. 

9-10-16-17-18-20-43-44-54-59-70-71. 
Evans & Convery, 24 N. 6th. 1-4-5-6-15-24-25-32- 
Amber and Tioga. 1-2- 


38-41-49-64-68. 
Gill Glass & Fixture Co., 
13-16-17-20-23-30-58-59-70-71. 
McCandlish Litho. Corp., Roberts and Stokley. 10- 
14-16-17-18-27-35-36-40-50-51-52-60-70. 
Pittsburgh—Liberty Show Printing Co., 632 Le- 
quesne Way. 9-14-16-17-18-20-22-27-35-36-40-43-47- 
48-50-51-52-70-71. 
Jas. H. Matthews & Co., 3942 Forbes (Oakland 
Sta.). 4-5-6-8-19-25-26-38-41. 
RHODE ISLAND ; 
Providence—John F. Greene Co., 55 Pine. 
18-21-22-44-54-59-60-61-67-70-71. 
TENNESSEE 
igo ga Stamping & Enam, Co. 25-26- 


32-38-49-57-64 
TEXAS 
Dallas—Texlite, Inc., 2828 Factory st. 23-37-41-42- 
49-56-64-70. 
Waco—Edw. C. eee & Co., 905 S. 5th, Box 148. 21. 
Houston—Jos. S. Paton & Son, 415 Louisiana. 9-10- 
14 - 16 -17-18-20-22-27-29-30-32-34-38-40-43-48-51-54-57-59- 
60-61-64-65-66-70-73. 
bs 4 Neon Sign Ce. 1012 Cleburne. 1-23-34-38-42- 
San Antonio—Acme Brass Foundry Co., Inc., 716 
Wyoming. 1-4-5-6-15-16-17-24-29- 38-41-63. 64-70. 
UTAH 
Salt Lake City—Capital Brass Foundry, 367 Jeremy. 
1-4-5-6-7-15-16-41-61-63. 
Electrical Products Consolidated, 61 Exchange pl. 
8-19-23-32-42-56-63-71. 
4th. 8-9-10-12-23- 


Young Electric Sign Co., 65 W. 
30-31- "32-34-37-38-40-42-43-44-55-56-58-60-61-73. 


VIRG 
Richmond—Talley Neon Co., 723 W. Broad. 23-37-42. 
WASH 


INGTON 

Seattle—Electrical Products Consolidated, S. 214 
Post st. 42-56. 

Spokane—Virg Process Artwork, 403 Title bldg. 8-9- 
10 - 14- 16-17-18-20-21-22-23-29-30-31-32-34-38-39-40-41-43- 
44-47-48-59-60-61-67-68-70-71-73, 

Tacoma—Vivid-Tone Poster Co., 1407 Puyallup ave. 
_ 9-10-14-16-17-18-21-30-32-34-40-43-47-48-54-59-67-70-73. 

WISCONSIN 

Milyaukee—American Poster Corp., 1230 N. 6th. 50- 

Badger Carton Co., 3238 N. Bremen. 9-16-17-18-22- 
27-61-70. 


Eder Mfg. Co., 535 N. Water. 14-40-43-48-67. 
Riverside Printing Co., 1560 W. Pierce. 9-14-17-18- 
22-27 -35-36-40-48-50-51-52-60-61-70. 
CANADA 
Calgary—Neon Products of Western Canada, Ltd., 
902 9th ave., W. 23-42-56-70-71. 
Edmonton—Canadian Neon Sign Co., 10126 99th. 8-9- 
10-12-14-20-23-26-30-32-37-38-42-43-56-60-63 


9-16-17- 


Hamilton—Howell Lithographic Co., Ltd., 14 Vine. 
9-17-18-35-36-50-51-52-60-70. 
Sho-Well Display Co., Queen and York. 17-24-29- 


32-38-39-59-64-70. 
Montreal—Canadian Mercolite, Ltd., 3532 St. Law- 
=. Blvd. 8-9-11-16-17-18-23-30-37-42-55-56-60-61- 
Denis Adv. Signs, Ltd., 1170 Benoit. 1-2-3-4-7-8-9. 
10 - 12- 13-14-15-16-17-18-19-20-22-23-26-28-29-30-31-32-34- 
37 - 38- 40-41-42-43-47-48-54-55-56-57-58-59-60-61-62-63-64- 
66-67 -68-69-70-71-72-73. 
ees Giacometti Sign Co., 502 20th, W. 


Toronto—Art Interchangeable Sign Co., 178 Harbord. 
7-8-12-13-19-30-31-39-41-42-44-54-59-60, 
General Steel Wares, Ltd., 199 River. 20-24-25-28- 
29-32-35-38-49-57-59-64-65-66. 
David A. McCowan, 79 Main. 2-7-9-11-16-17-22-23- 
24-29-30-38-39-44-54-55-58-59-60-61-66-70. 
Vancouver, B. C.—Sanderson Ellam Co., 422 Rich- 
ards. 17-50-51-52-54-59-67-70. 


Install a 


HORDARSON 
TRANSFORMER 


for your Neon Signs 


You can depend up- 
on a THORDARSON 
for trouble-free, un- 
reg | service. Full 
size laminated elec- 
tric steel cores, pre- 
cision machine-wound 
coils, special impreg- 
nation, and balanced 
design make the 
THORDARSON 
Brite-Lite Transfor- 
mer the most dependable source of sign 
mination ever offered. 
sures correct brilliance and freedom from 
in every sign it supplies. 


THORDARSON supplies a convenient style of 
transformer for every sign—in voltage and current 
ratings that are most economical. Outdoor types 
—hanging types—combination standing and hang- 
ing types—coil and core types—standard and thin 
shapes—transformers for special voltages and fre- 
quencies. THORDARSON Transformers are ap- 
proved by the Underwriter’s Laboratories. 


Play Safe and Specify a THORDARSON 


illu- 
Absolute uniformity as- 


icker 


Bombarding 
Equipment 


Three sizes of bombarding transformers are of- 
fered to meet every requirement of production and 
servicing of Neon tubing. High potential bom- 
barding of partially evacuated tubing assures fu- 
ture long life and satisfactory tube brilliance. 

THORDARSON  Bombarding Transformers and 
Regulators are expressly designed for this service. 
They are conservatively rated. Ample iron and 
copper have been used in each, assuring protection 
against overloads. THORDARSON Transformers 
are guaranteed for a period of one year against de- 
fects in workmanship and material. 


THORDARSON Stamina defies the hardest service! 


T-6210 BOMBARDING TRANSFORMER 
110-220 V. 60 cycle Primary 
25,000 V. Secondary, Grounded Center Point 
12.5 k.v.a. Capacity (Intermittent Service) 
Approximate Weight 250 lbs. 

T-65955 BOMBARDING TRANSFORMER 
110-220 V. 60 cycle Primary 
20,000 V. Secondary, Grounded Center Point 
7.5 k.v.a. Capacity (Intermittent Service) 
Approximate Weight 175 lbs. 

T-5192 BOMBARDING TRANSFORMER 
110-220 ye" 60 cycle Primary 
15,000 V. Secondary, Grounded Center Point 
5. ‘k.v.a. ‘Capacity (Intermittent Service) 
‘Weight 80 Ibs. 
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THORDARSON 


Electric Mfg. Co. 


500 W. Huron St. 
Chicago, Ill. 


Dept. C 


Please send me a copy of the Luminous Tube 
Footage Chart and the Neon Data Book. 
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Booth and Exhibit Service Firms 
Window Display Service Firms 


ALABAMA 
| Birmingham—Central Sign Co., 423 S. 20th. 1-2-4. 
James Sign Shop, 1603 5th, N. 1-2-5. 
Tuscaloosa—Goldy Sign Shop, 520 23d. 1-2-3-4-5. 


ARIZONA : 
ieee Sign Works, 448 W. Washington. 
1-2-4-5, 
siege + OO tae J. Codd Adv. Service, 14% N. Scott. 
1-2-3-5. 


ARKANSAS 
Hot Springs—Neon Displays Co., 819 Central, 4. 
Little Rock—Advertisers Display Service, 322% 
Louisiana. 1-2-3-4-5. é 
John P. Baird, Adv. & Posting Co., 924 E. 3d. 2. 
Texarkana—Texarkana Outdoor Adv. Co. 5. 


CALIFORNIA 
fe heaton Sign Service, 2826 W. Valley 
blvd. — 3-4-5. 2 
Los Angeles—Southern Calif. Display Service, 5630 
De Longpre. 1-2-3-4-5. 
Technical Neon Laboratories, 3804 S. Vermont. 5. 
Vouquett-Vaughn, 115 W. 15th. 4-5. 
Oakland—Electrical Products Corp., 950 30th. 3-4-5. 
Sun Advertising Co., 1014 7th. 1-2-3-4. 
Sacramento—Dosch Sign Co., 907 12th. 5. ; 
San Bernardino—Bob Stirling Sign Display Service, 
389 D st. 1-2-3-4-5. 
San Diego—Robt. Cordtz Co., 2400 Kettner blvd. 
1-2 


Jacobson Sign Studios, 758 8th. 1-2-3-4-5. 
San Francisco—Wonderlite Neon Products Co., Inc., 
170 Otis. 3-4-5. : rs 
Van Nuys—West Coast Display Service, 13254 Reed- 


ley. 1-2-3-4. 
COLORADO |. 
Colorado Springs—Dinty Moore Sign Co., 2529 W. 
Colorado. 1-2-3-4-5. 
Denver—C. V. Bennet Sign Co., 602 W. Colfax. 1-2- 
3-4-5. 
Electrical Products Consolidated, 585 S. Broad- 
way. 3-4-5. 
Neon Products Co., 1616 S. Clarkson. 4. 
Q RS Neon Corp., Ltd., 1517 Cheyenne pl. 3-4-5. 
Sterling Co., 1255 Wabash. 1-2-3-4. 
Fort Collins—Wade Display Service, 130% S. Mason. 
-2-4. 
Manitou—Bishop’s Studio, 108 Ruxton. 1-2-3-4-5, 
Salida—Artcraft Studios, 511 Park. 3-4-5. : 
Trinidad—Snyder Display Service, 1306 N. Linden. 


1-2-3-4-5. 
CONNECTICUT , 
Bridgeport—H. Yolen Sign Co,, 371 E. Main. 3-4-5. 
Waterbury—Connecticut Services, 480 Watertown. 


Don Neon Sales Co., 193 N. Main. 3-4-5. 
Wilmington—Harting Sign Co., 509 Shipley. 4. 
DISTRICT OF COLUMBIA 


ics CW aga iccamoeg Bian Co., 57 iN. at... N. W. 
sf FLORIDA 
Clearwater—Clearlite Neon Industries, 117 S. Gar- 


den. 4-5. i 
Jacksonville—Bache Bros. Sign Co., 34 S. Main. 
-2-3-4-5 


Fred Nickel Studios, 28 Bay, E. 1-2-3-4-5. 
Lakeland—Al’s Sign Shop, 119 W. Lemon. 2-4. 
Orlando—Lou Marks, 58 E. Pine. 1-2. 

Sign Co. 08 N. Washington. 3-4-5 
Albany—Neon Sign Co., . Washington. 3-4-5. 
Atianta—Prank Munn & Co., 173 Luckie, N. W. 

1-2-5. 
Kingston—Kingston Posting Ad. 4-5. 
Savannah—Bettencourt Sign Co., 143 Drayton. 1-2- 


ie losbe sign Gear 
Mullan—Saupe Sign opp. 4. 

Pocatello—The Billz Signz Co., 145 S. Arthur. 5. 
ILLINOIS 
Champaign—Gill-Wilson Signs, 201 S. Ist. 3-4-5. 
Chicago—Avers Sign Service, 208 W. Monroe. 1-2- 

3-4-5 


Century Sign Co., 3222 W. Cermak rd. 4. 

David Display Service, 400 S. State. 1-2-3-4-5. 

Electron-Signs, Inc., 361 W. Superior. 3-4-5. 

Flashtric Sign Works, 3910 N. Western. 3-4-5. 

Highway Adv. Co., 23 E. Jackson blvd. 3-4-5. 

Hy-Power Electric Co., 545 W. 68th. 4. 

Illinois Display Service, 8 S. Dearborn. 3-4, 

Neon Lite-a-Tube Sign Co., 7523 Stony Island. 5. 

Previs Studios, 6344 S. Halsted. 1-2-3-4-5. : 

Royal Adv. & Display Service, 166 W. Washing- 

ton. 1-2-3-4. 

United Sign Co., Greenview at School.  1-2-3-4-5. 

W. F. Williamson Adv. Service, 3501 Addison. 1-2, 
Effingham—Kay Bee Display Service. 1-2-3-4-5, 
Evanston—B & D Sign Hanging Co., 1500 Sherman. 


3-4-5, 
Hillsboro—Evrglo Signs, 636 Leva. 5. 
Jacksonville—Lindy Signs, 210 Fox Ill. bldg. 1-2-3- 
4-5. . 


76 


1. Firms interested in taking contracts as offi- 
cial booth builders for conventions and ex- 
positions. 

2. Firms that build display booths. 

3. Firms that install window displays for na- 
tional advertisers. 

4. Firms that install window displays for local 
advertisers. 

5. ‘ae that place signs for national adver- 

sers. 
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La Grange—R. F. Madsen Sign & Display Serv., 
436 S. Madison. 3-4-5, 

Moline—Service Sign Co., 515 16th. 1-2-4-5. 

ena ie E. Hobbs Co., Inc., 331 S. Washington. 


Quiney—Colpitts Adv. Service, 1018 Vermont. 3-4. | 


. L. Hase Systém, 609 Adams. 1-2-5. 
Boe, ne Display Service, 1532 Jackson. 
Springfield—Faust Display Service, 832 S. Walnut. 

W. C. Henry, 117 N. 6th. 1-2-3-4-5, 

INDIANA 

BUY = mividpseisea Adv. Service, 2d and Henry. 

3-4-5, 

Mitchell Signs, 2231 Columbus. 1-2-3-4-5. 
Bicknell—A. McClaflin Sign Service, 113 E. 2d. 5. 
Evansville—Al Baker Sign Service, 517 Locust. 1-2, 
ae rd RE tach te Signs Studio, 18 W. Mar- 

et. 1-2-3-4- 


H L. Kelso, 550% Virginia. 4. 
National Displays, Inc., 211 E. South. 3-4, 


F. C. Temple Electric Co., 224 W. Ohio. 1-2-3-4. 
Union Sigr .Co., 333 W. Washington. 1-2-3-4-5. 
Winning Adv. Service, 609% N. Illinois. 1-2-3-4. 


La Ps. Rae on 

Logansport—Skinner Sign Service, 218 6th. 3-4-5. 

Matthews—Smiley Electric Co. 5. 

Michigan City—Kanney System Inc., 216 E. Michi- 
gan. 1-3-4-5, 

Muncie—Holland Sign Co., 1416 E. Ist. 1-2-3-4, 

T. J. Slinger Sign Co., 326 E. Main. 3-4-5. 

ae rae Display Service, 219 N. Michigan. 
-4, 

ee ee Display Co., 317 E. Haney. 


Haenes Display Service, 620 E. Dubail. 1-2-3-4-5, 
Hawkins Display Service, 107 W. Monroe. 3-4-5. 
South Bend Neon Co., 755 S. Michigan. 1-2-3-4-5, 
Underwood Display Seog 810 25th. 1-2-3-4-5, 


Bloomfield—Loper Sign Service, 305 N. Washington. 


4, 

Boone--Fred’s Sign Service, 819% Story. 1-2-3-4. 
Cedar Rapids—Foreman Sign Co., 209% 2d. 1-2-4. 

ae Window & Sales Service, 1111 3d, S. W. 
Davenport—Robbins Co., Inc., 415 Pershing. 3-4-5. 
Des Moines—Bilz Sign Co., 911 Walnut. 3-4-5, 

Stoner McCray System, 1215 Grand. 1-2-5. 
Greene—Slim’s Sign Service. 2-4. 
Shenandoah—Middaugh Sign Co., Thomas. 3-4-5. 
Sioux City—Acme Outdoor Adv. Co., 411% Jackson. 


Pease, Signs, 612% Lincolnway. 


1-2-3-4-5, 
Finke Display Service, 621 Nebraska. 1-2-3-4-5. 
Fred Halley Sign Co., 4433 Garfield. 3-4-5, 


bias «Es C. Fish Sign Service, 522 Lafayette. 
Henson Adv. Service, 329 Mulberry. 3-4-5. 
KANSAS 


Chanute—Rhodes Window Display Service, Box 415. 
3-4. 
Eldorado—McClure Sign Shop, 221 N. Main. 5. 


Leoti—Jack Doyle. 
KENTUCKY 
Lexington—Ramsey-Witt, Inc., 109 W. High at 
Lime. 1-2-3-4-5, 
ere kW igatesciienia Display Service, 1002 S. 6th. 
1-2-3-4-5, 
O. K. Signs, 100 W. Market. 1-2-3-4-5. 
Middlesboro—H. D. Poore Sign Service, 103 Edge- 


wood dr. 1-2-3-4-5. 
Tri State Adv. Co., 2931 Cumberland. 3-4-5, 
LOUISIANA 


Monroe—Duke Art-Vertising Service, Box 


1087. 
3-4-5, 
Shreveport—Atlas Signcrafts Co., 323%, Texas. 1-2- 


sa MAINE 
Jackman—The Sign Shop. 2-4. 
Portland—Roberts Sign Studio, 562 Congress. 1-2- 


3-4-5. 
MARYLAND 
Baltimore—Claude Neon Lights of Md., Inc., Hamp- 
den and 23d. 3-4-5. 


Cumberland—Charles Engle Co., 142 N. Mechanic. 


Frederick—Frederick Adv. Co., 306 N. Market. 1-2- . 


. MASSACHUSETTS 
Aver-Brown Sign Service, 32 Highland. 2-4. 
Boston—Bas Man Window Display Service, Inc., 
280 Friend. 1-2-3-4-5. : 

Frank Signs, 1125 Washington. 2-4. 

im did it Sign Co., 39 Brighton. 2. 
orey Display Studios, 107 Arlington. 1-2-3-4, 1 
Brockton—Altree & Co., 46 City Hall sq. 1-2-3-4-5. 
Fitchburg—A. J. Ermola Co., 198 Cleghorn. 1-4. 
Georgetown—Minchin Art Service, W. Main. 4. ; 
Greenfield—Federal Sign Service, 10 Federal. 1-2-4, 
Plymouth—Forn Sign Co., 293 Court. 3-4-5. ; 
Salem—Witch ai | Sign Co., 158 Washington. 2-4-5, — 
Springfield—Agnoli Sign Co., 175 Liberty. 1-2-3-4-5, 


Buchholz Sign Co., 961 Main. 1-2-3-4-5. 
Packard Crafts Co., 1178 Main. 1-2-4. 
Standard Electrical Co., Inc., 1072 Main. 3-4-5, 
Woodmark Sign Co., 22 Worthington. 1-2-3-4-5. 


MICHIGAN 
Ann Arbor—G. A, Cline Adv. Service, 1441 Broad- 
way. 3-4-5. 
as Creek—Central Adv. Co., 16% S. Capitol. 1- 


Boyne City—Northern Paint Service, Box 58. 3-4-5. — 

Detroit—American Sign Maintenance & Flasher, — 
Inc., 1160 Seward. 1-2-3-4-5, 

General Electric Sign Co., 2451 Grand River. 1- 


2-3-4-5. 
Display Service, 62 E,. Philadelphia. 


Hinkles 
1-2-3-4-5. 
Willey Sign Co., 2843 E. Grand blvd. 2. 
Escanada—Provo Sign Service, 611 Ludington. 2-5. — 
Frankenmuth—Pohlman Sign Service, Church st. — 


Hillsdale—L. E. Thompson & Co. 1-2-3-4-5. 
Grand Rapids—Fergeson Neon Sign Co., 20 Grand- 
view. 2-3-4-5, q 
Grand Rapids Display Service, 740 Bridge. 2-3-4. 
if C. Ham Neon Co., Inc., 340 Hall, S. E. 2-3-4. 
lumpp Display Art Service, 843 3d, N. W. 2-3-4. 
as 3 fei Poster Adv. Co., 619 Dakota. 1-2- 


Holland—City Sign Co., 182 River, 1-2-3-4-5, 
Iron Mountain—Hoyle Sign Service, 203 Stephen- 
son. 1-2-3-4-5, 

— Outdoor Adv., Inc., 409 N. Grand. 
or. Sign & Art Studio, 114 W. Washtenaw. 

Marquette—Andes Display Service, 135 W. Wash- _ 
_ Ington. _ 3-4-5. 

Nisula—L. K. Sign Shop, Box 25. 5. 

Saginaw—Fischer Electric, 1415 Birney. 

Ypsilanti—Mackraft System, 29 E. 


MINNESOTA 
es nes Display Service, 206 W. Ist. 1-2- 
Minneapolis—Nordquist Sign Co., 312 W. Lake. 2. 
New Ulm—Windhorn Sign Co., N. Broadway. 1-2- 


3-4-5, 

St. gana Peeetttcal Art Service, 14 E. 7th. 1-2-3. 

Thief "River Falls—Emmett Mousley Signs, 109 
_ Main, S._ 1-2-3-4-5, ° 

Winthrop—Ben’s Sign Service, Box 496. 2-4. 


MISSISSIPPI 
Cleveland—Bonner Sign Service. 


MISSOURI 
Columbia—Fay & Davis, 117 N. 9th. 2-4-5, 
Kansas City—Union Sign Mfg Co., 2900 Cherry. 3-4. 
St. on Ri aa Display Service, 413 Edmond. ~ 


McMenamy Studios, 224% S. 8th. 1-2-3-4-5. 
= Window Display Service, 605 Hall, 1-2-3- 
St. Louis—Ad-Craft, Inc., 1907 Washington. 1-2, 
Neon Ray Lites, 722 N. Taylor. 1-2-3-4-5. 
a Display Service, 1918 Washington. 1-2- 


Venard Service, 401 S. 12th. 1-2-3-4, 
Window Art Service Co., 1203 Franklin. 1-2. 
Springfield—Abegglen’s Display Service, Melville 
rd., R. R. No. 6. 3-4. 


1-2-3-5. 
Cross. 2, 


1-2-3-4-5, 


4 MONTANA 
Missoula—Hardenburgh Outdoor Adv. Co., 125 W. 
Broadway. 1-2-5. 


NEBRASKA 
Alliance—O. W. Basye, 321 W. 3d. 3-4-5. 
Bill’s Sign Studio, 15 Rumer bldg. 1-2-4. | 
Gering—Wood Sign Co., 1850 12th. 1-2-3-4-5. 
— Island—Mader Sign Service, 30714 N. Locust. 


Hastings—Lindsay Sign Co., 709%4 W. Ist. 1-2-3-4-5, — 
Riggs Sign Co., 603 E. 2d. 5. Aj 


MARCH, 1935. 


! 
: 


Lincoln—Brumm & Herron, 138 N. 12th. 1-2-3-4-5. 
Davison Display Service, 423 S. lth. 1-2-3-4-5. 
Waples Sign Studio, 4411 St. Paul. 1-2-4-5. 

McCook—Swanson Sign Co., 208 E. Ist. 1-2-4-5. 


North Platte—R. G. Cumber Sign Co., 112 E. 3d. 
1-2-3-4-5. 

Hamilton Sign Co., 410 Chestnut. 2. 
Ogallala—Platte Valley Sign Adv. 4. 
Omaha—Halsted Signs, 1408 Farnam. 1-2-4-5. 
Valentine—A. L. Eberhart Adv. Service. 3-4-5. 
Wisner—Ad-Art Sign Service, Box 37. 1-2-3-4-5. 

NEVADA : 
Reno—Nevada Machinery & Electric Co., 121 N. 


3-4-5. 
NEW HAMPSHIRE 
Littleton—Burnham Signs. 4. 
NEW JERSEY : 
Asbury Park—Road Ad Service, Inc., 49 S. Main. 


S. 
Jersey City—C. J. Wall Sign Co., 653 Newark. 1-2- 
3-4-5. 


Moorestown—A. K. Salmon Sign Service, 110 E. 
Main. 2-3-4-5. 
Newark—Acme Window Display & Adv. Co., Inc., 
845 Broad. 2-3-4-5. : 
Roth Sign Displays, 141 Frelinghuysen. 3-4-5. 
Orange—New Jersey Window Display Service, Iuc,, 
278 N. Day. 1-2-3-4-5. 
Paterson—Canova Sign Co., 151 Broadway.  1-2-3- 


Virginia. 


4-5. ‘ 
Plainfield—Scherer Sign Service, 122 Madison. 2- 
4-5, 
Summit—Howell Bros., 24 Beechwood rd. 2-3-4. 
NEW YORE 


Albany—Miller-Lewis Co., Stop 27, Albany-Schenec-’ 


tady rd. 3-4, 


Peerless Display Adv. 486 Broadway. 
4 


Service, 
3- ! . . 
Binghamton—Art Kraft Signs & Display Studio, 

103 Water. 1-2-3-4-5. 
Brooklyn—Ehrig Signs, 565 Fulton. 1-2-3-4, 
Essig Sign & Display Co., 91 Sumner. 4. 
A. ¥ Hahlbohm, 4011 7th. 4. 
Milt Art Signs, 268 Atlantic. 1-2-3-4. 
S & W Neon Tube Co., Inc., 210 Menehan. 4. 
Buffalo—National Outdoor Adv. Co., 216 Northamp- 
ton. 5. 
Nolan Sign Co., 566 E. Delavan. 3-4-5. 
East Aurora—Aurora Signs, 565 Oakwood. 3-4-5. 
Elmira—Bill Butler, The show card King, 319 Sny- 
der bldg. 2. ; . 
Freeport—Hess Sign Service, 19 E. Merrick rd. 1-2- 


3-4-5. : 

Long Island City—Brady Sign Co., Inc., 43 37th. 
3-4, 

Malone—Roy H. Taylor Sign Service, 32 Academy. 
1-2-3-4-5 


Mineola—The Going Co., Inc., 206 Front. 1-2-3-4-5. 

New Rochelle—Heiman & Fox, 20 Stephenson blvd. 
1-2-4-5. 

New York City—Art Process Displays, Inc., 437 
lith. 1-2. 

Robert T. Battle, Inc., 350 W. 31st. 3-4. 

Gottlieb Sign Corp., 214 E. 40th. 3-4-5. 

Gramercy Sign Studio, 325 E. 23d. 1-2-3-4-5. 

Viking Products Corp., 330 W. 42d. 1-2. 

Wellington Displays, Inc., 351 W. 52d. 1-2-3-4. 
Niagara oo Adv. Service, Inc., 551 6th. 

1-2-3-4-5. 
Rochester—A. J. Aronson, Flexlume Neon Signs, 63 
Monroe. 3-4. 

De Mallie Signs, 102 State. 3-4-5. 

Glo-Light Displays, Inc., 310 East. 3-4-5. 

F. E. Hayes Co., 44 Aqueduct. . 3-4-5, 

Reynolds Signs, Inc., 35 N. Clinton. 1-2-4-5. 
Sodus—Granger Sign Studio, Mill st.  1-2-4-5. 
Syracuse—Richards of Course, 824 S. Clinton. 3-4-5. 
bs OR ae Sign Co., Inc., Campbell and Willis 

st. 3-4-5. 
West Albany—Ruth Outdoor Adv. Corp. 1-2-4-5. 


Woodside—Hess Displays, 3367 55th. 1-2-3-4-5. 
NORTH CAROLINA 
Beaufort—Windley Sign Co. 1-2-3-4-5.. 
Gastonia—Finley Sign Co., 232 E. Main. 1-2-3-4-5. 
Mt. Airy—Webster Sign Service, Main st. 1-2-4-5. 
Winston-Salem—Riley Matthews Signs, Box 35. 


| NORTH DAKOTA 
Fargo—Neon Lite en At 515 3d, N. 3-4-5. 


O 
mcag 2 Theisen Claude Neon Co., 861 E. Tallmadge. 
3-4 


3-4-5. 
Cleveland—Cleveland Window Display Service, 2450 
E. 9th. 1-2-3-4-5, 
Knapp’s Electric Sign Service, 2115 Detroit. 3-4-5. 
Kronfeld Sign Co., 1899 W. 25th. 1-2-4. 
Arthur F. Luthi Co., 304 Superior, N. W. 1-2. 
Midwest Poster Co., 2811 E. 83d. 3-4-5. 
Neon Bauer Sign Co., Inc., 11426 Superior. 3-4-5. 
Rafferty Sign Co., 9913 Leo. 1-2. 
vas we ahs cea Hirsch Organization, 209 S. 3d. 
att eee Sign System, Inc., 620 Dres- 
en. -5. 
Lima—Arrow Electric Service, 1012 W. Elm. 3-4. 
North Baltimore—Metzger Poster Service, 330 S. 
Main. 3-4-5, 
Painesville—Hach Sign Service, 11 S. State. 4. 
Toledo—Art Sign Co., 2212 Madison. 5. 
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5 oc tabireditiahbomeans Signs, Inc., 214 Market ct. 
Zanesville—Ritchey Sunkel, 621 Pearl. 1-2-3-4-5. 


OKLAHOMA 
Tulsa—Stolzer Display Adv., 316 S. Cheyenne. 2-3-4. 
OREGON 
sateen Creaiord Sign Co., 263 S. Commercial, 1-2- 
PENNSYLVANIA 
Allentown—Lehigh Adv. Co., 106 Hanover. 3-4-5, 


ee er? Sign & Display Service, 1435 11th. 
Columbia—Hougendobler Signs, Lincoln highway, E. 
Elizabethtown—Su erior Sign System, Inc., 3-4-5. 
Erie—Lias Adv. Service, 109 E. 9th. 5. 

—s City—P. D. Hileman Sign Service, 412 Ford. 
Forest City—B & H Sign Co., 613 Delaware. 3-4-5. 
ee Neon Sales Service, 1450 Mar- 

et. -4-5, 

Kittanning—Homaco Sign Service, cor. Mulbery 
and Jefferson. 1-2-3-4. 
Lancaster—Dorwart Signs, James and Mulberry. 


1-2-3-4-5, 
Lewistown—Brugler-Leeper Adv. Service, 31 E. 
Market st. 3-4-5. 


Milton—Harman Sign Service, Race st. 2-5. 
_— Spite guy tee Sign Shop, 327 W. Donegal. 


Philadelphia—City Sign Service, Inc., 815 Arch. 3- 


General Exhibits, 34 S. 17th. 1-2-3-4-5. 
D. Humphrys Co., 909 Filbert. 1-2. 
Stan Lee Levick Co., 1204 Walnut. 1-2-3-4-5, 
Rg! toh age A. Farrell, 20 W. Beaver. 4. 
sis ei ao Sales Co., 424 Blvd. of Allies. 
Gardner Sign Co., 1006 Forbes. 1-2, 
A. E. a Co., 1313 Federal. 1-2. ; 
Smith Signs & Adv., 3248 Gaylord (Dormont). 2-4. 
Reading—Berks Sign Co., 829 Franklin, 1-2-3-4-5. 
Mishler Decorating Co., 402 Green Terrace. 1-2- 


4-5. 

Schuylkill Haven—National Outdoor Adv. Co., Inc., 
425 E. Main. 1-2-3-4-5, 

Wilkes-Barre—Ritz Conrad, 510 Market (Kingston 
> P. O.). 1-2-5. 

ae ee Sign Service, 114 W. 4th. 2-3- 


: RHODE ISLAND 
Providence—New Art Display Co., 15 Empire. 3-4-5, 


SOUTH CAROLINA 
Charleston—Dunning & Rhoden, 248 King. 1-2-4. 
Terry Sign Service, 175 Meeting. 1-2-5, 
Greenville—Williams Sign Co., 306 N. Brown. 3. 


_ SOUTH DAKOTA 
Flandreau—Unique Adv. Co. 1-2-3-4-5. 
Mobridge—W. A. Leff Signs, 516 2d, E. 3-4-5. 
Sioux Falls—Gorne Neon Mfg. Co., 1110 S. Minne- 


sota. 3-4-5. 
TENNESSEE 
Chattanooga—Hal Cady Display Service, 231 E. 11th. 


Kingeport—Felix Signs. 1-2-3-4-5, 
LaFollette—Karl Brown Sign Service. 4. 
Memphis—S & S Sign ie Union. 3-4-5. 


TEXAS 
Abilene—Columbis Displays, 173% Pine. 1-2-3-4-5. 
rene ee Sign Co., Inc., 801 W. 6th. 1-2- 
ry ; 
sen << esi Display Service, 91444 Congress. 
1-2-4, 
Cameron—Nu-Art Sign Shop. 4-5. 
Dallas—Stevens Studios, 1205% Elm. 1-2. 
eer en Sign Advertising, 503 W. Main. 


Eagle Pass—Bonnet Poster Adv. Co., 297 Main. 4-5. 
Houston—Fuller Sign Co., 2915 Caroline. 1-2-5. 
Smith Sign Co., 519 Dallas. 4. 
United Signs, 1401 Dallas. 1-2-3-4-5. 
San Angelo—Neon Sign Service, 56 N. Chadbourne. 
San Antonio—Neon Signs & Service, Inc., 120 Vil- 
lita. 3-4-5. 


Patrick Display Service, 212 Losoya. 1-2-3-4-5.- 
Tyler—Tyler Adv. Service, 826 Ross. 3-4-5. 
Waco—Tubelite Sign Co., 1514 Colcord. 3-4-5. 


Wichita Falls—Chris C. Kitto Signs, 1105 14th. 1-2, 
UTAH 


Ogden—Bird & Jex Co., 2310 Grant. 1-2. 
Salt Lake City—Electrical Products Consolidated, 
61 Exchange pl. 1-2-3-4-5, 
VERMONT. 
peo yaa Ti ty Sign Service, 228 Elmwood. 1-2- 
4, 


VIRGINIA 
Danville—Lavinder & Howze, 318 Patton. 1-2, 
Strickland and Powers, 312% Main. 4. 
Norfolk—Birshtein Display Studios, 715 Boush. 4. 
Everett Sign Service, 421 Boush. 1-2-4. 

Rathbun asi 247 Monticello. 2-4-5. 
Staunton—Frank B. Holt, 14 E. Beverley. 1-2-3-4-5. 
WASHINGTON 
ag 0 ame Cedars Signs, 1305 R. R. ave. 1-2- 

3 


-4-5, 
Seattle—Campbell Neon, Inc., 95 Eagle. 3-4-5. 


Chas W. Goodman & Co., 2010 Fairview, N. 1-2. © 


ype bi Display Service, Inc., 115 Blanchard. 
-2-3-4-5, 
Vancouver—Vancouver Sign Co., 506 Washington. 


Walla, Walla—Hunt-Crall Sign Co., 10 E. Alder. 
1-2-3-4-5, 


WEST VIRGINIA . 
Huntington—Fred N. Varney, 318 9th. 4-5. 
Martinsburg—The Sign Shop, 210 S. College. 5. 
Parkersburg—Dave McFarland Studios, 407 6th. 2-4. 
Wheeling—Strope Sign Co., 1200 Water, 1-2-3-4-5. 

: ; _ WISCONSIN 
Antigo—Feils Sign Shop, 417 10th. 1-2-3-4-5, 
Appleton—Badger Neon Signs, 608 N. Morrison. 5. 
eRe MENOET Sign Service, 9th ave., W. and 2d. 
Beloit—Yonts-Osgood Co., 108 W. Grand. 4-5. re 
Chien Sea caiee cg Sign Co., 5 W. Spring. 
Eau Claire—Chippewa Valley Sign Co., 209 S. Bar- 
stow. 3-4-5. 
Fore Ot geernes Valley Neon Service, 14 5th. 
Green Bay—Orde Signs, H5 Main. 1-2, 
H. S. Walters, 1231 S. Webster. 2-4. 
Kenosha—Stewart Herzog Signs, W. 60th st. and 
5lst ave. 4. 
em aep Heder Display Studio, 303 W. Johnson. 
C. A, Grant Adv., 126 S. Pinckney. 1-2-3-4-5, 
Marshfield—Reid Neon Signs, cor. lst and Chest- 
nut. 3-4-5. 
ee a 0 Thee C. Bayley & Co., 3133 S. Superior. 
W. J. Laver Co., Inc., 1349 N. 11th. 3-4, 
O. D. System Signs, Inc., 938 N. Edison. 5. 
nara pa Electric Signs, Inc., 3718 W. North. 
Thompson Sign Co., 3466 S. Ahmedi. 1-2-3-4-5, 
Western Sign & Adv. Co., 1733 S. 81st. 3-4-5. 
White Way Corp., 1945 N. Hubbard. 1-2-3-4-5, 
Wisconsin Studios, 707 W. Wells. 1-2-3-4-5. 
sane” pen Hee Grea F. Thiex, Inc.,; 910 N. 9th. 1- 


Triangle Sign Service, 1728 Calumet dr. 2-5, 
Viroqua—Viroqua Sign Service, 428 S. Washington. 
a ee Sign Studios, 7504 Lincoln pl. 
Wausau—Meurett Sign Co., 501 3d. 1-2-4-5. 

: WYOMING 
Sheridan—Newby Sign Co;, 334 N. Main. 3-4-5. 

; CANADA 
Calgary—Art Sign Co., 1114 A st., W. 1-2-3-4-5. 
Fort William—E, P. R. Signs, 205 Myles. 5. 
Halifax—Blom Bros., 49 Upper Water. 1-2-4. 
London—C, E. Marley, Ltd., 286 York. 1-2-3-4-5. 

M. Wilkin Signs, 292 Dundas. _1-2-3-4-5. 
ee Adv. Signs, Ltd., 1170 Bensit. . 1- 
~_ Westminster—MacBeth Signs, 713 Carnarvon. 
St. Johns—Cosman Sign Co., Ltd., 269 Union. 1-2- 
Toronto—Acme Sign Co., 576 Danforth. 1-2-3-4, 


Victoria—Bayliss Neon Sign Co., Ltd., 1819 Doug- 
las. 1-2-3-4-5, 


YOU ARE 7 
THE LOSER. 


. . . If the other fellow gets the 
information contained in each 
issue of SIGNS OF THE TIMES. 
He is just that much ahead of 
you—and that costs you money. 
Get the information first and 
you make money. 


=a=n=2= SIGN ME UP NOW! = === 


SIGNS OF THE TIMES, Cincinnati, Ohio. 


I enclose $3.00, for which send me SIGNS 
OF THE TIMES each month for one year, 
beginning with the next issue. (Ohio sub- 
scribers add 9c sales tax, total $3.09; all 
countries outside of U. S. A., $4.00 per year.) 


City State 
(SIGNS OF THE TIMES E 
Traveling Subscription Agents) 


mploys No 


77 


Outd 


Outdoor Advertising Association of America — 
Chairman, board of directors and president, Geo. 
W. Kleiser, Foster & Kleiser Co., San Francisco; 
eneral manager, H. E. Fisk, 165 W. Wacker dr., 

icago; secretary, D. V. Daigneau, 165 W. Wacker 
dr., Chicago; vice-president, business development, 
H. J. Fitzgerald, Cream City Outdoor Adv. Co., 
Milwaukee; vice-president, industry relations divi- 
sion, R. Robinson, Wheeling; vice-president, poster 
plant development, P. L. Michael, Houston Poster 
Adv. Co., ouston; vice-president, paint plant 
division, B. W. Robbins, General Outdoor Adv. 
Co., Inc., Chicago; vice-president, legal and legis- 
lative, J. B. Stewart, Dixon & Stewart, Clinton, 
Iowa; treasurer, Leonard Dreyfuss, United Adv. 
Corp., 8 W. 40th st., New York; counsel, E. Allen 
Frost, 165 W. Wacker dr., Chicago. 


DIRECTORS 


Alabama—Maurice Ettman, Tri Cities Poster Adv. 
Co., Sheffield. a 

Arizona—George A. Sample, Foster & Kleiser Co., 
San Diego, Calif. } : 
Fn gc aralaiaaen P. Baird, 924 E. 3d st., Little 

ock. ; 

California—Geo, W. Kleiser, Jr., Foster & Klei- 
ser Co., San Francisco. 

Colorado—C. L. Munger, General Outdoor Adv. 
Co., Inc., Denver. 


Connecticut—John F. Murphy, Murphy, Inc., 
Bridgeport. i 

Delaware—Paul C. Hessler, Hessler, Inc., Wil- 
mington. 


District of Columbia—J. E. Shoemaker, General 
Outdoor Adv. Co., Inc., Washington. 

Florida—E. B. Elliott, The E. B. Elliott Co., 
Miami. 

Georgia—Martin T. Price, Savannah Poster Adv. 
Service, 224-226 Habersham st., Savannah. ' 
on o—C. P. Cosgriff, Big 4 Adv., Inc., Twin 

alls. 


amend - P. Goebel, ‘Peoria Posting Service, 
eoria. 

Indiana—W. Rex Bell, Dishon Poster Adv. Co., 
Terre Haute. 

Iowa—D. Earl Combs, Southern & Western Iowa 
Poster Adv. Co., Chariton. 

Kansas—R. F. Robinson, Robinson Outdoor Adv. 
Co., 419 Cherokee st., Leavenworth. 

Kentucky—H. P. Purnell, Purnell Poster Adv. 
Co., Maysville. : 

Louisiana—J. O. McFadin, B & B System, Inc., 
Shreveport. ; 

Maine—Roy W. Moore, Waterville Poster Adv. 
Co., Waterville. 

Maryland—Henry Morton, The Morton Outdoor 
Adv. Co., Baltimore. 

Massachusetts—E. C. Donnelly, Jr., John Don- 
nelly & Sons, Boston. . 

Michigan—Benjamin F. Rich, Rich Poster Adv. 
Co., Port Huron. 

Minnesota—Henry F. Baker, Gen. Outdoor Adv. 
Co., Inc., Minneapolis. ; 

Mississippi—I. B. Isenberg, Riverside Poster Adv. 
Co., Greenville. 

Missouri—Geo. F. Olendorf, Olendorf Adv. Co., 
Springfield. 

Montana—R. H. Fletcher, Montana Outdoor Adv. 
Co., Helena. 

Nebraska—Leonard W. Trester, General Outdoor 
Adv. Co., 3823 Leavenworth st., Omaha, 

Nevada—S. Leggett, Leggett Adv. Co., Reno. 

New Hampshire—W. H. Partlan, Manchester 
Poster Adv. Co., Manchester. ‘ ; 

New seer eaty F. O’Mealia, O’Mealia Out- 
door Adv. Co., Jersey City. 

New Mexico—Elias Sternglanz, The 
Co., El Paso, Texas. - 

New York—K. H. Fulton, Outdoor Adv, Inc., New 


York. 

North Carolina—C. C. Foster, Foster Poster Adv. 
Co., 610 E. Broad st., Statesville. 
North Dakota—Miles K. Lander, Shaw Poster 
Adv. Co., 414 Demers ave., Grand Forks. 
’ Ohio—Arthur Dundon, Case Poster Adv. Co., Al- 
iance. 

oon cpt L. Knapp, Knapp Adv. Co., Ok- 
mulgee. : 
Oregon—H. P. Dueber, Foster & Kleiser Co., 
Portland. 

Pennsylvania—Henry R. Johnston, Hen. John- 
ston, Inc., Reading. 3 to og 

Rhode Island—G. S. Standish, Standish-Barnes 
Co., Providence. 

South Carolina—L. H. Cary, 
Adv. Co., Greenville. 

South Dakota—Herbert M. Fish, Aberdeen Pos- 
ter Adv. Co., 318 Citizens bldg., Aberdeen. 
Tennessee—Frank F. Stoops, Frank F. Stoops 
Poster Adv. Co., P. O. Box 241, Chattanooga. 
Texas—Alf. A. Edwards, P. O. Box 1357, Waco. 
— L. Bird, Bird & Jex Co., Salt Lake 
ity. 

Vermont—Justin B. Kelly, Kelly Bros. Poster 
Adv. Co., Burlington. 

Virginia—E. . Lemay, General Outdoor Adv. 
Co., Inc., Richmond. 
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Po gana sonra E. O’Neil, Foster & Kleiser Co., 
eattie. 

West Virginia—R. L. McCoy, McCoy, Inc., Fair- 
mont, 

Wisconsin—R. E. Fitch, Racine Poster Adv. Co., 
Racine. 

Wyoming— H. B. Markham, 
Adv. Co., Casper. 

ASSOCIATE DIRECTORS 

A. A. Elliot, Hudson Adv. Co., Hudson, N. Y. 
From the Outdoor Advertising Association of 
America to the Poster Advertising Association of 
Canada. 

H. A. Williams, Williams-Thomas, Ltd., Mon- 
treal. From the Poster Advertising Association of 
Canada to the Outdoor Advertising Association of 
America, 

SUBORDINATE ASSOCIATIONS 
ALABAMA 


Outdoor Advertising Association of Alabama— 
President, Harry Crawford, Crawford Adv. Co., 
Mobile; vice-president, Joe Chambers, Talladega; 
secretary, Ralph Redel, Tuscaloosa Adv. Co., Tus- 
caloosa. Directors: M. Ettman, Sheffield; Carroll 
Hay, Huntsville; Harry Crawford, Mobile; Joe 
Chambers, Talladega; Ralph Redel, Tuscaloosa; L. 
G. Jones, Anniston; W. W. Parlier, Montgomery. 

ARIZONA 

Outdoor Advertising Association of Arizona — 
President, C. L. Smith, Al. G. Smith Co., El Cen- 
tro, Calif.; vice-president, J. R. Williams, Needles; 
secretary-treasurer, Geo. A. Sample, Foster & Klei- 
ser Co., San Diego; directors: Al. G. Smith, A. 


G. Benson, 
ARKANSAS 

Outdoor Advertising Association of Arkansas— 
President, R. L. Gordon, Dermott; vice-president, 
Bill Seiz, Hot Springs; secretary-treasurer, John P. 
Baird, P. O. Box 186, Little Rock; directors: 
Thomas H. Hill, B. A. McConnell. 

: CALIFORNIA 

Outdoor Advertising Association of California— 
President, R. A. Cleaveland, Modesto; secretary- 
treasurer, Geo. W. Kleiser, Jr., 1675 Eddy st., San 


Francisco. 
COLORADO 
Outdoor Advertising Association of Colorado— 
President, Joseph Quinn, Quinn Outdoor Adv. Co., 
Grand Junction; vice-president, W. J. Stroup, Gar- 
den City, Kan.; secretary, W. J. Beaty, W. J. 
Beaty Poster Co., Alamosa, Colo. 
CONNECTICUT 
Outdoor aaa | Association of Connecticut— 
President, John F. Murphy, Murphy, Inc., Bridge- 
port; vice-president, H. H. Vignot, New London- 
Norwich Poster Adv. Co., New London; secretary- 
treasurer, Arthur Sebert, General Outdoor Adv. 
Co., Hartford. Directors: . E. Parsons, O. V. 
Ober, J. F. Murphy, Arthur Sebert, A. H. Parker. 
DELAWARE 
Outdoor Advertising Association of Delaware— 
President, P. C. Hessler, Wilmington; vice-presi- 
dent, P. M. Comes, Salisbury; secretary-treasurer, 
A. H. Reyam, Hessler, Inc., 3d and Orange sts., 


Wilmington. 
FLORIDA 

Outdoor Advertising Association of Florida — 
President, Thomas F. Clark, General Outdoor Adv. 
Co., Jacksonville; vice-president, M. A. Maxwell, 
O’Rourke Outdoor Adv. Co., Inc., Perry; secretary- 
treasurer, John C. Martin, Martin Outdoor Adv. 
Co., Tampa. Directors: E. B, Elliott, Miami; Geo. 
A. Barker, Orlando; C. W. Lamar, Pensacola, and 
the president, vice-president, and secretary-treas- 


— GEORGIA 
Outdoor Advertising Association of Georgia — 
President, C. D. Smith, Columbus Poster Adv. Co., 
Columbus; vice-president, A. L. Crowe, Crowe 
Poster Adv. Co., Marietta; vice-president, H. H. 
Estes, Charles Poster Adv. Co., Gainesville; secre- 
tary-treasurer, George Ripley, General Outdoor Adv. 
Co., 294 Merritts ave., N. E., Atlanta. Directors: 
Officers and Fendig, Brunswick; B. F. 
Harris, Griffin; T. L. Spence, Thomasville. 
IDAHO 


Outdoor Advertising Association of Idaho — 
President, H. L. Finley, Nampa; vice-president, 
M. P. Davis, St. Anthony; secretary-treasurer, R. 
B. Ward, Moscow. Directors: A. E, Ashley, Boise, 


and officers. 
ILLINOIS 

Outdoor Advertising Association of Illinois — 
President, W. M. Sauvage, W. M. Sauvage Adv. 
System, Alton; vice-president, David J. Jarrett, 
Rockford Poster Adv. Co., Rockford; secretary, B. 
W. Robbins, General Outdoor Adv. Co., Chicago; 
treasurcr, E. R. Busby, Busby Poster Adv. Service 
Quincy. Directors: W. M. Sauvage, Alton; Davi 
J. Jarrett, Rockford; B. W. Robbins, Chicago; E. 
R. Busby, Quincy; J. P. Goebel, Peoria; J. E. 
Morrison, Chicago; J. sey Sener: Belleville. 


Outdoor Advertising Association of Indiana — 
President, James E. Haywood, Delly Poster Adv. 
Service, Shelbyville; first vice-president, Frank 
Dunigan, The Merrill Co., Fort Wayne; second 
vice-president, Marvin S. Hufford, Sr., Frankfort 


Midwest Outdoor 


oor Advertising Associations 


Poster Ady. Co., Frankfort; secretary-treasurer, 
Harry S. Rogers, 506 Board of Trade bldg., Indian- — 
apolis. Directors: Thos. H. Merrill, Fort Wayne; 
W. Rex Bell, Terre Haute; L. F. Cargill, Michigan 
City; Roy Feltus, Bloomington; Paul W. Lewis, 
Marion; Howard S. Musselman, Indianapolis; Col- 
ton A. Merrill, Louisville; W. O. Tarkington, Ko- 
komo; H. G Theta, Serene: 


Outdoor Advertising Association of Iowa—Presi- 
dent, J. B. Stewart, Dixon & Stewart, Clinton; 
vice-president, Al. J. Busby, Busby Poster Adv. 
Service, Waterloo; secretary, Fred FE. Trainer, 
Trainer Poster Adv. Co., Ackley; treasurer, Harold 
J. Wilson, Iowa Posting service, Burlington. Di- 
rectors: Ben Wiley L. W. Trester, Ben Brinck, 
Carl E. Hoffman, Louis Murphy, D. Earl Combs, 


H. B. Farrer. 
KANSAS 

Outdoor Advertising Association of Kansas — 
President, Wm. D. amilton, Hutchinson; vice- 
president, Amos A. Belsley, Wellington; secretary- 
treasurer, R. K. Hinkson, Hinkson-Crawford Adv. 
Co., Topeka. Directors. Fred R. Corbett, Emporia; 
L. D. Kuhns, Arkansas City; W. J. Stroup, Gar- 


den City, 
KENTUCKY 
Outdoor Advertising Association of Kentucky— 
President, E. Morehead, Morehead Bros. Poster 
Adv. Co., Mayfield; vice-president, W. W. Foust, 
Owensboro; sécretary-treasurer, E. C. Kelly, 209 
W. Main st., Louisville. Directors: H. T. Ogden, 
Madisonville; W. H. ee Newport; A. L. Sles- 
singer, Somerset ; eli, errill, General Outdoor 
Adv. Co., Louisville; D. C. Craig, Mt. Vernon; R. 
A. Pfohl, Bluegrass Adv. Co., Danville. 
LOUISIANA 
Outdoor Advertising Association of Louisiana, 


Inc.—President, J. O. Dolby, Lake Charles; first 
vice-president, ir D. Robertson, Monroe; second 
vice-president, C. W. Lamar, Jr., Baton Rouge; sec- 
retary-treasurer, J. O. McFadin, B. & B. System, 


Inc., Shreveport. Directors: H. S. Ford, Homer; 
W. . Page, Jr., Robeline; R. D. Dwyer, New 
Orleans; Phil Naquin, Thibodaux. 
MAINE 

Outdoor Advertising Association of Maine—Presi- 
dent, Roy W. Moore, Waterville Poster Adv. Co., 
Waterville; secretary, - B. Melaugh, Puritan 
Adv. Co., Congress bldg., Portland. 


MARYLAND 

Outdoor Advertising Association of Maryland— 
President, Fred C. right, Potomac Poster Adv. 
Corp., Hagerstown; vice-president, Paul M. Comes, 
Eastern Shore Poster Adv. Co., Salisbury; secre- 
tary-treasurer, Henry Morton, The Morton Outdoor 
Adv. Co., Baltimore; assistant secretary-treasurer, 
B. W. Clements, The Morton Outdoor Adv. Co., 


Baltimore. 
MASSACHUSETTS 
Outdoor Advertising Association of Massachusetts 
—President, Ernest L. Kimball, Kimball System, 
Lowell; vice-president, Edward C. Donnelly, Jr., 
John ep ea & Sons, Boston; secretary-treasurer, 
C. W. Burrell, Old Colony Adv. Co., Providence, 


R. I 
MICHIGAN 
Outdoor Advertising Association of Michigan— 
President, J. T. Bailey, Benton Harbor; vice-presi- 
dent, J. G. O’Dwyer, Jackson; secretary, ‘ 
Kremer, Walker & Co., 88 Custer ave., Detroit; 
treasurer, S. Champion, Cass City. Directors: N. 
Steketee, Muskegon; J. Van Denberg, Holland; H. 
P. Jordan, Sault Ste. Marie. 
MISSISSIPPI 
Outdoor Advertising Association of Mississippi— 
President, Van W. Rogers, Clarksdale; vice-presi- 
dent, Arthur Lehman, Jackson; secretary-treasurer, 
I, B. Isenberg, Greenwood. Directors: Mrs. Clara 
L. Ziller, Fargo Dixon. 
MISSOURI 
Outdoor Advertising Association of Missouri— 
President, W. B. Huston, Kirksville; vice-presi- 
dent, Geo. M. Painter, St. Louis; secretary-treas- 
urer, Geo. F. Olendorf, Olendorf Co., Springfield. 
Directors: Forrest G. Olendorf, Springfield; S. P. 
Loebe, Charleston. . 
MONTANA 


Outdoor Advertising Association of Montana— 
President, O. H. Graham, Graham Sign & Poster 
Co., Inc., Lewistown; vice-president, F. L. Lewis, 
Yellowstone Poster Adv. Co.; secretary-treasurer, 
R. H. Fletcher, Montana Outdoor Adv. Co., 414 
Flowerree st., Helena. 

NEBRASKA 

Outdoor Advertising Association of Nebraska— 
President, Frank L. Rain, Fairbury; vice-presi- 
dent, William Gilman, Falls City; secretary-treas- 
urer, Mrs. Marie B. Nutzman, Fairbury. Directors: 
Elfrieda Bartenbach, Grand Island; Wm. Johnson, 
Fremont; R. F. Robinson, Leavenworth. 

NEW ENGLAND 

Outdoor Advertising Federation of New England 
—President, Edward C. Donnelly, Jr., Boston. Vice- 
presidents, Roy W. Moore, Waterville, Me.; John 

. Murphy, Bridgeport, Conn.; J. J. O’Carroll, 
Springfield; T. R. Burrell, Fall River; W. H. Part- 
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lan, Manchester; J. B. Kelley, Burlington, Vt.; 
secretary-treasurer, C. W. Burrell, Providence. 


NEW HAMPSHIRE 
Outdoor Advertising Association of New Hamp- 
shire—President, Wm. H. Partlan, Manchester Pos- 
ter Adv. Co., Manchester; vice-president, Eugene 
Bernardin; secretary, Albert Schlink, P. O. Box 
657, Manchester; treasurer, A. H. Davis, Nashua 
Poster Adv. Co., Nashua. 


NEW JERSEY 

Outdoor Advertising Association of New Jersey— 
President, G. Wm. Patton, Patton, Inc., Glassboro; 
vice- -president, Arthur H. Guertin, Federal Adv. 
Co., Paterson; secretary-treasurer, Louis St. John, 
General Outdoor Adv. Co., Atlantic City. Directors: 
Edgar B. Wolfe, Newark; Louis St. John, Atlantic 
City; G. Wm. Patton, Glassboro; Harry F. O’Mealia, 
Jersey City; Arthur H. Guertin, Paterson. 

Associated Outdoor Advertisers of New Jersey— 
President, Harry F. O’Mealia, O’Mealia Outdoor. 
Adv. Co., Jersey City; vice-president, R. C. Max- 
well, R. C. Maxwell Co., Trenton; secretary, Louis 
St. John, General Outdoor Adv. Co., Atlantic City; 
treasurer, M. A. Holmes, O’Mealia Outdoor Adv. 
Co., Paterson. Directors: J. K. Franks, P ba 
Dover; E. Solly, Camden; J. C Williams, Red 
Bank; Edgar B. Wolfe, Newark; Morris Gray, New 


Brunswick. 
NEW YORK 

Outdoor Advertising Association of New York— 
President, A. A. Elliot, Hudson Adv. Co., Hud- 
son; vice- ‘president, J. M. Richards, Richards Adv. 
Co., Syracuse; secretary, P. Dunn, Richmond 
Poster Adv. Co., Inc., 64 Hannah st., Tompkins- 
ville, Staten Island; treasurer, F. I. Hamm, Gen- 
eral Outdoor Adv. Co., Brooklyn. 


NORTH CAROLINA 
Outdoor Advertising Association of North Caro- 
lina—President, C. C. Foster, Foster Poster Adv. 
Co., Statesville; vice-president, C. L. French, Pied- 
mont Outdoor Adv. Co., Greensboro. Directors: J. 
Sherwood Upchurch, Raleigh; J. C. Hogan, Lenoir; 
J. R. Callum, Norfolk; S. A. Schloss, Jr., Charlotte. 


NORTHERN STATES 

Outdoor Advertising Association of the Northern 
States—President, H. F. Baker, General Outdoor 
Adv. Co., Minneapolis; vice-president, M. K. Lan- 
der, Shaw Poster Adv. Co., Grand Forks, N. D.; 
secretary-treasurer, F. E. Daigneau, Austin Poster 
Adv. Co., Austin, Minn. Directors: F. W. Cook, 
Cook Sign Co., Fargo; L. W. Trester, General Out- 
door Adv. Co., Sioux Falls; F. M. Welch, F. M. 
Welch Outdoor Adv. Co., St. Cloud, Minn. 


OHIO 
Outdoor Advertising Association of Ohio—Presi- 
dent, Arthur Dundon, Case Porter Adv. Co., Alli- 
ance; vice-president, T. Sammons, Mansfield; 
secretary-treasurer, Edwin S. Lewis, Lewis Poster 
Adv. Service, Bucyrus. Directors: B. C. Connor, 


Canton; Paul ‘iat Marion, Ind.; W. M. Good- 
win, Hamilton; W. L. Denny, Chillicothe; ie 
Kinsey, Findlay; Ray Shorr, Akron. 
OKLAHOMA 

Outdoor Advertising Association of Oklahoma— 
President, Cecil Switzer, Shawnee; vice-president, 
Howard E. Martin, Oklahoma City; secretary-treas- 
urer, Geo. L. Knapp, Knapp Adv. Co., Okmulgee. 


OREGON 
Outdoor Advertising Association of Oregon—Pres- 
ident, Bert L. Harvey, Harvey Poster Adv. Co., 
Baker; vice-president, R. J. McCann, McCann Pos- 
ter Adv. Co., Bend; secretary-treasurer, H. P. 
Dueber, Foster & Kleiser Co., 633 N. E. Everett 


st., Portland. 
PENNSYLVANIA 
Outdoor Advertising Association of Pennsylvania 
—President, Paul C. Yecker, Lancaster; vice-presi- 


dent, R. Bird, Philadelphia; secretary, Tom 
Nokes, Johnstown Poster Adv. Co., Johnstown; 
treasurer, Louis J. Appell, York. Directors: H. R. 


Johnston, Reading; Harvey R. Long, Harrisburg; 


R. J. Rusk, Allentown; B. F, Burgunder, Wilkes- 
Barre; Max Ludwig, New Castle. 
RHODE ISLAND 

Outdoor Advertising Association of Rhode Island 

—President, Thomas R. Burrell, Fall River Poster 

Adv. Co., Fall River, Mass.; vice-president, Gran- 


ville S. Standish, Standish-Barnes Co., Providence; 


secretary-treasurer, C. W. Burrell, Old Colony Adv. 
Co., Providence. 
SOUTH CAROLINA 

Outdoor Advertising Association of South Caro- 
lina—President, J. B. Seignious, Seignious Poster 
Adv. Co., Orangeburg; vice-president, I. M. Bryan, 
Coastal Outdoor Adv. Co., Charleston; secretary, 
Geo. C. Warner, Warner Outdoor Adv. Co., Co- 
lumbia; treasurer, Dr. Jack H. Young, Young & 
Copeland Poster Adv. Co., Clinton; director, Homer 
Ballenger, Seneca. 

TENNESSEE 

Outdoor Advertising Association of Tennessee— 
President, O. S. Cannon, Murfreesboro; vice-presi- 
dent, John W. Maden, Memphis; secretary, L. M. 
Price, General Outdoor Adv. Co., Nashville; treas- 
urer, Eugene T. Sheetz, Springfield. Directors: A. 
B. Foust, B. H. Todd, "Mrs. Oliver Taylor. 


TEXAS AND NEW MEXICO 
Outdoor Advertising Association of Texas and 
New Mexico—President, Fred C. Beseler, South- 
west Outdoor Adv. Co., Galveston; vice-president, 
Ross. D. Rogers, Williams Sign Co., Amarillo; 
secretary, J. S. Phillips, Phillips Posting Co., San 
Antonio; treasurer, W. E. Holland, Holland Adv. 
Service, Beaumont. Directors: W. C. Albritton, 
Albritton Poster Service, Jacksonville; B. P. Blud- 
worth, Brownwood Poster Service, Brownwood; 
W. T. McKinley, Lubbock Poster Adv. Co., Lub- 
bock; Elias Sternglanz, Lliwellyn Co., El Paso; 
C. B. Holland, Silsbee Poster Adv. Sa Beaumont. 


. Toronto. 


UTAH 
Outdoor Advertising Association of Utah—Presi- 
dent, P. J. Koford, Koford Poster Adv. Co.,. Brig- 
ham City; vice- -president, Roger M. Felt, :Felt 
Poster Adv. Co., Manti; secretary- treasurer, Pres- 
ton W. Parkinsin; oy & Jex Co., Salt Lake City. 
VIRGINIA 
Outdoor Advertising Association of Virginia — 
President, Charles H. Consolvo, Consolvo & Chesh- 
ire, Norfolk; vice-president, Guss Dull, Guss Dull 
Poster Adv. Co., Staunton; secretary- treasurer, E. 
W. Lemay, General Outdoor Adv. Co., Richmond; 
assistant secretary-treasurer, Miss Cc Schwartz, 
General Outdoor Adv. Co., Richmond. Directors: 
J. J. Hughes, Jr., Lynchburg; E. J. Henley, Peters- 


burg. 
WASHINGTON 
Outdoor Advertising Association of Washington— 
President, Turner, Yakima Valley Poster 
Service, Yakima; vice- -president, W. J. Sholderer, 
Hayward Larkin Co., Spokane; secretary- egrets 
G. E. O’Neil, Foster & Kleiser Co., Seattle. 


WEST VIRGINIA 

Outdoor Advertising Asociation of West Virginia 
—President, R. Robinson, Ohio Valley Adv, Co., 
Wheeling; vice-president, R. L. McCoy, McCoy, 
Inc., Fairmont; Se eae treasurer, James D. Ahern, 
Ahern Adv. Corp., Fairmont. Directors: F, C. 
Smoot, Smoot A v. Co., Parkersburg; L. E. Mc- 
Whorter, Fairmont. 

WISCONSIN 

Outdoor Advertising Association of Wisconsin— 
President, Ray E. Fitch, Racine; vice-president, 
Jos. K. Mierswa, Oshkosh; secretary-treasurer, 
Harry J. Fitzgerald, Cream City Outdoor Adv. Co., 
Milwaukee. 

Associated Outdoor Advertisers of Wisconsin— 
Vice-president, J. P. Theix, Oshkosh; secretary- 
treasurer, H. J. Fitzgerald, Cream City Outdoor 
Adv. Co., Milwaukee. Directors: Ray Fitch, Ra- 
cine; C. F. Stone, Beloit; Frank O’Keefe, Milwau- 
kee; Norman Thiex, Sheboygan. . 

WYOMING 

Outdoor Advertising Association of Wyoming— 
President, George C. McCormick, Midwest Outdoor 
Adv. Co., Thermopolis; vice- -president, Wm. Mar- 
quardt, Laramie Outdoor Adv. Co., Laramie; secre- 
tary-treasurer, G. W. Hardy, Sheridan Poster Adv. 
Co., Sheridan. Directors: Officers and H. B. 
Markham, Midwest Outdoor Adv. Co., Casper. 


CANADA 

Poster Advertising Association of Canada—Presi- 
dent, W. T. Sutton, E. L. Ruddy Co., Ltd., Toronto; 
vice-president, H. A. Williams, Montreal; honor- 
ary secretary-treasurer, H. V. Gould, Hamilton; 
secretary, D. S. Schenck, Bank of Hamilton bldg., 
Directors: K. A. Murray, Montreal; E. 
C. Gould, Brantford; J. R. Robertson, Toronto; F, 
i. Ritchie, Brockville; Geo. S. James, Perth, Ont.; 
Mrs. C. E. Marley, London, Ont.; Geo. T. Koester, 
Winnipeg; H. V. Gould, Hamilton, Ont. 


Associations---National, Regional, Local 


DISTRIBUTORS 
Aaveshaon Distributors Association—President, 
Roy A. Ziengenfuss, Triple-A Adv. Carriers, 1918 
Washington ave., St. Louis, Mo.; vice-president, 
Geo. P. Johansen, Peck Distributing Corp., 444 Mad- 
ison Ave., New York City; secretary, John ; 
Kelly, The Monton Distributing ee 1010 St. Clair 
ave., Cleveland. Directors: a Andrews, 
Andrews Adv. Service, Houston; oy Weyl, Pio- 
neer Dist. Co., er opp we George Weber Ueber 
& Sons, Milwaukee; erle Spandau, Publicity 


Dist. Co., Pittsburgh; J. K. Van Arsdale, Up-to- 
Date Dist. Co., Louisville; Louis Feinberg, Big 
4 Adv. Carriers, Chicago. 


The Exclusive Distributors’ 
President, Earle A. Taylor, Taylor Distributing 
Co., 174 Ellicott st., Buffalo; vice-president, Stan- 
ley Craft, Craft- Steinbrenner Adv. Service, Cin- 
cinnati; secretary-treasurer, George Altman, F. 
Altman & Son, 415 S. 3rd st., Columbus, Ohio. 
Directors: Joseph H. Hessel, Reliable Distributing 
Co., St. Louis; r. McManama, Twin Cities Dis- 
tributing Agency, Pittsburgh; Herbert H. +: amma 
H. J. Hummell & Son, Inc., Newark, N. 

PORCELAIN ENAMELING 

Porcelain Enamel Institute, Inc,—President, Ru- 
dolf W. Staud; vice-president, F. E. Hodek, Jr.5 
vice-president, Earle S. Smith; treasurer, William 
Hogenson; managing director, Kurt R. Groener, 612 
N. Michigan ave., Chicago. 

REFLECTOR BUTTON SIGNS 

Traffic Control Signs and Signal Manufacturers’ 
Association—President, Judge Orville Smith, 716 
Investment OO ot Washington, D. C.; secretary- 
treasurer, A. Johnston, Kenton Savings Bank 
and Trust aot Kenton, Ohio. 

COMMERCIAL ARTISTS 

Artists Equity of America—President, Elmer W. 
Adams, 188 W. Randolph st., Chicago: first vice- 
president, Ray E. Ponder, 212 S. 7th st., St. Louis; 
second vice-president, Albert Meakin, 1181 Clay 
st., San Francisco; secretary, George Hanzel, 188 
Ww. Randolph st., Chicago; treasurer, Frank Eble, 


Association, Inc.— 


SIGNS of the Times 


188 Randolph st., 
Randolph st., 


Chicago. National office, 188 W. 
Chicago. 
BRUSH MAKERS 
American Brush Manufacturers’ Association — 
President, J. H. Heroy, Rennous-Kleinle Division, 
Pittsburgh Plate Glass Co., New York; first vice- 
president, A. E. Pitcher, "DuPont Viscoloid Co., 
New York; second mite. -president, Alfred McEwen, 
Ox Fibre Brush Co., New York; treasurer, Harry 
B. Maxwell, Elder & Jenks, Philadelphia; secre- 
tary, George A. Fernley, 505 Arch st., Philadelphia; 
assistant secretary, H. R. Rinehart, Philadelphia, 
METAL SIGNS 
Advertising Metal Sign and Display Manufac- 
turers’ Association—President, Hermann Kemmel, 
Enameled Steel Sign Co., Chicago; vice-president, 
Charles R. Frederickson, American Art Works, 
Coshocton, Ohio; secretary-treasurer, Joseph C. 
Hodges, 30 N. LaSalle st., Chicago. Directors: 
Officers and George H. Coulter, Massillon-Cleve- 
land-Akron Sign jo? Massillon, Ohio; Merlin G. 
Robertson, W. F. Robertson Steel & Iron Co., 
qpringnen Ohio; Leo M. Grace, Grace Sign & Mfg. 
Louis; . V. Morrison, Allen-Morrison Sign 
Co., Lynchburg, Va.; Ward W. 
Sign Co., St. Louis. 
GOLD LEAF 
United States Gold Leaf Manufacturers’ Associa- 
tion—President, G. Brinton _Thomas, Jr., Hastings 
& Co., Philadelphia; first vice-president, Frank C, 
Billmeier; second vice-president, F. Henry Caffin; 
secretary-treasurer, Henry J. Wieckmann, Hicks- 
ville, Long Island, N. Y. 
ELECTRIC SIGNS 
National Electric Sign Association—President, 
Lester A. Corya, Claude Neon Lights, Inc., New 
York; first vice-president, A. P. Trucksess, Phila- 
delphia Sign Co., Philadelphia; second vice-presi- 
dent, W. E. Joost, Electrical Products Corp., Oak- 
land, Calif.; secretary-treasurer, Miles Penny- 
backer, Voltarc Tubes, Inc., 79 Orange st., Newark, 
N. J. Board of governors: Eastern division— 
Miles Pennybacker, Voltarc Tubes, Newark; L. J. 


Patterson, Stout 


Rainbow Light 


Huking, ‘Inc., New York; Alfred 
Graze, New York; A. P. Trucksess, . Philadelphia 
Sign Co., Philadelphia. Central division—R, 


Trubey, Artkraft Sign Co., Lima, Ohio; Lester A. 
Corya, Claude Neon Lights; New York and Miami; 
Morton L. Clark, Lustrolite, Inc., Davenport, Iowa; 
Gilbert Thompson, Chicago. Western division— 
George K. Comstock, Electrical Products Consoli- 
dated, Seattle; Thomas Young, Young Electric Sign 
Co., Ogden, Utah; G. A. McNeil, A. McNeil Corp., 
Phoenix; William E. Joost, Electric Products Corp., 


Oakland. 
SIGN CONTRACTORS 
Associated Sign Contractors of North America, 


Inc.—President, Orville J. Grisier, National Out- 
door Adv. Co., Denver; vice-president, Fred A. 
Zimmerman, J. F. Zimmerman Sons, Dallas; 


secretary-treasurer, M. J. Seibert, Quehl Sign Co., 
316 Main st:, Cincinnati; executive secretary, W. 
N. Mackey, 316 | Main st., Cincinnati. Directors: 
Eastern division—M. J. Seibert, Cincinnati; Trevor 
F. Jones and “pe age Lesky, New York; e* Melt- 
zer, Cleveland; J. Carey, Charleston, W. Va.; 
George Harper, Crlewen Ralph W. Linder, Decatur, 
Tl. id-West division—Orville J. Grisier, Denver, 
George C. Kirn, St. Louis; George A. Levy, East 
St. Louis, Ill. Southern division—Ralph J. Balton, 
Memphis; Fred A. Zimmerman, Dallas; Frank P. 
James, Birmingham; William J. Rueff, Louisville; 
Frank A. Munn, Atlanta. Western division—Walter 
A. Kenney, Portland; G. A. McNeil, Phoenix; 
Thomas Young, Ogden. Sustaining division—Henry 
J. Spanjer, Chicago; E. Thomas Kelley, Cincinnati; 
Harry G. Bow, Canton, Ohio. 
ALABAMA 

Birmingham Chapter, Associated Sign Contractors 
of North America—President, Harry C. Holt, Holt 
Sign Co., 107 S. 21st st.; vice-president, Thos. H. 
Henderson, 1910 Ist ave., N.; secretary-treasurer, 
Bernie R. Vest, 2 Vests Sign Co., 9 N. 21st st. 

CALIFORNIA. 

California Screen Process Association—President, 

John H. Southard, Vitachrome, Inc., Los Angeles; 
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.ard Bache, 


vice-president, Howard-F. Isham, Western. Litho- 
graphing Co.; secretary-treasurer, Frank Hart, Dura- 
chrome Co. 

Southern California Electrical Sign Manufactur- 
ers (Los Angeles)—President, H. C. Gorden, Artis- 
tic Sign Co., 5539 Sunset blvd.; vice-president, L. 
M. Matson, Standard Neon Co., 3161 W. 10th st.; 
secretary, L. H. Kline, United Neon Co. Board of 
directors: Officers and E. X. Brown, O. E. Kennedy, 
and Emil Freed. 

Orange County Sign Craft—President, Frederick 
Robins, Anaheim; vice-president, Frank Hoag, 
Santa Ana; secretary-treasurer, ‘“‘Doc’’ Jones. 

San Francisco Chapter, Associated Sign Contrac- 
tors of North America—President, O. Stuart Camp- 
bell, Neon Sign Service Co., Ltd., 1707 Folsom st.; 
ak. pail and secretary, Chas. Heywood, 355 
th st. 

Sign Craft of Southern California — President, 
Thomas W. Yutz, Yutz Sign Corp., Glendale; first 
vice-president, H. S. Perrine, American Sign Co., 
Los Angeles; second vice-president, Frederick Rob- 
ins, Robins Signs, Anaheim; treasurer, C. D. Smith, 
Smith the Sign Man, Los Angeles; secretary, 
tary, George A. Keenan, Yutz Sign Corp., Glendale. 
Directors: Fred Albright, Bentham Sign Co., Los 
Angeles; Lloyd Gertz, Excell Signs, Hollywood; 
C. . Hulett, Western Sign Co., Los Angeles; 
Walter Tebo, Tebo Sign Co., Pasadena, and officers. 

Stanislaus Sign Manufacturers’ Association — 
President, D. Dreizen; secretary, J. R. Kenworthy, 
Adart Signs, 621 10th st., Modesto. . 

Stockton Sign Association—Secretary, Ralph Gray, 
644 E. Market st. 


COLORADO 

Denver Chapter, Associated Sign Contractors of 
North America—President, Harry A. Gordon, Gor- 
don Sign Co., 1742 Arapahoe st.; vice-president, 
John Rycraft, American Standard Sign Co., 1452 
Court place; treasurer, John L. Eich, Martin Sign 
Co., 922 19th st.; secretary, W. B. Buzzelle, Art- 
craft Sign Co., 634 19th st. 

Southern Colorado Chapter, Associated Sign Con- 
tractors of North America—President, F. C. Rogers, 
Rogers Sign Co., 517 Santa Fe ave.; vice-president, 
J. H. Colvin, Colvin Sign Co., 1906 E. 7th st.; sec- 
retary-treasurer, Sherwin G. Adams, Hutchinson & 
Adams, 209 W. 8th st. 

Pike’s Peak Chapter, Associated Sign Contrac- 
tors of North America—President, Dinty Moore, 
Dinty Moore Signs, 2531 W. Colorado ave., Colorado 
Springs; vice-president, P. P. Scott, Scott Decorat- 
ing Co., 2516 W. Colorado ave., Colorado Springs; 
secretary-treasurer, Chas. E. Bishop, Bishop’s Stu- 
dio, 110 Ruxton ave., Manitou. 


CONNECTICUT 
Hartford Sign Contractors’ Association—Secretary, 
Edward J. Lucey, Hartford Sign Co., 8 State st. 


FLORIDA 

Daytona Beach Sign Men’s Association—Secre- 
tary, Paul J. Alford, Smith-Alford Sign Service, 
ne., 404 N. Beach st. 

Sign Contractors’ Association of Jacksonville— 
President, Wm. McNamee; vice-president, F. Bay- 
Bache Sign Co.; secretary-treasurer, 
Chas. F. Stockton, 1725 Liberty st. 

Sign Contractors of Greater Miami—President, 
Homer C. Frazier, Van Dyke Adv. Corp., 212 N. E. 
2nd ave.; vice-president, James A. Goldfuss, E. B. 
Elliott Co., 252 N. W. 29th st.; secretary, S. B. 
Grey, Grey Sign & Adv. Co., 34 N. W. 3rd st.; 
treasurer, Chas. D. Snell, Snell Sign Shop, 41 S. 
E. Ist st.; chairman, executive board, Roy Hutchins, 
Specialty Sign Shop, 145 E. Flagler st. 

Orlando Sign Contractors’ Association—President, 
C. A. Carow, 126 W. Central ave.; vice-president, 
E. W. Marks, P. O. Box 1689; secretary, L. H 
Finley, P. O. Box 109; treasurer, Louis T. Marks 
P. O. Box 1689. 

Sign Writers’ Club of Orlando—President, Max 
E. Harrelson; vice-president, E. W. Marks, secre- 
tary, Pop Hiatt, Hiatt Sign Co.; treasurer, Chas. O. 
Patrick. 

Pensacola Sign Craft Association — President, 
Chas. L. Holley, P. O. Box 2023; secretary, V. B. 
Markham, Markham System, 29 W. Government st. 

Associated Sign Contractors of St. Petersburg— 
President, Paul V. Reese, 624 Ist ave., S.; vice- 
president, Oliver D. Jette, 2416 4th st., N; treas- 
urer, Roy D. Erickson, 416 9th st., N.; secretary 
and business manager, Ross Carson, 59 7th st., S. 

Associated Sign Contractors of Tampa—President, 
J. N. Norton, Stroud of Tampa, 1811 Franklin; vice- 
president, Bert E. Criss, Criss Sign Co., 401 S, Mil- 
ville ave.; secretary-treasurer, W. J. Hodges, Jr., 
Hodges Display Studio, 308 Cass. Directors: Leo 
Johnson, Claude Neon Southern Corp., 902 Twiggs; 
Geo. W. Seargeant, Bell Sign Co.; W. R. Higgins, 


212 Polk st. 
GEORGIA 

Associated Sign Contractors of Athens—President, 
T. G. Trussell, Trussell Sign Co.; vice-president, 
Carl J. Childers, Acme Sign Co.; secretary-treas- 
ot. Ernest Dantzler, Ted’s Sign Shop, 145 Pop- 
ar st. 

Sign Contractors of Atlanta—President, W. H. 
Wynne, Jr., Frank Munn & Co., 173 Luckie, N. W.: 
vice-president, Geo. Wells, Wells Sign Co., 18% 
Ivy, N. E.; secretary-treasurer, A. H. Kent, Kent 
Sign Co., 334% Auburn ave. 

ILLINOIS 

Chicago Chapter, Associated Sign Contractors of 
North America—President, George Harper, George 
Harper & Co., 2414 Milwaukee ave.; vice-president, 
Walter Marx, Marx Sign Co., 222 N. Bank drive; 


. 
’ 
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secretary-treasurer, T. R. McMahon, T. R. Me- 
Mahon Co., 1423 E. 67th st. . : 

Chicago Electric Sign Association—President, Gil- 
bert Thompson, Chicago Universal Sign Co.; vice- 
president, Ed Hoopes, Neo-Lite Sign Co.; secretary- 
treasurer, GeorgeJ. Madill, Chicago Vacuum Equip- 
ment Co., 1120 Ashland ave. 

Decatur Chapter, Associated Sign Contractors of 
North America—President, Tom Keck, 350 E. Wil- 
liam st.; vice-president, J. S. McGuire, 148 S. Main 
st.; secretary-treasurer, Ralph W. Linder, 125 W. 
Wood st. 

Quad-Cities’ Sign Craft Association—Secretary- 
treasurer, J. W. Heinz, Heinz Adv. and Sign Serv- 
ice, 2429 3rd ave., Rock Island. x 

Springfield Chapter, Associated Sign Contractors 
of North America—President, J. D. Sheehan, Jas. 
D. Sheehan Sign Co., 804 E. Adams st.; vice- 
president, W. C. Henry, 117 N. 6th st.; secretary- 
treasurer, W. E. Coleman, W. J. Horn Posting Sign 
System, 426 N. 5th st. 

INDIANA 

Associated Sign Contractors of Fort Wayne — 
President, J. Frank Welch, Frank Welch Sign Adv. 
Co.; secretary-treasurer, Chas. P. Duwan, Duwan 
Sign Co., 111 W. Columbia. 

Associated Sign Contractors of Indianapolis — 
President, H. H. Insmith, 511 Madison ave.; vice- 
president, Carl J. Manthei, 338 N. Delaware; secre- 
tary, C. V. Harris, 34 W. 10th st.; treasurer, Jac 
Leider, 680 Middle drive, Woodruff place. 


IOWA 

Sign Contractors’ Association of Des Moines— 
President, L. E. Bartlett, Bartlett iSgn Co., 306 
9th st.; vice-president, Jack Stitt, Nu-Art Studio; 
secretary, H. A. Campbell, Iowa Neon Sign Co.; 
treasurer, W. H. Porter, Porter Neon Co, Execu- 
tive board: F. T. Brand, Stoner McCray System; 
C, P. Hurd, Hurd Sign Service, and officers. 


KENTUCKY 

Lexington Chapter, Associated Sign Contractors 
of North America—President, H. E. Byrd, Byrd 
Sign Co.; vice-president, J. C. Ramsey, Ramsey 
Sign Service Co.; secretary-treasurer, R. W. Hold- 
ren, Ramsey Sign Service Co., 338 E. Main. 

Louisville Chapter, Associated Sign Contractors 
of North America—President, R. C. Hunt, 1368 S. 
32nd st.; vice-president, M. L. Kaelin, 123 S. 7th 
st.; secretary, Chris Zibart, 419 W. Liberty; treas- 
urer, Otto Ufer, 130 W. Main. Directors: Wm. J. 
Rueff, Billy Smith, F. C. Queen, James Ramsey. 


LOUISIANA 
New Orleans Chapter, Associated Sign Contrac- 
tors of North America—President, W. H. Estoup, 
816 Baronne; vice-president, H. W. Smith, 606 Gra- 
vier; secretary, J. H. Harrell, 606 Gravier; treas- 
urer, M. Pender, 619 Commerce st. 


MASSACHUSETTS 

Boston Chapter, Associated Sign Contractors of 
North America—President, Harry Niederhauser, 325 
Columbus ave.; vice-president, Wm. Siewerts, Bos- 
ton Sign Co., 21 Cornhill; secretary, H. W. Cook, 
Old Man DeSilva Sign Co., 24 Providence st.; treas- 
urer, I. D. Slocum, 81 Union st. 

Essex County Chapter, Associated Sign Contrac- 
tors of North America—President, William Leslie, 
Leslie Sign System, 11 Derby sq., Salem; vice- 
president, Frank Morris, Morris Signs, 262 Lowell 
st., Lawrence; secretary-treasurer, Thomas H. Bol- 
and, Essex Sign Co., 138 Merrimack st., Haverhill. 
Directors: Guy Amburg, Ralph Berry, Warren Jack- 
son, Elmer Ober, William Powers. 

Sign Contractors of Lynn—Secretary, Leo A. St. 
Cyr, 60 Washington st. 

Associated Sign Contractors of Springfield—Presi- 
dent, Chas. E. Burger, 87 Broadway; vice-presi- 
dent, Fred Skoler, 15 Taylor; treasurer, Leonard 
Marcus, 159 Dwight; secretary, S. J. 


Worthington. 
MICHIGAN ; 

Jackson Signcraft Association—President, M. E. 
Gibbs, Gibbs Display Service, 405 N. Mechanic; 
vice-president, C. V. Blough, Blough Sign Co., 923 
Bush; secretary, Vaughn Stevens, Stevens Sign Co., 
121 W. Pearl. 

Lansing Association of Sign Men — President, 
Frank J. Shaw, Quality Sign Co.; vice-president, 


Bert D. Spence, Spence Sign Co.; secretary, Ivan - 


McLean, Quality Sign Co., 111% E. Michigan ave.; 
treasurer, John Russell, Barber & Russell Sign Co. 


MINNESOTA 

Allied Outdoor Advertisers of Minnesota—Presi- 
dent, P. W. Young, American Art Works, 251 6th 
ave., S., Minneapolis; vice-president, Ernest R. 
Olson, Adams & Olson, 130 S. 10th st., Minneapolis; 
secretary-treasurer, Sylvan L. Drown, Inter-Unit 
Highway Service Co., 454 Baker bldg., Minneapolis. 

Middle Northwest Sign Contractors’ Association— 
President, W. H. Thurston, Sr., United Sign Co., 
1023 Hennepin ave., Minneapolis; vice-president, 
Richard Nordquist, Nordquist Sign Co., Minneap- 
olis; secretary, Lloyd Reiter, Curry Neon Lights, 
Inc., St. Paul; treasurer, F. A. Marco, Marco Sign 
Co., 171 W. 4th st., St. Paul. 


MISSOURI 

Electric Sign Association of Greater Kansas City, 
Inc.—President, J. L. Plummer, J. L. Plummer & 
Co.; first vice-president, L. Morgan, Display 
Products Co.; second vice-president, D. J. Stalcup; 
secretary-treasurer, C. G. Meyer, Chas. G. Meyer 
& Co. Governors: R. S. Frederick, C. J. Galbraith, 
C. G. Meyer, H. W. Neal, J. Schulz. 

Kansas City Sign Contractors’ Association—Presi- 
dent, Jack King Forrest, Forrest Sign Co., 1418 


Woods, 22. 


Grand ave.; vice-president, Eugene Doty, Doty & 
Harper Sign Co.; secretary-treasurer, Sam_E, Stein, 
Western Sign Works, 719 Main st. Directors: 
Charles G. Meyer, adv. and sales; E. B. Newby, 
credit; Milton J. Grafrath, delegations; Byron Ar 
buckle, membership; Sam E, Stein, Sood 4 

St. Louis Chapter, Associated Sign Contractors of © 
North America—President, F. C. H. Stevens, Ban- 
ner Sign System, 919 Pine; vice-president, H. I. ~ 
Clay, H. I. Clay Co., 2815 Olive; secretary, H. J. 
Loosley, Ad-Craft, Inc., 1907 Washington ave,;— 
treasurer, Geo. C. Kirn, G. C. Kirn Adv. Sign Co., 
27th and Washington; sergeant-at-arms, dward — 
Shannon, Shannon Sign System, 5th and Missouri, 
East. St. Louis. Board of governors: Walter © 
Stotlemeyer, J. Atkinson, J. Ira Brown. 

NEBRASKA 

Associated Outdoor Advertising Industries of Ne- — 
braska—President, L. W. Trester, General Outdoor 
Adv. Co., 3823 Leavenworth st., Omaha; treasurer, 
R. S. Christie, General Outdoor Adv. Co., 3823 Leav- 
enworth st., Omaha; secretary, O. W. Zumwinkel, 
711 Terminal bldg., Lincoln. Vice-presidents: - 
Henry J. Bartenbach, Bartenbach Adv. Co., Grand 
Island; C. O. Bruce, Nebraska Neon Co., 1822 N 
st., Lincoln; R. G. Cumber, R. G. Cumber Sign Co., 
North Platte; W. H. Scherffius, Losey Sign System, 
Grand Island. Directors: W. G. Gilman, Missouri 
and Nemaha Valley Poster Adv. Co.; Wilbur F. 
Siford, J. O. Siford Co., Omaha; J. N. Halsted, 
Halsted Signs, Omaha. 

NEW ENGLAND 

Southern New England Sign Association—Presi- 
dent, Thomas C. Perkins, Neon Electric Service, 
Inc., East Hartford, Conn.; vice-president, A. Birch- 
man, Art Sign Co., New Haven; vice-president, W. 
T. Boyer, New England Neon Co., Springfield; 
treasurer, M. Rundbaken, Rundbaken Sign Co., 
Hartford; secretary, H. C. Cole, Neon Electric Serv- 
ice, Inc., Hartford. 

NEW JERSEY : 

Atlantic City Sign Contractors’ Association — 
President, Harry N. Flavell, Big 3 Sign Service; 
treasurer, Wm. Graham, Kammer & Sons; secre- 
tary, W. F. Godwin, W. F. Godwin & Son. 

Associated Master Sign Makers of New Jersey, 
Inc.—President, R. V. Faliero, 770 Newark ave., 
Jersey City; first vice-president, M. Winkler, Pali- 
sade ave., Englewood; second vice-president, H. 
Eartler, Broad st., Newark; secretary-treasurer, S. 
F. Williams, 42 Jefferson ave., Elizabeth. Trus- 
tees: H. Boec, East Rutherford; Ernest Steinfeld, 
Jersey City; Peter Kafaffian, Paterson; George 
Graff, Morristown; Arthur E. Jensen, Perth Amboy. 

Essex County Branch No. 1, Associated Master 
Sign Makers of New Jersey, Inc.—President, Arthur 
E. Skoler; vice-president, Art Springer; secretary- 
treasurer, Louis Perr; sergeant-at-arms, Wm. Sam- 
arin. Headquarters, 76 Springfield ave., Newark. 

Hudson County Branch No. 2, Associated Master 
Sign Makers of New Jersey, Inc.—President, Stanley 
Garland, 4965 Hudson blvd., North Bergen; vice- 
president, John Bird, Ocean ave., Jersey City; sec- 
retary, Chas. Kay, 363 Jackson ave., Jersey City; 
treasurer, Ernest Steinfeld, 841 Bergen ave.; ser- 
geant-at-arms, James Giglio, 609 Newark ave., Jer- 
sey City. Trustees, Benj. Gross, Jake Steinfeld. 

Union County Branch No. 3, Associated Master 
Sign Makers of New Jersey, Inc.—President, George 
E. Sweet, 623 E. Elizabeth ave., Linden; vice- 
president, Howard Carter, 1133 Fairmont ave., Eliz- 
abeth; secretary-treasurer, Alex Budier, 42 N. 
Wood, Linden. Trustees, S. Sherrer, A. Costanza. 

Bergen County Branch No. 4, Associated Master 
Sign Makers of New Jersey, Inc.—President, R. 
Murray, 152 Main, Hackensack; vice-president, M. 
Winkler, Palisade ave., Englewood; secretary-treas- 
urer, A. Hail, 701 Coles, Maywood; sergeant-at- 
arms, H. Boec, East Rutherford. 

Passaic County Branch No. 5, Associated Master 
Sign Makers of New Jersey, Inc.—President, Arthur 
H. Guertin, 177 Gould ave., Paterson; vice-presi- 
dent, Peter H. Kafaffian, 680 Main, Paterson. 

Morris County Branch No. 6, Associated Master 
Sign Makers of New Jersey, Inc.—President, George 
Graff, 5 Early st., Morristown; vice-president, 
George Vallis, 65 Western pl., Morristown; secre- 
tary-treasurer, M. Jarger, Dover; sergeant-at-arms, 
Sam Belinski, 86% Speedwell ave., Morristown; 
recording secretary, H. P. Graff, 5 Early st., Mor- 
ristown. 

Middlesex County Branch No. 7, Associated Mas- 
ter Sign Makers of New Jersey, Inc.—President, 
John H. Haynes, Brace ave., Perth Amboy; vice- 
president, Shelton Davis, South River; secretary, 
Chas. Friedman, 76 Smith, Perth Amboy. 

NEW YORK 


Brooklyn and Long Island Sign Makers’ Associa- 
tion—President, Michael Stabile; vice-president, J. 
Harris Kloner; secretary, Newman Rader; treas- 
urer, Sylvester Kerrigan, 50 Court st., Brooklyn; 
executive secretary, Harry H, Goebel. 

Broome County Chapter, Associated Sign Contrac- 
tors of North America—President, W . Hoover, 
Truwal Signs, 55 State; vice-president, John Per- 
bach, Art-Kraft Signs, 103 Water; secretary-treas- 
urer, Truman P. Oakley, Truwal Signs, 55 State. 

Buffalo Chapter, Associated Sign Contractors of 
North America—President, B. A. McElaney, Gen- 
eral Outdoor Adv. Co.; vice-president, Raymond M. 
Curtis, Main Sign Co., 893 Main st.; treasurer, 
Chester O. Gale, Flexlume Neon Displays, Ince., 
1019 Main st.; secretary, Louis L. Reiman, Buffalo, 
Niagara & Eastern Power Corp., Electric bldg. 

Associated Sign Erectors of New York, Inc. — 
President, Edward Goldberg, 531 Watkins st., 
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Brooklyn; vice-president, Robert Berkman; secre- 
tary-treasurer, Sylvester Kerrigan; custodian, Nor- 
man Good. Directors: John Medvil, Emil Mon- 
tana, Joe Dusborger, Larry Parris, Tom Kennedy, 
Gus Faig, Frank Dechtenberg. 

Electric Sign Manufacturers of New York—Presi- 
dent, W. E. Stevenson, Rainbow Light, Inc.; sec- 
retary, Fred Kerwer, Leigh Adv. Structures, Inc.; 
treasurer, F. H. A. Brandt, Atlantic Neon Service. 

Licensed Electrical Maintenance Contractors’ <As- 
sociation—President, Robert T. Battle, 350 W. 31st 
st.; vice-president, Zoltan Hartmann, Hartmann 
Electric Corp.; secretary, H. Parks; treasurer, W. 
Hansmas. 

Metropolitan Sign Makers’ Association, Greater 
New York City Chapter, A. S. C. of N. A.—Presi- 
dent, H. Lesky, 18 E. 3lst st.; first vice-president, 
Abe Katz, Metro Sign Co., 116 W. 31st st.; second 
vice-president, Sam Kantor, Hygrade Sign Co., 610 
8th ave.; secretary, H. S. Davis, Harris-Davis Co., 
130 W. 42nd st.; treasurer, Trevor F. Jones, 408 W. 
Broadway. 

Theatrical Sign and Display Association, Inc.— 
Executive director, Henry Rosen; attorney, Leon 
i nenaes headquarters, 401 Broadway, New York 

ity. 

Nassau Sign Craft League—President, Herbert 
Trafford, Jr.; vice-president, Harry F. Burroughs 
meeting place, 142 Mineola blvd., Mineola, L. I 
Secretary-treasurer, Walt Player, 540 Wanser ave., 
Inwood, L. I. 

United Sign Craft of Olean—President, Samuel 
Ganoung, Ganoung & Sons; vice-president, Emmet 
Leonard, Leonard Adv. Co.;  secretary-treasurer, 
G. M. Sturm, Sturm Sign Service, 404 S. Union st. 

Associated Sign Contractors of Rochester—Presi- 
dent, Raymond Ward, Ward Brothers, 62 State st.; 
vice-president, Chas. Flanagan, 358 Ellicott st.; 
secretary-treasurer, Phil Miller, Boulevard Sign 
Corp., 456 Main st., E. 

Sign Contractors’ Association of Westchester 
County—President, Wm. H. Rausch, 15 Prospect st., 
White Plains; secretary-treasurer, Harry B. Hei- 
man, 20 Stephenson blvd., New Rochelle. 

OHIO 

Cincinnati Chapter, Associated Sign Contractors 
of North America—President, Nelson Breeze, Nel- 
son Breeze Co., 219 E. 2nd st.; vice-president, A. C. 
Kaufmann, Quehl Sign Co., 316 Main st.; secretary- 
treasurer, D. R. Swormstedt, 1209 Sycamore st. Di- 
rectors: Al J. Rutterer, Union Gas & Electric Co.; 
Ray Engelbert, Jos. D. Engelbert & Co.; Albert 
Schwarz, Progress Sign Co.; Louis Carroll, Lackner 
Sign Co., and officers. 

Sign Manufacturers’ Association of Cleveland— 

President, Abe Meltzer, 1020 Superior ave; secre- 
tary, Fred Higgins, 1542 Newman ave.; treasurer, 
Wm. Lind, 1601 Prospect ave. 
, Ohio Electric Sign Association (Cleveland)—Pres- 
ident, Louis L. Siegel, Neon Sign & Service; vice- 
president, L. F. R. Bellows, Bellows Claude Neon 
Co.; treasurer, Herman Bauer, Bauer Neon Sign 
Co.; secretary, S. M. Berko, Berko Neon Sign Co. 

Columbus Chapter, Associated Sign Contractors 
of North America—President, Chas. Butterworth, 
Butterworth Sign Co., 74 S. 4th st.; vice-president, 
Fred A. Schenck, Columbus Sign Co., 39 W. State 
st.; secretary, Reed R. Harrington, Harrington Sign 
Service, 245 N. 4th st.; treasurer, Herbert E. Moess- 
ner, Columbus Sign Co., 39 W. State st. 

Dayton Chapter, Associated Sign Contractors of 
North America—President, Harry L. Dessain, Art 
Sign Co., 42% N. Jefferson; vice-president, C. C. 
Cosner, Stenpho Co., 108 E. 3rd; recording secre- 
tary, A. R. Kingman, Kingman Sign Co., 606 Xenia 
ave.; treasurer, W. F. Hamilton, 723 S. Main; finan- 
cial secretary, C. J. Brown, Dayton Art Studio, 44 
E. 2nd; sergeant-at-arms, V. K. Hamiel, 9 S. 
Broadway. 

Toledo Chapter, Associated Sign Contractors of 
North America—President, Art H. Blair, Art Sign 
Co., 2007 Adams; vice-president, Frank J. Gehring, 
430 Superior; treasurer, L. K. Mueller, 328 Erie; 
secretary, J. F. Daugherty, 328 Erie. 

OREGON 


Sign Craft of Portland—President, Geo. Weber, 
931 S. W. Oak; vice-president, W. A. Kenney, 3137 
N. E. Sandy blvd.; secretary-treasurer, Roy Beem, 
400 Concord bldg. 

Electrical Advertising Association of Oregon— 
Headquarters, 400 Concord bldg., Portland. 

PACIFIC NORTHWEST 

Associated Sign Contractors of the Pacific North- 
west—President, Edw. Jedlick, 935 Commerce, Ta- 
coma; secretary-treasurer, Jack E. Way, P. O. Box 
193, Seattle. Trustees: Luther Cliff, 718 Pacific 
ave., Tacoma; J. C. Corey, 1921 5th st., Seattle; 
W. A. Kenney, 3137 N. E. Sandy blvd., Portland; 
Geo. Weber, 931 S. W. Oak, Portland; Claude 
Flesher, Olympia; Ben Erridge, 2210 Cambie, Van- 


couver, B. C. 
PENNSYLVANIA 
Electric Sign Manufacturers’ Association of Phil- 
adelphia—President, A. P. Trucksess, Philadelphia 
Sign Co., 307 Brown; vice-president, Joseph Wein- 
traub, Central Sign Service; treasurer, A. Rosen- 


stein, Philadelphia Enamel Works, 254 N. 13th st.; 
secretary, C. J. Oschwald, Central Sign Service, 
1225 Race st. 

Philadelphia Signcrafters’ Association, Ltd.—Pres- 
ident, Wilmer G. Fox, Foxco Process Studios, 3121 
W. Dauphin; vice-president, H. H. Haynes, Arrow 
Sign Co.; secretary, William J. Schar, General Ex- 
hibits, 34 S. 17th; financial secretary, Milton 
Backer, Backer Show Cards, 5th and Tasker; treas- 
urer, Morris Beck, Art Guild of Philadelphia. 

Northern Association of Sign Writers of Phila- 
delphia—President, Harry Solivan; first vice-presi- 
dent, Edward W. A. Nichols; second vice-president, 
H. C. Kohlmeyer; treasurer, Raymond Whitefield; 
secretary, L. W. Harford, 6110 N. Broad; recording 
secretary, Harry Konn. 

Pittsburgh Chapter, Associated Sign Contractors 
of North America—President, P. A. Freyvogel, 819 
Middle st.; vice-president, A. E. Jones, 1313 Federal 
st.; secretary, P. A. Freyvogel, Jr., 819 Middle st.; 
treasurer, O. C. Greenawalt, 121 Fancourt. Execu- 
tive board: A. J. Schultz, 4006 Butler; Wm. M. 
Gardner, 1006 Forbes; Henry Posner, Liberty and 
29th; F. D. Seidel, 133 Smithfield; John M. Ma- 
cosko, 773 Greenfield ave. 


RHODE ISLAND 
Providence Chapter, Associated Sign Contractors 
of North America—President, Maurice Greenwood, 
1929 Westminster; vice-president, Charles H. Wes- 
ton, 38 Union; treasurer, Cyrus G. Kempton, 57 
Weybosset; secretary, Charles L. Troup, 767 West- 
minster, 


SOUTHERN STATES 

Sign Contractors of the South—President, Robert 
P. McLarty, Flexlume Southern, Inc., 118 Houston, 
N. E., Atlanta; first vice-president, Ralph J. Bal- 
ton, Balton & Sons, 169 Gayoso, Memphis; second 
vice-president, H. P. Diamond, Chicago Sign Sales 
Co., Charlotte, N. C.; secretary-treasurer H. 
Wynne, Jr., Frank Munn & Co., Inc., 173 Luckie, 


N. W., Atlanta. 
TENNESSEE ; 
Memphis Sign Contractors Association—President, 
John Maiden, General Outdoor Adv. Co.; vice-pres- 
ident, Ralph J. Balton, Balton & Sons; secretary- 
treasurer, E. M. Kinney, Dixie Sign Co., 116 Her- 


nando. 
TEXAS : 
Associated Sign Industry of El Paso—President, 
Jesse Young, Young Sign Service; secretary-treas- 
urer, Jose Fuentes, Jose Fuentes Co., 501 S. Ore- 


gon st. 
WASHINGTON 

Neon Sign Manufacturers’ Association of Wash- 
ington—President, Aubrey Beem, Sunbeem Neon 
Corp., Seattle; vice-president, Carl Eckstein, Coast 
Neon Sign Co., Tacoma; secretary, C. I. Fisher, 
905 Lloyd bldg., Seattle; treasurer, L. E. Asher, 
Asher Bros., Seattle. 

Associated Sign Contractors of the Pacific North- 
west, Seattle District—President, E. A. Meyers, 
1716 Broadway; vice-president, Godfrey Jenkins, 
724 Pike st.; secretary-treasurer, P. E. Barrett, 112 
Columbia st. J 

Tacoma Sign Craft—President, Edw. Jedlick, 935 
Commerce st.; vice-president, Luther Cliff, 718 Pa- 
cific ave.; secretary-treasurer, Amzie Browning, 1750 
Pacific ave. 

Walla Walla Signcraft—President, Lester Arm- 
strong; secretary-treasurer, A. L. Crall, Hunt-Crall 
Sign Co., 120 E. Alder. 

WEST VIRGINIA 

Southern West Virginia Chapter, Associated Sign 
Contractors of North America—President, W. H. 
McDowell, 14% Capitol st., Charleston; vice-presi- 
dent, H. E. Blair, Activad Sign Co., Huntington; 
secretary-treasurer, A. J. Carey, 224 Virginia st., 


E., Charleston. 
WISCONSIN 
Associated Sign Contractors of Wisconsin—Presi- 
dent, J. B. Thiex, J. B. Thiex Sign Co., 128 Pearl 
st., Oshkosh; vice-president, E. Frick, Frick Serv- 
ice, 5716 W. North ave., Milwaukee; secretary- 
treasurer, A. G. Aplin, 916 N. Edison. Directors. 
F. O’Keefe, C. L. Roblee, E. Hoehnen, R. Fitch, 
G. Larsheid, K. Osgood. ; 
Sign Writers’ Protective Association—President, 


Chas. E. Hinkson, Hinkson Adv. Co., Madison. 
Directors: H. C. Kruse, W. J. Bowman, Chas. E. 
Hinkson. 


Associated Sign Contractors of Milwaukee—Presi- 
dent, W. C. Buenger; vice-president, W. J. L 
W. J. Lauer Co.; secretary-treasurer, A. G. Aplin, 
916 N. Edison st. 

Racine-Kenosha Chapter, Associated Sign Con- 
tractors of North America—President, Raymond E. 
Fitch, Racine Poster Adv. Co., Racine; vice-presi- 
dent, Arvid Pedersen, Arvid Sign Co., Racine; 
secretary-treasurer, Earl R. Parker, Tri Ad Sign 
Co., 608 58th st., Kenosha. 

CANADA 

Vancouver Sign Contractors’ Association—Presi- 
dent, William Wallace, 614 Pender st., W.; vice- 
president, E. O. Castleton, 341 E. Ist ave.; secre- 
tary, B. C. Erridge, 2210 Cambie st. 


ADDITIONS AND REVISIONS 


The semi-annual directory lists published here of officers of outdoor advertising associa- 
tions, sign associations,-and union local were prepared from data available from authori- 
tative sources at the time of compilation. SIGNS of the Times welcomes information giving 
revisions and additions in these lists as such changes occur. 


SIGNS of the Times 


Made of high-grade brass tubing, nickle 


plated and polished. 


No. 21—5/16” dia., 26” long............ $ .75 
No. 22—5/16” dia., 34” long............ $1.00 
No. 23-7 /16". dia., 27% long... sieves $1.00 


No. 24—7/16” dia., 36” long............ $1.25 


POX 


SINGLE BLADE GOLD LEAF 
TRIMMER 

Full length, 4 inches. 

Nickle plated handle .................. 50c 


MULTIPLE BLADE GOLD LEAF 


TRIMMER 
Full length, 33%”. Four individual blades 
are folded in nickle plated handle. 75 
Fine for delicate work................. Cc 


GRIP TI 
RAZOR BLADES 


Full length, 4%”. A _ slight turn of the 
handle opens or closes 


POINT GUIDE... 


BAEL 


BEAM COMPASS FOR 
YARD STICKS 


Quickly adjusted to any dimension. Holds 
any tool from %” to 34” $1 00 
in. diameter oie at ewe ets * 


CURVE CUTTER 
High-grade tool steel knife, Ro- $1 3 


tates freely in bronze bearings. 


POUNCE WHEELS 


Three. sizes, aeaigs eaptin same as Curve 
Cutter. Best on the market $ 
We Blo 2 Hee AS ase Each 1 »30 


SIGN HANGERS 


Made of brass, plyable to fit any thickness 
of glass signs. ; 

ee Be gh REE Rn, aan ie Bat per pair 12¢ 
EOUOER Fetes Sass 216s ke ee per pair 25e 


OBLONG—OVAL POLISHED 
ALUMINUM PALETTES 
te GRR ks cues sa oe a eos each 40e 


HANDY CUTTER FOR RAZOR 


BLADES 
Will readily cut paper, cardboard, 


corrugated boxes, linoleum, etc........ 50c 
BUY THEM FROM YOUR DEALER_ 


S & J MFG. CO. 


11762 CLOVERDALE DETROIT, MICH. 
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Union Locals 


Sign Artists 
Scenic Artists 


Glass Bottle Blowers’ Association of the United 
States and Canada—Headquarters, 1801 Philadelphia 
Saxing Fund bldg., 12 S. 12th st., Philadelphia; 
hong James Maloney, Philadelphia Saving 

und bldg., Philadelphia; vice-president, Wm. W. 
Campbell, 157 Sherwood ave., Rochester, N. Y.; sec- 
retary, Harry Jenkins, Philadelphia Saving Fund 
bldg., Philadelphia; treasurer, Robt. G. Vansant, 
15 Oregon ave., Halethorpe, Md. 

International Alliance, Bill Posters and Billers 
of United States and Canada—International presi- 
dent, Thomas A. Noonan, Hotel Gresham, 26 Chand- 
ler, . Boston; international secretary, William Mc- 
Carthy, 1476 Broadway, New York; international 
treasurcr, Leo Abernathy, 620 Duquesne Way, Pitts- 


burgh. 
ALABAMA 
Ne cate Local 72, Sign Artists—President, G. 
Johnson, 1126 3d_ave., N.; vice-president, Lin 
Hale 2118 2d ave., N; recording secretary, Dexter 
Hood, 2110% 2d ave., N; financial secretary, Thomas 
Henderson, 1910 Ist ave., N. 
Birmingham Local 77, Bill Posters — Secretary, 
Sidney Middleton, 4251 Ist ave., N. 
Mobile Local 109, Bill Posters—Secretary, W. P. 
Hatten, Box 1276, Route 40, Fulton rd. 


ARIZONA 

Phoenix Local 548, Sign Artists—President, Guy 
T. Hinkle; vice-president, E. H. Linderman; re- 
cording secretary, Oren Minter, 525 W. Monroe; 
financial secretary, R. H. Norton, 18 S. Central; 
treasurer, Howard Hinkle; conductor, Jack Hazard; 
warden, Ed. E. Hilberg; trustees, Joe Beauchamp, 
E. H. Linderman, Ed. E. Hilberg. 


ARKANSAS 

Little Rock Local 1165, Sign Artists—President, 
L. C. Beaumont, 810 E. 17th; vice-president, Gard- 
ner Goldsmith, 211 N. Elm; recording secretary, 

ohn C. Cheatham, 1600 Spring; financial secretary, 

. R. Phillips, 213 Denison; treasurer, W. W. 
Hughes, 912 Lewis; conductor, E. E. Ashcraft, Box 
186; warden, E. W. Alexander, 2005 N. Maple; trus- 
tees, C. F. Boyd, E. A. Keck, Carl Hoff. 


CALIFORNIA 

Fresno Local 966, Sign Artists—President, N. E. 
Tucker, 1251 Van Ness; vice-president, J. Fred 
Hill, 1907 Webster ave.; recording and financial 
secretary-treasurer, A. H. Rasmussen, 1225 Broad- 
wedi business agent, C. E. Dowd, Tri-County Labor 

ews. 

Hollywood Local 235, Scenic Artists—President, 
Hugh Reticker; vice-president, Jim Collins; vice- 

resident and business representative, W. B. Cul- 
en; secretary, Pridgeon Smith; treasurer, Leo 
Kuter; headquarters, 2560 N. Beachwood dr. 

Los Angeles Local 32, Bill Posters—Secretary, C. 
C. Garnett, 1616 W. 2lst. 

Los Angeles Local 108, Glass Blowers—President, 
Peter J. Watkins, ‘_ S. Alexander; vice-president, 
Ralph Evenson, 229 E. Newmark, Monterey Park; 
recording secretary, Wm. F. Kuert, Box 673, Holly- 
wood;financial secretary, Harry A. Beezer, 5400 
Carlin ave.; treasurer, Henry R. Guelff, 1707 Mag- 
nolia ave. 

ey Angeles Local 831, Sign Artists—President, 

J. Conklin, 2346 Westview; vice-president, N. 
ote 2620 Rutherford dr.; financial secretary, 
R. M. Angel, 3419 Greensward rd.; recording secre- 
tary, Ralph L. Dudley, 215 E. Newmark, Monterey 
Park; treasurer, Wm. Stiler, 2509 Carmon. 

Oakland-San Francisco Local 45, Glass Blowers— 
President, George Haas, 333 Park View Terrace, 
Oakland; vice-president, Wm. bide, 564 29th, Oak- 
land; recording secretary, Edward T Schnarr, 3611 
Allendale ave., Oakland; financial secretary, Ar- 
thur Leonard, 789 65th, Oakland; treasurer, Wm. 
Clark, 2742 Park ave., Oakland. 

Oakland Local 878, Sign Artists—President, Al 
Wyness, 2363 Church; vice-president, J. Mearns, 
1608 72d ave. 3 recording secretary, E. G. Odlin, 3227 
Laurel ave.; financial secretary, C. A. Richards, 
5829 earn la dr.; treasurer, G. L. Boyer, 8315 
er Links rd.; business agent, A. J. Barrette, 562 

th. 

Sacramento Local 828, Sign Artists—President, L. 
B. Reaves, 2g 23d ave.; vice- ees ig Fred Voll- 
mer, 3590 T s : financial secretary, E. A. Steigler, 
921 Santa sane Way; treasurer, Wm. Carragher, 
2126 L st. 

San Diego Local 54, Bill Posters—Secretary, F. D. 
Headquist, 4422 Cherokee. 

San mee Local 1258, Sign Artists—Recording sec- 
retary, C. C. Jorgensen, 3592 Orange ave.; financial 
secretary, A. P. Caballero, 2966 Maple. 

San Francisco Local 44, Bill Sasters—Seceatary, 
B. A. Brundage, 1886 Mission. 

San Francisco Local 510—President, Geo. R. Mc- 
Grath; vice-president, C. B. Gilmore, Sr.; record- 
ing secretary, R. J. Fahy, 200 Guerrero; financial 
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secretary-business agent, W. J. Burchell; treasurer, 
Fred Bach; headquarters, 200 Guerrero. 
COLORADO 

Denver Local 55, Glass Blowers—President, Jack 
Barker, 648 S. Penn; vice-president, Elmore Jacob- 
son, 1232 Stnta Fe dr. ; ; recording secretary, Ralph 
Johnston, 564 S. Lincoln; financial secretary and 
treasurer, James E. Bell, 3137 S. Washington. 

Denver Local 59, Bill Posters—Secretary, Wm. 
Dinan, 1113 18th st. 

Denver Local 1045, Sign Artists—President, J. R. 
Ericksen, 806 S. Logan; vice-president, Virgil 
Reeves, 1539 Franklin; recording secretary-treas- 
urer, Wm. M. Richards, 503 Rapp ave., Littleton; 
financial secretary, G. A. Dugard, 4153 Quitman. 


CONNECTICUT 
Hartford Local 8, Bill Posters—Secretary, V. C. 
Surapine, 19 Central ave. 
New Haven Local 100, Bill Posters—Secretary, C. 
J. Miller, P. O. Box 103. 


DELAWARE 
Wilmington Local 106, Bill Posters—Secretary, A, 
N. Cole, 1316 Jefferson. 


DISTRICT OF COLUMBIA , 
Washington Local 1129, Sign Artists—President, 
R. Grimm, 3409 14th, N. W.; vice-president, 
Morton Steiner, 811 H st., N. W.; financial secre- 
tary, M. A. Labille, 1316 Randolph, N. W.; record- 
ing ents Sydney Aitken, 1906 Sunderland pl., 


FLORIDA 

Jacksonville Local 69, Bill Posters—Secretary, T. 
J. Davis, 1033 Aldnsyde. 

Jacksonville Local 1209, Sign Artists—President, 
P. R. Smith, 136 Bay; vice-president, W. M, Cald- 
well; financial secretary, H. B. Bine, 118 Palmetto; 
recording secretary, A. D. Marjenhoff, Jr., Box 5254, 

serene treasurer, C. E, Roberts, 136 E. 


Miami Local m,. Bill Posters—Secretary, J. H. 
Christena, 285 N. E. 80 Terrace. 

Miami Local 1175, Sign Artists—President, J. 

Patterson, 167 N. BE. 2d; vice-president, 
Rehbein, 1015 S. W. 22d ave.; recording secretary, 
W. Hewitt, 322 Ave. Aragon, Coral Gables; treas- 
urer, Chas. D. Snell, 105 Flagler arcade; financial 
secretary, S. B. Grey, 34 N. W. 3d; business agent, 
B. A. Michelson, 2412 N. W. 20th. 

West Palm Beach Local 1145, Sign Artists—Pres- 
ident, Fred Hope, 112 N Dixie; vice-president, 
James E. Hoss, Lake Worth; financial secretary, I. 

Ferrin, 325 Fern; recording secretary, Dick Kil- 
a 800 35th; trustees, Dick Killam, Roy Butts, R. 


. Shaffer. 
GEORGIA 
Atlanta Local 662, Sign Artists—President, Henry 
V. Heydon, 294 Merritt ave., N. E.; recording sec- 
retary, Watson L. Roper, 901 Oakhill ave., S 
financial secretary-treasurer, Chas. R. Bense, 658 
Kennesaw ave., N. 
ILLINOIS 


Chicago Local 1, Bill Posters—Secretary, W. E. 
Davis, 130 N. Wells. 

Chicago Local 31, Glass Blowers—President, Geo. 
G. Baumgartner, 1821 N. California ave. 3. vice- 
president, Ivan Johnson, 6116 Greenwood ave.; re- 
cording secretary, Oscar Floyd, 2015 Leland ave.; 
financial secretary, John Glowski, 4239 S. Rockwell; 
treasurer, Emil Witte, 1716 N. Rockwell; business 
agent, Morris E. Sklare, 5022 Harding ave. 

Chicago Local 159, Sign and Bulletin Board Hang- 
ers—President, Chas. F. Cook, 620 S. Ashland blvd.; 
vice-president, Daniel Ryan, 7612 S. Marshfield 
ave.; recording secretary, M. Gleason, 5423 W. 
Gladys ave.; financial secretary-treasurer, Jas. T. 
oer. 620 S. Ashland blvd. 

hicago Local 350, Scenic Artists—President, Emil 
Neiglick, 1026 Oak, Winnetka; vice-president, P. J. 
Donigan, 548 Michigan ave., Evanston; financial 
secretary, —— Lewis, 1420 Lake ave., Wilmette; 
treasurer, L Widmayer, 4529 N. Mozart; record- 
ing secretary-business agent, L. E. Doni; an, 305 
Woods bldg., 54 W. Randolph; trustees, C. Riek- 
baugh, Ceorge Snell, Wm. Nutzhorn. 

Chicago Local 830, Sign Artists—President, Wm. 
Daniels, 2755 N. Troy; vice-president, Edw. Mayer, 
4038 N. Central ave.;. financial secretary-business 
representative, Harry Songhurst, 6413 Bishop; re- 
cording secretary, John F. Irwin, 7736 Union ave.; 
ne sha John Karman, 821 Gunderson ave., Oak 


‘Danville Local 107, Bill Posters—Secretary, W. J. 
Bennett, 809 N. Hazel. 

Decatur Local 63, Bill Posters—Secretary, BH. G. 
ee 2021 Roosevelt ave. 

East St. Louis Local 81, Bill Posters—Secretary, 

W. H. Choate, 2512 A State st. 

Peoria Local 47, Bill Posters—Secretary, A. S. 
Hiner, P. O. Box 647. 


Glass Blowers 


Bill Posters 


Geo. W. . 


Peoria Local 1079, Sign asians eta ag 58 Eugene | 
Partridge, 315 7th; vice-president, J. Leiren, 4 
Fulton; recording- financial secretary, Kurt Loyd, 
1102 Antoinette; treasurer, John Karman, 821 Gun- 
derson ave. q 

Rock Island Local 152, Sign Artists—Recording 
secretary, H. E. Bergendahl, 2107 Mound, Daven- 
pote Iowa; financial secretary, Dick Heden, 2512 

arey ave., Davenport; business agent, Ben Im- 
hof, 1601 E, 12th, Davenp ort. 

Ss ringfield Local i Bill Posters—Secretary, W. 
E. Schafer, 2404 S. 6th. 4 

Springfield Local 730, Sign Artists — President, © 
Edward Lartz, 1014 N. Sth; vice-president, Chas. T, 
Coplin, 2121 S. 6th; financial secretary, Wm. D, 
White, 1408 S. Walnut; recording secretary, Jas. 
R. Owen, 614 E. Miller; trustees, Edw. Schuler, — 
Frank Arrowsmith, it Owen. ; 

IANA § 

Evansville Local “1202, Sign Artists—President, — 
Nelson D. Wilson; vice-president, Mel Posey; re- q 
cording secretary, Herb rg oT 106 S. 4 
financial secretary-treasurer, E. W. Ershig, 2112 E . 
Virginia; conductor-warden, Arthur DuVall, 106 © 

E. 3d; trustees, Geo. Jones, Homer Durham, ~ 
Chas. Rambo. % 

Fort Wayne Local 113, Bill Posters—Secretary, — 
Fred Sherman, 1314 St. Joe blvd. 4 

Fort Wayne Local 746, Sign Artists—President, — 
Elmer Kepler, 3119 Winter; recording secretary, 
Craven L. Miller, 2417 Pleasant ave.; financial sec- — 
retary, Walter Dodge, 3911 E. Lewis; treasurer, © 
Richard Breman, 3402 Central dr. . 

Gary Local 71, Bill Posters—Secretary, H. H. 
Hostetter, care Palace theatre. 

Indianapolis Local 7, Bill Posters—Secretary, F. J. 
Kelzer, 215 Walnut, 

Indianapolis Local 136, Glass Blowers—President, 
Jas. Davidson, 901 N. New Jersey; recording sec- — 
retary, Harry A. Higbee, 2015 Ruckle; financial © 
secretary, Paul Wayne Allen, 307% E. Walnut. — 

Indianapolis Local 1012, Sign Artists—President, — 
Wm. A. Spratt, 119 S. Kitley rd.; vice-president, — 
Jas. A. Jordon, 1635 Central ave.; financial secre- 
tary, | aah goon 2729 Manker; recording 
secretary, C. S. Johnson, Meeker hotel; treasurer, — 
Nr W. Schulz, 1806 N. New Jersey; trustees, N. 

Swift, H. L. Byrkett, E. N. Woods. P 

* ‘sonth Bend Local 90, Bill Posters—Secretary, A. 
H. Breiner, 533 Riverside dr. 

South Bend Local 135, Glass Blowers—President, 
D. A. Wirtman, Milner hotel; recording secretary, — 
L. A. Bedwell, 1322 Fellows; financial secretary, 
C. H. Evans, Southern hotel; treasurer, Fred Cham- — 
paigne, 313 N. Scott. 

South Bend Local 1253, Sign Artists—Recordi 
secretary, Lyle Sanders, 543 E. Eddy; financi 
secretary, Joseph Swoboda, Y. M. C. A. 

Terre Haute Local 572, Sign Artists—Financial — 
secretary, L. B. Hultz, 110 N. 13th. 

IOWA 


Des Moines Local 65, 
George Reed, 3221 24th st. 

Dubuque Local 40, Bill Posters—Secretary, J. 
Bishop, P. O. Box 134. 

Sioux City Local 23, Bill Posters—Secretary, E. 
S. Keeffe, 922 Pierce. 

Tri Cities Local 104, Bill Posters (Davenport, — 
Rock Island, Moline)—Secretary, Wm. Murphy, 742 — 
Charlotte, Davenport. 4 


ANSAS 
Kansas City Local 14, Bill Posters—Secretary, L 
C. Hyre, 1912 37th ave., Roselle Station. 
NTUCKY 


KE 

Louisville Local 19, Bill Posters—Secretary, Geo. 
W. Watts, 1013 W. Market. 

Louisville et 512, Sign Artists—President, D. 
H. Smith, 102 College; treasurer, A. J. Kirn, 
3040 ne: oe ; financial-recording secretanyy 
F. W. Rueff, 121 S. Ist. 

LOUISIANA 2 

New Orleans Local 62, Bill Posters—Secretary, 

Alfred Huxen, 3103 Delchaise. g 
Artists—President, 


New Orleans Local 791, Sign 
C. O. Willson, 5622 Annunciation; vice-president, _ 
1712 Baronne; financial secretary, M. — 


Bill Posters—Secretary, 


Paul Noel, 4 
Humbrecht, 6343 Milne; recording secretary, John 
J. Salzer, 814 Bellcastle. 


MAINE 
Portland Local 1147, Sign Artists—Recording sec- 
retary, Daniel E, Kerr, 39 Turner; financial secre- — 
tary, Jas. Riley, 159 Edwards. 
MARYLAND : 
Balimore Local 36, Bill Posters—Secretary, M. — 
Abel, 1734 Pulaski. 5 
Baltimore Local 1143, Sign Artists — President, — 
Frank Dobry, 731 S. Curly; vice- aba J. Va 
Weber, 3222 E. Fairmount ave.; record 4 
tary, D. W. Hobbs, 5603 Belle Vista ave.; ; Seam 
secretary, Wm. Hoffman, 3018 Fendall rd.; treas-— 
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urer, C. B. Smack, 4600 Groveland ave.; onenue nee: 
A. Daughton, 2937 Westwood ave.; warden, A, Krup- 
shaw, 2237 Brookfield ave.; business agent, 7 Loeff- 
ler, 33 S. Ellwood ave. 

MASSACHUSETTS 

Boston Local 17, Bill Posters—Secretary, T. A. 
Noonan, 26 Chander. 

Boston Local 391, Sign Artists—President, i: R. 
Hewes, 1831 Hyde "Par ave.; vice-president, Wm. 
H. Cox; recording secretary, Wm. H. Donovan, 110 
Dorchester ave., South Boston; financial secretary, 
t: F. Welch, 35 Adams, Medford Hillside; treasurer, 
J. Johnson, _ Boylston st., Jamaica Plain; con- 
ductor, I, J. Couto; Chris Gill; 
Ralph Casey, Medford. 

Haverhill Local @? P oe Posters—Secretary, Wm. 
Coogan, P. O. Box 

Lawrence Local 8. ” Bill Posters—Secretary, C. 
J. Roche, 175 Andover 

New Bedford Leces 79, Bill Posters—Secretary, 
Edw. Doran, 112 Kempton. 

Springfield Local 15, Bill Posters—Secretary, R. 
A. Clark, 40 Tacoma. 

Worcester Local 84, Bill Posters—Secretary, Pat 


Rogers, 65 Canal. 
MICHIGAN 

Battle Creek Local 85, Bill Posters—H. J. Col- 
lins, 90 W. Gognac. 

Detroit ocat 33, Glass Blowers—President, Mil- 
ton J. Deck, 17355 Roselawn ave.; vice- -president, 
Geo. Sockledge, 12250 Grand River ave. recording 
secretary, P. E. Lippert, Jr., 3015 Huriburt ave. ; 
finacial secretary, Hugo Peterson, 2753 Euclid ave.; 
treasurer, Geo. Demas, 15912 Burt rd. 

Detroit Local 7 Bill Posters—Secretary, W. F. 
Hines, 5137 Joy rd 

Detroit Local 591, Sign Artists—President, Fred 
W. Wolfe, 20000 Keating ave.; vice- -president- treas- 
urer, Maitland W. Perry, 4890 Yorkshire; financial 
secretary, Frank W. Wilson, 14273 Ardmore; re- 
cording secretary, P. R. Moon, 5880 St. Clair; busi- 
ness agent, Walter Hornbrook, 3111 Elmwood ave. 

Grand Rapids Local 28, Bill Posters—Secretary, 
Edw. G. Haskins, 391 Pleasant, W. 

Lansing Local 838, Sign Artists—President, Theo. 
Schroeder; vice-president, Paul Palmiter; treas- 
urer, Ivan McLean; recording secretary, Frank ad 
Shaw, 111% E. Michigan ave. 


MINNESOTA 

Duluth Local 48, Bill Posters—Secretary, A. J. 
Bingham, 1313 Grand ave., Superior, Wis. 

Minneapolis Local 10, Bill Posters—Secretary, C. 
N. Munsen, 49 Oliver ave. 

Minneapolis Iocal 43, Glass Blowers—President, 
Lloyd Reiter, Curry Neon Lights, St. Paul; record- 
ing-financial secretary, Alfred E. Rea, 1916 Colum- 
bus ave., Minneapolis. 

Minneapolis-St. Paul Local 880, Sign Artists— 
President, B. C. Murray, 3917 France ave. . S.» Min- 
neapolis;— vice-president, Alvin Hammarsten, 120 
Cecil, Minneapolis; recording secretary, J. M. Tor- 
seth, 1507 Edmund, St. Paul; treasurer, August 
Adams, 3513 Bloomington ave., "Minneapolis; finan- 
cial secretary - -business agent, W. F. Bennett, 3209 
Locan ave., Minneapolis. 

St. Paul Local 5, Bill Posters—Secretary, T. J. 
Kugler, 1506 N. Pascal ave. 

ag City Local 99, Bill Posters—Secretary, 
. Sokness, 405 8th st., S. 


MISSOURI 

Kansas City Local 74, Glass Blowers—President, 
William Berghoff, 213 E. 30th; vice-president, 
Chas. Rench, 906 Charlotte; recording secretary, 
Richard Frederick, 4201 Locust; financial secretary, 
Don McGervey, 3665 Summit; treasurer, Antone 
Koeppel, 900 E. 28th. 

Kansas City Local 820, Sign Artists—President, 
Geo. Shanklin, 3319 E. 19th; vice-president, Te 
Nichols, 4011 Prospect ave.; recording secretary, 
Fred F. DeSoto, 1602 Central; financial secretary- 
business agent, Quig Spooner, Musicians bldg.; 
treasurer, Chas. T. Putnam, 4409 Bales ave. 

St. Joe Local 29, Bill Posters—Secretary, H. M. 
Forbes, P. O. Box 74. 

St. Joseph Local 922, Sign Artists—President, Jas. 
Whisman, 117 S. 4th; vice-president, Don Soper, 
402% Francis; secretary- -treasurer, Lou Meister, 
Missouri Theatre bldg. 

St. Louis Local 5, Bill Posters—Secretary, Wal- 
ter Gazzalo, 4769 Cupples pl. 

St. Louis Local 80, Glass Blowers—President, O. 
W. Estes, 4245 W. Pine blvd.; vice-president, Geo. 
A. Schenk, 471l6a St. Louis ave.; recording- financial 
secretary, W. R. Gray, 3919 Parker ave.; treasurer, 
E. J. Drach, 3006 Geyer ave. 

St. Louis Local 744, Sign Artists—President, Har- 
ry R. Guest, 7630 Carleton ave., University City; 
vice- president, Wm. Godwin, 860 N. 74th, East St. 
Louis, Ill.; financial secretary, Chas. Osborn, 2821 
Sidney; recording secretary, Carl W. Petri, 5975 
S. Cuba Court; treasurer, Carlos J. Joyce, 210 N. 
17th; business agent, A. 7 3117 N. Sarah. 


Lincoln Local 2, Bill Posters—Secretary, J. H. 
Braun, W s 

Omaha Local ‘a, Bill Posters—Secretary, Ernest 
Bird, 421 N. 34th. 

Omaha Local 752, Sign Artists—President, Giles 
Case, 5523 Mason; vice-president, R. Sowkup, 3111 
N. 55th; financial secretary, J. F. Rynes, 4408 Far- 
num; recording secretary, R. A. Ford, 2859 Daven- 


port. 
NEVADA 
Reno Local 1178, Sign Artists—President, Wm. D. 
Nance, 135 W. 3d; vice-president, Ed. Stauts, 135 


warden, trustee, 
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W. 3d; financial- recording secretary, H. M. Metz- 
ger, 135 W. 3d; treasurer, Glenn R. Cain, 135 W. 3d. 


NEW HAMPSHIRE 
Manchester Local 72, Bill Posters — Secretary, 
Bradley Callahan, 22 Franklin, Concord. 


NEW JERSEY 

Asbury Park Local 68, Bill Posters—Secretary, F. 
Smith, O. Box 552. 

Atlantic City Lecal ‘61, Bill Posters—Secretary, J. 
F. Brown, 256 S. Congress ave. 

Jersey City Local W, Bill Posters—Secretary, 
Wm. Moran, 303 Armstrong ave. 

Newark Local 18, Bill Posters—Secretary, Martin 
Wigert, 156 Market. 

Newark Local 137, Glass Blowers — President, 
Robt. Johnson, 197 Woodside ave.; vice-president, 
Patrick A. McGarry, R. F. D. 1, Little Falls; re- 
cording secretary, Joseph Evans, 186 Elizabeth ave.; : 
financial secretary, Fred Palmarazzo, 432 14th ave.; 
ere Jas. Johnson, 336 Franklin ave., Belle- 
ville 

Newark Local 1231, Sign Artists—President, Phil- 
lip Karmel, 187 Orange ave., Irvington; vice-presi- 
dent, Paul Roeben, 43 Magnolia, Newark; secre- 
tary, Roy Rodriguez; financial secretary-treasurer, 
Chas. Breitenbach; sergeant-at-arms, Alexander 
Boudier; trustees, ‘Arthur Skoler, Arthur Seybolt, 
George Kizlin. 

Paterson Local 20, Bill Posters—Secretary, D. J. 
Pickett, 391 Straight. 

Passaic County — 231, Sign Artists—Record- 
ing secretary, Jas. McCornish, 328 Crosby ave., 
Paterson; financial AD sco amen Garnett J. Winters, 
16 Cornell ave., Hawthorne. 

Trenton Local 103, — Posters—Secretary, C. 
Weston, 187 Lynwood av 

Trenton Local 1249, Sign Artists — President, 
Henry H. Bents, 2265 Liberty; vice-president, Nick 
Moll, 224 Perry; recording secretary, Joseph W. 
Hummer, 74 Kearney ave.; financial secretary, C. 
B. Martin, R. F. D. 6; treasurer, Geo. E. Ogden, 
138 Boudinot. 


NEW MEXICO 
Albuquerque Local 1159, Sign Artists—Financial 
secretary, Chas. Ritt, 207 E. Central ave.; record- 
ing secretary, K. F. Johnson. 


NEW YORK 

Albany-Troy Local 21, Bill Posters—Secretary, R. 
S. Waite, 314 8th st., Troy 

Brooklyn Local 33, Bill, Posters—Secretary, Jos. 
Schwartz, 11905 Liberty ave. 

Buffalo Local 24, Bill Posters—Secretary, F. R. 
Lunderman, 90 Domediom. 

Buffalo Local 45, Sign Artists—President, Seby 
Andrews, 121 Fargo ave.; vice-president, Rudolph 
Spitzer, 61 Lincoln blvd., Kenmore; recording sec- 
retary, A. H. Bundrock, 132 Brunswick blvd.; treas- 
urer, Nicholas Palermo, 154 Normal ave.; financial 
secretary, Albert Boos, 21 Erskine. 

Buffalo Local 71, Glass Blowers—President, Ed- 
ward Pohopin, 511 Hinman ave.; vice- -president, 
John Gatto, 216 Ross ave.; recording secretary, 
Samuel Lowcock, 289 W. Hazeltine ave., Kenmore; 
financial secretary-treasurer, Lester M. Reitz, 96 
Chassin ave., Eggertsville. 

Nassau-Suffolk County Local 76, Bill Posters— 
poh gd Fred Wertheimer, 676 Merrick rd., Long 
sland. 

New York Local 2, Bill Posters—Secretary, B. 
Angle, 1476 Broadway. 

New York Local 3, Electrical Workers — Head- 
quarters, 130 E. 25th; president, Bert Kirkman, 735 
Mace ave., Bronx; rae Robert Albrecht, 
10332 120th, Richmond Hill, L. I.; recording secre- 
tary, Geo. W. Whitford, 1517 3d ave.; financial sec- 
retary, David G. O’Hara, 32-12 82d, Jackson Heights, 
Long Island; business manager, Harry Van Ars- 
dale, Jr., 103- 23 109th ave., Ozone Park, L. I.; treas- 
urer, Wm. Beck, 3160 42d st., Astoria, AES @ 

Greater New York Local 21, Glass Blowers—Pres- 
ident, Philip Cassidy, 422 Sussex, Harrison, N. J.; 
vice- -president, Jas. Capozzi, 524 Monroe, Hoboken, 
N, J.; recording secretary, Oscar Grossman, 425 
Amboy, Brooklyn; financial secretary, J. Peter 
Finkel, 617 37th, Union City, N. J.; treasurer, Wm. 
Sullivan, 426 Harrison ave., Harrison, J 

New York Local 112, Commercial Bill Posters— 
Secretary, C. Miller, 426 Chauncey. 

New York (Westchester, Putnam, Rockland Coun- 
ties) Local 116, Commercial Bill gs vi gated 
Wm. Scully, 336 North ave., New Rochelle. 

New York Local 230, Sign Artists—Headquarters, 
67 W. 125th; president, Myron Goldman; vice-presi- 
dent, Morris Bortnick; recording secretary, Albert 
Hyman; financial secretary, E. R. Loucks; treas- 
urer, Max Heinrich; conductor, Joe Touger; war- 
den, Patrick Kearns; business agent, John Scotti. 

New York Local 829, Scenic Artists—President, 
Walter S. Percival; vice-president, Wood McLean; 
treasurer, George Everett; financial secretary, Chas. 
L. Roman, 251 W. 42d; recording secretary, Robt. 
Connavale; business representative, Fred Marshall; 
trustees, Jas. A. Dwyer, J. W. Williams, Philip 
Graziano. 

Rochester Local 34, Bill neous ean Wm. 
Bartholomay, 74 Farington p 

Rockland County Local 98, Bill Posters—Secre- 
tary, Otto Lein, R. F. D. 1, "West Wood, N. J. 

Westchester County Local. 35, Bill Posters—Sec- 
retary, Fred Roberts, 273 W. Lincoln ave., Mt. 
Vernon. 
David 


OHIO 
Akron Local Bill Posters—Secretary, 


Collins, 555% fied 


- 2003 S. E. 


Cincinnati Local 11, Bill Posters — Secretary, 
Thomas Corby, P. O. Box 91. 

Cincinnati Local 40, Glass Blowers—President, 
L. Hagen, 1206 Sassafrass; recording secretary, H. 
Earl Henthorn, 309 Mont Clair ave., Ludlow, Ky.; 
financial secretary-treasurer, D. Krumme, 3760 Mead 
ave. 

Cincinnati Local 224, Sign Artists—Headquarters, 
Railway Clerks bldg.; president, L. Hinkel, 1655 
Bruce; vice-president, A. Hopkins, 2071 Norwood 
ave; financial secretary, Meyer, 241 Klotter 
ave.; recording secretary, E C. Pott, 3714 High- 
point ave.; treasurer, H. Walker, 6909 Palmetto 
ave.; warden, E. Wagner, 1474 Weigold ave.; con- 
ductor, M. Yorgin, 1532 Elm. 

Cleveland Local 46, Bill Posters—Secretary, R. O. 
Williams, 1355 Central ave. 

Cleveland Local 50, Glass Blowers—President, H. 
J. Boers, 3347 E. 137th; vice-president, Louis Ri- 
dant, 1039 Nevin, Akron; recording secretary, A. 
G. Koren, 13701 Argus ave.; financial secretary, 
Ss R. greys 1321 E. 82d; treasurer, J. Burman, 1457 

86t 

Cleveland Local 639, Sign Artists—Headquarters, 
2030 Euclid ave.; president, Floyd Hopkins, 
13820 Lake Shore dr.; vice- -president, Elmer Meyers, 
8103 Jeffries ave.; financial secretary, Joseph Stein, 
523 E. 103d; recording secretary, Vernon H. Mor- 
gan, 875 gi rd., Cleveland Heights ; business 
agent, J. R. Rathfon, 2030 Euclid ave.; treasurer, 
Max Dorf, 935 Eddy rd. ; 

Columbus Local 55, Bill Posters—Secretary, Mar- 
tin Sachs, 476 Hanford. 

Columbus Local 138, Glass Blowers— Neil L. 

Columbus Local 395, Sign Artists—Headquarters, 
732 W. Mound; president, Thos. Burton, 698 W. 
Mound; vice- president, A. J. Collins, 35 Morrill 
ave.; financial secretary- -treasurer, A. J. MacNabb, 
662 Southwood ave. ; recording secretary, Jno. Mach- 
aterre, 1259 Pennsylvania ave. 

Dayton Local 53, Bill Posters—Secretary, R. E. 
Marrs, Ohio hotel. 

Dayton Local 1068, Sign Artists—Headquarters, 
Central Labor temple; president, Chas. Hohler, 714 
Gondert ave.; vice- -president, Sam Palmer, 145 S. 
Montgomery; financial secretary, Elwood C. Kurtz,’ 
828 Five Oaks ave.; recording secretary-treasurer, 
Chas. A. Meyer, 915 Wilmington ave. 

Toledo Local 115, Bill Posters—Secretary, E, J. 
Hahn, care Y. M. C. A. bldg 

Toledo Local 546, Sign Artists—President, Jack 
C. Warner, 2812 12lst; vice-president, Richard 
Brick, 1212 Nevada; recording secretary, R. A. 
Buchele, 4549 Westway; financial secretary, H. A. 
Brick, 1212/2 Nevada; business agent, Fred Leck, 
40 Jervis. 

Youngstown Local 31, Bill Posters—Secretary. 
Robt. Thatcher, P. O. Box 604. 

Youngstown ‘Local 620, Sign Artists—President, 
M. J. Hiscock, 280 Custer ave. ; vice-president, Paul 
Kotheimer, 121 E. Rayen ave.; recording secretary, 
Joseph Christy, 257 E. Dewey ave.; financial secre- 
tary, Clyde Hixon, 78 W. Dewey ave.; treasurer, 
John Talan, 824 Berkeley ave.; business agent, 
Douglas Cook, 64 Ridge ave. 


OKLAHOMA 

Oklahoma City Local a ai Posters—Secretary, 
R. R. Williamson, 320 2 

Oklahoma City Local 703° ‘Ree Artists—Financial 
secretary, Wm. Briggs, 418 W. 4th. 

Tulsa Local 110, Bill Posters—Secretary, J. C. 
Rogers, 200 S. Denver. 

Tulsa Local 1295, Sign Artists—President, W. E. 
Chitty, 209 S. Elgin ave.; vice-president, Troy Kel- 
lar, 408 E. 2d; secretary, J. H. Sherred, R. F. D. 
6, Box 210; treasurer, Ed. Richards, Sommer Sign 
System; warden, Mike Puttman, Knapp Adv. Co. 


OREGON 

Portland Local 57, Bill Posters—Secretary, W. S. 
Baldwin, Labor temple. 

Portland Local 428, Sign Artists—President, Jal- 
mar Erickson, 111 N. m, nion ave.; vice-president, 
Harold Bailey, 4435 S. 2th pl.; recording secre- 
tary-financial secretary- Tacos agent, N. T. Nel- 
son, 8152 N. Druid ave.; treasurer, Samuel J. Eddy, 
54th ave 

PENNSYLVANIA 

Allentown Local 51, Bill Posters—Secretary, M. 
C. Ruhe, 812 Greenleaf. 

Altoona Local 9, Bill Posters—Secretary, J. P. 
Seidel, 205 E. 4th. 

Chester aaa 92, 
Moloy, 509 Madison. 

Erie Local 7. Bill Posters—Secretary. L. R. Nor- 


man, 31 
Sign Artists—President, L. A. 


_O’Blesser, 463 Wood ave. 


Bill Posters—Secretary, Joseph 


os 

Erie Local 439, 
Matz; ae secretary, Lloyd Fox, 1209 Peach; 
treasurer, C. W, Schilling, 1321 W. 26th. 

Harrisburg Local 26, Bill Posters—Secretary, F. 
J. Rupp, Hotel Wilson. 

Lancaster Local 74, Bill Posters—Secretary, H. C. 
Reuter, 632 1st st. 

Philadelphia Local 4, Bill Posters—Secretary, J. 
F. Fitzgerald, 4763 Loring. 

Philadelphia Local 4, Glass Blowers—President- 
business agent, Ted Weyn, 2924 Hale; vice-presi- 
dent, Joseph Wolfe, 1718 Arch; recording rag nk 
F. E. Bradway, 1340 Dayton, Camden, N . J.; finan- 
cial secretary, A. E. Bradway, 1433 N. 16th: treas- 
urer, Joseph Schroeder, 328 Virginia ave., W. Col- 
lingswood, N. 

Philadelphia Local 642, Sign Artists—President, 
John M. Motgan; vice- -president, Walter Gable, 
5344 Hadfield; recording secretary, Harry Heake, 
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815 S. Vodges; recording secretary, Wm. Norris; 
treasurer, Carroll Evans, 2538 A _ st.; conductor, 
Frank Mullin, 2142 W. Master; warden, Frank Car- 
ter, 321 W. Milne; trustees, R. H. Myers, Chas. 
Kuligoski, Wm. Holder. 

Pittsburgh Local 3, Bill Posters—Secretary, G. 
W. Lowery, 3778 Beechwood blvd. 

Pittsburgh Local 91, Glass Blowers—President, R. 
L. Border, Jr., 1136 Murray Hill; vice-president, 
F, y; Burns, 7306 Whipple; recording secretary, T. 
J. Peterson, 7431 Park ave., Swissvale; financial 
secretary, Joseph Kish, Jr., 7422 Duquesne ave., 
Swissvale; treasurer, R. Eibel, 536 Lincoln ave. 

Pittsburgh Local 479, Sign Artists — President, 
Geo. Blackstock, 8 Ellzey; vice-president, Christ 
Rodrian, 943 Weodbourne; recording secretary, Geo. 
M. Rechtenwald, 500 Walde; financial secretary, 
Norman Feldman, 1615 Chelton ave.; treasurer, 
Theo. Allmendinger, 2201 Palm Beach ave.; business 
agent, Louis L. Mottmann, 426 Althea. 

Scranton Local 39, Bill Posters—Secretary, Frank 
Isadore, P. O. Box 5. 

Uniontown Local 198, Sign Artists—President, 
Ray Phillips, National Pike, E.; financial secretary, 
Richard Umbel, Summit Paint & Glass Co.; record- 
ing secretary-treasurer, B. M. Shoff, 6 Fraternal 
Home bldg. 

Wilkes Barre Local 37, Bill Posters—Secretary, 
Wm. Sharp, 51 Moyallen. 


RHODE ISLAND 
Providence Local 108, Bill Posters — Secretary, 
Tony Brown, 132 Clarence. 


TENNESSEE 

Nashville Local 83, Bill Posters—Secretary, W. 

H. Baskette, 1509 Division. 
TEXAS 

Amarillo Local 1338, Sign Artists—President, V. 
M. Rippey; vice-president, H. P. Cochran; secre- 
tary, R. R. Murphy; treasurer, C. E. Birkmeyer; 
warden, E. C. French; conductor, L. M. Gray; trus- 
tees, J. C. Heyser, G. A. Tull, L. F. Hoarel. 

Dallas Local 42, Bill Posters—Secretary, 
Hurley, 4115 Holland ave. 

Dallas-Fort Worth Local 127, Glass Blowers— 
Frank P. Talley, 706 Avenue A, Fort Worth. 

Dallas Local 756, Sign Artists—President, E. M. 
Wood, 1715 Wood; vice-president, Fred A. Zim- 
merman, 2126 Young; recording secretary-treasurer, 


Ray 


W. M. Staples, 107 N. Crowdus; financial secre- 
tary, E. B. LaComba, 620 Exposition. 

El Paso Local 1223, Sign Artists—President, Chas. 
Strasser, Sr., 3812 Fort. blvd.; financial-recording 
secretary, Dan Ibenez, P. O,. Box 483. _ 

Fort Worth Local 34, Sign Artists—President, G. 
K. Connally, 2821 Fitzhugh; vice-president, B. H. 
Lindsay, 204 E. 1lth; recording secretary, R. P. 
Kirkland, 414 Commerce; financial secretary, F. S. 
Shropshire, 1010% Houston; treasurer, D. R. Sand- 
ers, 414 Commerce; trustees, W. E. Acers, T. An- 
derson Pierce, R. H. McCracken. 

Houston Local 16, Bill Posters—Secretary, C. E. 
Courtwright, 5613 Darling. 

Houston Local 90, Glass Blowers—President, G. 
L. Pafford, 2401 Grant; vice-president, E. M. Bar- 
rett, 1805 W. Clay; recording-financial secretary, 
G. T. Foster, 4742 Pease. 

Houston Local 550, Sign Artists—President, C. W. 
Corduan, 1139 Jerome; vice-president, Bob Conran, 
3004 Hamilton; recording secretary, Ralph Morgan, 
8210 Howard dr.; financial secretary, Glenn R. 
Wright, 203 Pierce; treasurer, Henry Scherffius, 819 
Leverkuhn. 

San Antonio Local 86, Bill Posters—Secretary, C. 
F. Priest, P. O. Box 841. 

San Antonio Local 166, Sign Artists—President, 
L. W. Dyer, 104 Terrel ave.; vice-president, H. W. 
Mosely, 107 Heiman; financial secretary, Charles 
Pirkle, 2323 Broadway; recording secretary, Jack 
Carrillo, 1450 W. Poplar; treasurer, Ray McCloskey, 
212% College. 

Waco Local 25, Bill Posters—Secretary, H. M. 
Harrell, Jr., 700 S. 10th. 

UTAH 

Salt Lake Ciay Local 264—Recording secretary, 
. L. Hansen, 323 L st.; financial secretary, O. N. 
Wood, 1137 Harison ave. 

VIRGINIA 

Norfolk Local 91, Bill Posters—Secretary, C. H. 
White, 3200 Maltby ave. 

Richmond Local 60, Sign Artists—Recording sec- 
retary, Frank Kruck, 18 S. Auburn ave.; financial 
secretary, R. H. Sarvay, 914 Cumberland. 

Richmond Local 114, Bill Posters—Secretary, H. 
J. Hughes, 3129 Grayland ave. 

WASHINGTON 

Seattle Local 49, Bill Posters—Secretary, H. M. 

Miller, 3224 E. 95th. 


Seattle Local 435, Sign Artists—President, Chas. 
Warga, 6211 Dayton ave.; vice-president, Ss. 
Riley, 308 23d ave., S.; recording secretary-treas- 
urer, W. H. ey ‘seb 1817 2d ave., W.; 
secretary, L. B. 
ness agent, E. H. Tarman, 4614 Dayton ave. 
Tacoma Local 403, Sign Artists—President, J. F. 
Graisy, 509 S. Division Lane; recording-financial 
secretary, J. A. Hammer, 1714 N. Fife; treasurer, 
E. C. Rhoads, 718 Pacific ave.; trustee, Edw. Jed- 
lick, 935 Commerce; business agent, A. Schock, 
City Hall annex. 


WISCONSIN 

Milwaukee Local 12, Bill Posters—Secretary, Fred 
Dick, 3170 N. 8th. . 

Milwaukee Local 96, Glass Blowers — President, 
Julius Grimm, 2186 N. 46th; vice-president, Otto 
Fritz, 1841 N. 23d; recording secretary, Edw. 
Becker, 1103 N. Water; financial secretary-treas- 
urer, Henry Weber, 2314 W. Lloyd. i 

Milwaukee Local 770, Sign Artists—President, Ed- 
win Frick; vice-president, Walter Horn; financial 
secretary-treasurer, Jas W. Clemons, 691 5th ave., 
Wauwatosa; recording secretary, G. B. Stauber, 182 
N. 68th; business agent, J. B. Traynor. 


CANADA 

Montreal Local 38, Bill Posters—Secretary, James 
McEnroe, 5448 St. Denis. ; 

Toronto Local 1113, Sign Artists—President, W. 
M. Brumby, 322 McRoberts ave.; vice-president, 
Chas. Metcalfe, 481 Concord ave.; recording secre- 
tary, J. W. Makin, 151 Gloucester Grove; treasurer, 
T. Corden, 37 Cumberlan; financial secretary, E. 
Jackson, 349 Atlas ave.; conductor, N. Metcalfe, 
188 Gloucester Grove; trustees, J. Frost, Robt. Ken- 
nedy, Don. Brown. ; 

Vancouver Local 726, Sign Artists — President, 
Almyer Pratt, 2732 Sussex ave., Burnaby, B. C.; 
vice-president, Alex Swanson, 224 14th, West Van- 
couver; financial secretary, A. Collins, 2520 42d st., 
E.; treasurer, C. P. Walters, 1186 Harwood; sec- 
retary, W. O. Clarkson, 1823 Kitchener. 

Winnipeg Local 1020, Sign Artists — President, 
Chas. Kirby, 37 Stranmillis ave.; vice-president- 
business agent, Wm. Hall, 462 Bowman ave.; re- 
cording secretary, Lloyd Beighton, 123 Donald; 
financial secretary, Wm. Speed, 228 Ottawa ave.; 
treasurer, Wm. Gregory, 3-1606 Williams ave. 


Code Authorities and Committees 


NATIONAL CODE AUTHORITY 
Outdoor Advertising Trade 

.G. W. Kleiser, Foster & Kleiser Co., San Fran- 
cisco; B. W. Robbins, General Outdoor Adv. Co., 
Chicago; K. H. Fulton, Fitch Adv. Co., Albany; 
G. S. Standish, Standish-Barnes Co., Providence; 
H. Crawford, Crawford Adv. Agency, Mobile; A. 
Dundon, Case Poster Adv. Co., Alliance, Ohio; 
. A. Zimmer, Central Outdoor Adv. Co., Cleveland; 
rank H. Birch, F. H. Birch Co., New York; R. C. 
Maxwell, R. C. Maxwell Co., Trenton, N. J. Chief 
Clerk: T. M. Harr, Raleigh hotel, Washington. 


NATIONAL CODE AUTHORITY 
Advertising Metal Sign and Display 
j Manufacturing Industry 
Chairman Leo M. Grace, Grace Sign & Mfg. Co., 

St. Louis; Charles R. Frederickson, American Art 
Works, Coshocton, O.; Merlin R. Robertson, W. F. 
Robertson Steel & Iron Works, Springfield, Ohio; 
Arch M. Donaldson, Donaldson Art Sign Co., Cov- 
ington, Ky.; George M. Coulter, Massillon-Cleve- 
land-Akron Sign Co., Akron, Ohio; W. B. Cormany, 
Shonk Works, American Can Co., Chicago; Harry 
G. Ebbitt, Parker Metal Decorating Co., Baltimore, 
and J. C. Hodges, secretary, Adv. Metal Sign and 
Display Manufacturers Association, 30 LaSalle st., 
room 409, Chicago. 


NATIONAL CODE AUTHORITY 
Electric and Neon Sign Industry 
Members of the National Electric Sign Associa- 
tion—Morton L. Clark, Lustrolite, Inc., Davenport, 
Iowa; George K. Comstock, Electrical Products 
Consolidated, Seattle, Wash.; Lester A. Corya, 
Claude Neon Southern Corp., Miami, Fla.; Alfred 
Graze, Alfred Graze, Inc., New York; William E. 
eee Electrical Products Corp., Oakland, Cal.; 
. J. Huking, Rainbow Light, Inc., New York; 
Miles Pennybacker, Voltarc Tubes, Inc., Newark, 
J.; R. R. Trubey, Artkraft Sign Co., Lima, Ohio. 
Non-members of N. E. S. A.—R. R. Wiley, Flex- 
lume Corp., Buffalo, N. Y.; George H. Lackner, 
Lackner Co., Cincinnati; W. A. Keating, Federal 
Electric Co., Chicago. Executive secretary: Harry 
S. Stevenson, 330 W. 42d st., New York. 


DISTRICT CODE COMMITTEES 
Electric and Neon Sign Industry 
DISTRICT 1 
Elected December 21, 1934, Bradford Hotel, Bos- 
ton, Mass. 
Chairman, Jess D. Traylor, John Donnelly & Sons, 
3134 Washington st., Boston, Mass. 
Secretary, John W. Mollica, Mobeco Sign Adv. Sys- 
tem, 134 United States Arsenal, Watertown, Mass. 
Howard J. Curry, Kimball System; 51 Cross st., 
Portland, Maine. 
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F. J. Murphy, Murhall Adv. Co., 86 Foster st., 
Worcester, Mass. 

C. Lewis, Lewis of Lynn, 466 Union st., Lynn, 

ass. 

John C. Brink, C. I. Brink, 147 W. 4th st., South 
Boston, Mass. 

Herbert A. Stevens, Stevens Signs, 48 Exchange 
pl., Providence, R. I. 

aad DISTRICT 2 


Metropolitan New York, Northern New Jersey, : 


and Southwestern Connecticut. Elected January 17, 

1935, Hotel New Yorker, New York. Meets each 

Monday evening at 5:30. 

Chairman, F. A. Campo, Claude Neon Lights, Inc., 
41 E. 42d st., New York. 

Secretary, Gordon F. Ives, 330 W. 42d st., New York. 

Harry C. Parke, Beacon Neon Corp., 200 Varick st., 
New York. 

E. G. Clarke, E. G. Clarke, Inc., 414 W. 127th st., 
New York. 

I. E. Kosky, New Jersey Claude Neon Corp., 235 
Elizabeth ave., Newark, N. J. 

Harry J. Barr, United Signs Corp., 37-28 30th st., 
Long Island City, N. Y. 

M. Cassin, M. Cassin Co., Inc., 335 E. 26th st., 
New York. 

Jacob Nedelman, Continental Sign Co., 1350 Eastern 
blvd., (Bronx), New York. 

Charles L. Sabatini, Colonial Neon Co., 480 Tonnele 
ave., Jersey City, N. J. 

Murray Schwartz, Vita Sign Co., Inc., 283 Main st., 
Poughkeepsie, N. Y. 

I, E. Kraemer, York Sign Co., 243 9th ave., New 


York. 

H. C. Strachan, R. & H. Strachan, Inc., 800 3d ave., 
Brooklyn. 

J. Schevalier, Holroy Sign Co., 119 S. Main st., 
Freeport, Long Island. 

O. V. Ober, Art Sign Co., 833 State st., New Haven, 


Conn. 
DISTRICT 3 
All of New York state except Long Island and 
the following counties: Orange, Putnam, Duchess, 
Bronx, Westchester, Rockland, Ulster, New York, 
Sullivan, and Richmond. Elected December 22, 
1934, Onondago hotel, Syracuse, N. Y. ~ 
Chairman, George E. Steiger, Glo-Light Displays, 
Inc., 310 East ave., Rochester, N. Y. 
Vice-chairman, Charles G. Barrow, Barrow-Flexlume 
Co., 7 Bridge st., Amsterdam, N. Y. 
Secretary, L. W. Layman, F. E. Hayes Co., 44 
Aqueduct st., Rochester, N. Y. 
R. R. Wiley, Flexlume Corp., 1100 Military rd., 
Buffalo, N. Y. 
J. M. Richards, Richards “Of Course,” 824 S. Clin- 
ton, Syracuse, N. Y. 


Joseph Kollath, Kolite Electric Sign Mfg. Co., 1007 
State st., Schenectady, N. Y. 
DISTRICT 6 

Elected December 3, 1934, Ansley hotel, Atlanta, 


a. 

Chairman, Robert P. McLarty, Flexlume Southern, 
Inc., 118-120 Houston st., N. E., Atlanta. 

Harry B. Diamond, Chicago Sign Sales Co., 212 S. 
Brevard, Charlotte, N. C. 

Secretary, G. H. Ferguson, Claude Neon Southern 


Corp., 492 Peachtree st., N. E., Atlanta. (Not a 
member.) 
DISTRICT 7 
Divided into Seven Areas 
Elected January 3, 1935, Pittsburgh, Pa. 
Pennsylvania counties. Allegheny, Armstrong, 


Beaver, Bedford, Blair, Butler, Cambria, Cameron, 
Clarion, Clearfield, Crawford, Elk, Erie, Fayette, 
Forest, Greene, Indiana, Jefferson, Lawrence, Mc- 
Kean, Mercer, Somerset, Venango, Warren, Wash- 
ington, Westmoreland. 

West Virginia counties: Barbour, Boone, Brax- 
ton, Brooke, Cabell, Calhoun, Clay, Doddridge, ial © 
ette, Gilmer, Greenbier, Hancock, Harrison, Jack- 
son, Kanawha, Lewis, Lincoln, Logan, Marion, 
Marshall, Mason, McDowell, Mercer, Mingo, Mo- 
nongalia, Monroe, Nicholas, Ohio, Pleasants, Poca- 
hontas, Preston, Putnam, Raleigh, Randolph, Rit- 
chie, Roane, Summers, Taylor, Tucker, Typer, Up- 
shur, Wayne, Webster, Wetzel Wirt, Wood, Wy- 
oming. 

Chairman, J. O. Daker, Flexlume Sales Co., 424 

Boulevard of the Allies, Pittsburgh. 

Secretary, E. A. Weber, Electric Sign Service Co., 

Inc., Penn ave. and Water st., Pittsbrugh. 
Henry Posner, Alpha Claude Neon Corp., 2900 Lib- 

erty ave., Pittsburgh. 
es Pearsall, 232% E. Washington st., New Castle, 


a. 

A. J. Carey, Carey Adv. Co., Clarksburg, W. Va. 

W. M. Lias, Lias Adv. Co., 109 E. 9th st., Erie, Pa. 

Clarence Widdersheim, Rees & Bernard Electric 
Co., 140 Market st., Johnstown, Pa. 

C. G. Strope, Strope Sign Co., 12th and Water sts., 
Wheeling, W. Va. 

DISTRICT 8 

Elected December 19, 1934, New Amsterdam hotel, 

Cleveland. ; 

Chairman, E. Kalish, Kalish Brilliant Sign Co., 
2400 Euclid ave., Cleveland. 

Secretary, S. M. Berko, Berko Neon Sign Co., 610 
National City Bank bldg., Cleveland. 

J. E. Herring, Arrow Electric Sign Service, 1012 W. 
Elm st., Lima, Ohio. 

L. S. McQueen, McQueen Sign & Adv., Inc., 204 
3d _st., N. E., Canton, Ohio. 


MARCH, 1935 


financial — 
oyal, 8851 Interlake ave.; busi- © 


i 
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35 YEARS OF EXPERIENCE 


. 


R. E. DORAN J. S. MCMAHON F. A. MARETT 


Naz-Dar Co., 1924-1932 Kress & Co., 1919-1929 Kress & Co., 1927-1929 
Silk Screen Supplies, Inc., 1933 Kressilk Products, Inc., 1930-1932 Kressilk Products, Inc., 1930-1932 
Silk Screen Supplies, Inc., 1933 Silk Screen Supplies, Inc., 1933 


Our combined 35-year background of service with the silk screen supply houses noted 
above is your guarantee of our knowledge of your process needs which is further 
reflected in the materials we sell. It pays to know your supply house and who will 
handle your orders. 


SILK SCREEN SUPPLIES, INC. 


John 8. McMahon 
| Hanson Place, Brooklyn, N. Y. 


STENSILK NAZ-DAR PRODUCTS PROFILM BIRTEX ORGANDIE 


Yes, P IlsaV 
a IASON 
movin! | | EASY SCREEN COLORS 


carry papers THAT SELL. 
Let us help you in your selections of: 


@SIGN WRITERS' PAPERS—White Quick Drying Process Colors 


and colors, in rolls of all sizes and 
yardages. 


@ DEEP COLORED BANNER PAPERS for 


—Dull Coated—in rolls 36” wide. oster ork 
Gold and Silver Papers. D W 
@TRACING PAPERS and DRAWING | 
PAPERS of approved qualities, un- 
limited varieties, in rolls, sheets, 
tablets and pads of standard sizes 


and widths. 


@PAPERS for STENCIL PROCESS S creen r ng G ly k O -OFf 


WORK (Tracing, etc.) 
@ BRISTOL BOARDS, 


@CHARCOAL PAPERS, domestic S creen I ng La Cquer 


and imported. 
@PARCHMENTS, Vellums, Portfolios, for 


Panels, etc. 


Complete samplebook is waiting for you. f k 

Send for it today! Exterior Wor 
Watch your profits increase. . Fe 
Remember: ) Let us send you complete information. 


@Every rush order can be filled 
WITH SPEED. 


@Highest quality is maintained. R.N. NA SON & CoO. 


@These papers sold only to dealers. 


SEBASTIAN BIENFANG 151 POTRERO AVE. SAN FRANCISCO, CALIF. 
220 W. 19th St. New York, N. Y. 
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C. H. Hammer, Toledo Electrical Contractors Asean, ‘i 
Richardson bldg., Toledo, Ohio. 


DISTRICT 12 

Northern and Central Illinois, Northern Indiana 

and Southern Wisconsin. Elected December 17, 

1934, Hotel Knickerbocker, Chicago. 

Chairman, A. M. Miltenberg, Lu-Mi-Nus Signs, Inc., 
2736 Wentworth ave., Chicago. 

Vice-chairman, M. P. Yarger, South Bend Neon Co., 
foe. S. Michigan ave., South Bend, Ind. 

Secretary, George J. Madill, Chicago Vacuum Equip- 
ment Co., 1120 N. Ashland ave. ., Chicago. 

Carl Bietau, treasurer, Chas. O. Bietau Co., 3014 
Auburn ave., Rockford, III. 

Harry Parker, Flashtric ‘Sign Works, 3910 N. West- 
ern ave., Chicago. 

Ernest F. Schroeder, Progressive Outdoor Adv. Co., 
R. R. No. 6, Box 151-A, Elgin, II 


W. 7 Horn, W. J. Horn Posting Sign System, 426- . 


428 N. Sth st., Springfield, Il. 


DISTRICT 17 

Mebveske counties: Dawes, Box Butte, Garden, 

Deuel, and all counties west thereof. 
Oklahoma counties: Cimarron, Texas. 
South Dakota county: Fall River. 
Texas counties: Reeves, Pecos, Terrell, 

counties west thereof. 
Wyoming, Utah, Colorado, and New Mexico. 
Elected December 11, 1934, Cosmopolitan hotel, 
Denver, Colo. 

Chairman, J. P. Ford, Electrical Products Consoli- 
dated, 585 S. Broadway, Denver, Colo. 

Vice- chairman, C. D. Tessier, Lastever Neon Sign 
Co., 224 N. 3d st., Albuquerque, N. M. 

Secretary, B. A. Wilcox, Neon Service Co., 1557 S. 
Broadway, Denver. 


and all 


Sign Wee 


Birmingham—John J. Sullivan, Alabama Ad Co., 
Inc., 622 N. Tenth street. 

Mobile—R. H. Sells, Gulf Coast Sign Company, St. 
Francis & Water streets. 

Montgomery—Wm. W. Parlier, Capital Advertis- 
ing Company, Inc., 15-17 Washington avenue. 

Selma—Frank Verzal, Central City Ad Company, 
1010% Water street. 

ARIZONA 

Phoenix—Joe Beauchamp, Gold Spot Sign Co.; G. 

A. McNeil, A. MeNeil Corp. 
ARKANSAS 

Little Rock—L. V. Lenon, Arkansas Sign & Neon 

Company, 317 West Second street. 
CALIFORNIA 

Los Angeles—C. J. Lelegren, Pacific Sign Company, 
1104 West Seventh street. 

Oakland—Wm. E. Joost, Electrical Products Corp., 
950 Thirtieth street. 

San Diego—F. C. Van Pelt, American Sign Shop, 
3654 Main street. 

San Francisco—C. E. Haywood, Golden Gate Neon 
Sign Company, 355 Eighth street; Oscar M. 
Robinson, Robinson & Deller, 281 Natoma street. 

Stockton—W. M. Douglas, Douglas Sign Service, 
418 East Market street. 

COLORADO 

Colorado Springs—Dinty Moore, 
Signs, 2531 W. Colorado Ave. 

Denver—J. A. Brisson, 1951 Champa street; Cyril 
Pennie, Electrical Products Consolidated, 585 
South Broadway. 

Pueblo—Freeman C. Rogers, Rogers Sign Company, 
517 North Santa Fe avenue 

CONNECTICUT 

Bridgeport—Harry H. Yolen, Yolen Sign Company, 
371 East Main street. 

Hartford—M. Rundbaken, 22 Allyn street 

Lakeville—Fred L. Heath. 

New Haven—James A. Ahern, United Advertising 
Corporation, 833 State street. 

Waterbury—Frank J. Green, Care Chamber of Com- 
merce. 


Dinty Moore, 


DELAWARE 
Wilmington—Harry L. Tupp, Tupp Sign Studios, 
515 Shipley. 
DISTRICT OF COLUMBIA 
Washington—W. R. Moffett, Neon Displays, Inc., 
1417 Irving, northwest. 
FLORIDA 
Jacksonville—F. B. Bache, Bache Sign Shop, 34 
S. Main street; L. H. Masten, H. & W. B. 
Drew Company. 22 West Bay street. 
Miami—S. B. Grey, Grey Sign & Advertising Com- 
pany, 34 Northwest Third street. 
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L. B. Comstock, Modern Neon: Advertisers, 2800 E. 
6th ave., Denver. 

C. C. Hicks, Colorado Neon Sign Co., 2130 Broad- 
way, Denver. 

Thomas Young, Young Electric Sign Co., 2351 Grant 
ave., Ogden, Utah. 


DISTRICT 18 
All of the state of Arizona. 
California counties: Inyo, San Luis Obispo, Kern, 
and all counties south thereof. 
oe counties: Esmeralda, Nye, Lincoln, and 
ark. 
Elected December 7, 1934, Chamber of Commerce 
bldg., Los Angeles, Cal. 
oe Leonard M. Bell, Q. R. S. Neon Corp., 
Ltd., 3520 S. Main st., Los Angeles. 
Vice- Chairman, Oscar Dallons, Jr., General Neon 
Products Corp., 170 S. Western ave., Los Angeles, 
Secretary-treasurer, Gus J. Wagner, Electrical Main- 
tenance Co., 915 W. 2d st., Los Angeles. 
Executive secretary, Sol Smith, 2714 S. Hill st., Los 
Angeles. 
G. A. Manning, Hylite Corp., 255 W. Santa Barbara 
ave., Los Angeles. 
Ralph Ellis, Ellis Neon Co., 2302 W. Slauson ave., 
Los Angeles. 
Paul G. Breckenridge, Electrical Products Corp., 
1112-1148 Venice blvd., Los Angeles. 
Earl X. Brown, California Sign Co., 229 S. San 
Pedro st., Los Angeles. 
DISTRICT 19 
California counties: Monterey, Kings, Tulare, 
Fresno, Mono, and all counties north and west 
thereof. Elected December 5, 1934, Whitcomb hotel, 
San Francisco. 
pre: Owen, Electrical Products Corp., 950 3th 
, San Francisco. 


A. S. Hopwood, Hamlin Neon Sign Co., 1721 Van 


Ness ave., Fresno 
A. McCa 
Francisco. 

Roy Rundle, Rundles, 
ave., San Jose, Cal. 
James Sims, Sims Neon Co., 3213 Adeline st., 

keley. 


. S. Whitmore, secretary, Wonderlite Neon Prod- 


ucts, Inc., 170 Otis st., San Francisco. 


DISTRICT 20 


Oregon, Washington, Idaho and Montana. Elected 
December 3, 1934, Washington Athletic Club, Seat- — 


tle, Wash. 

Chairman, Audrey B. Beem, “Sun” Beem Neon Co., 
9th N. and Denny Way, Seattle, Wash. 

Secretary, Walter A. Kenney, reg 4 Pade. Ine., 
3137 N. E. Sandy blvd., Portland, 

L. E. Asher, Asher Bros., Inc., 1530 Westlake ave., 
N., Seattle, Wash. 

Kenneth L. Greene, Artcraft Sign Corp., 2534 West- 
lake ave., N., Seattle, Wash. 

Luther Cliff, Cliff Sign Co., 718 Pacific ave., Ta- 
coma, Wash. 


Geo. C. Dickman Neon Display Co., 916 S. E. 6th : 


ave., Portland, Ore. 
J. C. Zancker, Electrical Products Corp., 3070 N. E. 
Sandy blvd., Portland, Ore. 


NATIONAL CODE COMMITTEE 
Commercial Sign Industry 
Orville J. Grisier, Denver.; M. J. Seibert, Cin- 
cinnati; A. Carey, Charleston, W. Va.; Herbert 
A. Stevens, rovidence, R. I.; A. Mark Smith, De- 
troit, Mich.; Ralph J. Balton Memphis; F. D. 
Staley, Indianapolis. National office, Associated 
ey Contractors of North America, Inc. .. 316 Main 
, Cincinnati. 


“Committee of 150” 


Tampa—Wm, J. Hodges, Jr., Hodges Display Stu- 
dio, 308 Cass street. 
GEORGIA 


Atlanta—Robert P. McLarty, Flexlume Southern, 
Inc., 118 Houston street, northeast; W. H. 
Wynne, Jr., Frank Munn & Co., 173 Luckie 
street. . 

Columbus—-Dan Ingram, Dan Ingram Sign Com- 
pany, 1100% Broadway. 


Savannah—M. J. Bettencourt, Jr., Bettencourt Sign 
Company, 143 Drayton street. 
IDAHO 
Pocatello—William H. Musselman, Big 4 Adver- 
tising, Inc., 145 South Arthur street. 


ILLINOIS 

Aurora—F. W. Funken, Funken & Co., 68 South 
River street. 

Barrington—Harold F. Grebe, Grebe Sign Service, 
109 North Harrison street. 

Chicago—George J. Madill, Chicago Vacuum Equip- 
ment Company, 1120 North Ashland avenue; S. J. 
Herzog, Lu-Mi-Nus Signs, Inc., 2736 Wentworth 
avenue. 

Decatur—Ralph W. Linder, 
West Wood street. 

East St. Louis—Geo. A. Levy, G. A. Levy & Coa., 
317 North Eighth street. 

Peoria—Arthur B. Bothwell, Peoria Show Card 
Company, 329% South Adams street. 

INDIANA 

Evansville—John U. Aull, Swanson-Munn Electric 
Co., 16 Southeast Second street. 

Fort Wayne—Frank Welch, Frank Welch Sign 
Advertising, 305 West Brackenridge. 

Goshen—Burdette Burbank, Burbank Sign Company, 
510 South Main street. 

Indianapolis—F. D. Staley, wie ed & Crabb, 515 
North Liberty street. 

South Bend—M. P. Yarger, South Bend Neon Com- 
pany, 755 South Michigan avenue. 

IOWA 

Davenport—Morton L. Clark, Lustrolite, Inc., 209 

North Howell street. 


Linder, Ine., 125 


Des Moines—F. T. Brand, Stoner-McCray System, 


1213 Grand avenue. 
Shenandoah—George Middaugh, Middaugh Sign 
Company, 512144 West Thomas avenue. 
Sioux City—C, R. Tracy, Sioux City Gas & Electric 
Company, 515 Fifth street. 
KANSAS 


Topeka—F. J. Frick, Frick, The Sign Man, 516 


Kansas avenue. 
Wichita—H. H. Hurst, 
338 South Emporia. 


Western Sign Company, 


KENTUCKY 
Lexington—L. W. McLellen, Kentucky Utilities 
Company, 159 West Main street. 
Louisville—Wm. J. Rueff, 121 South First street. 
LOUISIANA 
New Orleans—W. H. Estoup, Estoup’s Signs, 816 
Baronne street. 
Shreveport—W. L. Lemons, Standard Neon Sign 
Company, Inc., 416 Cotton street. 
MAINE 
Bangor—Lewis S. Loud, Northern Adv. Company, 
10 Howard Lane. 
MARYLAND 
Baltimore—Herman Becker, Becker Sign Supply 
Company, 314 North Eutaw street; S. C. Blu- 
menthal, Blumenthal-Kahn Electric Company, 
13 West Franklin; Lawrence Fallon, Lawrence 
Fallon Company, Inc., 105 East Saratoga street. 


MASSACHUSETTS 

Boston—F, T. Hitchcock, Jr., Edison Illuminating 
Company of Boston, 39 Boylston street; J. W. 
Mollica, Mobeco Sign Advertising System, Bldg. 
134, U. S. Arsenal (Watertown); I. D. Slocum, 
Slocum Sign Company, 81 Union street. 

Haverhili—Thomas H. Boland, Essex Sign Com- 
pany, 138 Merrimack street. 

Springfield—Leo P. Bessette, Bessette Sign Com- 
pany, 103 Dwight street. 

Worcester—J. K. Haddad, Haddad Sign Company, 
16 Mechanic street. 


MICHIGAN 
Detroit—J. L. Pfefferl, Pfefferl Sign Company, 846 
Cherry street; A. Mark Smith, Walker & Co, 
88 Custer avenue. 
Flint—John L. Gonsowski, General Signs Corp., 
1105 South Saginaw street. 
Grand Rapids—G. V. Brandt, Walker & Co., 837 
Butterworth street, southwest. 
Kalamazoo—Paul Lee, Lee Sign Company, 139 East 
Michigan avenue. 
Lansing—Wm. H. Peterson, Moderne Sign & Art 
Studio, 114 West Washtenaw street. 
MINNESOTA 
Duluth—Melvin R. Sandberg, Twin Ports Sign Com- 
pany, 206-8 West First street. 
Minneapolis—Wm. H. Thurston, United Signs, Inc., 
1023 Hennepin avenue. 
St. Paul—C. A. Rossbo, C. A. Rossbo Sign Com. 
pany, 286 East Sixth street. 
MISSISSIPPI 
Hattiesburg—W. L. Maddox, The Hattiesburg Sign 
Shop, 39-41 Batson street. 
MISSOURI 
Joplin—G. N. Snapp, United Advertising Corpora- 
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be, Apex "hiewwte Co., 363 Fell st., San 
Inc., 199 W. Santa Clara 


Ber- — 


tion of Texas, P. O. Box 636; Chas F. Wells, 
Empire District Electric Company. 

Kansas City—J. King Forrest, Forrest Sign Com- 
pany, 1418 Grand avenue. 

St. Louis—G. C. Kirn, Jr., G. C. Kirn Adv. Sign 
Company, 2737 Washington boulevard. 

NEBRASKA 

Alliance—W. R. Zeig, Zeig Sign Company, Rumer 
building. 

Lincoln—J. Lloyd McMaster, Nebraska Neon Com- 
pany, 1822 N street. 

McCook—W. K. Swanson, Swanson Sign Company, 
208 East First street. 

Omaha—Jesse N. Halsted, Halsted Signs, 1408 Far- 
nam street. 

NEVADA 

Reno—W. P. Cain, Cain Sign Company, 135 West 
Third street. 

NEW HAMPSHIRE 

Littleton—J. E. Burnham. 

Manchester—Leo C. Nobert, Nobert Sign Company, 
7 Spring street. 

NEW JERSEY 

Jersey City—Harry F. O’Mealia, O’Mealia Outdoor 
Adv. Co., 2852 Hudson boulevard. 

Newark—C. B. Lovell, United Adv. Corp., 354 Park 
avenue; S. W. Fullerton, New Jersey Claude 
Neon, 235 Elizabeth. 

North Bergen—Stanley Garland, Garland Sign Serv- 
ice, 4965 Hudson Blvd. 

Paterson—A. H. Guertin, Federal 
Corporation, 177 Gould avenue. 

Trenton—W. V. Hutchinson, Jr., Hutchinson Signs, 
Inc., 221 Chambers street. 


NEW MEXICO 

Albuquerque—E. N. Gfriner, Union Sign Company, 

117 North Second street. 
NEW YORK 

Albany—J. McNamara, National Outdoor Adv. Com- 
pany, Stop 28, Albany-Schenectady road. 

Brooklyn—R. E. Magnell, Brooklyn Edison Com- 
pany, 380 Pearl street. 

Buffalo—A. M. Degenhart, Claude Neon Displays 
Inc., 75 Bird avenue; Edward J. Kreiss, Kreiss 
Sign Company, 853 Washington street; Louis L. 
Reiman, Buffalo, Niagara & Eastern Power Corp. 

New York City—Dave Goodwin, 55 West Eleventh 
street; A. H. Gottlieb, A. H. Gottlieb & Co., 
214 East Fortieth street; E. H. Mills, New York 
Edison Company, 4 Irving place. 

Rochester—Fred A. Wells, DeMallie Signs, 102 
State street. 

Schenectady—Fred H. Neubauer, Schenectady Out- 
door Advertising Company, Inc., 912 Brandywine 
avenue. 

Syracuse—David Richards, Richards ‘‘of course,” 
824 South Clinton street. 

Utica—James P. Francis, 
Genesee street. 

NORTH CAROLINA 

Greensboro—W. R. Pearman, Pearman Sign Com- 
pany, 113 East Sycamore street. 

OHIO 

Akron—H. B. Link, Bellows Claude Neon Company, 
861 East Tallmadge avenue. 

Canton—F. W. Forshee, Canton Sign Company, 222 
Fifth street, northeast. 

Cincinnati—Frank Dietrich, Dietrich Sign Com- 
pany, 22 West Court street; Albert C. Kaufmann, 
Quehl Sign Company, 316 Main street; A. J. 
Rutterer, Union Gas & Electric Company, Fourth 
& Main streets. 


Advertising 


Francis of Utica, 69 


Cleveland—L. F. R. Bellows, Bellows Claude Neon . 


Corporation, 3855 Carnegie avenue; Abe Meltzer, 
Ohio Sign Company, 1020 Superior avenue. 

Columbus—Fred A. Schenck, Columbus Sign Com- 
pany, 39 West State street. 

Dayton—Wm. E. Blommel, The Blommel Sign Com- 
pany, 148 South Brown street. 

Toledo—A, H. Blair, Art Sign Company, 2212 Madi- 
son avenue; A. W. Dean, Toledo Sign Company, 
414 Orange street. 

Youngstown—Martin Peskin, Peskin Bros. Sign 
Company, 123 East Federal street; H. H. Linge- 
man, Ohio Edison Company, 25 East Boardman. 

OKLAHOMA 

Oklahoma City—V. J. Hansen, Hansen Sign Com- 
pany, Inc., 631 Northwest Second street. 

Tulsa—Wm. E. Knapp, Knapp Adv. Company, 200 
South Denver. 

OREGON 

Portland—R. D. Beam, 400 Concord Bldg.; Walter 
A. Kenney, Ramsay Signs, Inc., 3137 Northeast 
Sandy boulevard. 


[Continued on page 95] 
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Rux-tone Fills the Bill 


for 


Peeing and Suniel 


Signs ... Displays... Posters... etc. 
URC. 


& Spring and Summer signs, cards, posters, displays, 


etc., demand fresh, vibrant, easy and quick-working 
colors . . . colors that in themselves radiate the 


warmth and friendly appeal of the season. .. . 
. . « Rux-tone colors fill that bill to a '"T." 


For indoor and temporary work, use Rux-tone Poster 
Colors. For permanent, washable, outdoor, weather- | 


proof work, use Letta-Reign Poster Colors. 


Just try any or all of the products in the Rux-tone line. 
You will be gratified with the difference in quality in 
all items, the texture and true brilliance of tone of 


all colors. 


Rux-tone Products are sold 
only thru Reliable Dealers! 


@ Letta-Reign Waterproof Poster Color. ; 
@ Rite-a-‘Way Poster Ink. 


@ Rux-tone Screen Process Color. 


@ Rux-tone Drawing Ink. © Rux-tone Mucilage. 


@ Rux-tone Poster Color. @ Rux-tone Paste. 


@ Rux-tone Rubber Cement. 


HRUATON TRU Des. tN. 


430 New Street, Ohio 


Cincinnati, 
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" sign week 


What to Do. 

The January and February numbers of 
SIGNS of the Times, as well as this num- 
ber, contain many ideas for promoting sale 
A show card writer turning away from his ant ese baie erent a 

bench, putting together and printing out Sign Week material in the January and 


February numbers: 

“It Made Sign Week History!—A Sign 
Week Program that Can Be Used in Any 
City,” page 24, January SIGNS of the Times: 

“Committee of 150 for Sign Week Promo- 
tion,” page 22, January SIGNS of the Times. 

Sign Week news department, page 78, 
January SIGNS of the Times. 

“How Utilities Cooperate in Sign Week 
Promotion,” page 42, February SIGNS of 
the Times. 

sah . ‘6 99 “Here’s Plenty of Proof that Sign Week 

Not a brilliant guy.... lettering not so hot Promotion Pays!” page 44, February SIGNS 

.... but he’s full of practical IDEAS, of the Times. . ; 

‘ d f all te! National Sign Week Committee of 150, 
suggestions an stunts of all sorts: page 46, February SIGNS of the Times. 

Sign Week news department, page 72, 
February SIGNS of the Times. 

Those who wish to seek further for Sign 
Week material may consult the January, 
February, and March numbers of SIGNS 
of the Times for previous years. 


The Sign Week Committee. 


Organized effort for unified and nation- 


a book ... . imagine that! 


That’s 


: ° : . wide promotion of the sale and use of more 
He sits right down with you .. . talks things nil alter, ndventigias ciue aaa seal 
over....shows you how to handle every annual national Sign Week, March 11 to 16, 

! had to begin somewhere; hence the “Com- 

problem you may have come up: mittee of 150” appointed by SIGNS of the 


Times at the first of the year to serve as the 
backbone to support the program of promo- 
tion that should make Sign Week of 1935 a 
success throughout the country. The list of 
the committeemen appears in this issue of 
SIGNS of the Times, beginning on page 86. 
Many of them have reported what they plan 
to do in Sign Week promotion, and many 
volunteers have joined the original com- 


That's 


Don’t bother me it mittee. More volunteers are needed to make 
Slee your dsilae tn in for IDEA-Books One, Two, Three, etc. the event so successful that it will over- 

shadow all previous efforts. Every member 
H. C. MARTIN ’ ORLAN DO, FLA. of the industry can answer the question of 


My | “What shall I do during Sign Week?” by 
doing something! It will be for their own 
good and for the good of the industry. 


A U LTI C UT MAKE YOUR DISPLAYS ag ee me emiet C. R. Tracy, illumi 
rom Com oak : ~ 

~— WwW i T i Cc U T - O U T S nating engineer, Sioux City Gas & Electric 

- Company: “We shall observe Sign Week 

B U I L T | N T W O M O D E LS with window displays this year during the 


period from March 4 to the 16th. The rea- 
Plain Machine with 6 cutters... . $75.00 son for this is that in the past we have 


found is necessary to hold windows over an 
De Luxe Model including aie additional week after the dates of the na- 


attachment and cutters...... 95.00 tional event, and owing to other arrange- 
ments we have found it necessary to set the 

' Bevel Attachment Pp eeke eres tek wee ee 15.00 display a week ahead this year. 
peat * Circle Attachment ............ 3.50 “On February 28 our company is giving a 


dinner at the Warrior hotel for the electri- 
cal advertising industry, at which time we 
shall outline our plans and give details of 
the Sign Week display in our show room. 
L. W. Trester, manager of the General Out- 


Case 


PORTABLE ELECTRIC TOOL CORP., FITCHBURG, MASS. 
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REPORT TO HEADQUARTERS 


Not until a person tells of his suc- 
cessful accomplishments is his satis- 
faction with them complete. Every 
person, firm, and organization partici- 
pating in Sign Week promotion is 
urged to send pictures and reports of 
their activities to SIGNS of the Times 
as soon as possible after the big 
event, so that the reports can be sum- 
marized in the April SIGNS of the 
Times. 

ALE EDS ETO AOE A ART A ION RO NIE RN IR Ly TE A IS 
door Advertising Company, Omaha, Neb., is 
the principal speaker and his subject is 
‘What’s New in Advertising.’ 

“We expect to have about twenty firms 
represented in our show. These will include 
the lamp companies, time clock and time 
switch manufacturers, sign manufacturers, 
etc.” 


Buffalo Campaign Plans. 

From Committeeman Louis L. Reiman, 
Buffalo General Electric Company: “We 
shall use our unusually splendid display 
windows for various sign companies to dis- 
play their merchandise during Sign Week. 
We shall also use the foyer of the Electric 
- building for an illuminated outdoor adver- 
tising model and a miniature street show- 
ing electric signs below standard of mainte- 
nance. In addition, we plan exhibits of the 
various art departments of electric sign 
companies to. give the art aspect of the elec- 
trical advertising industry. We also plan a 
meeting to be held Thursday, March 14, for 
prospective sign buyers and sign owners 
who contemplate changing their displays. 
An attendance of 100 merchants is expected 
at this meeting. Their names have been 
culled from the files of various sign com- 
panies. We look forward to having a more 
elaborate tie-in than we had last year.” 


St. Louis Plans Completed. 

The St. Louis chapter of the Associated 
Sign Contractors of North America com- 
pleted plans for sign advertising promotion 
during National Sign Week, at their regu- 
lar meeting on February 9, reports H. J. 
Loosley, secretary. 

The chapter’s newly adopted slogan, “Buy 
Good Signs,” and standardized copy will be 
coordinated with the special displays and 
advertising of each firm. A cash first prize 
and several merchandise prizes are to be 
awarded to the firms having the best dis- 
plays. The slogan will continue to be used 
as a standard cooperative advertising fea- 
ture by all members of the chapter through- 
out the year. 


Kansas City, Mo. 

From Committeeman J. King Forrest, 
president of the Kansas City Sign Contrac- 
tors Association: “The Kansas City sign 
studios will concentrate upon individual dis- 
plays for Sign Week, both at their places of 
business and elsewhere.” 


Toledo, Ohio. 

From Committeeman A. H. Blair, Art 
Sign Co.: “A. W. Dean, Toledo Sign Com- 
pany, and our company will have a display 
during Sign Week. We are putting forth 


SIGNS of the Times 


H.C.MARTIN 


ORLANDO, FLORIDA 


List of Products Manufactured For the Trade 
SIGN BACKGROUNDS * RAISED WOOD LETTERS 
(Cedar, Pine, Galvanized Iron, Prestwood, Gal- (All Styles, Finishes and Thicknesses) 
vanneal, Plymetal, Corrugated Iron) ALUMINUM LETTERS 


ppc pore ol cer (Polished or Sanded Finish) 


BULLETIN BOARDS PORCELAIN LETTERS 
SWING SIGNS (Regular 16 Gauge for Truck Signs) 
RUSTIC SIGNS LETTERS 
STAND SIGNS (Cut from Upson Board, Veneers, Prestwood, 
REAL ESTATE BOARDS Vehisote, Zinc, Copper, Aluminum, etc.) 
PATTERNS FOR CASTING CHROMIUM FACE LETTERS 
(Tablets and Letters—All Styles) * (Bright or Satin Finish, for Interior Work) 


Write for Complete List, including Display Materials 
We Always Co-operate on Samples and Estimates 


NEWARK, N. J.: CHICAGO, ILL. 
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KAYCO REALTONE 
Ready Mixed Screen Process 
Oil and Water Colors 


TRY THIS NEW 3 DOLLAR 
LINE OF OURS TODAY 


Finely ground pure pigments stable to 
light. Can be used for indoor and 


outdoor work on any surface. 


Made into following extra brilliant 
shades. 


Oil Water 
White... $2.75 Gal. $2.50 Gal. 
Black... $2.75 Gal. $2.75 Gal. 


Lemon Yellow, Medium Yellow, Yel- 
low Orange, Turquoise Blue, Cobalt 
Blue, Ultramarine Blue, Purple, Light 
Green, Deep Green, Orange, Fire Red, 
Toluidine Red, Geranium Lake, Cer- 
ise, Magenta, Raw Sienna, Burnt Um- 
ber, Vermilion. 


Oil. $3.00 Gal. Water. $2.75 Gal. 


DISTRIBUTORS WANTED 
Color Cards on Application 


R. KAY COMPARY, Inc. 
18 West 31st Street New York, WN. Y. 


Phone Lackawana 4-9791 
Ask your Nearest Dealer to Show You 


av 


3 Y, 


Pick YOURSELF 


Some of 


These NUGGETS 


There’s gold in window valances, especially 


Windowphanie valances. Sign writers and 
age men are striking pay dirt every day 

showing store owners how they can get 
aitsactive valances in Windowphanie ... 
a not peel too many dollars off the bank 
ro 


Economy is only one thing that recommends 
Windowphanie valances. They are rich in 
appearance. You can make unique and 
striking patterns. There is no breakage, 
tearing, or dust accumulation. 


It’s a natural for sign men. Add to the 
business from old customers or use Win- 
dowphanie to get your foot in the door with 
new prospects. You’ll come out with a nice 
profit. Every store is a prospect, and a 
suitable design for every store. Your sam- 
Heya and catalog are waiting. Tell us your 
address. 


S. T. MALZ 


11 E. 14th ST. NEW YORK, N. Y. 
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display last year. 


every effort to have each shop in Toledo put 
in a special window display and use banners 
on their shops calling attention to the event. 
Our new location affords us two very nice dis- 
play windows and we are planning a rather 
extensive display for our shop. A special 
window set-piece by our poster artist, John 
Rowe, will be used in this display.” 


A Full Program in Phoenix. 

From Committeeman Joe Beauchamp of 
the Gold Spot Sign Shop, Phoenix: “The 
five leading sign firms in Phoenix are strong 
for Sign Week. Two local neon shops will 
provide displays to be exhibited at two lead- 
ing theatres. We will have at least twelve 
window displays in the down-town district, 
exclusive of those of four shops who have 
windows of their own. Three paint and 
supply dealers have promised to cooperate 
and the light and power company has of- 
fered to cooperate. Things look very prom- 
ising for tenth annual National Sign Week 
in Phoenix.” 

Sheridan, Wyo. 

Glen R. Newby, manager, Newby Sign 
Company, Sheridan, Wyo., reports that his 
firm will have a special window display dur- 
ing Sign Week again this year as a result 
of the favorable reaction to its Sign Week 
Last year’s display was 
two doors from the leading theatre, in the 
best business block in town. 


Will Use Direct Mail. 


From Committeeman H. G. Lingeman, 
Ohio Edison Company, Youngstown: “The 
Ohio Edison Company intends to have three 
show-window displays during National Sign 
Week. We are also going to send out ap- 
proximately 300 letters to prospective buyers 
of electrical advertising.” 


Can't Stop Him. 


From Committeeman Dinty Moore, Dinty 


Moore Sign Company, Colorado Springs: 
“Although I have been disabled for several 
weeks with a badly sprained back which 
has handicapped me in making preparations 
for Sign Week, I am going to do the very 
best I can with the Sign Week program.” 


Will Have Sign Week Window. 

“T will have a window display in a local 
store during National Sign Week, featuring 
show cards, commercial signs and bulletin 
work,” reports W. Edwards, Edwards Sign 
Company, Conroe, Texas. 


Louisville, Ky. 

“We are planning a display in a prominent 
location in the heart of the city and are put- 
ting forth our best efforts to make National 
Sign Week a success in our city,” reports 
Wm. G. Wabnitz, Louisville, Ky. 


Milton, Pa. 


William H. Harman, Harman Sign Serv- 
ice, has plans under way for a display during 
National Sign Week. 


Didasi Me. 

From E. L. Durgin, Durgin Sign Service: 
“Have made arrangements for a fine win- 
dow to use for my first Sign Week display, 
March 11 to 16, and to my knowledge it will 


WANTED 


Nationally known quantity manu- 
facturer of a most diversified line 
of indoor and outdoor Neon and 
electric signs and displays re- 
quires experienced representatives 
in open territories to contact Na- 
tional Advertisers and Breweries. 


Our most complete and modern 
plant and quantity production fa- 
cilities; our entire sales promo- 
tion, art and engineering depart- 
ments; our new, novel, non-com- 
petitive 1935 line of signs and 
displays are available to men 
who are now successful quantity 
salesmen and have contacts with 
National Advertisers and Brew- 
eries. 


Give details and references in 
first letter. 


Box No. 310 
SIGNS OF THE TIMES 


EIS ONE ee NS 
NEON SUPPLIES 


Acme Transformers — Eisler Electrodes — Corning 
Tubing—Universal Clay Products—Rare Gases 


Overnight service to all Southeastern States 


Owen M. Conrad Auiecia On 


SPARKLING 

SELL SAeSuNc SIGNS 

Easter Greetings, Mother’s 
Day, Father’s Day, Graduation, 
President Roosevelt. Clean up 
this season. Start early. 400% 
t rnadel t Cost 4c; Retails 
25c. os pap and catalog of 
Eoateads of other fast money- 
makers FREE! Write TODAY. 


L. LOWY 
Dept. TM, 8 W. Broadway, N. Y. 


POINT OF PURCHASE 


Motion Displays that Demonstrate the Prod- 
uct are now popular with advertisers when 


GREGORY 


DISPLAY 


Motors are Used 


a motion unit, operating 
on A.C. and D.C. current 
—at an incredibly low cost—the nearest thing to 
‘perpetual motion”—used by the National Adver- 
tisers, Sign Manufacturers, Display Builders, and 
others. Almost any motion obtainable. Helps you 
sell more signs and displays. 
Write for pamphlet and prices. Sample $4.00. 


Gregory Motors, 59 E. 34th St., New York City 
(Patented) 
RS RS AS ES TR ES RE RS 


Announcing... 
Our Sixth Anniversary 
Manufacturing and Wholesaling 


NEON TUBING 
NEON LABORATORIES 


s, Okla. 


307-9-11 S. Choctaw St. Be 
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: 


be the first time this has ever been done 
here. I surely am going to try hard to let 
these people here know that there IS a sign 
service in Auburn!” 


Other Active Committeemen. 

Besides those in this issue, reports of pro- 
posed Sign Week plans from other members 
of the Sign Week “Committee of 150” and 
published in the January and February 
issues, were received from: 

W. H. Peterson, Modern Sign and Art 
Studio, Lansing; 

Paul L. Lee, Lee Sign Company, Kalama- 
ZOO; 

Melvin R. Sandberg, Twin Ports Sign 
Company, Duluth; 

William E. Blommel, Blommel Sign Com- 
pany, Dayton; 

Al Rutterer, Union Gas & Electric Com- 
pany, and A. C. Kaufmann, Quehl Sign 
Company, Cincinnati; 

James E. Gundry, Gundry Sign Service, 
Ashland, Wis.; 

Leo P. Bessette, Bessette Sign Company, 
Springfield, Mass.; ; 

Dave Goodwin, Sign Supply Board of 
Trade, and V. W. Sebastian, SIGNS of the 
Times, New York City; 

- J. E. Burnham, Burnham Signs, Little- 
ton, N. H.; 

George Middaugh, Middaugh Sign Com- 

pany, Shenandoah, Iowa. 


To Use Various Mediums. 


Clifford C. Sexton, proprietor of Sexton’s 
Art Studios, Chehalis, Wash., plans to use 
various mediums of sign sales promotion 
during Sign Week. They include outdoor 
advertising, direct-mail advertising — pam- 
phlets and letters, two window displays in 
down-town locations, show-room displays at 
the studio, and local newspaper advertising. 


who knows? 


Answers to these inquiries are welcomed 
by SIGNS of the Times from anyone who 
can assist in filling the wants named. 


Laundry-Proof Paint. 


W-5. A Wisconsin subscriber is seeking 
paint to use in processing letters on white 
broadcloth shirts. The paint must with- 
stand washing with strong soap in boiling 
water. 


Statuary Displays. 

W-6. What kind of plaster is used for 
making highway advertising statuary dis- 
plays and how is it prepared? 


Rubber Paint. 


W-7. A New York subscriber wants names 
and addresses of makers of rubber paint 
that will withstand 300 degrees of heat with- 
out deterioration of the color in the paint. 


Imitation Reflector Buttons. 

W-9. An eastern company requests the 
name of the manufacturer of a metal sign 
that looks and acts like a reflector-button 
sign, 


SIGNS of the Times 


Cities Service draws public attention 
with an additional service through a 
TAYLOR GIANT THERMOMETER 


ERE’S a “PLUS” you offer the 
H public today that gains its in- 
terest and attention—the extra 
“kick” that makes your painted 
bulletins and signs stand out above 
others and gets profitable business 
for you. 

The Taylor Giant Thermometer 
provides this for the Cities Service 
bulletin. The accurate indication 
of temperature puts up-to-the min- 
ute NEWS into the display .. . 
makes it live . . . gives it vital life 
as long as it is up. And this is only 
one of over a hundred Taylor Giant 
Thermometers that are living now 
throughout the country . . . arous- 


Ing the curiosity of passers-by .. . 


providing new interest in adver- 
tised products...and reviving sales. 

Be ready to give this “Extra’”’ to 
your clients. Get full details about 


the Taylor Giant Thermometers... 
sizes and prices. Standard sizes run 
up to 16 feet in diameter. 


ATTENTION AGENTS AND SPECIAL 
REPRESENTATIVES: 

Write for full details and discounts on the 

Taylor 26” Display Thermometer, especially 

designed for stores and smaller businesses. 


Close-up of the Taylor Giant Ther- 
mometer, which helps sales by ren- 
dering an interesting and always-de- 
sired service to the public. These ther- 
mometers come in sizes from 24 inches 
to 16 feet. 


TAYLOR INSTRUMENT COMPANIES - ROCHESTER, N. Y. 
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Outstanding Products 
BY CHAPTRO 


Chaptro Products offer you the finest mate- 
rials available and they save you—Money. 


Chaptro SHOW CARD WATER 
COLORS — QUALITY SUPREME 


Chaptro FILMO SHOW CARD 
COLORS (Waterproof) 


Chaptro PAPER CEMENT 


Will cement Paper or Fabric to any kind of 
material or surface. Dries quickly, will not 
crack, check or peel. A perfect neutral adhe- 
sive for Metallics and Tinsels. 


Chaptro SIGN PAPER CLOTH 


That Excellent and Most Durable Outdoor 
and Indoor Sign Material. 


Chaptro POSTER BOND PAPER 


The Finest Grade of Banner Paper on the 
Market; it has a hard, firm surface. Made by 
a Middle Western Mill in the U. S. A. It 
costs less, and Is as Good, if not Better, than 
imported Papers. 1 Grade—3 Weights—5 Colors. 


Chaptro ENAMELED POSTER 
PAPER 


Nine Brilliant Attractive Colors. 
and Silver. 


CHAPTRO COMPANY 


30 N. LaSalle St. Chicago 


Also Gold 


AT L AS Screen Process 
Specialties 
Save Time and Do Better Work 
SS — TTC Fee 


REDUCED 
PRICES 
on Atlas 


STURDEE 
SILK 


Extra Strong 
Free Sample Book 
SUPERIOR 
PROCESS 
COLORS 
Gloss Oil Paints 
For Tire Covers 
& Exterior Signs. 
Flat Oil Paints 
for Cards 
Process Lacquers 
Most Sesmsiate Line of Supplies 

Sensitone Sensitizer Solvent Squeegees 
Wax-Tac Negative Sheets Vellum Paper 
Ovo Cloth Photo Arc Lamps Stencil Knife 
Tuschene Contact Frames Varnishes 
Decalcomania Supplies 
Simplex and Duplex Transfer Cement 
Decal Papers and Adhesive 
Send for FREE Booklet of valuable information, 
Shop Tips _and Short Cuts, and low prices. 


TIRE COVERS ors 


Peak woe Bes ee 
ettere or 
POLITICAL HENRY Ww. 

br ce wha B 0 R L A N D 
COMMERCIAL FOR 
ADVERTISING UNITED STATES 


SENATOR 


DEMOCRATIC 
CAN DOIDATE 


"SCREEN PROCEgg 
SPECIALTIES 


Are Superr 
Created by Practical Ey very Day Provess 


§GAL. ATLAS 
RED 
FLAY PROCESS PAINT 


ATLAS SPECEALTY MFG.CO. 
33RD se Sa bce 


Also 
PENNANTS, 
BANNERS, 
SIGNS, etc. 

Special Booklet 
on request 


ATLAS SPECIALTY MFG. CO. 


Shields Ave. at 33rd Street 


Chicago, Ill. 
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VITAL QUESTION ANSWERED 


One answer to the question—‘What do 
you do at the theatre at 3 o’clock in the 
morning ?”—that wives of theatre artists 
and art directors ask. Here is Bill Jef- 
ferson (left), art director, United De- 
troit Theatres, in the lobby of the Michi- 
gan theatre with Ralph Wintersteen, pio- 
neer theatre poster artist, now with The 
Upson Company. 


ADDRESSED AD CLASS 


Leonard Dreyfuss, president of the United 
Advertising Corporation, spoke on Febru- 
ary 11, in the New York Times annex, to the 
advertising class of the Advertising Women 
of New York. 


Dreyfuss’s topic was “The Place of Out- 
door Advertising in Advertising.” He laid 
stress upon the fact that advertising is 
not a thing by itself, but purely a sales 
method, and that the corporations which 
must sell their products in the millions have 
come to know that the cost of selling drops 
precipitately when advertising is used. The 
reason for this is simple. When, through ad- 
vertising, a company can create public ac- 
ceptance and then public demand, sales re- 
sistance is broken down to a point where 
the sales job is tremendously simplified. 


Outdoor advertising becomes increasingly 
important in today’s market because it is an 
economical method of exclaiming a product. 
Many products, having been thoroughly ex- 
plained to the public through newspapers, 
magazines, and direct mail, must be ever- 
lastingly exclaimed in these days of keen 
competition and outdoor advertising offers, 
through large size and color and the ability 
to. meet people on every highway, an oppor- 
tunity to reiterate constantly. This is re- 
minder advertising at its best. 


FACTS FOR SUBSCRIBERS 


The date shown with name on the wrapper, which 
carries each copy of SIGNS of the Times to you, 
indicates the expiration date of subscription. Thus, 
“Jan. *36” opposite name on the wrapper shows that 
subscription is entered to and including the Janu- 
ary, 1936, issue. When renewal is received this 
date is changed accordingly. A subscriber can tell 
at any time when his subscripion expires, by not- 
ing the date opposite his mame on the wrapper. 


Bohl TERS. es 


AND BLAST 
IGN EQUIPMENT 
and SUPPLIES! 


We specialize in everything for blasting. 
chou the outstanding abrasive 
for blastin 

Junior SPEEDSHEET, the ideal stencil for 
use on glass signs. 

Nozzles of every description—Stencil Knives. 


SEND FOR BULLETINS 


giving complete information on the latest 
designed Sandblast Equipment. You need a 


Sandblast to furnish your customers with 
the latest in sign advertising. 


DAWSON-MACDONALD CO. 


Boston, Mass. 


178 Purchase Street 


Wane 


BUILDERS @ SIGNS eo DISPLAYS 
cModern — Distinctive 


91-93 MERCER ST., N. Y. C. 


Near Spring St. & Broadway 


CAnal 6-7422 


Scrolls Stands 
DISPLAYS 
Backgrounds 

Boxes - Cutouts 
ELECTRICS | 

Bungalo - Hoods 

Oval - Channel 

Guass Frames 

GALVANIZED 
ALUMINUM 

HROMIUM 
tTat Frames 
All Metals 


Write for Our Latest Catalogue and Price List. 


Just Off The Press 


Most Complete Price and Data Sheet 
on 


Everything for the 
Neon and Electric Sign 
Write for Your Copy 


NEON ELECTRIC SUPPLY CO. 


402 Cherry Street Philadelphia, Pa. 


CHROME MOULDINGS 


Every Display Needs a Finishing Touch 


Mouldings offer the greatest opportunity for ef- 
fective framing of your displays. We also have 
a complete line of metallic paper covered mould- 
ings. Write for samples and prices. 


THE PRICHARD COMPANY 
303 Fourth Avenue, New York, N. Y. 


FLASHED OPAL GLASS ' 


in standard sheets or cut to size, straight 
shapes or special designs, bent or flat, in 
various colors and thicknesses, for special 
sign work. 


FAYETTE GLASS CO. 
POINT MARION, PA. 


NEON PLANTS 


NEW AND USED EQUIPMENT 


WRITE 


NEON SIGN SUPPLY 


2020 W. Walnut St. Milwaukee, Wis. 


THE “9-WAY”BEAM COMPASS 


MARKING 
Toor 
CHARCOAL PEN Cli: BRUSH 
CHALK: GLASS CUTTER-PEN 
POUNCE WHEEL’ KNIFE 


LEWIS SUPPLY CO. 


SASTIMSON:-ODOETROIT 


ORDER A SET FROM YOUR DEALER 
OR DIRECT... . DEALERS WANTEO 
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code news 


District Divided into Areas. 

The seventh district code committee of the 
electric and neon sign industry has divided 
its territory covering certain counties in 
Pennsylvania and West Virginia. The first 
area — Pittsburgh—consists of Allegheny, 
Beaver, Washington, Westmoreland, Arm- 
strong, and Butler counties in Pennsylvania, 
to have three members on the committee; 
second area—Erie-Warren—consists of Erie, 
Warren, McKean, Potter, Crawford, Cam- 
eron, Elk and Forest counties, to have one 
member on the committee; third area— 
New Castle, Mercer, Oil City, Franklin— 
consists of Lawrence, Mercer, Venango, and 
Clarion counties, to have one member on the 
committee; fourth area—Johnstown, Al- 
toona—consists of Cambria, Blair, Clear- 
field, Jefferson, Bedford and Indiana coun- 
ties, to have one member on the committee; 
fifth area—Uniontown, Fairmont, Clarks- 
burg, Morgantown—consists of Green, Fay- 
ette, Somerset counties in Pennsylvania, and 
Monongalia, Preston, Marion, Harrison, 
Taylor, Doddridge, Barbour, Tucker, and 
Lewis counties in West Virginia, to have 
one member on the committee; sixth area— 
Wheeling—consists of Wetzel, Hancock, 
Brooke, Ohio and Marshall. counties in 
West Virginia, to have one member on the 
committee; seventh area—Charleston—con- 
sists of the southern part of West Virginia, 
to have one committee member. 

J. O. Daker, Flexlume Sales Company, 
Pittsburgh, is chairman of the committee, 
and E. A. Weber, Electric Sign Service 
Company, Pittsburgh, is secretary. 


Finance Committee Elected. 

At a meeting of the code committee for 
the electric and neon sign industry, district 
2 of metropolitan New York, northern New 
Jersey, and southwestern Connecticut, held 
in New York City, February 4, the follow- 
ing were elected to serve on the finance 
committee: T. A. Campo, Claude Neon 
Lights, Inc., New York; Harry C. Parke, 
Beacon Neon Corporation, New York, and 
Harry J. Barr, United Signs sansa 
Long Island City. 


Budget Approved. 

NRA has approved a budget of $8,000 for 
the advertising metal sign and display manu- 
facturing industry during the period from 
May 1, 1934, to May 1, 1935. The assess- 
ment is 50 cents for each employee each 
month, based on daily average number of 
employees working under provisions of the 
code. The assessment is payable quarterly 
on the average of each month during the 
previous quarter. 

Exemption Sought. 

The National Industrial Recovery board 
announced on February 20 that Frederick 
Pye, of Philadelphia, F. H. Caffin & Sons, 
of Boston, Wehrung & Billmeier, of Chicago, 
and Henry J. Wieckmann, of New York, on 
behalf of employers of hand beaters in the 
gold-leaf manufacturing industry, a subdivi- 
sion of the fabricated metal products manu- 
facturing and metal finishing and metal 
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Electric Ad-Clock 


Sensational New Neon Model 


The regular Electric Ad-Clock, with 3 
its moving colorful advertisements has Size 
been eagerly welcomed by merchants, 14”x2114” 
manufacturers, hotels, and banks. This ® 
latest model, with neon illumination 
around clock dial and changing ads, is 
a positive sensation! 


The Ads Move... 
Change A utomatiaatie 


Below the clock dial, six removable colored 
cards come into view, one at a_ time, 
remain for a few seconds, and then move 
on automatically. Has synchronous TELE- 
CHRON MOTOR. Entire mechanism guar- 
anteed fool- proof. The time attracts uni- 
versal attention. The moving colored ads 
arrest the eye. Neon light floods both 
clock dial and the changing advertisements. 
The ornately etched plate glass dial, orna- 
mental clock hands, beautiful walnut front, 
trim lines and rainbow colors hold atten- 
tion. It’s an unbeatable combination! 


Salesmen and Distributors fa Seven SPACE =| 


per oe " 
Learn about our Special Franchise Plan. | = eine 4 $$% > 
Learn how you can earn big profits leasing . = “Per “ . 
Electric Ad-Clocks. Electric Ad-Clock is N COLORS me. 
cleaning up for specialty men. First man Sinn 
out earned $124 in two days! Opens new (i A 
fields. No competition. Exclusive terri- 
tory. Write today. No obligations. 


ELECTRIC AD-CLOCK Co. 


553 West Jackson Blvd. Chicago, Illinois 


PEERLESS REFLEX BUTTONS 


Let PEERLESS Re- 
flector Buttons be the 
means of giving your 
advertisers CONTIN- 
| UOUS advertising ev- 
ery hour of the day 
| and night. 


American Bond & Share are really pleased with their PEERLESS 
Reflector Treated Boards which General Outdoor Company’s Atlanta 
branch has installed for them., They know the advantages of spectacular 
night advertising. Your customers will be equally appreciative of this. 
See them now. 


PEERLESS All Glass Re- 
flector Buttons are made in 
three sizes—7/8” diameter, 
11/16” diameter and 1/2” 
diameter, and in _ five 
colors — Crystal (White), 
Green, Canary Yellow, 
Amber and Red. Individ- 
ual Silver Plated Reflector 
Mirror is sealed in back 
of button. Buttons will 
remain bright for a long 
period of time. 


PEERLESS MANUFACTURING CORP., Louisville, Ky. 
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BIG MONEY 


Sell More Signs — 
MAKE EXTRA PROFITS 


Introducing this New Advertising 
Sensation in your Town. 


VY UANAS 


No. 9 Model 9x18” 


$112.50 Cash Profit on First Order! That is the 
record of one new Salesman. Another sold 4715 
in a Short Time. 


Big opportunity for sign painters and show- 
card writers to gain new customers, sell more 
signs, and make more money, with HOOD-O- 
GRAPH. Carries any sign 9x18” or 4x28” atop 
any auto hood. On or off in a jiffy. No tools re- 
quired. Our men cleaning up selling ’em. Rogers’ 
et order was for 500. Ellis sold 600 in a short 
ime. 

Sells on sight to dairies, bakeries, breweries, 
laundries, dry cleaners, and all lines of busi- 
ness. A miniature traveling billboard—a giant 
for grabbing attention. Costs nothing to operate. 
Driven through the crowded city streets and on 
the highways, a message displayed in the HOOD- 


THE EASTMAN CO., 258 So. Church St., Rockford, Illinois 


for SIGN MEN 


No. 4 Model 4x28” 


Sells For Only | ie 
Every Business E 
Buys. Many Order $ 


A 
Dozen or Hun- C 
zens Hr 


dreds at a time. 


op te LOH oni 


O-GRAPH will be seen and read by more people 
than through any other method of advertising. 
Handsome, dignified, effective, yet the retail price 
is only $1.00. 
CASH IN QUICK! Send postcard for selling 
* plan, distributors’ prices, 
circulars, photos and complete information how 
you can make 150 per cent and more, or better 
still, send $1.00 for sample, including beautiful 
two-color screen process sign or $1.50 for both 
sizes and sign for each. We will furnish a coupon 
good for the amount you send for samples, which 
can be used as cash on your first order for 20 or 


more. Be sure to state size. Our reference, III. 
Nat’l Bank and Trust. 


“A surPrise’—TE TCOSILK/ 


A SWISS PRODUCT for SCREEN PROCESS 


Here is what a very prominent Silk Screen production man said about 
it: “Tetcosilk is a great surprise to me. [| never expected to obtain 
such quality, at anywhere that price. It is a wonderful screen fabric 
and should take the field by storm.” 


Silk Screen houses, help yourself to a pleasant surprise. 


screen fabric of high quality. 


A low-priced 


Regularity of mesh. Great strength 


and a finish that will save you many a 


headache. 
things with Tetcosilk. 


Comparative Mesh Table 


No. 86 Meshes 
No. 109 Meshes 
No. 125 Meshes 


You can go places and do 


Kressilk Products, Inc. 
73 Murray St. 
New York City. 


Send us 
complete 
Tetcosilk. 


Write for samples and prices 
to your nearest dealer or 


Kressilk Products, Ine. 


73 Murray St. 
New York City 


37 Franklin St. 
Buffalo, N. Y. 


samples and 
information on 


coating industry, have made application for 
exemption from article III, section 3, par- 
agraph 5, of the master code, which provides 
for adjustment above the minimum wage 
and for permission to pay employees not less 
than 40 cents an hour as provided in the 
code. 

Suggestions or objections concerning this 
application for exemption must be filed with 
Deputy Administrator H. Ferris White, room 
510, 1518 K street, N. W., Washington, D. C., 
before March 4, 1935. 


Commercial Sign Code. 

The proposed code for the commercial 
sign industry which was recently trans- 
ferred to the service trades section of the 
National Recovery Administration is now in 
the hands of G. DeFreest Larner, deputy ad- 
ministrator, who is attempting to bring about 
an early approval of a code for the indus- 
try. The commercial sign code was one of 
the first to reach Washington among the 
proposed codes for the sign industry. Over- 
lapping provisions in codes for other branches 
of the industry have caused trying delays. 
The code committee of the Associated Sign 
Contractors of North America, sponsors of 
the code, has been working diligently with 
the administration in a sincere attempt to 
arrive at a satisfactory agreement. Changes 
in the administration and the switching of 
the code from one administrator to another 
have added to the causes of delay. 

M. J. Seibert, secretary-treasurer, Associ- 
ated Sign Contractors of North America, 
Cincinnati, Ohio, who has been in contin- 
ual contact with administration officials, 
is now of the opinion that definite action on 
the commercial sign industry’s proposed code 
will soon be forthcoming. 


Termination of Exemption Sought. 

The National Industrial Recovery Board 
on February 21 announced that the code 
authority for the fabricated metal products 
manufacturing and metal finishing and metal 
coating industry has applied for elimination 
of the exemption in paragraph 3 of adminis- 
trative order X-36, under which a firm is 
exempted from contributing to the expenses 
of code administration except that covering 
its principal line of business. Suggestions 
or objections to the application must be filed 
with Deputy Administrator H. Ferris White, 
Room 510, 1518 K street, N. W., Washing- 
ton, D. C., before March 12. 


Parker Company Seeks Exemption. 

The Parker Metal Decorating Company, 
Baltimore, has made application to the Na- 
tional Industrial Recovery Board for an ex- 
emption from the labor provisions under 
the code for the advertising metal sign and 
display manufacturing industry and for per- 
mission to be governed in all its labor 
activities by the labor provisions of the code 
for the can manufacturers industry. 


AMONG THE ARTISTS 

SIGNS of the Times continues to 
welcome pictures of theatrical, dis- 
play, and sign artists at work in their 
studios, for publication in the popular 
Among the Artists department of the 
Art and Design Section. Pictures 
such as those on page 26 of this issue 
are the kind preferred. 
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Sign Week Committee 


[Continued from page 87] 
PENNSYLVANIA 
Allentown—Samuel Weil, Pennsylvania Power & 
Light Company, Ninth and Hamilton streets. 
Erie—Wm. M. Lias, Flexlume Electric Sign Com- 

pany, 109 East Ninth street. 

Philadelphia—N. L. Elwell, Elwell Adv. Company, 
Inc., 2821 West Fletcher street. 

Pittsburgh—P. A. Freyvogel, P. A. Freyvogel Com- 
pany, 819 Middle street, N. S. 

Scranton—Frank S. Smith, Smith Company, Wyo- 
ming avenue and Walnut street. 

RHODE ISLAND 

Providence—Herbert A. Stevens, Stevens, The Sign 
Man, 48 Exchange place. 

SOUTH DAKOTA 

Aberdeen—C. F. Jobe, C. F. Jobe Sign Company, 
212 South Lincoln. 

TENNESSEE 

Chattanooga—Julius Goldman, The Goldman Com. 
pany, 715% Cherry street. 

Knoxville—Ed L. Hicks, Post Sign Company, 706 
State street. 

Memphis—Ralph J. Balton, Balton & Sons, 169 Gay- 
oso street. 

Nashville—E. W. Ignatz, Ignatz Sign Company, 511 
Commerce street. 

TEXAS 

Dallas—Earl Lamm, United Adv. Corp. of Texas, 
Box 1110; Fred A. Zimmerman, J. F. Zimmerman 
& Sons, 2126 Young street. 

El Paso—Douglas Butler, The Llewellyn Company, 
Box 1411. 

Fort Worth—A. J. Arman, United Adv. Corp. of 
Texas, Box 428. 

Houston—A. H. Husmann, United Signs, Inc., 1401 
Dallas avenue. 

San Antonio—S. L. Carrico, Neon Signs & Service 
Company, 120 Villita; J. A. Shults, Sunset Sys- 
tem of San Antonio, 2323 Broadway. 

UTAH 

Salt Lake City—R. L. Bird, Bird & Jex, 244 East 
First South street; J. L. Young, Young Electric 
Sign Company, 65 West Fourth South street. 

VIRGINIA 

Norfolk—Hunter K. McGee, Neo-Ad Company, 601 
East Plume street. 

Richmond—M. F. Irby, The Irby Studio, 412 Lyric 
building. 

Roanoke—J. W. Inge, Jr., Stanford & Inge, Inc., 
Box 555. 

WASHINGTON 

Seattle—J. C. Corey, J. C. Corey Sign Company, 1921 
Fifth avenue. 

Spokane—C. W. Charlton, Electrical Products Con- 
solidated, South 214 Post street. 

Tacoma—Amzie D. Browning, Sharpe Sign Com- 
pany, 107 South Tenth street. 

WEST VIRGINIA 

Charleston—A. J. Carey, Carey System, Inc., 224 

Virginia street, East. 
WISCONSIN 

Bayfield—James E. Gundry, Gundry Sign Service, 
Box 171. 

Kenosha—W. J. Werner, Jr., Tri-Ad Sign Company, 
608 Fifty-eighth street. 

Milwaukee—A,. H. Beckmann, Triangle Adv. Corp., 
1715 North Water street. 

WYOMING 

Casper—H. B. Markham, Midwest Outdoor Adv. 

Company, P. O. Box 1839. 
CANADA 

Saskatoon, Sask.—Roy M. Scratch, 311 Twenty- 
second street, East. 

Toronto, Ont.—Thos. J. Macey, Macey Neon Dis- 
plays, 1100 Queen street, West. 

Vancouver, B. C.—Edw. H. Weed, Neon Products 
of Western Canada, Ltd., 260 Terminal avenue. 

HAWAII 

Honolulu—F. D. Erwin, Erwin Show Card Studio, 

Cunha’s Alley. 


MORE STORES PLANNED 


Expansion of 475. retail stores, all inde- 
pendently owned, and 8,000 dealer outlets is 
the objective of the Nu-Enamel Corporation, 
Dallas, for 1935, with its expansion into 
the house-painting field. Sam A. Stephens 
is director of sales and advertising. More 
than 400 retail stores are now in operation 
with their distinctive fronts and unique 
methods of.window appeal. 


SIGNS of the Times 


ON A SUBJECT THAT'S 
OF MAJOR IMPORTANCE 
TO EVERY ARTIST — 


ISS CORNELL’S contributions 

to art in industry have been 
many and valuable, and her stand- 
ing as a nationally known authority 
’ in the color field is widely recog- 
nized. We believe that her fine book 
will be of definite aid to those 
interested in the use of color. 


Charts in actual 
color ve in- 
teresting ana 
helpful color ar- 
rangements. —~ 


eens 


Sho color pages ot 
this remarkable book 
were produced using actual 
Carter’s VelVet Tempera 
Colors. Twenty-seven colors 
were used. To receive one of 
these books, fill out the cou- 
pon and send with SOc to 
Dept. ST-3, The Carter’s Ink 
Company, 239 First St., Bos- 
ton, Mass. 


Carter’s Colors are 
used by well- 
known poster art- 
ists everywhere. 


The Carter’s Ink Company 
Dept. ST-3, 239 First St., Cambridge Station, Boston, Mass. 


I am enclosing 50c for a copy of the Carter’s Color Book, to 
be sent postpaid. 
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—S$PECIAL— 


Introductory offer for 


MARCH ONLY 


Glo-Sign - ING 
N Made to Your Pattern 
2 YEAR GUARANTEE 


Borders, per foot ........ 25c 
6-inch Letters ........... 60c 
7-inch Letters .......:..: 70c 
8-inch Letters ........... 80c 
9-, 10-, 12-inch Letters... .90c 


Our tubing is manufactured with 
heavy wall glass with Improved 
Claude Type Electrodes and _ filled to 
proper pressure with Pure Airco Gas 
on up-to-the-minute machinery by ex- 
pert glass blowers. 


No packing charges. Delivery guar- 
anteed. Write for additional discounts. 
25% with Order, Balance C. O. D. 


NEON GLO-SIGN MFG. CO. 


601 Banks Ave. Superior, Wis. 
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Use Colonial 

a ech ote a 4 : 
Silk Screen Materials 
The Silk Screen Process. is comparatively new, 
only experience has taught what is known today. 
It is an advantage to deal with a ‘house that 
specializes in Silk Screen materials, you’ will get 
the right material at the right price. Free infor- 
mation from our Service Department on all your 

problems. 4 
. € * ®& e 
COLONIAL SWISS STENCIL SILK. (MESHES 
INTERLOCKED). ; 
HERCULES STENCIL SILK—Low priced, ex- 
tremely durable. 
COLONOID COLD SENSITIZER for Photo 
Screens. 
PROFILM AND “ALL PROOF” FILM. 
TUSCHE AND. GLUE for the wash-out process. 
MESH SEALER AND REMOVER for the cut- 
in method. 
SQUEEGEES. IN) MOULD OR WITH 
HANDLE—Soft, medium or hard. 
PROCESS PAINT—Concentrated, opaque, trans- 
parent and Neon. 
TIRE COVER PAINTS—AIl colors, flexible 
and weatherproof. 
VARNISHES for 


bronzes. 
PAINT EXTENDER AND TRANSPARENT 
BASE. 


Mixing, flat, gloss and 


FREE: Booklet, Outlines of Methods and Price 
List—CORRESPONDENCE INVITED 


We Serve the Silk Screen Field 
Exclusively 


COLONIAL 
PROCESS SUPPLY CORP. 


126 West 23rd Street. New York City 
‘ Watkins 9-897—Watkins 9-7891 
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organizations 


Outdoor Advertising Has Big Day. 

Outdoor advertising had a big day on 
February 7, the occasion being the weekly 
luncheon of the Advertising Club of New 
York. The meeting was under the auspices 
of the outdoor advertising forum of the 
club. The speaker of the day was ex-Senator 
George Wharton Pepper, and the entire 
luncheon was broadcast over the twenty- 
three stations of the American Broadcast- 
ing Company. 

Grover Whalen, president of the Advertis- 
ing Club of New York, introduced the chair- 
man of the day, Leonard Dreyfuss, who pre- 
sented Senator Pepper to the meeting. 

The dining room of the Advertising Club 
held a record crowd. It was estimated that 
more than 700 men attended the luncheon. 

Senator Pepper took as his topic “Choice,” 
and he paid a very fine tribute to advertis- 
ing. He said, “There are many decisions to 


be made in our lives, concerning both per- 


sonal and political problems. I am indebted 
to you advertising men because of the job 
you have done in my life in determining my 
choice. You have settled for me for many 
years the problem of what automobile I 
should buy, what tooth paste I should use, 
what shoes I should wear, etc, and I am 
glad to go on record that you have advised 
me well and that I feel safe in your hands 
because you have given me honest informa- 
tion and have wisely determined my choice. 
This has left me free to devote my thinking 
to other things— questions of politics, na- 
tional economy, etc.” 

Senator Pepper’s address was splendidly 
received and President Grover Whalen pub- 
licly expressed his opinion that it was the 
finest address given to the club in many 
weeks. He also expressed his thanks to 
the outdoor advertising group for having 
brought Senator Pepper to the club. 


St. Louis Chapter, A. S. C. 

At.the regular monthly meeting of. the St. 
Louis chapter of the Associated Sign Con- 
tractors of North America, held on Febru- 
ary 9, the following committees were ap- 
pointed: Attendance, reception, membership, 
labor relations, trades relations, legislative, 
entertainment, educational, and publicity. 

The chapter has adopted the slogan, “Buy 
Good Signs” which will be inaugurated with 
Sign Week and continue to be used as a 
standard cooperative advertising feature 
during the year. In addition to prizes to be 
awarded for Sign Week displays, a silver 
cup will be awarded to the member doing 
the most outstanding work for the year. 

Dues in the organization have been re- 
duced and quarterly membership cards are 
being issued to old and new members. An 
initiation feature and a code of ethics are 
being prepared by a special committee to 
develop a better understanding of the aims 
of the organization and an improvement in 
business ethics. 


Walla Walla Signcraft. 
The Walla Walla Signcraft, Walla Walla, 


_Wash., organized about a year ago, has de- 


“Speedy” Auto Power 
Spray No. 770 Reduces 


your sign board painting 
crew to one man and any 
four or six cylinder car or 
truck. Fast—efficient—al- 
ways on the job anywhere. 
A production sprayer with 
all the advantages of ex- 
pensive electric motor or 
gas operated spraying ma- 

; us chines. New all time low 
price $23.00 complete. Nothing else to buy. 


WwW. R. BROWN CO. 
2016 N. Major Ave. Chicago, IIL 


CHkKOME MOULDING 


2] A ATTRACTIVE STYLES 
AND NEW FEATURES 


Or *o 420 « 


4%” .....$5.00 


Pd 606 . 

| Metal 1” ......$6.00 
Other finishes: Copper, Brass and Dull Satin. 
Colors: Baked Flexible Enamel—White, Yel- 
low, Orange, Green, Blue, Black & Brown. 
CIRCULARS DEALERS SEND 
ON REQUEST FOR DISCOUNTS 


The first thought for Artists’ and Sien 


V4 
O@MOTORIZED REDUCTION 
UNITS AND.... 


@REVOLVING MECHANISMS 


213 N. MORGAN ST. 
CHICAGO ILL. 


‘DON’T GAMBLE 


with your reputation. It is your most valuable 
asset. Insure it by using 


“HY-GRADE” NEON TUBING 
Price on request 


DAVIS NEON, 14th & Howard, Harrisburg, Pa. 
THEATRICAL SIGN MEN 


—-DEMAND— 


ARTSIGN COATED BOARD 


Non-Bleeding—Non-Fading 
4 and 8 Ply—28x44—17 Distinctive Shades 
Write for samples and prices. Give dealer’s name. 
SIGN-ART CARDBOARD PROD. 
719 Eighth Ave. New York, N. Y. 


ELECTRODES... 
TUBING, to your pattern 


ANSCO LABORATORIES 


1375 W. Jefferson Blvd. Los Angeles, Calif. 


SIGN 
SHOWCARD 
ARTIST MATERIALS 


ARTHUR F. HOERAUF & CO. 


525 Woodward Ave. Detroit, Mich. 
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DIRECTOR GROENER 


<¢ 00 6.1 Ho, 800 


ALL Spins BASES - ALL Solid arpa 
99 29 


Kurt R. Groener, who on February 1 be- PER M PER M 
came the new managing director of the 
Porcelain Enamel Institute. 


FULLY ASSEMBLED — GREAT SAVINGS 


veloped a local price list. A. L. Crall, sec- 


retary-treasurer, reports that the organiza- Ask for free samples; get our low prices on clear and colored tubing—latest information on 
eit’ tn functioning well and that good re- high intensity transformers, electrodes, etc. 

sults are expected in 1935. Lester Arm- Prices F. O. B. Los Angeles, subject to change 

strong is president of the organization. (Distributors Wanted) 

New Director of P. E. I. NEON ACCESSORIES MFG. & IMPORT CO. 


Kurt R. Groener officially assumed his 
duties on February 1 as managing director 
of the Porcelain Enamel Institute, with of- 
fice at the institute’s headquarters, 612 North 
Michigan avenue, Chicago. He takes the 
position vacated several months ago by 
George P. MacKnight. He was formerly 
with the Gundlach Advertising Agency, Chi- 
cago, and: during the last eight years he has 
been with Bennett-Watts-Haywood Com- 
pany, Chicago publishers. 

The porcelain enameling industry, through 
the institute, plans to promote recognition 
of uses and advantages of porcelain enamel. 


— RK MANSHIP 
OA; A at tien: 5‘ DE 


Harry Crawford of the Crawford Adver- G GOOD TOOLS Os 
tising Company, Mobile, Ala., president of 


bama, has amounced that Ralph Rede of | DOM DER BROUSHES..FINER WORK 


the Tuscaloosa Advertising Company, in 


2901-7 So. Main Street Los Angeles, California 


ae a 
Tuscaloosa, Ala. is now secretary of the on Bulletin Lettering and Cutting? 
Outdoor Advertising Association of Ala- 
bama, succeeding Harry V. Niebuhr, for- “PEERLESS 8°? Fast work for sign painters...clean cut 
merly manager of the Birmingham branch lines and evenly placed color distribution. 
of the G. O. A., who has been transferred to FITCHES Well balanced. . . correctly shaped for 


‘smoothest touch. Bristles of superior 
elasticity. Worthy of the name “‘Peerless.”’ 


managership of the G. O. A. branch in 


Rochester, N. Y. Redel was previously sec- In all sizes. 
ee of the Alabama association for sev- ae ty U P ERI 4% R” Particularly useful for lettering on walls 
eral years. ».-.ONn wood, iron, or surfaces that are 
A SR Vtvon Binlon FIT CHES rough or pitted. A greater color carrier Youll want 
OO: AA £G m “A en than the ‘“Peerless’’ grade. In all sizes. t k h 
- 4%. 4A. O eorgla. no Bulletin =" : é oO: GROW: Fae 
George Ripley of Atlanta, who was for Mist cak mnie “PEERLESS The perfect edge for cutting sharp lines. mame of the 


many years secretary of the Outdoor Adver- CUTTER tole steads out in this Calsee Be isees. Utaee ae? 
tising Association of Georgia before he left Cup Chiseled Ed Mad } y: 
the managership of the G. O. A. branch in vache aed ges— Made by Skilled Hands 

Atlanta to become director and vice-presi- 
dent of Outdoor Advertising Incorporated 
with office in Atlanta, and who recently re- 
sumed the office as manager of the G. O. A. 
branch, has again become secretary of the 
Georgia association. 


afford to miss 
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Standing of 269 national and regional out- 
door advertising accounts for month of 
February as represented by returns from 
50 trading areas of 530,000 population or 
more. Cities in which accounts or con- 
tracts are represented are indicated by 
“xX.” “N” indicates that the accounts or 
contracts are new. 
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FOR ALL 


REFLECTOR 
BUTTONS 


One Sign or a Million 


uf 
pu 
HOLES 


We also handle full line of 


punches for your shop. Write us. 


METAL WORKERS OF ESSCO 
111 Harrison Street Peoria, IIl. 


LET US QUOTE 
ON YOUR NEEDS 


“THE HOUSE OF MOULDINGS” 


Largest Selection of Decorative 


MOULDINGS 


METAL COVERED, WOOD, FOIL, 
CHROME SHEETS, STRIPS, AN- 
GLES, CHANNELS AND PIC- 
TURE FRAMES. 


Also Display Supplies for Window Trimmer, 
Store and Theatrical Lobby Displays 


Catalog on Request 


DISPLAY SUPPLIES CO. 
1133 Broadway New York City 


LINDE NEON GASES 


Coated Svea Electrodes, $5 per 100—QUAL- 
ITY “WW” Pressure gauge, $15—Ratio 17:1 


NEON PLANT EQUIPMENT 


For i-man shop.......... 200 
For 2-man shop.......... 400 


Accessories, Aspirators, stopcocks, grease. 
lass Tubing for- gold and_ green, 


ALFRED WEBER, NEW YORK 


5 Union Square 


COMPARE World’s Best Value 
SELECTED RED SABLE 97 
LETTERING BRUSHES 

Sizes 2-4-6-8-10-12 Post- 


CONLIN 2 


Complete Set of Six 
—offer repeated by 
62 Elm St., Bridgeport, Conn. 


popular request. 
Only One Set to 
a Customer 


Modernistic 
Metal 
Ornaments 
Dress up 

_ Zs or Your Signs 
Cast Kickin Interchangeable Marquee Letters. 
Write for literature. 761-763 Mather St. 
Friedley-Voshardt Co. CHICAGO, ILL. 


NEON TUBE SUPPORTS 


RANGING FROM 1” TO 4” HIGH 
Samples, Prices and Nearest Distributor 
Sent Upon Request. 
Strong Glass—Substantial, Non-Corroding Clips 
A. H. FORGAR & COMPANY 
2414 E. 58th St. 


Los Angeles, Calif. 
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O. A. R. Addenda. 


Pontiac Motor Company, Oldsmobile— 
Twenty-four-sheets, Long Beach, Oakland, 
Hartford, New Haven, Fort Wayne, Gary, 
Indianapolis, South Bend, Des Moines, 
Louisville, Baltimore, Fall River, Lowell, 
Lynn, New Bedford, Somerville, Springfield 
(Mass.), Worcester, Duluth, Minneapolis, St. 
Paul, Kansas City, Omaha, Camden, Jersey 
City, Paterson, Trenton, Albany, Rochester, 
Utica, Akron, Dayton, Toledo, Youngstown, 
Oklahoma City, Portland (Ore.), Provi- 
dence, Chattanooga, Fort Worth, Houston, 
Richmond, Tacoma, Milwaukee. 

Los Angeles—Twenty-four-sheets, Lucerne 
milk, 

New York City—Twenty-four-sheets, K. 
of C. hotel, General Motors building; walls, 
Gulf Refining Company, General Motors 
trucks; three-sheets, Zion National Meat 
Products. 

Sacramento, Calif—Bulletins, Boyle Bros. 
Cleaners; three-sheets, Gallenkamp’s shoes; 
walls, Butter Cream bread. 

Savannah, Ga.—Twenty-four-sheets, Coca- 
Cola, Chesterfield, Atlantic White Flash, 
Heinz, Swift & Co., Shell, Wrigley, Max- 
well House coffee; bulletins, Goodrich Sil- 
vertown stores (new), South Port Paint 
Company (new), Cascade ginger ale, Nehi, 
Inc., and Pure Oil: Company; walls, Cascade 
ginger ale. 

Lincoln, Neb.—Twenty-four-sheets, Peter 
Pan bread (new), Calumet, M. J. B. coffee 
(new), Sunkist oranges, Ford trucks, Iowa- 
Nebraska Light & Power, Kellogg Company. 


Coming Campaigns. 

Pan-American Petroleum Corporation, 
New Orleans, will use outdoor advertising 
in Tennessee, Alabama, Mississippi, and 
Louisiana in its $1,000,000 advertsing cam- 
paign for 1935. 

Outdoor advertising will be used by Frig- 
idaire Corporation, Dayton, Ohio, in its 1935 
sales drive. 

The Eastern division of Granada Vine- 
yards, Inc., will use outdoor advertising and 
window advertising placed through Stod- 
dard Sampson Company, Boston advertising 
agency. 


More Displays Booked in 1935. 


“We have more displays booked for Jan- 
uary, February, and March this year than 
for the respective months in 1934 and 1933,” 
reports Arthur C. Hoskins, Al Fresco Adver- 
tising Company, St. Louis, Mo. The com- 
pany has been using some excellent direct- 
mail pieces to promote its “individualized” 
posting service in St. Louis and nineteen 
surrounding towns, in addition to its “dom- 
inating” painted bulletin locations. 


Bakery Using Posters. 

Langendorf United Bakeries, Inc. San 
Francisco, is using outdoor posters as a 
part of its extensive campaign to introduce 
its improved Langendorf bread. The San 
Francisco office of the J. Walter Thompson 
Company is handling the account. 


says: 


Give your glass blower a "'break." 
Don't expect him to reduce your 
tubing costs or to improve your 
oho pa with obsolete equipment. 

ere's a new unit to start with. 


BETTS 

WONDER 

BURNER 
(2 in. fire) 


$11.50 


ree by a glass blower for 


glass blowers." 


Will pay for itself in 30 days 
because: 


34 to 2 ins. can be heated in the 
same time as for right angle bend. 


Ideal for beginners—Indispensable 
for experts. 


If you use the outstanding electrode 
of the time, the 


IMPROVED CLAUDE TYPE 


you will save enough to pay your 
rent. 


Do Ph know or only guess the elec- 


trode you use is the best? 


WRITE ME TODAY 


for engineering test sheet No. 432, 
showing how to make accelerated 
test showing electrode life and effi- 
ciency. 


TUBING PLANTS from $235 


( f, PRESIDENT 


Outdoor Lighting Controls 
Incorporated 
200 Central Avenue 
Jersey City, U. S. A. 
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agency news 


Accounts and Agencies. 

Hawaiian Pineapple Company, San Fran- 
cisco; agency, N. W. Ayer & Son, San Fran- 
Cisco. 

Green-Forest Wine & Spirits Corporation, 
New York; agency, Norman D. Waters & 
Associates, New York. 

Distilled Liquors Corporation, New York; 
agency, Erwin, Wasey & Co., New York. 

Gordon Drug Company, Chattanooga; 
agency, Advertising Associates, Chattanooga. 

Enna Jettick Shoes, Inc., Auburn, N. Y.; 
agency, Amos Parrish & Co., New York. 

Loose-Wiles Biscuit Company, Long Island 
City, N. Y.; agency, Newell-Emmett Com- 
pany, New York. 

Midland Bakeries Company, Evanston, 
Ill.; agency, Shaffer-Brennan Advertising 
Company, St. Louis. 

Princess Issena hotel, Daytona Beach, 
Fla.; agency, Craven & Hedrick, New York. 

Tivoli Brewing Company, Detroit; agency, 
MacManus, John & Adams, Inc., Detroit. 


Budget Is Increased. | 

Axton-Fisher Tobacco Company, manu- 
facturer of Spud and Twenty Grand cigar- 
ettes, has increased its advertising budget 
for 1935 by approximately 20 per cent above 
that of last year. The new budget is said 
to be the largest in the history of the com- 
pany. Last year the big new Spud spec- 
taculars in Times square, New York, and on 
the Boardwalk at Atlantic City were a new 
advertising departure of the company. Ken- 
yon & Eckhardt, New York, is Axton- Fish- 
er’s advertising agency. 


Posters for Frigidaire. 

Outdoor advertising will be used by Frig- 
idaire in 1935 on the same basis as in 1934, 
according to H. P. Vieth, vice-president of 
The Geyer Company, Dayton, Ohio, agency 
for Frigidaire. Five or six designs will be 
available and dealers are permitted to use 
poster advertising on a cooperative plan, 
provided they obtain approval from local 
distributors or branch managers. Two of 
the designs are already available. 


Appoint Street & Finney. 

D. W. Chalmers, president of the Chal- 
mers Knitting Company, Amsterdam, New 
York, announces the appointment of Street 
& Finney, Inc., New York City, as their ad- 
vertising agency. Street & Finney formerly 
handled the Chalmers account many years 
ago, when they advertised Porosknit under- 
wear. 


Mayer Advances. 

John F. Mayer, for the last seven years 
space buyer for Street & Finney, Inc., New 
York agency, has been elected vice-president 
of the company. He will continue as the 
agency’s space buyer. 


Fensholt Moves Office. 


The Fensholt Company, Chicago agency, 
moved its office on February 2 to the Lon- 
don Guarantee & Accident building, 360 N. 
Michigan avenue. 
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Directory of Leading Concerns Equipped to Give Service to Advertisers 


PAINTED BULLETINS—Exclusive service in 
this field indicated by a star (*) preceding 
the name. 

POSTER PANELS—A star (*), fellowing the 
name, indicates exclusive service in this field. 

' BULLETINS and POSTERS—Absence of star 
indicates that concern is able to provide 
both types of service. 


POPULATION OF CITY is shown by figures 
immediately following name of city. 

TRADING AREA—Figures in parenthesis show 
total of city’s population plus that of the 
immediate trading area. 


POPULATION OF STATE is shown in paren- 
thesis following state headings. 


Arizona (435,573) 


Phoenix—47,950. A McNeil Corporation. 


Arkansas (1,854,482) 


Little Rock—81,679 (135,000). John P. Baird. 


Connecticut (1,606,903) 


Bridgeport—146,716. Murphy, Inc. 
Meriden—38,452. Cowl Advertising Co. 


Florida (1,468,211) 


Jacksonville—135,336 (150,000). “Bache Bros. Sign Co. 


Illinois (7,630,654) 
Chicago—3,376,438. *T. R. McMahon Co. 
East St. Louis—74,024. G. A. Levy & Co. 


Iowa (2,470,939) 


Waterloo—46,191. “Fish Sign Service. 


Maine (797,423) 


Portland—70,447. Puritan Adv. Co. 


Maryland (1,631,526) 


Cumberland—35,700. Arthur Litzenburg Co. 
Hagerstown—30,861 (150,000). Geo. D. Reynolds, Ine. 


Massachusetts (4,249,614) 


Lowell—100,234. *The Kimball System. 


New Jersey (4,041,334) 


Atlantic City—65,748 (transient, 
R. axwell Co. 


Jersey City—316,715. O’Mealia Outdeor Adv. Co. 
Newark—442,337.. United Adv. Corp. 


Trenton—190,219. Trenton Adv. Co., subsidiary ef 
R. C. Maxwell Co. 


New York (12,588,066) 


Buffalo—573,070. *Claude Neon Displays, Inc. 
Glens Falls—18,527. *Fitzgerald Sign System. 


New ar: City—6,930,446. *“Disoway & Fisher, Ine. 
*C. L. Schloemer, Inc. 


Tennessee (2,616,556) 


Knoxville—105,802. Knoxville Poster Adv. Co. 
*Post Sign Co. 


14,000,000). The 


Pit ssst00s0MNssdestoassvensss 


enwennnnenne SSS LEANN 


No. 7023-B No. 7024-B No. 7025-B No. 7026-B 


No. 7027-B 


No. 7028-B No. 7030-B 


Above catalog numbers all assembled with pressure spring 
for electrode connection. Other styles shown in our catalog. 


A More Complete Line of Neon Sign Insulation Cannot Be Had 


Housings 
Bushings 
Tube Supports 
Cable Supports 


P|! 


Knoxville - 


ERCE 


are specified by a 


The Knox Line will Make ’Em Shine 
Catalog and Prices Upon Request 


Knox Porcelain Corporation 


- Tennessee 


Colors im Oil 
Colors in Japan 


large majority of 


UALIT Y Craftsmen 


Ask your dealer for prices, and color cards. 
Agencies available in certain territories. 


F. O. PERCE COMPANY 


Makers of Paints and Varnishes Since 1847 


26-42 TIFFANY PLACE 


Factories: 


BROOKLYN, N. Y. 


Brooklyn, N. Y.—Plainfield, N. J. 
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New Enameling Process. 

A new and basically different porcelain- 
enameling process has been developed 
through joint efforts of Dr. J. E. Rosenberg, 
director of research for the O. Hommel 
Company, ceramic colors and materials, 
Pittsburgh, and William J. Baldwin, in- 
cumbent of the industrial fellowship estab- 
lished by the company at Mellon institute. 
The process is said to produce a new kind 
of porcelain-enamel finish to be known as 
“Hommelaya.” Patents on the process have 
been granted or are pending in the United 
States and foreign countries, 

Current vogue in colored porcelain-enam- 
eled products previously necessitated at least 
two cover coats to mask out the blue 
ground coat, and involved three firings. 
According to Dr. Weidlein, director of 
Mellon institute, the new process gives 
opacity and depth of color in two coatings 
and firings. It results in the bonding of a 
white frit to the steel as a ground coat. 
Success of Mellon institute laboratory ex- 
periments has been confirmed by success- 
ful use of the process under actual industrial 
conditions in certain manufacturing plants. 


With Olytyme Distillers. 

Clyde Heath, formerly with American 
Spirits, Inc.. New York, and previously the- 
atre artist for West Coast, Loew’s, and 
Roxy, is now head of the art department for 
Oldtyme Distillers, 832 Eighth avenue, New 
York, preparing quantity signs for dealers. 


Is Plant Superintendent. 

L. E. Nordholt is now plant superintend- 
ent of the Tennessee Enamel & Manufactur- 
ing Company, West Nashville, Tenn., suc- 
ceeding Frank Gibson, who has accepted a 
position with Servel, Inc. 


Especially Beneficial. 

SIGNS of the Times: I find the Art and 
Design Section of SIGNS of the Times espe- 
cially beneficial—Gardner M. Burch, sign 
department manager, Kroger Grocery Com- 
pany, Madison, Wis. 


Formerly a P. A. 


George Zell, in charge of the art depart- 
ment at the Buffalo Rock Beverage Com- 
pany in Birmingham, was formerly a poster 
artist. His past experience is of great help 
to him in the creation of unique displays. 


SALES TAX IN OHIO 


Attention of readers and subscribers in Ohio is 
directed to the new state retail sales tax, which 
is payable on subscriptions in Ohio and which 
must be included with remittance. A subscription 


The Mark of Leadership, Quality, 
Service and Reliability 


In 1899 the Reynolds Electric Company 
coined the word FLASHER as applied 
to contacting devices to open and close 
electrical sign circuits. We have Suc- 
cessfully Originated, Developed and Per- 
fected a full line, ranging from the small 


Thermal Flasher to the largest flashing 


and dimming equipment used in spec- 
tacular displays. | 


If it’s a Flasher, Reynolds can furnish it, 
whether it be 


Brush Mercury 


Thermostatic Neonimater 
Silver Contact | 


We also make a complete line of 


TRANSFORMERS 


in all voltages and MA’s. The same high 
quality and standards that have carried 
RECO FLASHERS to the top are im- 
pregnated in RECO TRANSFORMERS, 
which is evidenced by their ever increas- 
ing popularity. 


Write for a RY Neon Footage 
Calculating Chart 


Our line of COLOR HOODS includes all sizes, 
from S11 to 500 W. All colors of the rainbow 
furnished in natural colored glass. 


LET THE LEADERS OF THE INDUSTRY, 
who have Pioneered, Originated, and Developed 
FLASHERS for 36 years, supply you with 
TIME TESTED FLASHERS AND TRANS- 
FORMERS. 


for one year is $3, plus 9 cents sale tax, total $3.09; 
two years, $5, plus 15 cents tax, total $5.15; three 


years, $7.50, plus 23 cents tax, total $7.73; four 


ELECTRIC COMPANY 
years, $9, plus 27 cents tax, total $9.27; five years, 


$10, plus 30 cents tax, total $10.30. On club or 2650 W. Congress Street Chicago, Illinois 


group subscriptions, the price of two annual sub- 

“ste hea 5, plus sant ae total $5.15; aes New York Office, 256 W. 3ist Street 
annual subscriptions $7. plus cents tax, tota : : 

$7.73; four annual subscriptions $9, plus 27 cents Pacific Coast Representatives 


tax, total $9.27; five annual subscriptions $10, plus 

30 cents tax, total $10.30. On more than five annual 1575 Folsom Street 
subscriptions the club or group rate is $2 a sub- San Francisco 
scription, plus 3 per cent of the total amount for 

tax. 


449 S. San Pedro Street 


Electrical Specialty Co., Inc. hoa ‘Aieelas 
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One or A 
Thousand 
6c each 


We are not nation- 
ally or internationally 
known. We do _ not 
have a world-wide rep- 
utation; nor do we 
guarantee our elec- 
trodes for 100,000 hours. 
BUT we do guarantee 
you absolute satisfac- 
tion and the best elec- 
trode you can buy at 
any price or your 
money refunded. 


Copper or Svea elec- 
trodes special at 6e 
each; one or a thou- 
sand. 


High intensity or white 
or gold electrodes 15e 
each. 


We carry a large stock 
of glass, rare gasses, 
mercury, porcelain in- 
sulators and everything 
that goes into the mak- 
ing of a Neon sign. 
Write for prices. 


The Neon Mfrs. 
Supply Co. 


3814-3822 N. Kedzie Ave. 
Chicago, Ill. 


‘ 


POSTERS 
WITHOUT using 
ENLARGERS 


@ AN EASIER AND FASTER WAY 
By using SKELETON SKETCHES 


SEND 25c in stamps or coin for sample 
and descriptive literature. 


RaPeD 
M@OrnTiF 
¥SDLQYS 


272 Genesee St., N. Y 


THE ONLY COMPLETE STOCK NEON 
SIGN SUPPLIES IN THE SOUTHWEST 


ELECTRODES 


Glass — Airco Gas — Stopcocks 

— Vacuum Equipment — Cable — 

Hardware—Porcelain Products — 

Reynolds Flashers—Tube Supports 
Spring Catalog Now Ready 


De-Lux Neon Mfg. Co. 


23 East Fifth Oklahoma City, Okla. 


SIGN PAINTERS 


Write today for Big FREE Catalog and 
save 10% to 40% on your Brushes and 


Supplies. 
DICK BLICK CO. 
P. 0. Drawer 437S Goletere, St, 
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poster patter 


Acquire Kentucky Plant. 

The Wilder Poster Advertising Service of 
Berea, Ky., operated by the late J. Arthur 
Wilder, is under new management and is 
being operated as Young’s Advertising Serv- 
ice with office in Corbin, Ky. Charles Dav- 
idson, Berea, is president; Thomas M. Young 
of Corbin is manager and secretary-treas- 
urer, and Thomas F. Young, Corbin attor- 
ney, is vice-president. “We are beginning 
immediately to rebuild the plant,” Vice- 
president Young reports, “and we expect 
our plant to be in as good shape as any in 
the state within a reasonable time.” 


Niebuhr Transferred. 

Harry V. Niebuhr, recently manager of 
the Birmingham branch of the General Out- 
door Advertising Company, has been trans- 
ferred to Rochester, N. Y., as manager of 
the G. O. A. branch in the latter city. 

Ralph Redel, Tuscaloosa Advertising Com- 
pany, Tuscaloosa, Ala., has succeeded Nie- 
buhr as secretary of the Outdoor Advertis- 
ing Association of Alabama. 


Donahue Succeeds Niebuhr. 

Ed. W. Donahue, formerly of the Raleigh, 
N. C., branch of G. O. A., has succeeded 
H. V. Niebuhr as manager of Birmingham 
branch of the General Outdoor Advertising 
Company. 

For the last seven years Donahue has had 
charge of G. O. A. activities in North Caro- 
lina and was also secretary of the Outdoor 
Advertising Association of North Carolina. 
Prior to that time he was connected for 
many years with the U. S. historical bulle- 
tin department of G. O. A., and the O. J. 
Gude company prior to the formation of G. 
O. A. 

Kentucky News. 

E. C. (Rabbi) Kelly, Louisville, secretary 
of the Outdoor Advertising Association of 
Kentucky, reports that the famous Kentucky 
derby will be run at Churchill Downs on 
Saturday, May 4. 

John Gorin of Bowling Green, and former 
plant operator there, lost his sister by death 
recently. He had made his home with her 
practically all his life. 

J. W. Kelly, son of E. C. Kelly, secretary 
of the Outdoor Advertising Association of 
Kentucky, has been promoted from the po- 
sition of assistant cashier in the tax receiv- 
er’s office of the city of Louisville, to be 
auditor of the city’s sinking fund. 


Leonard Posters Available. 

H. H. Dobbertson, assistant advertising 
manager, Leonard Refrigerator Company, 
Detroit, has announced that outdoor posters 
are now available to their dealers through 
Brooke, Smith & French, Inc., advertising 
agency, Detroit, and the National Outdoor 
Advertising. Bureau. A _ series of twelve 
lithographed window displays, ranging from 
four to seven pieces are also available. Deal- 
ers are also being furnished with electric 
flasher signs, neon signs, and cloth banners 
for special decorative purposes and store 
events. 


Ready Mixed 
Hali Hour 
PROCESS 
COLORS 


@Not a liquid paint. 


®These colors are 
Semi-Paste which can 
be reduced to almost 
water consistency and 
still print clean, sharp 
lines. 


eDry smudge-free in two 
minutes. 


@Pack and ship in a half hour. 
®No clogging. 
®Twenty standard shades. 


Write for New Color 
Card and Price List 


Brown-Lindsay Paint Co. 
1420 Center St. Chicago, Ill. 


MOULDINGS 


METAL COVERED. 
BURNISHED WOOD. 


CHROME SHEETS AND STRIPS 
ANGLES AND CHANNELS. 


Chrome, copper, bronze & brass for 

theatrical lobby displays, window back- 

grounds, interior displays, & bar fixtures. 
Write for Samples and Price List 


JOHN J. BRIODY 


5 Union Square New York City 


NEON PLANT EQUIPMENT 
COMPLETE PLANTS OR PARTS 
—ACCESSORIES and SUPPLIES 


Lowest Prices on the Market 
Skilled Advice By Neon Experts 


AMERICAN ELECTRICAL SALES CO. 
65-67 East Eighth Street New York City 


PORCELAIN ENAMELED 


SIGNS 


for the Trade 
Manufacturers of faces for porcelain 
enameled plain and illuminated signs. 


Quincy Vitreous Enamel Co. 
QUINCY, ILLINOIS 


St. Louis Brush Co. 


2 S. ist Street St. Louis, Me. 


Sign and Show Card Brushes 
PLEASE WRITE FOR CATALOG 
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aw 
METAL 


approve 


ELECTRODEW 


TROUBLED? 


—with faded 
‘jittery.’ black-spotted 


BLUE TUBING? 


The real solution is to use SVEA 
METAL ELECTRODE SHELLS! 


Write for Special Bulletin 


SWEDISH IRON & STEEL 
CORPORATION 
17 Battery Place New York City 


TUBING 


ACCESSORIES & TRANSFORMERS 
WRITE FOR PRICES 


NEON SIGN MFG. CO. 


2120 Broadway Kansas City, Mo. 


RA, SIGN PAINTERS’ 


Brushes and Materials 


BECKER SIGN SUPPLY CO. 
Weoemmar 314 N. Eutaw St., Baltimore, M@ 


Changeable Letters and Screen 
Processed Signs of All Kinds for All 
Lines of Business 
Screen processed letters; double flange diecut 
celluloid letters; gummed paper letters. Build- 
ing directories; bulletin boards; menu racks; 

screen process work; electric signs. 
A. C. DAVENPORT & SON, Inc. 
311 N. Desplaines St. Chica 
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Facilities Increased. 

West Coast Advertising Company, poster 
and bulletin plant in San Francisco, has in- 
creased its studio and shop facilities to han- 
dle several newly-acquired contracts. More 
than 12,000 square feet of space have been 
added and considerable new equipment has 
been installed. The company reports that 
more than 80 per cent of its plant is sold 
out for 1935. 


Suit Set for Trial. 

Austin ‘W. Cordtz, The Robt. J. Cordtz Co., 
of San Diego, reports that his company’s 
$400,000 damage suit against Foster & Klei- 
ser Co. is set for trial in September in the 
United States court in Los Angeles. The 
suit charges Foster & Kleiser Co. with at- 
tempting to build and maintain a monopoly 
in restraint of trade in outdoor advertising. 


Would Revive Air Signs. 


Directional and community identification 
signs placed on building roofs for the bene- 
fit of air travelers, which signs were quite 
popular several years ago, would be revived 
if the welfare labor plan of James E. Stuart, 
Hamilton county welfare director, Cincin- 
nati, is adopted. He proposes that large 
signs be painted on roofs of barns in rural 
districts. The signs would be painted at no 
cost to the barn owners. If permission is 
refused by barn owners, the signs could be 
painted on wide roadways throughout the 
county, Stuart suggests. 


Stanford & Inge Expansion. 

Stanford & Inge, Inc., Roanoke, Va., has 
opened a new branch shop in Richmond, Va., 
where tubing equipment has been installed. 
The company has also moved its Roanoke 
plant to new and larger quarters at Virginia 
avenue and Memorial bridge. The Richmond 
shop is at 1801 High Point avenue, where 
H. D. Inge is in charge of sales and R. C. 
Stanford in charge of production. 


Introducing New Brand. 

American Distilling Corporation, 122 East 
Forty-second street, New York, is planning 
to introduce a new blended whiskey. The 
company is now advertising Meadwood whis- 
key and Old Colony dry gin in various mar- 
kets throughout the country. James D. Webb 
is advertising manager, and Sellers Serv- 
ice, Inc., Chicago, is agency. 


Gets Liquor Contract. 

Bache Bros. Sign Company, Jacksonville, 
Fla., has obtained a contract for five out- 
door advertising displays for Three Feathers 
whiskey from Oldetyme Distillers, Inc., New 
York. 


Returns from Tour. 

William McGinnis, McGinnis Sign Serv- 
ice, Rice Lake, Wis., returned to Rice Lake 
last month from an extended trip through 
the South and Mexico. 


ASK YOUR ART 
DEMONSTRATE 
THE NEW 


MMLS 


DEALER TO 


MMLS—1-oz. or 
2-oz. color bottle 


EVERY AIRBRUSH EFFECT is possible with this 
new, all-purpose MMLS Paasche Airbrush. From the 
finest line to the widest spray. Finer results in less 
time and with less effort. You can use it on every 
surface, and for every type of work. 


This new MMLS Paasche Airbrush has the famous 
Self-Centering Multiplehead and Silver Tip (found 
only in Paasche Airbrushes). No delay in case of 
accident. In two minutes, you 
can remove one tip and install 
another. Perfectly balanced; in- 
stantaneous control; quick re- 
sponse; non-clogging; non-leak- 
ing. Ask your dealer to dem- 
onstrate it. 


Q 3 WATER 
COLORS 


After years of research Paasche 
now offers the artist new, im- 
proved, rich, clear, sunfast, non- 
settling Airbrush Water Colors. 
The best available for airbrush 
use on paper, cardboard, muslin, 
leather, wood, etc. Nine colors 
(black, brown, blue, _ purple, 
green, red, orange, yellow, and 
pink) to a set. Colors mix to 
any shade or blend desired. 
Write for color chart and prices. 
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AIRCOMPRESSOR 
UNIT F518 


This unit rep- 
*e resents the 

* most service- 
able con- 
struction and 
gives unin- 
terrupted and 
reliable 
clean, dry 
air supply at 
any pressure 


desired. Op- 


erates from any light 
; socket and is practi- 
in operation. Ask your dealer to 


cally noiseless 0 . y j 
savings possible with this unit. 


show you the 


WRITE TODAY for New Bulletin B2-35 giving 
description and prices of the new MMLS Air- 
brush, Water Colors, Compressor units, easels, 
and other artists’ accessories. 


1907 Diversey Parkway 


Chicago, Ill. 
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LIBBEY CATAPHOTE BUTTONS 


No. 5A 3A No. 2A 


; No. 4A No. i 
Diam. 33 /64 Diam. 39/64 Diam. 45/64 Diam. 13/16 


Day and night views of a 
sign on which Libbey Cata- 
phote Buttons have been in- 
stalled. Note how clearly 
and strikingly the lettering 


stands out. 


The Coming Thing In Signs 


Here's the easy, profitable way to make your outdoor 
signs live at night. Libbey Cataphote Buttons have 
all the effectiveness of an electrically illumined sign, 
without any of the heavy upkeep charges. The but- 
tons are brilliant, permanent and remarkably low in 
cost, and the signs may be installed quickly, easily 
and economically. Signs installed with Libbey Cata- 
phote Buttons are salesmen on the job for you 24 
hours a day. 


Libbey Cataphote Reflector Chains are flexible and 
readily adaptable to any type of lettering or design. 
They can be attached to any daytime sign just as 
it stands. Nes 


Western Cataphote Co., Toledo, Ohio 


Braydon & Chapman 


TELENAD moving SIGNS 


Suitable for 


Banks, 
Restaurants, 
Waiting Rooms, 
Haberdasheries, 
Dept. Stores, 
Beer Gardens, 
Beauty Parlors, 
etc. 
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Reduced for Clearance 


The manufacturer, retiring from business, must sell his entire 
stock of 600 TELENADS immediately—and at a great reduction! 
Originally priced at $57.50, they are being sold at almost one-fourth 
their former price. 

TELENAD has a neutral mahogany-finished case, which will har- 
monize with any type of furnishing. It consists of an electric 
clock, a stationary space for the advertiser’s name, and a revolving 
ribbon containing 20 words of selling message, all of which is 
neon illuminated. 

-TELENAD is easy to sell—it “sells itself” 


Send check or money order today. Salesman’s sample $17.50. 


J. B. WHITE 


(in charge of liquidation) 


519 Plymouth Ave. Schenectady, N. Y. 


flashes 


Kirn Sign Company Expands. 

The G. C. Kirn Advertising Sign Company 
of St. Louis have purchased the property 
directly behind their present location at 2737 
Washington boulevard and are planning to 
erect a new building in which to house their 
tubing plant and sheet metal shop. With 
the addition of this building their entire 
premises will consist of approximately 14,- 
000 square feet used exclusively for the man- 
ufacture of commercial signs, bulletins, and 
tubing signs. 


Charleston Branch Opened. 

The Lackner Company, Cincinnati, has 
established a branch at Charleston, W. Va., 
with G. Thomas Martin, C. Buck, and J. C. 
Welsh in charge. Martin was recently with 
United Neon Products, Huntington, and was 
previously with the Carey System, Charles- 
ton, for many years. Buck was formerly in 
the finance and bond business, and Welsh 
has been in the advertising business in 
Philadelphia. Permanent local quarters have 
not been established, but the branch has 
been in operation since February 1. 


New York I. E. S. Meeting. 

H. I. Williams, commercial photographer, 
discussed photographic lighting at the Feb- 
ruary 14 meeting of the Illuminating En- 
gineering Society, New York section, held at 
the Grand Central Palace. Gjon Mili, West- 
inghouse Lamp Company, described the lat- 
est developments in photographic lighting 
equipment and supplemented his address by 
demonstrating equipment furnished by Klei- 
gel Brothers. 


Purchases Tubing Plant. 

Neon Glo Sign Manufacturing Company 
of Moose Lake, Minn., has bought the tub- 
ing plant of the American Neon Sign Com- 
pany of Superior, Wis., and has moved its 
headquarters to that city. Vernon N. John- 
son is manager of the company, which is a 
wholesale manufactory of neon signs, tub- 
ing, and specialties. 


Correction. 

To the credit of J. Robert Kalish, sales 
manager, Staaf Sign Company, Pittsburgh, 
are more than 2,000 displays in the Pitts- 
burgh area, instead of 200 displays as re- 
ported in the February SIGNS of the Times, 
and the “bottle” display made by the com- 
pany for Penn State and Three Rivers 
whiskey is in Glenfield, Pa., and not Green- 
field. 


To Larger Quarters. 


Gramercy Sign Studio, operated by Ernest 
Rosen, has moved from 123 East Twenty- 
third street, New York, to 325 East Twenty- 
third street in larger quarters where addi- 
tional equipment has been installed. 


In Legislature. 

Thomas J. Imler, manager of the Imler 
Sign Works, Phoenix, Ariz., and member of 
local union 548, is a representative in the 
Arizona state legislature. 
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Honolulu News. 

Joe Whittle is the grand old man of the 
mahl stick in Hawaii. He started making 
signs here thirty-five years ago, and is one 
of the pioneers of the industry in these 
islands. He has enriched the craft with 
three paint-slinging sons, who now operate 
the Whittle Sign Company. Joe devotes his 
time to painting canvases of Hawaiian sub- 
jects. 

That kid from Tahiti is wagging a fitch 
on the new Young hotel roof garden, and the 
helper who once balanced a tray of colors 
on his head while ascending a straight lad- 
der is now an artist balancing a cup of tea 
on his knee while ascending the social lad- 
der. Line the curb, boys, and see a sign 
painter “go to town!” 

If a memory course were introduced inte 
Hawaii, then “display cards” would instantly 
suggest Bill Erwin to everyone on the islands. 
Despite Bill’s display-card supremacy, he 
really missed his calling, since he is the best 
sports cartoonist these brunette-weary eyes 
have ever beheld. 

These islands echo the optimistic note that 
is resounding throughout the mainland, and 
the vanguard of arriving tourists presages a 
bumper tourist crop for 1935.—Edgar Leeteg. 


To Change Firm Name. 

William H. Harman, Milton, Pa., will 
move into larger quarters about the middle 
of March and change the name of his firm 
from Harman Sign Service to Rainbow 
Signs. He reports that prospects for spring 
business are very bright. 


Business Very Good. 

Charles E. Seager, Hamilton, Ont., reports 
that business has been very good, although 
the sign industry in that city is suffering 
from disorganization. “Every job my very 
best” is the slogan that keeps business com- 
ing his way, Seager says. 


Better and Better. 

SIGNS of the Times: Enclosed please find 
our check for our subscription for the com- 
ing year. Our compliments to SIGNS of the 
Times; it seems to get better each issue.— 
Wm. V. McNulty, McNulty Sign Company, 
Troy, N. Y. 


Leads Double Life. 


C. B. Smith, of Birmingham, well known 
as a sign man, is also well known as “Carl- 
ton” when he is on the road with his sleight- 
of-hand and magic show. 


Texas Firm Moves. 

H. Akin, operator of the H. Akin Sign 
Company, has moved his business from 
Jacksonville, Texas, to Edinburg, Texas. 


George Phillips. 

A letter is being held at SIGNS of the 
Times for George Phillips, present address 
unknown. 


SIGNS of the Times 


The Only Work 
= of Its Kind 
Ever Published 


Zhe 


pasa 


ANG vthern : js 
Lettering Craftsmeny™ 


140 Pages 


04 Full Pa 
81 Chapters 


COVERING EVERY PHASE 
OF SHOW CARD WRITING 


Including 
General Theory — Studio Operation — Shop 
Tricks—Catch Lines—Color Notes—Methods 
of Advertising a Show Card Business, etc. 


A Unique Feature of the Book is the 


TORICAL | 
INDEX ¢ 


which enables the card writer to lo- 
cate the style of layout and color 
scheme desired instantly. No other 


Replete with layouts of practical everyday 
card and paper signs for the use of show 
card writers, commercial artists, designers, 
sign writers and students of lettering. 


book of its kind has this remarkably 
convenient feature, 
Re oF ee Fe FF ee gg GGG 
— — piconets 0 show wet pre's 1 SIGNS OF THE TIMES, Cincinnati, Ohio. 
render a valuable reference w 
n : i] Enclosed find $5.00, for which send a copy of 


professional as well as a guide to the novice. 
SHOW CARD LAYOUTS,” er game: (In 
A book you will be proud to own. r Ohio add 15c Sales Tax, total $5 $5.1 5) 


te Enclosed find $7.00, for which send me “SHOW 
CARD LAYOUTS,” postpaid, and enter (or 
extend) my subscription to SIGNS OF THE 


ORDER YOUR COPY 
NOW! ONE IDEA MAY { fax, total $7.21; outside U. 8. Ay $800) 
PAY F OR THE COST OF | Name Rae a ep a ee ay a ee ee TD err 
is 
& 
f 
LI 


THIS BOOK, AND YOU 
HAVE 999 LEFT! 


..»:,and MORE 


for your money! . 
More QUALITY Features Than Any Other 


Screen Process Paint—Regardless of Price. 


Strong, non-fading colors! No skins in the canl 

8 overlapping colors processed and shipped in 

one day. A record breaking achievement that 
is already famous throughout the country and 
making new friends daily for our dealers. 
Write today for price list. 


FRAZER PAINT CO. 


2475 HUBBARD - ~- _ DETROIT, MICH. 


DISTRIBUTORS IN NEW YORK, PHILADELPHIA, CHICAGO, DETROIT, MILWAUKEE, BUFFALO, TOLEDO 
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SILVER LEAF 


334 x 3% inches 
Full Pack of 20 books—500 leaves 
to the Pack—Made in America 


82.00 per Pack 


Especially made for Glass Work 


Aluminum Leaf 


) 514 x 51% inches 
Full Pack of 20 books—500 leaves 
to the Pack—Imported from Japan 


$1.50 per Pack 


Write for quotation on American Made 


Gold Leaf 
Parcel Post and insurance prepaid in 


the United States when check or 
money order accompanies order. 


N. GLANTZ & SON 


289 Bowery New York City 


Our. 126-page catalog is yours 
for the asking 


v ANGELES y 


FLASHERS 


UNDERWRITERS APPROVED 


ONE YEAR GUARANTEE 


VY DISTRIBUTED By ¥ 


HYDE TECHNICAL LAB OvENCE io 
CABLE "HYDE"= LOS ANGELES, CALIF. 


CHROME FACE LETTERS 


will add distinction to 
your displays 
Send for Sample and Prices 


Jones Superior Machine Co. 
1258 W. North Ave. Chicago, Ill. 


Give ’Em A Break 
& The advertisers of 
SIGNS of the Times 

make it possible to © 

Busi- 
Patron- 


publish your 


ness Paper. 
ize them. 


BUY FROM ADVERTISERS 
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art news 


Makes Book-Jacket Painting. 

Clyde Heath, former theatrical poster art- 
ist, and now with Oldtyme Distillers, New 
York, has completed an original five-color 
painting in oils for the book jacket on 
“Somewhere an Empire” by Fleming Healy, 
and published by Robert Speller, Inc., New 
York. 


With Saenger Theatres. 

Bill Vehse of West Coast fame in the 
theatrical poster field, is director of Saenger 
theatres art studio in New Orleans. On his 
staff are George Jordan, Belmont Smith, 
Robert. Davis, Joe Krauss, Joe Jacobs, R. 
Cassella, and Fred Tranchina. 


Is Show-Card Instructor. 

Leon Hammond is instructor of the show- 
card class in the vocational department of 
the high schools at Everett, Wash. Work 
produced by the students was recently ex- 
hibited in the windows of the First National 
Bank in Everett. 


Slater Lauds Book. 


George Slater of New Orleans says: “The 
Wellington book is just as important in the 
shop and studio as brushes and paint. Its 
short cuts to quicker work are worth more 
than the cost of the whole book.” 


Sid Smith’s Salon. 


Sid Smith, former Florida wizard with 
pastel, now uses Loew’s Grand at Atlanta 
for his art salon, where his beautiful crea- 
tions entice the public via the box office. 
Magazine-cover work is his ambition. 


Cleveland Artists. 

Hy Bernstein is doing the posters for 
Keith’s 150th Street RKO theatre in Cleve- 
land. 

Eddy McGrath is now assisting Artist Mc- 
Dow at the Palace RKO theatre in Cleveland. 


His Busy Month. 

James Le Blanc, Jr., besides doing Or- 
pheum fronts in New Orleans, conducts the 
Display Art Studios at 124 St. Charles 
street. He had a busy time last month pro- 
ducing Mardi Gras material. 


Gordon in Gloversville. 

Hi Gordon, formerly of Rochester, N. Y., 
is now art director for the Schine theatres in 
Gloversville, N. Y., the famous glove town. 


Now Manager. 
Charles Harris is now manager of the 


Regent theatre’s art department, Rochester, 
New York. 


Perkins in New Orleans. . 

Newton Perkins, who formerly operated 
a theatrical poster studio in Jackson, Miss., 
is now at Loew’s State, New Orleans. 


Abshier Transferred. 
Donn E. Abshier, poster artist with the 
Jefferson Amusement Company, Inc., and 


East Texas Theatres, Inc., has been trans- 
ferred to the Austin theatre in Nacogdoches, 
Texas. He has been working at different 
theatres on the circuit. ; 


Commercial Artists Busy. 

Five hundred and sixty commercial artists 
are now being mobilized for the great semi- 
annual production of mail order catalogs. 

“From March 1 until June 1, the artists 
work on an average of seventy hours a 
week in a prodigious effort to get these cat- 
alogs out on time,’ reports E. W. Adams, 
president, Artists Equity of America, Chi- 
cago. | 

Twenty studios in Chicago and eight in 
New York City specialize in mail order art 
work, 


Now with Kroger. 

Gardner M. Burch, Madison, Wis., is now 
with the Kroger Grocery & Baking Com- 
pany, in charge of the sign department in 
Madison. 


Bickey Covey Moves. 

Bickey Covey of Montgomery, Ala., has 
moved his art supplies to the Alabama the- 
atre in Birmingham. 


Paul Purtell Is ‘‘Specialist.”’ 

Paul Purtell of the Saenger theatre in 
Mobile is a specialist in window background 
work and night-club decorating. 


Ivel Corporation Moves. 

The Ivel Corporation, displays and ex- 
hibits, has moved to 509 West Fifty-sixth 
street, New York. 


process 


Staff Is Increased. 

Frank Ortolano, formerly with the Gen- 
eral Advertising Company, Dallas, is now 
with the Poster Process Studio, New Or- 
leans, as head processor. Chester A. Gor- 
ham, of Mt. Pleasant, Mich., and Claibourne 
Andrews, of New Orleans, are new sales- 
men with Poster Process Studio. Gorham 
works in New Orleans, while Andrews cov- 
ers the South outside of New Orleans. 


A Good Job. 

SIGNS of the Times: I wish to extend 
my congratulations on your excellent maga- 
zine. It is a good job, marvelously im- 
proved.—Dominick De Palma, processed ad- 
vertising displays, Boston. 


BEST SELLER 


For several now obvious reasons, 
that February “process progress” num- 
ber of SIGNS of the Times has be- 
come a best seller. Nobody except 
those in the editorial department sus- 
pected that would happen, so as the 
pile of reserve copies dwindles and 
dwindles, each remaining copy gets 
more and more valuable. If you have 
a copy, hang on to it; if not, you might 
like to have one. 
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CENTRAL 


KEM BU 


OUTDOOR 


SHERWIN-WILLIAMS 


LLETIN 


COLORS 


Detailed Description of 
Showroom Spectacular: 


@ This spectacular display consists of a central 
tower showroom exhibiting a Ford car, flanked 
by two wings constituting the painted bulletins 
carrying copy. The height of the structure, in- 
cluding upper and lower louvres, is 26 ft. 3 in., 
and the width, from end of wing to end of wing, 
is 106 feet. The model in the showroom, which 
is changed weekly, is mounted on a revolving 
platform, and attention is focused by the inter- 
mittent changing of colored lights which flood 
the car. 


SIGNS of the Times 


ON NEW FORD “SHOWROOM SPECTACULAR” 


The “Showroom Spectacular” at Carnegie 
Avenue and East 100th Street, Cleveland, 
Ohio, is conceded by the outdoor adver- 
tising fraternity to be one of the most 
modern and effective displays ever pro- 
duced. Credit for this splendid job goes 
to Central Outdoor Advertising Co., Inc., 
who say:— 


“The entire surface of the display, with 
the exception of interior of the show- 
room, has been painted with Sherwin- 
Williams Kem Bulletin Colors, and the 
showroom interior was painted with 
Sherwin-Williams Flat-Tone.” 


Sherwin-Williams Kem Bulletin Colors have 
won the approval and praise of outdoor 


advertising companies and advertisers 
alike, from one side of this broad land to 
the other, largely on two major points of 
superiority: They give better results; they 
cost less in the long run. Kem Bulletin 
Colors are dependably uniform. . . retain 
their lustre longer on exposure ... have 
quicker set to the touch . . . possess a 
uniformly high degree of opacity in all 
shades... will not “wash” if sudden rain 
storm comes up soon after bulletin is 
painted ... are of ideal brushing consis- 
tency—ready to use as they come in the 
package and can be obtained quickly 
and easily anywhere. Write us for the 
complete story. The Sherwin-Williams wz 

Co., Dept. 625, Cleveland, Ohio. eel 


SHERWIN-WILLIAMS 


KEM BULLETIN 


COLORS 
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DIRECTORY OF SIGN ERECTION 
AND MAINTENANCE CONCERNS 


1, Indicates firms equipped to secure space 
fer and place in their city advertising 
signs furnished by national concerns. 

2. Indicates firms equipped to service such 
signs. 

3. Indicates firms equipped to secure space 
for and place outside their city advertis- 
ing signs furnished by national concerns. 

4. — firms equipped to service such 
signs. 


5. Indicates firms interested in receiving 
orders to hang commercial and electric 
signs in their city and territory from 
concerns outside of their city. 

6. Indicates firms operating an electric 
sign maintenance service. 

7. Indicates firms operating a neon sign 
maintenance service. 

8. Indicates firms that do sign hanging ex- 
clusively. 


Figures in parenthesis indicate population of territory served. 


Listings—$5.00 per Year. 


Advertising Rates on Request. 


Alabama (2,646,248) 


Birmingham—259,678. The James Sign Shop, 
5th Ave., N. 1-2-3-4-5-6. 

_ Neon Lights Advertising Co., 1 South 20th St. 

Evy 1-2-3-4-5-6-7, 

Mobile—68,202. Gulf Coast Sign Co., St. Francis 
& Water Sts. 5-7. 


1603 


Arizona (435,833) 


Phoenix—47,950. A McNeil Corporation, 
Central Ave. 1-2-3-4-5-6-7. 


1500 N. 


California (5,677,251) 


San Francisco—634,394. Neon Sign Service Co., 1707 
Folsom St. 2-4-5-6-7. 


Connecticut (1,606,903) 
Bridgeport—146,716. Claude Neon of Connecticut, 
Inc., 1712 Fairfield Ave. 1-2-3-4-5-6-7. 


H. Yolen Sign Co., 371 E. Main St. 1-2-3-4-5-6-7. 


Darien—6,951. Connecticut Neon Service, Post 
Road. 1-2-3-4-5-6-7. 
aera Cowl Adv. Co., 21 E. Main St. 


Art Sign Co., Inc., 833 State 
1-2-3-4-5-6-7. 
Norwich—32,438. New London-Norwich Sign Co., 
Franklin & Pond St. 1-2-3-4-5-6-7. 


N om! Haven—162,655. 


Florida (1,468,211) 

Miami—110,514. Daniel Neon Co., 814 N. E. Ist 
Ave. 2-4-5-6-7, 

ge ME oP ae ‘ech wa Electric Co., 1011 E. Broad 


Illinois (7,630,634) 


Chicago—3,376,438. Ace Sign Hangers, 344-6 E. 29th 
St. 1-2-3-4-5-6-7-8. 
Century Sign Co., 3222 W. Cermak Rd. 2-4-5-6-7. 
Highway Adv. Co., 23 E. Jackson Blvd. 1-2-3-4-5. 
Danville—36,765. Electric Motor Shop, 110 W. 
Harrison St. 1-2-3-4-5-6-7. 
Galesburg—28,702. P, & M. 
Seminary St. 1-2-3-4-5-6-7, 


Electric Co., 208 S. 


Indiana (3,238,503) 
seca? “Tag eed 061. Neon Sales & Service Co., 
W. Maryland St. 1-2-4-5-6-7. 
F. a Temple Electric Co., 224 W. Ohio St. 
4-5-6-7-8. 
South Bend—104,066. Otto Gratzol—Cut Rate Signs, 
1319-43 S. Kendall St. 1-2-3-4-5-6-7. 


yest: are Neon Co., 755 S. Michigan St. 
4-5-6-7. 


Iowa (2,470,939) 


Boone—11,886. Machinery Service Co., 416 3rd St. 
2-3-4-5-6-7. 


1-2-3- 


1-2-3- 


Davenport—60,751. Robbins Co., Inc., 415 Pershing 
Ave. 1-2-3-4-5-6-7. 

Des Moines—142,559. 
1-2-3-4-5-6-7. 

Sioux City—79,183. Acme Outdoor Adv. & Sign Co., 
411% Jackson St. 1-2-3-4-5-6-7. 


Bilz Sign Co., 911 Walnut St. 


Kansas (1,879,946) 


Topeka—64,005. Neon Tube Light Co., 
St. 1-2-3-4-5-6-7. 


1903 W. 6th 
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Kentucky (2,614,589) 


Louisville—307,808. Wm. G. Wabnitz—Signs, 801 
Fehr Ave. 1-2-3-4-5-6-7, 


Louisiana (2,101,593) 
New Orleans—458,762. New Orleans Outdoor Adver- 
tising Co., 3922 Tulane Ave. 1-2-3-4. 


Massachusetts (4,249,614) 


Boston—787,271. Electric Sign Maintenance 
Inc., 325 Columbus Ave. 2-4-5-6-7. 


The we Sign Corp., 1693 Columbus Ave. 


Co., 
1-2-3-4- 


pion RH 861. 
way. 


Michigan (4,842,280) 
Detroit—1,573,985. Allyear Sign & Adv. Service, 
2451 Clifford St. 1-2-3-4-5-6-7. 


Flasher Neon Display Corp., 1333 E. Milwaukee 
Ave. 5-6-7. 


Walker & Co., 88 Custer St. 1-2-3-4-5-6-7. 


Willey Sign Company, Inc., 2843 E. Grand Blvd. 
1-2-3-4-5-6-7. 


Grand Rapids—168,592. E. T. Cotton Electric Co., 
222 Michigan St., N. W. 2-4-5-6-7, 


ate ee Neon Co., Inc., 340 Hall St., 
Saginaw—80,715. 
1-2-3-4-5-6-7-8. 


Minnesota (2,563,953) 


nat WE id Sign Hanging Co., 721 S. 3d 
t. 8. 
Rydberg Sign Co., 409 Central Ave. 1-2-3-4-5-6-7. 
Sign Maintenance Co. of Minn., 1023 Hennepin 
Ave. 1-2-3-4-5-6-7. 
St. Paul—271,418. Lawrence Sign Hanging Service, 
1 E. Kellogg Blvd. 2-3-4-5-6-7. 


Missouri (3,629,367) 


Kansas City—399,746. J. L. Plummer & Co., 1626 
Baltimore St. 1-2-3-4-5-6-7. 

St. Louis—822,032. Crystal Electric Sign Co., 3444 
Lindell Blvd. 1-2-5-6-7. 

Neon Ray Lites, 722 N. Taylor Ave. 1-2-3-4-5-6-7. 

St. Joseph—80,944. Neon Sign Mfg. Co., 501 Main 
t. 1-2-3-4-5-6-7. 

Springfield—57,527. Missouri Neon Co., 222 W. Wal- 
nut St. 1-2-3-4-5-6-7. 


nets Sign Co., 74 Broad- 


S. E. 2-4- 
Fischer Electric, 1415 Birney Ave. 


Mississippi (2,009,821) 


Cleveland—3,240. Bonner Sign Service, 15 Bayou 
Ave. 1-2-3-4-5-6-7. 


Nebraska (1,378,900) 


Alliance—6,669. O. W. Bayse, 321-23 W. Third St. 
1-2-3-4-5-6, 

Grand Island—18,041. Gant Island Neon Co., 218 
E. 3rd St. 1-2-3-4-5-6- 

ae a By Waples ae Studio, 4411 St. Paul 
e - 2-9e88 Se 


New Jersey (4,028,027) 

Asbury Park—19,500. Road-Ad Service, Inc., 49 S. 
Main St. 1-2-3-4-5-6-7. 

Paterson—138,267. Federal Advertising Corp., 177 
Gould Ave. 5-6-7. 


their regular equipment. 


erection and 


| 
maintenance 
Pe eA 
Difficult Job Made Easy. 


The picture shows how the crew of the 
James Sign Shop, Birmingham, accom- 
plished a difficult job of sign erection with 
Two 20-foot lad- 
ders were fastened together and secured to 
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te ~ 
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the front axle of the truck and to the angle- 
iron ladder rack over the radiator. Three 
guy ropes were attached to the top of the 
ladder. This rigging, says Frank P. James, 
manager of the company, was set up in an 
hour and fifteen minutes. It can also be 
used on either side or on the rear end of the 
truck. Two men hoisted the 575-pound sign 
with block and tackle. 

Immediately following insertion of their 
first listing in the Sign Erection & Mainte-— 
nance Directory of the February SIGNS 
of the Times, James reported: “We re- 
ceived our February issue at 9 a. m., and 
at 4 p. m. same day we received an inquiry 
from the state of Washington asking 
whether we were interested in a national 
contract to build and service luminous-tube 
signs in this territory.” 


Servicing Brewery Signs. 

The G. C. Kirn Advertising Sign Com- 
pany, St. Louis, maintain the luminous-tub-_ 
ing signs owned by the Griesedieck Bros. 
Brewery Company and the Columbia Brew- 
ery Company, involving approximately 1,000 
such signs. The majority of these signs were 
manufactured by the Kirn company during 
the last year and a half and sold outright to 
the breweries. 


Install Tubing Plant. 


Maltz Brothers, Passaic, N. J:, have in- 
stalled a luminous-tube plant for the Ferrin 
Sign Company, West Palm Beach, Fla. 
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legislation 


Lansing Laws. 

Two amendments to the sign ordinance for 
Lansing, Mich. were passed by the city 
council on February 4. One amendment re- 
quires that no person, firm, or corporation 
shall engage in the sign or outdoor adver- 
tising business without first having procured 
a license from the building department of 
the city. Initial license fee for such license 
is $25 for the first fiscal year, and $5 a year 
thereafter. The other amendment requires 
that in erection of temporary banner signs, 
no such signs suspended across a street shall 
bear political or business advertising, and 
that no banner sign shall be suspended 
across the street without consent of the city 
council. 


Ohio Beer-Sign Ruling. 

The suit brought by attorneys for sign in- 
terests in Ohio on behalf of the Red Top 
Brewing Company, Cincinnati, against the 
Ohio liquor control board, to obtain a tem- 
porary injunction against the ruling to pro- 
hibit use at dealer outlets of beer brand- 
name signs provided by brewers and dis- 
tributors and to require removal of such 
signs now at points of sale (see page 97, 
February SIGNS of the Times), came up 
for trial on January 30 in Franklin county 
common pleas court, Columbus. On Feb- 
ruary 7, the suit was decided adversely by 
Municipal Judge Cecil J. Randall, and the 
injunction was denied. 

To effect relief from this legislation, State 
Senator Waldvogel of Cincinnati in January 
introduced in the Ohio legislature a bill to 
amend the law, upon which hearings were 
held on February 6 and 13. At the hearing 
of February 13, a delegation of sign manu- 
facturers, labor representatives, and sign 
supply men appeared before the Ohio sen- 
ate liquor control committee to urge passage 
of the amendment. The bill amends the 
present act with the clause “provided, how- 
ever, that nothing in the act shall be so con- 
strued as to prohibit the manufacturer or 
distributor from advertising its products on 
the premises of the holder of any permit for 
sale at retail.” 

Among those at the hearing who were in 
favor of the passage of the bill were G. M. 
Reininger, American Sign Company, Cincin- 
nati; George Lackner, Lackner Company, 
Cincinnati; A. C. Kaufmann, Quehl Sign 
Company, Cincinnati; A. J. Rutterer, Union 
Gas & Electric Company, Cincinnati; D. R. 
Swormstedt, SIGNS of the Times; L. F. R. 
Bellows, Bellows-Claude Neon Company, 
Cleveland; E. A. Seran, Neon Displays, 
Cleveland; H. R. Hamilton, Irwin-Walker 
Displays, Inc., Cleveland; S. C. Knapp, 
Knapp Electric Sign Service, Cleveland; P. 
F. Yoerger, P. F. Yoerger Sign Company, 
Columbus; Fred A. Schenck, Columbus Sign 
Company, Columbus; E. C. Bundy, Ohio 
Federation of Labor; William J. Pitt, rep- 
resenting paint, varnish, and lacquer manu- 
facturers of Ohio; Reed Vance, secretary of 
Ohio Printing Arts Association; Joseph In- 
derreiden, business agent, Brotherhood of 


SIGNS of the Times 


DIRECTORY OF SIGN ERECTION 
AND MAINTENANCE CONCERNS _ 


1. Indicates firms equipped to secure space 
for and place in their city advertising 
signs furnished by national concerns. 

2. ow firms equipped to service such 
signs. 

3. Indicates firms equipped to secure space 
for and place outside their city advertis- 
ing signs furnished by national concerns. 

4. = firms equipped to service such 
signs. 


5. Indicates firms interested in receiving 
orders to hang commercial and electric 
signs in their city and territory from 
concerns outside of their city. 

6. Indicates firms operating an _ electric 
sign maintenance service. 

7. Indicates firms operating a neon sign 
maintenance service. 

8. Indicates firms that do sign hanging ex- 
clusively. 


Figures in parenthesis indicate population of territory served. 


Listings—$5.00 per Year. 


Advertising Rates on Request. 


New York (12,588,066) 


Newburgh—31,275. Leon Neon Service Corp., 167 
Broadway. 1-2-3-4-5-6-7. 


Niagara Falls—75,398. General Advertisers Service, 
ae cor Sixth St., Niagara Falls, N. Y. 
1-2-3-4-5-6- 


Ohio (6,689,837) 


Akron—253,653. Bellows- More HC Neon Co., 861 E. 
Tallmadge Ave. 1-2-3-4-5-6- 6-7. 
Canton—110,000. michipeen 28 & Adv., 204 3rd St., 
N. E. 1-2-3-4 -5-6-7 
Cincinnati—451,160. The American Sign Co., 1940 
Riverside Drive. .1-2-3-4-5-6-7. 
Lackner Co., York & Western Aves. 1-2-3-4-5-6-7. 
wey A A Claude- -Neon Sign Co., 316-18 Main St. 


reap 564. Ra-Lite Neon Sign Co., 1940 S. 


High St. 1-2-3-4-5-6-7, 
Cleveland—900,430. Knapp coe Sign Service Co., 
2515 Detroit Ave. 1-2-5-6-7 


Oklahoma (2,396,040) 


Oklahoma City—185,389. DeLux Sign & Adv. Co., 
23 E. 5th St. 1-2-3-4-5-6-7. 
er 9: pee Co., Inc., 624% W. Second St. 1-2- 
-4-5-6-7. 


Oregon (953,786) 


Portland—301,815. Ramsay Signs, Inc., 3137 N. E. 
Sandy Blvd. 1-2-3-4-5-6-7. 


Pennsylvania (9,640,802) 


Allentown—92,052 (350,000). Sew Sign Sales, 
244 Hamilton St. | 1-2-3-4-5-6-7 


aa i  fehtealedined Co., 1006 Waiver Ave. 1-2- 


Ford posh 500 (50,000). P. D. Hileman Sign Serv- 
ice, Kwal Bldg., Ford St. 1-2-3-4-5-6-7. 

Harrisburg—80,284. United Sign Service, 1730 Pax- 
ton St. 1-2-3-4-5-6-7-8,. 

Pittsburgh—670,000. Alpha Claude Neon Corpora- 
tion, Liberty and 2th St. 1-2-3-4-5-6-7, 

Reading—110,289. Hen Johnston, Inc., 30 Penn Ave. 
1-2-3-4-5-6-7-8. 

Schuykill Haven—6,510. (250,000.) National | Out- 
ere! re Co., Inc., 425 East Main St. 


Knoxville—105,802. Post Sign Co., 706-8 State St. 
1-2-3-4-5-6-7. 


KNOXVILLE , ee dae 


: fee 
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“ONE MILLION TOURISTS ANNUALLY * 


( POST SIGNLG. J 


BULLETINS ~ WALLS ~ NEON ELECTRIC SIGNS. 


WITHIN 23 MILES OF NORRIS DAM 


Memphis—2S3, wee S & S Sign Company, 848 Union 


Ave. 1-2-3-4-5-6-7 
Sutton Electric Co., 800 S. Cooper St. 1-2-3-4-5-6-7, 


Texas (5,824,715) 


Mente PURE Id ocr are Sign Co., 813 N. East 7th 

ve. 1-2-3-4-5-6- 
+ a Sign Co., Inc., 801 W. 6th Ave. 1-2-3-4- 
S & E Neon System, 422 


Corpus Christi—27,741. 
Chaparrel St.  1-2-3-4-5-7, 

Dallas—260,475. Ra-Lite Electric Sign Co., 628 3d 
Ave.  1-2-3-4-5-6-7, 

cee PR J 352, United Signs, 1401 Dallas Ave. 


Longview—25,000 (100, oF Moore-Neal Sign Co., 
O. Box 967. 1-2-3 
San Angelo—25,308. Sar Sign Service, 56 N. Chad- 
bourne St. 1-2-3-4-5-6-7. 
Texarkana—27,365. Texarkana Outdoor Adv. Co., 
422 Hickory St. 1-2-3-4-5-6-7-8, 


Utah (507,847) 


Salt Lake City—140.367. 
son St. 1-2-3-4-5-6-7, 


Washingten (1,563,396) 


shersetn Mt, 718. Asher Bros. General Illuminating 
Co., 217 E. Market St. 1-2-3-4-5-6-7. 

5 aarti gee: 518. Asher Bros. General Illuminating 
Co., 1530 Westlake Ave., N. 1-2-3-4-5-6-7, 


West Virginia (1,729,205) 
eae oe we ie Ahern Adv. Corp., 1036 Speedway. 


Wisconsin (2,939,006) 

Appleton—25,262. Badger Neon Signs, 608 N. Mor- 
rison St. 1-2-3-4-5-6-7. 

Milwaukee—578,249, Everbrite Electric Signs, Inc., 
1434 N. 4th ‘St. 1-2-3-4-5-6-7, 


Super Neon Co., 217 Edi- 


Frick Service, 5716 W. North Ave. 1-2-3-4-5, 
Thompson Sign Co., 3466 S. Ahmedi Ave. 1-2-3-4, 
Tennessee (2, 616, 556) Wyoming (225, 563) Z 
Chattanooga—119,798. aie Electric Co., 241 E. Casper—16,619. Midwest a Ady. Co., 647 Yel- 
llth St. 1-2-3-4-5-6-7 lowstone. 1-2-3-4-5-6-7 
ARE YOU LISTED? 
The Sign Erection & Maintenance Directory is growing rapidly. Alert firms 


are taking advantage of the opportunities offered through this directory to 


solicit business at exceptionally low cost. 
offered you. Send in your order now! 


Don’t overlook the opportunity 


Listing—$5.00 per Year (12 Consecutive Issues) 
Advertisements—Rates on Request 


TWH 


Opportunity Exchange 


_WVVVVVVVVV AAA AAAAAAAAADAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAL 


AGENT WANTED 


To interest City and Town 
Officials in Street Name Signs, 
Traffic Signs, Reflecting and 
Neon Beacon Signals. 


Liberal commissions paid. 


MUNICIPAL STREET 
SIGN CO., INC. 


152 W. 42ND ST. 
NEW YORK CITY 


WANTED— 


Used NEON plant equipment 
of all kinds. State what you 
have for sale and its condi- 
tion. Get our liberal cash 
offer. 


Kahle Engineering Corp. 
300 Manhattan Avenue 
UNION CITY, N. J. 


WANTED—Glass Blower and pump 
man for foreign country (British 
Colonial). Young man, must be 
sober, single, thorough, capable of 
turning out good day’s work, must 
be exp., and have good references. 
Send pictures and full particulars 
by mail only to VALLETTE, 73 
Pearl St., New York, N. Y. 


NEON GLASS BLOWER 


by trade, wants position. Can 
bend and pump efficiently. Has 
some equipment. 


Address “Central States” 
Care SIGNS OF THE TIMES 


FOR SALE 
We are closing out our entire stock 
of Naz-Dar screen precess paints 
and supplies. Your opportunity to 
secure a supply of this nationally 
known and advertised brand at 
bargain prices. Write at once! 
ddress “BOX 399” 
Care SIGNS OF THE TIMES 


Distributors, Salesmen Wanted 
Neon-Like Signs 

Oiled parchment board; transparen- 
cies for all lines of business; over 
300 designs. Indoor and Outdoor 
Signs 8%x1414, 10x24, 18x36—inex- 
pensive. Manufactured by 

THE O. AUSTIN CO. 
49-55 W. 27th St. New York City 


POSITION WANTED 


Competent Bulletin and Com- 
mercial man. Long experience. 


Samples on request. 


Address “BOX 368” 
Care SIGNS OF THE TIMES 
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ACTION 
Traveletter 


ANIMATION 


Science and inventive genius have at last perfected 
the world’s outstanding action sign. 


TRAVELETTER ELECTRIC SIGNS meet the 


urgent need of all national advertisers. 


They are 


the only advertising mediums that present their 
messages in lucid, compelling, colorful. action— 


at a very nominal cost. 


Every brewery, distillery, 


candy manufacturer, 


hosiery mill—in fact, every conceivable business— 


is a sure prospect. 


A few choice, protected territories are open to dis- 
tributors and salesmen of high calibre—men who 
have proper contacts and are in the habit of earn- 


ing substantially. 


Write in detail and in confidence. 


ROSELITE MFG. CO., INC. 


136-140 W. 23rd St. 
New York 


FOR SALE 


The best offer buys 450 sign panels—350 panels, 5x5% feet, 


28-gauge steel, on heavy wood frames; 


100 panels, 3x6 feet, 


good grade pine finish, well made. 


Built by National Art Sign, Inc. 
Outdoor Advertising business. 


We recently bought their 


These panels can not be used 


in our plant of standard 12x42 painted bulletins. 


The Kimball System, Inc., Lowell, Mass. 


FOR SALE IN LIVE TOWN 
Established Commercial Sign Shop 


Fine location, low overhead, good accounts. 


Big season starting now. 


Money maker for capable party. Will sacrifice entire business and full 
equipment for $200 Cash. Owner entering new line of business. 


EDWIN BUSE, 17 Broadway, Lynbrook, Long Island, N. Y. 


WILL BUY interest in Commercial, 
Neon or Bulletin Sign Shop. A real 
producer, sober, good reputation, 
wants to connect with real rustler 
who would appreciate real partner 
in business. Midwest preferred. 


Address “BOX 350” 
Care SIGNS OF THE TIMES 


WANTED 


Porcelain enamel sign salesmen by 
reliable manufacturer. All terri- 
tories open. Experienced salesmen 
preferred. Commission only. 


Address “BOX 301” 
Care SIGNS OF THE TIMES 


WANTED 
Skilled glass blower and pump 
man. Have steady work. State 
wages expected. 


SIGN-CRAFT STUDIO 
Est. 1921 Holyoke, Mass. 


POSITION WANTED 


Sign and Sho-Card Writer. Have 
had experience in theatre work. 
Samples and 


Young and single. 
recommendations furnished cn re- 
quest. 


LEWIS VAN ARNAM 
Beaver Falls, N. Y. 


DISTRIBUTORS, 
SALESMEN WANTED 


Our Latest Discovery 


SILK SUBSTITUTE 
For Silk Screen Process 
No. 10-X Quality, 39” apa yd. 
No. 12 Quality, 45” wide.. 3 
No. 12 Quality, 52” wide.. i 
No. 14 Super, 45” wide..... "$1.25 yd. 


Sensational savings. . . . Extraordi- 
mary results. ... Good for 5,000 im- 
pressions.... Try a few yards... 
Be convinced. ... Include postage 
with remittance. 


THE O. AUSTIN CO. 
49-55 W. 27th St. New York City 


COMMERCIAL MAN 
WANTS TO MAKE 
A CHANGE 


First-class commercial man; 
ability well above the average. 
Sober; reliable; married. Age 
43. 


Address “BOX 344” 
Care SIGNS OF THE TIMES 


NEON SIGN BOX MAKER at lib- 
erty for a steady position with reli- 
able firm. Highly skilled, long ex- 
perienced. Can handle any phase 
of sheet metal construction work in 
a sign plant. Best of references 
available. Will start at a nominal 
salary with the right plant. 


Address “BOX 307” 
Care SIGNS OF THE TIMES 


WANTED—By long. established 
firm, Salesman who can sell Quan- 
tity Window or Wall indoor hang- 
ing Non-illuminated Signs. New 
and novel in design. Must be able 
to contact large buyers. State ex- 
perience. Reply to“BOX 322,” 
Care SIGNS OF ” THE TIMES. 


WANTED 


One neon tube bender who is fast 
and reliable. Must be producer. 
State wages and experience. Also 
one apprentice who can pump and 
repair. 


Address “BOX 312” 
Care SIGNS OF THE TIMES 


SALES ORGANIZATION 
Wants to represent sign plant in 


Chicago territory. Prefer manufac- 
turer equipped for large quantities 
of all types. 
Address “BOX 395” 
Care SIGNS OF THE TIMES 
53 W. Jackson Blvd. Chicago, Ill. 


ADDITIONAL ADS ON 
PAGE 113 


MARCH, 1935 


Painters, Paper Hangers and Decorators, 
Cincinnati. 

John L. Marshall, secretary of the Ohio 
Buckeye Brewers’ Association, which is 
composed largely of small breweries in 
northern Ohio, argued in favor of the law 
as it stands. 

The bill of amendment is still in the 
hands of the senate liquor control com- 
mittee, which consists of Chairman John R. 
Davis, Cleveland; Edward N. Waldvogel, 
Cincinnati; William E. Handley, Cincin- 
nati; Paul P. Yoder, Dayton; Phillip Wolfe, 
Mansfield, and W. H. Herner, Norwalk. 
Action is expected soon, since the assembly 
is scheduled to adjourn on March 15. 

A complementary bill amending restric- 
tions as to beer and liquor advertising, 


which had been introduced in the house of: 


representatives by Representative Henry H. 
Metcalf of Columbus, received a tie vote 
of 7 to 7 in the house judiciary committee 
on February 26, which necessitates further 
study of the bill by committee members. 

Those in favor of the bill who were at 
the committee hearing were Charles Whit- 
comb, Philadelphia, representing Interna- 
tional Sheet-Metal Workers; Judge Holmes 
of Columbus, representing Columbus sign 
manufacturers; George Lackner, The Lack- 
ner Company, Cincinnati; Mr. Rosencrantz 
of the Ohio Chamber of Commerce; Fred 
Schenck, Columbus Sign Company, Colum- 
bus; P. F. Yoerger Sign Company, Colum- 
bus, and Labor Representatives Larason and 
Donnelly of Columbus, and Jos. Inderreiden 
and John. Fuchs of Cincinnati. 

The Cincinnati chapter of the Associated 
Sign Contractors of North America is act- 
ing as campaign headquarters for the sign 
industry of the state in its fight for 
amended rulings. 


Indiana Bill. 

House bill 471 was introduced in the In- 
diana house of representatives last month 
by Representative Nicholson and three oth- 
ers to “license billboard and other outdoor 
advertising companies at $100, and 5 cents a 
square foot on advertising matter outside 
of incorporated cities and towns annually, 
regulating the placing of billboards along 
public highways.” 


England's Fight. 

Active steps were being taken in England 
last month by the legal and parliamentary 
committee of the Master Sign Makers’ As- 
sociation to fight several oppressive meas- 
ures promoted by municipalities and county 
councils. In some instances contributions 
are being invited. 


POSITION WANTED 


Neon Glass Bender and Pumper with 
5 years’ exp. desires connection with 
one-man plant. Also, act as fore- 
man of patterns and box building. 
Write “JOE” 
Care SIGNS OF THE TIMES 


POSITION WANTED 


Sign and show card writer, some 
experience in Poster Art. Young 
will go anywhere. 


Used 
model. 


and Single, 
Would like to assist in Theater 


Studio. bles. 


scriptions. 
I. V. HULME 
Elberton, Ga. 


EDWARD WHITE. 
P. O. Box 111 Elizabeth City, N. C. 


SIGNS of the Times 


POSITION WANTED 


Thoroughly exp. displayman and 
theatrical poster artist with creative 
and practical ability desires con- 
nection with a reliable firm. Samples 
and information upon request. Will 
go anywhere. 
care SIGNS OF THE TIMES. 


International 
Motor driven Air-brush out- 
fit. Brischograph Projector. 
ing Instrument Sets, Drawing Ta- 
State lowest price and de- 


CLASSIFIED ADVERTISEMENTS 


& 


RATES—7c PER WORD ONE INSERTION, 6c PER WORD SIX INSERTIONS, 5c PER 
WORD TWELVE INSERTIONS. NO AD TAKEN FOR LESS THAN $1.50 PER ISSUE. 


Cash Must Accompany Copy to Insure Publication. 


ADVERTISING—HOME STUDY 


THE ADVERTISING MINDED SIGN MAN makes 
the most money. Send name and address for book- 
let outlining new home study course. Hundreds of 
leading sign men and prominent advertising men 
have graduated from this old established school. 
Write today. PAGE-DAVIS SCHOOL OF ADVER- 
TISING, 3601 Michigan Ave., Dept. 2111, Chicago. 


AGENTS WANTED 


BIG MONEY and Fast Sales. Every owner buys 
Gold Initials for his auto. You charge $1.50; make 
$1.45. Ten orders daily easy. Write for particulars 
and free sample. AMERICAN MONOGRAM CO., 
Dept. 50, East Orange, N. J 


500% PROFIT! Gold and colored sign letters for 
windows, offices, trucks, signs. Monograms. Easily 
applied. NEONITE, Akron, Ohio. 


A BUSINESS OF YOUR OWN—Making Sparkling 
glass door plates, desk plates, numbers, signs, 
checkerboards, mirrors. Illustrated book free. 
PALMER SIGNS, 505, Wooster, Ohio. 


BIG MONEY Applying Gold Initials on automobiles. 
It’s the easiest thing today. You make $1.45 profit 
on every $1.50 job. No experience needed. Free sam- 
ples. “‘RALCO,” 1084 Washington, Boston, Mass. 


NON-TARNISHABLE FOIL LETTERS. _ Gold 
and Silver. Suitable for all Sign Work. Easily 
applied. Agents now coining money everywhere. 
Plenty free samples and catalog. ‘““READY-MADE” 
2410 Maple Ave., Los Angeles, Calif. 


EXTRAORDINARY MONEY. = $12.50 clock with 
changeable ads, sells for $32.50 to $60. One clock 
a day easy. Responsible company offers exclusive 


territory to proven men. Experience unnecessary. 
SILVER LITE CLOCK, 555-9 Jackson, Chicago. 


SALESMEN WANTED for Changeable Celluloid 
Price-Markers. Complete set sells for $2.50 and 
gives you 100% profit. Order your set today. W. 
TROSTEL, 2443 Cedar St., Philadelphia, Pa. 


ART SCHOOLS 


THEATRICAL SCENE and Posterpainting, Pic- 
torial Arts, Illustrating, Designing taught by mail. 
Practical, inexpensive Courses. If interested send 
stamps for literaturee ENKEBOLL ART SCHOOL, 
Omaha, Nebraska. 


BOOKS 


101 MONEY-MAKING SIGN IDEAS. The new 
book, nothing like it ever published before. Proved 
and practical schemes gathered from successful sign 
men throughout the country. Profusely illustrated; 
$2 ee gs _ ST. LOUIS SCHOOL OF LETTER- 
ING, 3627 Finney Ave., St. Louis, Mo. 


CARTOONS 


AMATEUR CARTOONISTS AND SIGN WRITERS 
can earn $35.00, and more, weekly, copying and 
duplicating for advertisers. THREE-EM SERVICE, 
Argyle, isconsin. 


CHALK TALKS 


ENTERTAIN at parties, clubs, lodges, churches, 
schools, etc. Send $1 for laugh-producing program 
of 23 comic trick drawings with instructions. 
Catalog Free. BALDA ART SERVICE, Dept. 44, 
Oshkosh, Wis. 


No other rated shop. 


Address “BOX 333”, illness. 


WANTED 


Cutawl, late 


Draw- fast as well as neat. 


Care 


FOR SALE—Commercial Sign Shop 
in Central Fla. town of 3,500 pop., 
with unlimited adjacent territory. 
Real opportunity for good mechanic. 
Liv. quarters 
above. Low rent. Price $100 to $150, 
depends on equipment. Reason—age, 
Write JOHN A. WALES, 
426 N. W. 56th St., Miami, Fla. 


POSITION WANTED 
All around Glass Blower, can bend 


Can work 
Pyrex or lead. References furnished 
if desired. Will go anywhere. 
Address “BOX 387” 
SIGNS OF THE TIMES 


“THEIR BEST STUNTS” — Book of 34 original 
stunts by leading cartoonists with colored crayons 
for first program, $1.65 postpaid. Include 3c stamp 
for Sign and Art Supplies Catalog. BART SUP- 
PLIES, 415 First Ave.,°N., Minneapolis., Minn. 


CREPE PAPER DECORATING 


LEARN CREPE PAPER DECORATING. Win- 
dows, Stores, Cabarets. Fastest, most practical, 
complete course. Tried, true. Anyone can learn. 
THE PATOMART DISPLAYS, Darien and Cam- 
bria, Philadelphia, Pa. 


CUT-OUT LETTERS 


. & B. WOOD LETTER CO., 12511 Euclid Ave., 
Cleveland, O. Cut-out Letters, Large, Small, Wood, 
Soft Pine, Plywood, Cardboard. Send for prices. 


> 


LETTER PATTERNS 


EIGHT ALPHABETS from 1” to 5”, 
heavy tag board, $1. No sample. 
13% Main St., Springfield, Ohio. 


rinted on 
TRALEY, 


SCREEN PROCESS OUTFITS 


SCREEN PROCESS OUTFITS with instructions 
only $12.50 complete. Size 12!%4”x16” overall. Dur- 
ably and beautifully constructed. — 


. Squeegee and beveled base included. 
McDANIEL SCREENAGRAPH CO., 215 N. Fourth, 
Columbus, Ohio. et 


SIGN BRACKETS, STANDARDS, ETC. 


OUR HANDY DESIGN MANUAL of Hanging 
Brackets, Sidewalk Frames, etc., should be in the 
hands of every quantity sign salesman or manufac- 
turer. Write for copy to THE STEWART IRON 
WORKS COMPANY, P. O. Box 873, Cincinnati, O. 


SHOW CARD OUTFITS 


THE SHOWCARDER supplies the inexperienced 
with newest up-to-date materials in stencil form 
for lettering signs, price-tickets, streamers, banners. 
No freehand work. Compact, convenient, quick. 
No complicated scaling system, no unnecessa 

weight. Patented March 16, 1926. Adopted by lead- 
ing chain store system to replace the cumbersome 
old-style outfits formerly used. i i 
many times over.”’ i 


Folder explains everything—write for it. 
SHOWCARDER, INC., 2300 University Ave., St. 
Paul, Minn. 


SILK SCREEN PROCESS 


[ 


POSITION WANTED—All around 
mechanic. Commercial, Walls and 
Showcards. 10 yrs. exp. leading 
shops, Midwest, East amd South. 


Wish to connect with reliable firm. 


Will go anywhere. Salary or com- 
mission. Young, married and soher. 
JIMMIE EAZOR, 718 7th Ave., 
Beaver Falls, Pa. 


OPPORTUNITY 
EXCHANGE PAGES 

FOR APRIL © 
CLOSE MARCH 27. 


113 


READY REFERENCE 


Directory of Leading Firms Serving the Sign Advertising Industries 


This sesgomsi’ is limited to firms whose advertisements appear in this magazine. 


See advertising index 


next to last page) for reference to advertisements for products listed here. 


Action Display Units 

Francis-Lincoln Co., 222 Market St., Newark, N. J. 

Gregory Motors, 59 East 34th St., New York City. 

Merkle-Korff Gear Co., 213 N. Morgan St., Chicago. 

Advertising (Home Study) 

Page-Davis School of Advertising, 3601 Michigan 
Ave., Chicago, III. 

Advertising Thermometers 

TAYLOR INSTRUMENT COMPANIES, Rochester, 
New York. 

Air Brushes 

PAASCHE AIRBRUSH CO., 1907 Diversey Pky.. 


Chicago. , 
Thayer & Chandler, 910 W. Van Buren St., Chicago. 


THE FOUNTAIN AIRBRUSH 


The airbrush of the 
particular artist 


- Send for Catalog 52-S 
Thayer & Chandler 


910 W. Van Buren St. Chicago, Ill. 


The Wold Air Brush Mfg. 
Ave., Chicago. 


Send forthe “2 AIR BRUSH 


ag has CATALOG 


we made 

the first THE WOLD AIR BRUSH 
% MANUFACTURING COMPANY 

8 2173 North California Avenue 

CHICAGO - - - ILLINOIS 


Co., 2173 N. California 


Art Courses 
Enkeboll Art Co., 5313-17 N. 27th St., Omaha, Neb. 


Artists’ Beard (Ready Prepared) 
THE UPSON CO., Lockport, N. Y. 


Artists’ Materials 

Ace Color Corp., 350 W. 31st St.,. New York City. 
THE AMERICAN CRAYON CO., Sandusky, Ohio. 
Berwick Studios. 506 S. Wabash Ave , Chicago, III. 
—— BRADLEY CO., 74 Park St,, Springfield, 


CARTER’S INK CO., Cambridge C Station, Boston. 

Sheffield Bronze Powder & Stencil Co., Inc., 3002 
Woodhill Rd., Cleveland. Ohio 

A. & B. SMITH CO., 633 Smithfield St., Pittsburgh. 

be: oor ar Ls gaeea Co., 2274 Brooklyn Station, Cleve- 
an 


N EW! ! PERSPEC Lg 


For perfect drawings of any subject. Life-like! 
Graduated green lines eliminating tedious, in- 
accurate gaging of length and height. 40 sheets, 
8x13, $1.00 postpaid. Your Dealer, or write for 
folder of papers, compass and irregular curves. 


. WADE ee co. 
2274-G Brooklyn Cleveland, Ohio 


Automobile Hood Signs 


THE EASTMAN CO., 258 S. Church St., Rockford, © 


Bending Brakes 
ban | Metal Tool Co., 110-114 Forbes St., 
ord, 


Bolting Cloth 


KRESSILK PRODUCTS, INC., 73 Murray St., New 


York. 
Noye Co., 285 Washington St., Buffalo, N. Y. 
Books 


a Crabtree, 403 Sixth Ave., S., Minneapolis, 


H. C. "MARTIN, 218 W. Amelia, Orlando, Fla. 

HASTINGS & CO., 817 Filbert St., Philadelphia, Pa. 

The Signs of the Times Pub. Co., Cincinnati, Ohio. 

The St. Louis School of Lettering, 3627 Finney 
Ave., St. Louis, Mo. 


Rock- 
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Brass & Bronze Letters 


United States Bronze Sign Co., 476 Broadway, New 
York City. 


Brackets for Sign Frames 
MICKLIN MANUFACTURING CO., Omaha, Neb. 


Brass and Bronze Signs 


Art In Bronze Co., 1621 E. 41st St., 


Cleveland, 
Ohio. 


BRONZE 


(or Aluminum) 


SIGNS 
LETTERS—NAME PLATES 


The kind you can sell with pride and profit. 
Write for Catalog and Price List 


ART IN BRONZE CoO., INC. 


1621 E. 4ist St. Cleveland, Ohio 


The Turner Brass Works, Sycamore, III. 


Write for our catalog sheets on: 


Cast Bronze Signs, Tablets, Name 
Plates, Letters, Figures and 


Memorials 
We can make quotations from 
Architects’ Designs or Drawings 
THE TURNER BRASS WORKS 
Established 1871 
Dept. S$ Sycamore, Illinois 


476 Broadway, 


United States Bronze Sign Co., 
New York City. 


MRK RRR KKK KM KKK KKK HK RM KM 
RAISED LETTER 


BRONZE SIGNS 


* 
x 
~*~ 
PS 
Cast or Assembled pa 
LETTERS « » NAME PLATES : 


LOWEST 
PRICES 

FINEST CONFIDENTIAL 
CRAFTSMANSHIP CO-OPERATION 


ALL MAIL ANSWERED SAME DAY RECEIVED 


FREE 
SKETCHES 


SPEEDY 
DELIVERIES 


U. $. Bronze Sign Co., Inc. 


476 Broadway New York City 
“Where the Sign Trade Buys it for Less” 
SKK KK KKM KK MRR RRR RRR 


XXXRKKRKKKKKRRKRAKARX AAR 


~ 
x 
P 
* 
* 
* 
Write Today for Illustrated Leaflet and Trade Price List ee 
* 
* 
x 
~*~ 
*~ 
x 


Brushes 


1 ce CO., INC., 83-87 Grand St., New 
or 
M. GRUMBACHER, 460 West 34th St., New York 


City. 
Harrison Brush Co., 4714-4716 Market St., Phila- 


delphia, Pa. 
St. Louis Brush Co., 2 S. Ist St., St. Louis, Mo. 


Bulbs (Electric Sign) 

GENERAL ELECTRIC CO., Nela Park, Cleveland. 
Bulletin Advertising | 

THE R.C. MAXWELL CO., Trenton, N. J. 
Bulletin Colors 

CHAS. H. HOWELL & CO., 212-220 Race St., Phila- 


delphia, Pa. 

F. ©. Pierce Co., 26-42 Tiffany Place, Brooklyn. 

sah hag Eade CO., INC., 749 E. 135th St., New 
or 


ity 
SHERWIN-WILLIAMS CO., Dept. 625, Cleveland. 
Burners (Gas) 


American Gas Furnace Co., Spring and Lafayette 
Sts., Elizabeth, N. J. 


Inventions 


Printed copies of patents listed here are obtain- 
able at 10 cents i from the Commissioner of 
Patents, Washington, D 


1,967,453. Changeable Number Sign. In- 
vented by Max Schoening, Brooklyn, N. Y. 
Three claims. 


1,967,602. Reflecting and Light Diffusing 
Sign. Invented by Andrew Milroy Young, 
Saskatoon, Sask. Three claims. 


1,967,658. Variable Reading Triple View 
Sign. Invented by Lawrence F. Buescher and 
Charles E. Akers, Chicago. Six claims. : 


1,968,209. Sign-Holding Device. Invented 
by Macon F. Irby, Richmond, Va. Four 
claims. 


1,968,219. Sign-Holding Device for Street 
Name Signs. Invented by Henry C. Pfaff, 
Jr., Newark, N. J. Seven claims. 


1,970,124. Luminous Price Sign. This sign 
is for use on illuminated fuel dispensing 
pumps. Invented by Lawrence F. Brown, Oak- 
wood, Ohio. Four claims. 


1,971,144. Electric Display Device. In- 
vented by Norbert Edward Lawrence, Denver, 
Colo., assignor to Jewelite, Inc. Three claims. 


1,971,147. Electroluminescent Tube. In- 
vented by Channing Whitman, Buffalo, as- 


signor to Flexlume Corporation, Tonawanda, 
N. Y. Two claims. 


1,971,391. Display Device. This is a turn- 
table display device, invented by Clarence E. 
Bilton, Woodhaven, N. Y., assignor by mesne 
assignments to Motion Displays, Inc., Brook- 
lyn, N. Y. Three claims. 

1,972,155. Display Device. This is a dis- 
play device in combination with a container 
and support. Invented by John D. McMas- 
ter, Jersey City, N. J. Four claims. 

1,972,183. Electric Gaseous Discharge 
Tube. Invented by Andre Claude, Nanterre, 
France. Four claims. 

1,972,416. Display Apparatus. Invented 
by Henry Bascom, St. Louis, assignor of 30 
per cent to Roy Fred Toelke, St. Louis. 
Thirty claims. 

1,972,422. Changeable Advertising Ex- 
hibitor. Invented by Albert John Kauffman, 
New York. Seven claims. 

1,972,611. Electrode for Discharge Tubes. 
Invented by Robert A. Warren, Chicago. 
Three claims. 


1,972,714. Striping Tool. Invented by 
Jens A. Paasche, Wilmette, Ill. Fifteen 
claims. 


1,973,151. Process of Making Stencils. This 
covers the making of a stencil from a stencil 
sheet carrying an adhering ink-impervious 
cellulose ester, which consists in bringing 
an instrument in contact therewith, heated 
to at least 650 degrees, causing the cellulose 
ester to be changed, and removing the in- 
strument. 


1,973,223. Air-Driven Advertising Device. 
This is a sky sign with a tubular casing 
formed in the shape of an article of com- 
merce. Invented by Hans G. Gordon, To- 
ronto, Ont., assignor to Aero Advertising 
Company, Ltd., Toronto. Seven claims. 
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twenty 


years ago 


MARCH, 1915 
@ Ph. Morton, Cincinnati, was erecting 600 
pictorial bulletins, 11 by 32 feet, for Stude- 
baker along principal railroads. 
@ The Chattanooga Chamber of Commerce 
was using eight-sheets in fifteen Florida 
cities to induce tourists to stop over at 
Chattanooga on their return. The campaign 
was handled by Emil Bauer, Chattanooga 
representative of A. de Montluzin Adver- 
tising Company. 
@ Harry Milliken opened a new shop on 
Genesee street, near Main, in Buffalo. 
@ The A. & W. Electric Sign Company was 
rebuilding the mammoth 2,000-lamp Good- 
rich sign on Hotel Fuller, Cleveland. The 
construction resembled a stage setting with 
banks of colored lamps reflecting upon vari- 
ous portions of the background. The setting 
was surmounted by the Goodrich slogan, 
“See America First on Goodrich Tires.” 
@ L. P. Scoville, for many years sales man- 
ager for G. G. O’Brien, Pittsburgh, joined 
the Ivan B. Nordhem Company, Pittsburgh, 
official solicitors. ; 
@ George Enos Throop, Inc., Chicago, was 
handling a twenty-four-sheet campaign for 
Edison Lamp Works, promoting the wiring 
of homes for electricity. 
@ J. P. McGrath, Muskogee, Okla., was us- 
ing the slogan, “Established Twenty Years 
in 1931.” 
@ The Toledo Billposting Company, Toledo, 
Ohio, was incorporated by Charles Hart- 
mann, Frank L. Mulholland, and S. M. 
Douglas. 
@ Charley Wright was star salesman of the 
Cusack Company. 
@ Richard L. Whitton, previously with Cu- 
sack, Chicago, became vice-president of the 
Nichols-Finn Advertising Company. 
@ John W. Gates, poster advertising man, 
Billings, Mont., posted his first bill in 1858. 
The story was told that he once posted 569 
sheets between 5 o’clock in the morning and 
4:30 in the afternoon, and went riding with 
his best girl in the evening. 
@Sehl Advertising Agency, Chicago, was 
handling the accounts for Calumet baking 
powder and the Pabst Brewing Company. 
@ Geo. E. Mitchell, previously with the 
Acme Sign Co., was foreman of the Colum- 
bia Sign Works, Columbia, S. C. 
g “Big Bill” Donaldson was in Tampa, Fla., 
putting up Coca-Cola and Spearmint dis- 
plays for Cusack. 
@ The Panama-Pacific international exposi- 
tion opened on February 20, 1915. Some of 
the sign men turning out work at the expo- 
sition grounds were “Coney Island” Jack 
McDonald, Jud Saxton, Tom Mitchell, Vic- 
tor Herman, J. Kreling, F. W. Berry, C. Le 
Gunnie, J. Schliman, A. Koppel, “Roving” 
Fisher, F. Mackenzie, F. Paula, “Gloomy 
Gus” Kramer, Hi Mott Allen, “Bunk” Per- 
kins, George Watson, I. G. Jones, Johnny 
Rogner, and Frank Williamson. 
GB. T. Loveridge, national inspector, was 
in San Francisco inspecting the J. Chas 
Green Company plant and _ superintending 
construction. 


SIGNS of the Times 


Card and Sign Writers’ Supplies 

Becker A Supply Co., 314 N. Eutaw St., Baltimore. 

Dick B Co., Gal esburg, 

The Conlin Co., 62 Elm St., Bridgeport, Conn. 

BERT L. DAILY, INC., 126-130 E. Third St., Day- 
ton, Ohio. 

N. Glantz & Son, 289 Bowery, New York City. 


Arthur F. Hoerauf & Co., 525 Woodward Ave., 
Detroit, Mich. 
GEO. E. WATSON CO., 164 W. Lake St., Chicago. 


Cardboard Manufacturers 

CHICAGO CARDBOARD CO., 666 Washington 
Blvd., Chicago. 

Sebastian Bienfang, 220 W. 19th St.. New York City. 

HURLOCK BROS. CO., INC., 3436-38 Market St., 
Philadelphia, Pa. 

Miller Vaper Co.. 80-82 Wooster St., New York City. 

NATIONAL CARD, MAT & BOARD CO., 4318-36 
Carroll Ave., Chicago. 

Cast Aluminum Changeable Letters 


METAL PRODUCTS, INC., 1434 N. 4th St., Mil- 
waukee. 


Celluloid Letters 


The en Co., Inc., 287-291 Laurel Ave., Arling- 
ton. 


Chalk Talk Course 

Balda Art Service, Dept. 44, Oshkosh, Wis. 
Changeable Letters 

THE BLOCKART CO., 132 W. 14th St., New York. 
Changeable Letter Signs 


A. C. Davenport & Son., Inc., 311 N. Desplaines 
St., Chicago, III. 


Clocks (Electric) 


ELECTRIC AD-CLOCK CO., 559 W. Jackson Blvd., 
Chicago, Ill 


Clocks (Electric Outdoor) 


GLO-DIAL CLOCK CORP., 1864 W. Washington 
B'vd., Los Angeles, Calif. 


NATIONAL TIME & SIGNAL CORP., 603 E. Mil- 
waukee Ave., Detroit, Mich. 


Clocks (with Traveling Message) 
3: alaamamins 519 Plymouth Ave., Schenectady, 


Colors and Inks for Show Cards 


CARTER’S INK CO., Cambridge C Station, Boston. 
DEVOE & RAYNOLDS CO., INC., 1 West 47th St., 
New York City. 


Compass (Beam) 
Lewis Supply Co., 153 Stimson Ave., Detroit, Mich. 


Color Hoods 
REYNOLDS ELECTRIC CO., 2620 W. Congress St., 


COLOR HOODS 


s ¢ For all lamp sizes—10 W. to 500 W. 


Motor Driven, Also Thermostatic 
Brush-Mercury-Spark-and Silver Contact 
REZEPERS eornt 
z RESTRIC Som RARnY CHICAGO, ILL. 

Largest Manufacturers of Flashers 
and Color Hoods in the World. 


Corner Brackets 
MICKLIN MANUFACTURING CO., Omaha, Neb. 


Cut-out Letters 


A. & B. Wood Letter Co., 12511 Euclid Ave., Cleve- 
land, Ohio. 

Felt Tetter Studios, 538 S. Wells St.. Chicago. 

Jones Superior Machine Co., 1258 W. North Ave., 
Chicago, III. 

The Redikut Letter Co., 524 S. Spring St., Los 
Angeles, Calif. 


Cutting Machine 


INTERNATIONAL REGISTER CO., i1 S. Throop 
St., Chicago, Ill. 
Portable Electric Tool Corp., Fitchburg, Mass. 


Decalcomania Papers 


B. F. Drakenfeld Co., Inc., 49 Park Place, New 
York City. 


SIMPLEX and DUPLEX 


DECALCOMANIA PAPERS 


B. F. DRAKENFELD & CO., Inc. 
49 Park Place New York City 


Designs for Signs 


Sign Design Service, 221 S. E. 4th St., Evansville, 
ndiana. 


Display Materials | 
THE BLOCKART CO., 132 W. 14th St., New York. 
Display Mouldings 

beg Berlin & Co., 309 W. 44th St., New York City. 
oo n J. Briody, 5 Union Square, New York City. 


isplay Supplies Co., 1133 Broadway, New York. 
The Prichard Co., 303 4th Ave., New York City. 


Easels (Cardboard ) 


HURLOCE BROS. CO., INC., 3436-38 Market St., 
Philadelphia, Pa. 


Electric Adv. Clocks 

ELECTRIC AD-CLOCK CO., 559 W. Jackson Bivd., 
Chicago, Il. 

NATIONAL TIME & SIGNAL CORP., 603 E. Mil- 
waukee Ave., Detroit, Mich. 

ial 519 Plymouth Ave., Schenectady, 


Electric Indoor Signs 


Viking Products Coccarttion’ 330 W. 42nd St., 


York City. 


New 


INDOOR ELECTRIC SIGNS 
AND DISPLAYS 


In Brass, Bronze, Steel, Aluminum, Glass. 
Prismatic Clear & Opal Glass Letters. 
Interchangeable Letter Signs. 
VIKING PRODUCTS CORPORATION 
330 W. 42nd St. New York City 


Electric Sign Accessories 


METAL PRODUCTS, INC., 1434 N. 4th St., Mil- 
waukee, 


Electric Sign Displays 
The Artkraft Sign Co., Lima, Ohio. 


—-= a= 


The ARTKRAFT 
Embossed Letter 


will make electric 
sign selling easier 


Write for information 


The Artkraft Sign Co. 


Lima, Ohio . 
a= ant 


Baw secenami: 


Electric Sign Letters 


Chicago Glass Novelty Corp., Marion, Ind. 
Falk Glass Products Co., 115-117 West 23rd St., 
New York City. 


Wissmach Raised Glass Co., Inc., Brett Litho Bldg., 
Long Island City, N. Y. 


Electrodes (Neon Tube) 


Ansco Laboratories, 1375 W. Jefferson Blvd., Los | 
Angeles, Calif. 

CHICAGO ELECTRODE LABORATORIES, St. 
Charles, Ill. 

CHICAGO VACUUM EQUIPMENT CoO., 1120 N. 
Ashland Ave., Chicago, Ill. 

De- — Neon Mfg. Co., 23 E. 5th St., Oklahoma 


City, Okla 
EISLER ELECTRIC CORP., 538-39th St., Union 
Eisler | eo be Co., Inc., 750 South 13th St., 
Newark, N. 
The Engineering Co., 57-59 Branford St., Newark. 
Engineering Glass Laboratories, Inc., 32 Green St., 


ewark, N. J. 
* 


NEW IMPROVED ? 
LECTRODESe 


OF ALL TYPES 
QUALITY PRODUCTS 


Produced by an organization with 
many years successful experience 
in neon. electiode manufacture. 


Write for Details and Prices 


Engineering Glass Laboratories 
32 Green Street Newark, N. J. 
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BENJAMIN KIEVSKY, 94 Academy St., Newark, 


N. o % . 
neva iatrs. Supply Co., 3822 N. Kedzie Ave., Chi- 


cago, : 
Sign Mfg. Co., 2120 Broadway, Kansas City, Mo. 
SOTDOOR LIGHTING CONTROLS, INC. (Claude 
Type), 200 Central Ave., Jersey City, N. . 
TUBE LIGHT ENGINEERING CO., 427 W. 42nd 


St., New York City. ; 
Alfred Weber, 5 Union Square, New York City. 


Electrode Shells 


The Engineering Co., 57-59 Branford St., Newark. 
Scudign ieee & Steel Corporation, 17 Battery Pl., 
New York City. 


Elevation Posts (Neon) 


A. H. Forgar & Co., 2414 E. 58th St., Los Angeles. 
A. B. McMahan, 1355 Newport Ave., Long Beach, 


Calif. 
NEON ACCESSORIES MFG. & IMPORT CO., 
2901-7 S. Main St., Los Angeles, Calif. 


Equipment for Action Displays 
Merkle-Korff Gear Co., 213 N. Morgan St., Chicago. 


Flashed Opal Glass 


Fayette Glass Co., Point Marion, Pa. 


Flashers (Electric Sign) 


Automatic Electric Mfg. Co., Mankato, Minn. 


| SYNCHRONOUS 
$16:59 TIME SWITCH 


AUTOMATIC ELECTRIC MFG. CO. 


MANKATO, MINN. 


i Products Corp., 7 S. Clinton St., Chicago, Ill. 
7. Electric Mig. Co., Inc., 65 Hall St., Brooklyn. 


THERMAL FLASHERS 


"4 », FLASHER ASSEMBLIES 
CORRS Up to 600 Watts 
eR Send for Catalog 
EAGLE ELECTRIC 


MFG. CO., INC. 
65 Hall St. Brooklyn, N. Y. 


The France Mfg. Co., 10321-35 Berea Road, Cleve- 


land, Ohio. 
Hyde "Technical Laboratories, 1143 Venice Blvd., 


Angeles. Calif. 
THE LELAND ELECTRIC CO., 1501 Webster St., 


Dayton, Ohio. 
OUTDOOR LIGHTING CONTROLS, INC., 200 


1 Ave., Jersey City, N. J. ; 
easter Riectric a Inc., 32-34 West Twentieth St., 


New York City. 


“Presto” Thermal 
Flashing Devices 


for use on Cardboard Cut- 
out Displays and small elec- 
tric Signs. We also make 
larger capacity flashers for 
larger type electric signs. 


r * 
“" Presto Electric Co., Inc. 
32-34 W. 20th St., N. Y. City 


Pin Type Flash 
Write 
for Booklet T 


REYNOLDS ELECTRIC CO., 2620 W. Congress St., 

Chicago, Ill. 

SANGAMO ELECTRIC CO., 1022 Converse Ave., 
ringfield, Ill. 

st Er CITY ELECTRIC CO., 1207-1223 Columbus 


Ave., Pittsburgh, Pa. 
Cc. D. Wood Electric Co., 826 Broadway, New York. 


Flasher HEADQUARTER 


With and Without Wire 
It will cost less and be done better, 
if we do the electrical part of your 
signs. Hook-ups of all descriptions, 
complete for you to put in the sign. 
Our prices are right. _ 
Now being furnished to a national 


advertiser. 
Want a sample? Ask for it. 


C. D. Wood Electric Co. 


826 Broadway New York City 
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Flashers (Motor Driven) 
Betts & Betts Corp., 551 W. 52nd St., New York. 


FLASHERS 


THERMOSTATIC—MOTOR DRIVEN BRUSH 
TYPE —SILVER CONTACT — MERCURY 
SWITCH, ETC. 


Makers of every practical type of 
flasher for a quarter of a century. 


BETTS & BETTS CORPORATION 


551 West 52nd St. New York, U. S. A. 


Flashers (Motorless) 

Presto Electric Co., Inc., 32-34 W. Twentieth St., 
New York City. 

REYNOLDS ELECTRIC CO., 2642 W. Congress 
St., Chicago, Il. 


{=~ Thermostatic Flashers 

: : (Phelps Skedoodle) 

" Made in All Sizes, Styles and Types 
Also every style in motor- 

driven types. 


> 2 Fo) & 
ELECTRIC COMPANY 


2650 W. Congress St., Chicago, Ill. 
New York Office, 256 W. 3ist St. 


Flashers (Thermal) 


Betts & Betts Corp., 551 W. 52nd St., New York. 


BETTS CORPORATION 


Flashers and Cord 
Sets for every type 
of window display. 
Designers of special 
flashing and motion 
effects. 


551 West 52nd St. 
New York City 


Gases for Tube Signs 

Air Reduction Sales Co., 60 E. 42nd St., New York. 
Alfred Wehe: ey T’nion Square, New York City 

Glass for Signs 

Fayette Glass Co., Point Marion, Pa. 

GILL GLASS & FIXTURE CO., Amber & Tioga 
Sts., Philadelphia, Pa. 


Glass Tubing 


NEON ACCESSORIES MFG. & IMPORT CO., 
2901-7 S. Main St., Los Angeles, Calif. 


Glue (for Process Work 
Russia Cement Co., Gloucester, Mass. 


Gold Leaf 
W. H. Coe Co., 89 Ship St., Providence, R. I. 


COE’S GOLD LEAF 


IN ROLLS AND BOOKS 


“Mixtion Clarifiee’’ the French Oil Size 
W. H. COE MFG. CoO. 


89 SHIP STREET, PROVIDENCE; FR; :1. 


HASTINGS & CO., 817 Filbert St., Philadelphia, Pa. 
W. H. Kemp Co., 350 Hudson St., New York City. 


KEMP’S 


GOLD LEAF 


THE STANDARD SINCE 1849 ‘ 


350 Hudson St. . New York City 


M. SWIFT & SONS, 10 Love Lane, Hartford, Conn. 
Gold and Silver Papers & Board 
Miller Paper Co., 80-82 Wooster St., New York City. 


Gold Size 
W. H. Kemp Co., 350 Hudson St., New York City. 


|  HEINS GOLD SIZE 


Best known and largest seller since 1852. 
YELLOW AND CLEAR OIL SIZE 
YELLOW AND CLEAR JAPAN SIZE 
See your dealer or write 


W. H. KEMP CO., 350 Hudson St. 
New York City Sole Distributors 


questions 


answers 
SE IE A Es ae a ae aS 


Salvaging Mixed Japan Color. 

Is there any way to save unused japan color for 
future use after it has been mixed with a binder 
and turpentine, or must it be discarded.—R. P. P. 

Japan color that has been mixed may be 
saved for future use by pouring turpentine 
over the top of the color and keeping it in 
a covered can. Do not mix the turpentine 
into the color. This may be stirred into the 
color when you are ready to use it, or poured 
off if the color does not require further thin- 
ning. If the color is not used for a long time, 
fresh turpentine should be poured over it oc- 
casionally to replace that lost by evaporation. 
If the color becomes crusty it should be 
strained before attempting to paint with it. 


Frosted Glass Effect. 


How can I produce a frosted glass effect on 
glass office doors? How is paint mixed?—U. T. 

Frosted glass backgrounds on glass are 
made by painting the glass with white lead 
mixed with quick-rubbing varnish and 
thinned to a heavy consistency with turpen- 
tine. A little japan gold size may be added 
to improve drying. As soon as the lead is 
applied it is stippled with a pounce pad 
made by placing a few layers of cheese cloth 
over a wad of cotton. Tie the cloth in bag 
form with a string. The paint must be 
stippled before it sets. Remove brush marks 
and heavy spots with the pouncing pad to 
obtain a translucent and even coat. 


Colors of the Rainbow. 


What are the colors of the rainbow, and how 
should a rainbow be painted?—W. H. H. 

The colors of the rainbow are violet, in- 
digo, blue, green, yellow, orange, and red. 
If you desire to produce a natural effect the 
colors should be blended as they are in a 
natural rainbow, but if a poster effect is 
wanted the colors may be joined without 
blending. 

The most natural effects can be produced 
with an air brush, thereby avoiding sharp 
divisions between colors. Slow-drying col- 
ors are required if the rainbow is to be 
painted, to permit blending before the colors 
set. 


Aluminum Leaf on Windows. 

How is aluminum leaf applied to windows? Will 
it tarnish?—R. P. P. 

Aluminum leaf can be applied to the out- 
side of windows the same as it is applied to 
any surface. The letters are first sized-in with 
a mixture of japan gold size and a little color. 
When the back of the sign is exposed to view, 
black is the best color to use. Only a little 
color is required. Too much color would de- 
stroy the tack of the size. This size usually 
dries tacky for gilding in about 20 or 30 min- 
utes, if weather is favorable. : 

Aluminum leaf applied in this manner will 
not tarnish. Silver leaf is used on the inside 
of windows and is applied with water size 
and backed up with color and varnish. If 
a mat finish is desired, aluminum leaf is ap- 
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plied over clear varnish on the inside of the 
glass. A quick-drying clear varnish should 
be used. The leaf is applied when the varnish 
becomes tacky. Should you desire to make 
the entire letter mat finish, the letter should 
first be outlined with color. When the color 
is dry fill in the letter with the clear varnish 
and gild when it becomes tacky. In most 
cases of this kind a silver-leaf outline is made 
first and the centers are given a mat finish 
with aluminum leaf. This is known as an 
embossed job. 


Glass Lettering Paint. 
What kind of paint is used on glass work to 
produce a durable job? How is it mixed?—U. T. 


Oil colors are used for lettering on glass. 
Use colors that are provided in paste form. 
Mix them to a thick paste with japan gold 
size and thin with turpentine. The newer 
forms of prepared lettering colors in oil will 
also be found suitable for this purpose. 


Wood for Board Signs. 


What kind of wood is used for board signs when 
a smooth surface is required for lettering?—U. T. 


Pine boards are used for wood signs. They 
must be planed smooth and well sandpapered 
before painting. Touch up all knots and 
bad spots with a thin coat of shellac before 
painting. 


tricks 


Layouts on Dark Board. 

It is difficult to make a legible layout on 
dark cardboard, such as black, dark blue, 
brown, green, etc., unless soft white chalk 
is used. After the layout is made and the 
design completed, the chalk can not be re- 
moved completely and the appearance of the 


card is marred. Improvement can not be 
made by erasing the lines with a gum eraser 
because this imparts streaks to the card. 
The best method I have found to remove 
chalk layout lines on dark cardboard is to 
use a soft, dry chamois skin. This will re- 
move the chalk lines completely and adds a 
slight sheen to both the cardboard and the 
lettering, adding to rather than detracting 
from the general appearance of the finished 
job.—G. Marlborough, Toronto, Ont. 


Removing Gold Glass Letters. 

To remove gold glass letters from plate 
glass windows without breaking the letters, 
apply paint remover around the letters. Let 
this stand for a time and make a second 
application of paint remover. Then run a 
piece of fine piano wire under the letters 
and they will lift off easily, in one piece.— 
Alston Wolfgram, Viroqua Sign Service, 
Viroqua, Wis. 


White-Lead Test. 


White lead is sometimes old and unfit for 
use. To test it for purity, place a little lead 
on a stick and hold it over a flame. If small, 
shot-like globules appear, the lead is pure. 
If a white crust forms on the stick it is not 
pure and will not withstand time and 
weather.—Alston Wolfgram, Viroqua Sign 
Service, Viroqua, Wis. 


SIGNS of the Times 


Housings 
PORCELAIN PRODUCTS, INC., Findlay, Ohio. 
Insulators 
PORCELAIN PRODUCTS, INC., Findlay, Ohio. 


Iron and Steel Sheets 

THE AMERICAN ROLLING MILLI CO., Middle- 
town, Ohio. 

Japan 

Commonwealth Varnish Co., 4124-34 Parker Ave., 
Chicago, III. : 

Lacquer Paints 

R. N. NASON & CO., 151 Potrero Ave., San Fran- 
cisco, Calif. 

Lamps (Sign) 

GENERAL ELECTRIC CO., Nela Park, Cleveland. 

Letter Patterns 


Straley Sign System, 13% West Main St., 
field, Ohio. 


Lettering Keys 

Consolidated Sign Letter Co., 69-C W. Van Buren 
St., Chicago, III. 

Lettering Pens 


ESTERBROOK PEN CO., Camden, N. J. 
C. HOWARD HUNT PEN CO., Camden, N. J 


Letters (Brass & Bronze) 


United States Bronze Sign Co., 476 Broadway, New 
York City. 


Letters (Celluloid) 

The Acme Changeable Sign Co., 214 E. 37th St., 
New York City. 

A. C. Davenport & Son, Inc., 311 N. Desplaines 
St., Chicago, Il. 

The ’Emeloid Company, Inc., 287-291 Laurel Ave., 
Arlington, N. J. 


Letters (Chrome Face) 

Jones Superior Machine Co., 1258 W. North Ave., 
Chicago, IIl. 

Letters (Cork) 


Felt Letter Studios, 538 S. Wells St., Chicago, III. 


MODERN DIE-CUT DISPLAY LETTERS 
PERFECTLY CUT OF 
CORK... FELT... OR... GUMMED PAPER 


6 Desirable Styles—18 Sizes—in Many Colors. 
Stencil Board Letter Patterns. 
Felt Letter Show Card Kits. 

Write for Descriptive Circulars 


FELT LETTER STUDIOS, Mfrs. 


538 S. Wells St. Chica Ill. 


Letters (Opal Glass) 


Chicago Glass Novelty Corp., Marion, Ind. 


Spring- 


RAISED GLASS 
LETTERS 


“VERIWHITE” OPAL 


Colored opal, sizes 3” to 24” 


Gold Glass Window Letters 


Ask about our neon combina- 
tion Gold Reflecting Letter. 


Che Chiragn Glass Novelty Cory. 
MARION, IND. 
1900—1934 


Falk Glass Products Co., 115-117 W. 23rd St., 
York City. 


RAISED GLASS 
« « LETTERS » » 


ALL STYLES - - - ALL SIZES 


New 


OPAL and COLORED 


Write for Price List 


FALK GLASS PRODUCTS CO. 


115-117 W. 23rd St. New York City 


Wissmach Raised Glass Co., Inc., Brett Litho Bldg., 
Long Island City, N. Y 


WISSMACH’S 
RAISED GLASS LETTERS 


Sharpness and Uniformity of our 
Moulding Insure Best Fitting 


WISSMACH 


RAISED GLASS CO., Inc. 
LONG ISLAND CITY, NEW YORK 


Letters (Cut-out) 

A. & B. Wood Letter Co., 12511 Euclid Ave., Cleve- 
land, Ohio. 

The Redikut Letter Co., 524 S. Spring St., Los 
Angeles, Calif, 


Letters (Window) 


Consolidated Sign Letter Co., 69-C W. Van Buren 
St., Chicago, III. 


WINDOW LETTERS 


Made from GENUINE GOLD LEAF 
Mounted on Tin Foil 

The most artistic ever produced—look more like 
hand gold wor 

than any other 
letter—never tar- 

nish — last for 

years. Script Signs 

Our Specialty. 


Made to Order 


Free Samples and Literature 
CONSOLIDATED SIGN LETTER CO. 
69-C W. Van Buren St. Chicago 


Metallic Letter Co., 429 N. Clark St., Chicago. 


AGENTS 33° 


PROFIT 
GENUINE GOLD LEAF LETTERS 
s™ guaranteed to never tarnish. Anyone can — 
put them on stores and office windows. 
S normous demand, large — Paul Clark 
him says: Smallest day $28.75. Reel made 
Ce $920 in two months. Write “today for free 
sample and liberal offer to general agents. 
METALLIC LETTER CO., 429 N. Clark, CHICAGO 


Radiant Letter Co., 92 Greene St., New York. 


SMALL ELECTRIC SIGNS 


Directional Signs with Raised Moulded 
Glass Letters 
SANDBLASTED SIGNS 
We also make signs in quantity at attrac- 
tive prices. Write us. 
RADIANT LETTER OO., Inc. 
Mfrs. of the Radiant Concave Letter 
92 GREENE ST. NEW YORK CITY 


Ralco Supply Co., 1084 Washington St., 


Boston. 


Ready-Made Window Letter & Foil Co., 2410 Maple 
Ave., Los Angeles, Calif. 


Letters (Wood) 


A. & B. Wood Letter Co., 12511 Euclid Ave., Cleve- 
land, Ohio. 


A. & B. Wood Letter Co. 


MANUFACTURERS OF 
Wood Letters, Cut-outs, Display 
Letters, Plywood Letters 


Send Sketch for Estimates, etc. 
12511 EUCLID AVE. CLEVELAND, OHIO 


Manhattan Wood Letter Co., 151 nihistte 18th St., 
York City. 


New 


New York Wood Letter Co., 91-93 Mercer St., New 
York City. 
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Spanjer Bros., Inc., Newark, N. J., and 1160 Chat- 
ham Court, Chicago, III]. 


WwooD LETTERS 


For Sign and Display Purposes 


SIGN BACKGROUNDS 


Of all materials—Let us assist you. 


SPANJER BROS. 


1160 Chatham Ct. 267 Mt. Pleasant Ave. 
Chicago, Ill. Newark, N. J. 


Manufacturers Agent 
Owen M. Conrad, P. O. Box 1971, Atlanta, Ga. 


Marquee Letters 
Mat B oa Co., 761 Mather St., 


Mat B 


carekan  CARDMOARD CO., 666 Washington 
Blvd., Chicago. 


NATIONAL CARD, MAT & BOARD CO., 4318-36 
Carroll Ave., Chicago, Ill. 

Material for Signs 

THE SUPERIOR SHEET STEEL CO., Canton, 0. 


Memorial Tablets and Signs 


Art In Bronze Co., 1621 E. 41st St., 
Ohio. 

The Turner Brass Works, Sycamore, III. 

United States Bronze Sign Co., 476 Broadway, 
New York City. 


Metallics 

Sheffield Bronze Powder & Stencil Co., 
Woodhill Rd., Cleveland, Ohio. 

Monogram Letters 


American Monogram Co., Dept. 50, East Orange, N. J. 
Rales Supply Co., 1084 Washington St., Boston. 


Motion Display Units 
Francis-Lincoln Co., 222 Market St., Newark, N. J. 


Motors (For Sign Display 


Mechanisms ) 


Gregory Motors, 59 E. 34th St., New York City. 
Signal Electric Mfg. Co., Menominee, Mich. 


Mouldings (Chrome) 


The Prichard Co., 303 4th Ave., New York City. 


Mouldings (Metal Covered Wood) 


John J. Briody, 5 Union Square, New York City. 
Mould Supplies Co., 1133 Broadway, New York. 


Mouldings (Zinc and Copper) 

Miller & Doing, Inc., 59 “a St., Brooklyn, N. Y. 

Neon Clips 

FAHNESTOCK a date CO., 46-44 1lith St., 
Long Island City, N. Y. 

S. A. Gaede, 542 N. Hobart Blvd., Los Angeles. 

a. <P McMahan, 1355 Newport Ave., Long Beach, 
all 

NEON ACCESSORIES MFG. & IMPORT CO., 
2901-7 S. Main St., Los Angeles, Calif. 


Neon Gases 
Air Reduction Sales Co., 60 E. 42nd St., New York. 


Neon-Illuminated Clocks 


GLO-DIAL CLOCK CORP., 1864 W. Washington 
Blivd., Los Angeles, Calif. 


Neon Tube Letters 


Ansco Laboratories, 1375 W. Jefferson Blvd., Los 
Angeles, Calif. 

Beacon Neon Sign Co., 110 Anita Ave., Daytona 
Beach, Fla. 

Davis Neon. 14th & Howard St., Harrisburg, Pa. 

MILWAUKEE NEON SIGN CO., 722 E. Lakeview 
Ave., Milwaukee, Wis. 

7 Glo-Sign Mfg. Co., 


ee ‘Sign Mfg. Co., 2120 Broadway, Kansas City, 
Missouri. 
Neon Sign Supply, 2020 W. Walnut St., Milwaukee. 


Neon Tube Sign Equipment 


American Electrical Sales Co.,., 63-67 E. 8th St., 
New York City. f 

American Gas Furnace Co., Spring and Lafayette 
Sts., Elizabeth, N. J. 


Chicago, IIl. 


Cleveland, 


Inc., 3002 


601 Banks Ave., Superior, 


BURNERS 


of All Kinds 


For Glass 


Working 


American Gas Furnace Co., 
Elizabeth, N. J. 


og rae eg Sign Co., 110 Anita Ave., Daytona 

eac 

CHICAGO ELECTRODE LABORATORIES, St. 
Charles, Il. 

CHICAGO VACUUM EQUIPMENT CO., 1120 N. 
Ashland Ave., Chicago, Ill. 

H. F. Coors Co., Inglewood, Calif. 

Davis Neon, 14th & Howard St., Harrisburg, Pa. 
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ee: Mfg. Co., 23 E. 5th St., Oklahoma 
ity, 
gy y sees CORP., 538 39th St., Union 
ty, N. 
Eisler Engineering Co., Inc., 750 South 13th St., 
Newark, N. 
En oni yg, Mae Glass Laboratories, Inc., 32 Green St., 
ewark, 
N. Glantz & a 289 Bowery, New York City. 
Kahle ao Corp., 300 Manhattan Ave., 
Union City, N. J. 
Knox Porcelain Corp... Knoxville, Tenn. 
NEON ACCESSORIES MFG. & IMPORT CO., 
2901-7 S. Main St., Los Angeles, Calif. seis 
ila- 


Neon Electric Supply Co., 402 Cherry St., 
delphia, Pa. 

Noe Glo-Sign Mfg. Co., 601 Banks Ave., Superior, 

Neon Mfrs. Supply Co., 3822 N. Kedzie Ave., Chi- 
cago, Ill. 

Neon Sign Supply, 2020 W. Walnut St., Milwaukee. 

P & M Electric Co., Galesburg, IIl. 

Red Arrow Electric Corp., 100 Coit St., 
New Jersey. 

TUBE LIGHT ENGINEERING CO., 427 W. 42nd 


St.,. New York City. 
Alfred Weber, 5 Union Square, New York City. 
Neon Sign Supplies 
Owen M. Conrad, P. O. Box 1971, Atlanta, Ga. 
Neon Tube Signs 
The Artkraft Sign Co., Lima, Ohio. 
MILWAUKEE NEON SIGN CO., 722 E. Lakeview 
Ave., Milwaukee, Wis. 
P & M Electric Co., Galesburg, III. 
Neon Tube Supports 


A. H. Forgar & Co., 2414 E. 58th St., Los Angeles. 
S. A. Gaede, 542 N. Hobart Blvd., Los Angeles. 
X, yasmin. 1355 Newport Ave., Long Beach, 
alif. 
NEON ACCESSORIES MFG. & IMPORT CO., 
2901-7 S. Main St., Los Angeles, Calif. 


Opal Glass Letters 
SOLUE CORPORATION, Kokomo, Ind. 
Ornaments for Signs 


Irvington, 


Friedley-Voshardt Co., 761 Mather St., 
Miller & Doing, Inc.,. 59 York St., 


Brooklyn, N. Y 


Send for Catalog of Metal Ornaments 
Miller & Doing, Inc. 3,,,x27% 3°" 


Brookl 
Outdoor Posters 
THOMSON SYMON CO., Terre Haute, Ind. 
Paints and Varnishes 
BROWN-LINDSAY PAINT CO., 1420-44 Center St., 


Chicago, Ill. 

DOLPHIN PAINT & VARNISH CO., Toledo, O. 

Frazer Paint Co., 2475 Hubbard, Detroit, Mich. 

CHAS. H. HOWELL & CO., 212-220 Race St., Phila- 
delphia, P 


R. N. NASON & CO., 151 Potrero Ave., San Fran- 


cisco, Calif. 
F. O. Pierce Co., 26-42 Tiffany Place, Brooklyn. 
135th St., New 


T. J. RONAN CO., INC., 749 E. 
York City. 

SHERWIN-WILLIAMS CO., Dept. 625, Cleveland. 

Paint Spraying Equipment 

W. R. Brown Co., 2014 Major Ave., Chicago, IIl. 


PAASCHE AIRBRUSH CO., 1907 Diversey Pky., 
Chicago. 


Papers for Signs 


are RY Bienfang, 220 W. 19th St., New York 


CHAPTRO CO., 30 N. LaSalle St., Chicago, Ill. 
Porcelain Enamel 


Ingram-Richardson Mfg. Co., Beaver Falls, Pa. 


ING-RICH 


VITREOUS PORCELAIN ENAMEL 
The Modern Material 
for the Modern Store Front 


Durable...Colorful... 
Adaptable to any type 
of outdoor display... 
Write for booklet. 


INGRAM-RICHARDSON MANUFACTURING CO. 
BEAVER FALLS, PA. 


Chicago, III.- 


deaths 


Oliver D. Ziegler. 


About twenty years ago, Oliver D. Ziegler, 
president of the Reynolds Electric Company, 
Chicago, was standing at a street corner 
with H. C. Menefee, publisher of SIGNS 


of the Times. A taxicab swished by. 

“I’d hate to be hit by one of those things,” 
Ziegler said. 

On: January 24, Ziegler was crossing the 
street at Madison and Sacramento avenues, 
Chicago, when he was struck by a taxicab. 
His skull was fractured and he died in- 
stantly. Because the streets were icy he 
was stopping temporarily at the Alcazar 
hotel, at the corner where he was killed, 
instead of making a daily trip to his home 
in Wheaton, Ill. Burial was at Santa 
Monica, Calif. 

He returned on January 14 from his an- 
nual trip to the west coast, where at Santa 
Monica he spent several weeks with his 
father and mother, and his wife and 5-year- 
old daughter. The latter two had gone to 
California in September. 

Ziegler succeeded his father, C. F. Ziegler, 
as president of the Reynolds Electric Com- 
pany many years ago and was well known 
in the electrical advertising industry. He 
supported all movements for the improve- 
ment of the industry, and products of his 
company were responsible for many devel- 
opments that have provided motion and color 
in electrical advertising. 

He is survived by his parents, his widow, 
and daughter, Olive. He was a member of 
the Illinois Athletic Club, Westward-Ho 
Golf Club, and Medinah Temple and various 
other Masonic bodies. He was a constant 
supporter of the Associated Sign Contrac- 
tors of North America as a member of the 
sustaining membership division, and he was 
identified with every other national trade 
organization in the industry. He was also 
a staunch supporter of the electrical adver- 
tising division of the Society for Electrical 
Development. 

The Reynolds Electric Company has re- 
cently been controlled by Ziegler and Wil- 
liam L. Laib, vice-president. Laib will con- 
tinue the management of the business. No 
immediate changes will be made. 


George Shelley. 


George Shelley, 63, pioneer sign artist of 
Boston, died on January 20. For more than 
thirty years he was with the sign department 
of the R. H. White Company, Boston. About 
three years ago he left the White concern, 
and with his son, Harold K. Shelley, es- 
tablished The Signwrite Company at 21 
Bromfield street, Boston. The son will con- 
tinue to operate the business. 


Adolph C. Stahlbrodt. 

Adolph C. Stahlbrodt, 67, president at the 
Rochester Poster Advertising Company, 
Rochester, N. Y., died at his home in Roch- 
ester on January 30, after a lingering illness. 
He was a brother of Edward A. Stahlbrodt, 
Sr., first president of the Outdoor Advertis- 
ing Association of America. 

Adolf Stahlbrodt was prominent in poli- 
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tics and spent most of his business career 
in the Rochester Poster Advertising Com- 
pany. He was a prominent Mason and was 
a life member of Yonnondio Lodge, F. & 
A. M., Monroe Commandery, Knights 
Templar, Hamilton Chapter, R. A. M., Da- 
mascus Temple, Rochester Consistory, and 
the Jesters. He was also a member of 
Rochester Lodge of Elks and the Chamber 
of Commerce. 

He is survived by his widow, a son, Carl, 
and a brother, Henry F. Stahlbrodt. 

The company is continuing under the 
management of Edward S. and John A. 
Stahlbrodt, sons of the late Ed. A. Stahl- 
brodt, Jr. They have been closely connected 
with the business for several years. 


John Kelley. 

John Kelley, 83, died on February 14 at 
the home of his son, E. Thomas Kelley, 
editor of SIGNS of the Times, Cincinnati. 
Burial was in Minneapolis, the family home. 
A daughter, Mrs. Fred P. Humphrey, Pasa- 
dena, and another son, Wesley J. Kelley, 
Minneapolis, and six grandchildren also 
survive. He was born in Winterport, Me., 
in 1851 and went to Minneapolis in 1872 
where he was first engaged in the lumbering 
business and later with Libbey & Libby, 
building contractors, with whom he re- 
mained for fifty-four years until failing 
health required retirement. After the death 
of his wife in 1926 he lived with his sons 
and daughter. He was in Cincinnati since 


1933. 


William J. Wenzelberg. 

William J. Wenzelberg, 63, president, 
United Brush Manufactories, New York, 
died of a stroke of apoplexy on February 
15. He was connected with the company 
for about forty years, having begun as a 
salesman. He was president for five years 
and a director for more than fifteen. He is 
survived by his widow, Mrs. Gladys Walker 
Wenzelberg. He was a member of Bedford 
Lodge, F. and A. M., and Kismet Shrine. 
Burial was in Lutheran cemetary, Brooklyn. 


Mrs. Louis Ingram. 

Mrs. Louis Ingram, wife of Louis Ingram, 
president and general manager of the In- 
gram-Richardson Manufacturing Company, 
Beaver Falls, Pa., died suddenly on Janu- 
ary 16, following a stroke suffered that after- 
noon while shopping. 


1934 RETAIL SALES UP 

Retail sales for the United States are es- 
timated at $28,548,000,000 for 1934 as com- 
pared with $25,037,000,000 for 1933, an in- 
crease of 14 per cent, according to a state- 
ment made public on February 20, by C. T. 
Murchison, director, bureau of foreign and 
domestic commerce, department of com- 
merce, based upon estimates prepared by Nel- 
son A. Miller, chief, retail trade section, 
marketing research division of the bureau. 

Based upon the most reliable current avail- 
able statistics, constructed trade by trade 
to arrive at a United States total, each kind 
of business substantially increased its sales 
in 1934 over 1933, While the general trend 
of retail sales in 1934 was upward, the rate 
of increase varied greatly among the differ- 
ent trades, it was stated. 
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Porcelain Metals, | Inc., 58 Sedgwick St., Brooklyn. 


Pens (Lette 
ESTERBROOK PEN CO., Camden, N. J. 
C. HOWARD HUNT PEN CO., Camden, N. J. 


Porcelain Enameled Glass 


GILL GLASS & FIXTURE CO., Amber & Tioga 
Sts., Philadelphia, Pa. 


Porcelains (Electrical) 

H. F. Coors Co., Inglewood, Calif. 
Knox Porcelain Corp., Knoxville, Tenn. 
KOLUX CORPORATION, Kokomo, Ind. 


Porcelain Insulators (Housings, Bush- 


ings, etc. ) 
The Universal Clay Products Co., Sandusky, Ohio. 


Poster Advertising 
THE R. C. MAXWELL CO., Trenton, N. J. 


Poster Board (Colored) 
THE UPSON CO., Lockport, N. Y. 


Posters (Outdoor) 
THOMSON SYMON CO., Terre Haute, Ind. 


Poster Colors 
Ace Color Corporation, 350 W. 31st St., New York 


City. 
THE AMERICAN CRAYON CoO., Sandusky, Ohio. 
Berwick Studios, 506 S. Wabash Ave., Chicago, Il. 
a la BRADLEY CO., 74 Park St., Springfield, 
ass. 
DEVOE & RAYNOLDS CO., INC., 1 West 47th St., 
New York City. 
RUXTON PRODUCTS, INC., 40 New St., Cin- 
cinnati, Ohio. 


Poster Heads : 
Rapid Motif Displays, 272 Genesee St., Utica, N. Y. 


Projectors 
THE BRISCHOGRAPH CO., 92 E. Lakeview Ave., 
Columbus, Ohio. 


Punches, Shears (Hand Power) 


Whitney Metal Tool Co., 110-114 Forbes St., Rock- 
ford, Ill. 


Quantity Signs 
Quincy Vitreous Enamel Co., 
Quincy, IIl. 


Reflector Buttons 


PEERLESS MFG. CORP., 1400 W. Ormsby, Louis- 
ville, Ky. 


Reflectors (Poster, Bulletin, Wall) 


ag Sg ELECTRIC MFG. CO., Des Plaines, 

nois. 

ao ace MFG. CO., 28 S. Peoria St., Chi- 
cago, Ill. 

REYNOLDS ELECTRIC CO., 2620 W. Congress 
St., Chicago, IIl. 


Rotary Converters 
THE LELAND ELECTRIC CO., 1501 Webster St., 
Dayton, Ohio. 


Rotary Converters (Rebuilt) 
New York Transformer Exchange, 142 W. 18th St., 
New York City. 


Sand-Blast Equipment 
Dawson-Macdonald Co., Inc., 178 Purchase St., Bos- 
ton, Mass. 


514-20 S. 5th St., 


Schools (Advertising ) 


Page-Davis School of Advertising, 3601 Michigan 
Ave., Chicago, III. 


Schools (Sign Painting and Lettering) 
The St. Louis School of Lettering, 3627 Finney Ave., 
St. Louis, Mo. 


Screen Process Colors 
Abeles-Lewit Co., Inc., 250 W. 54th St., New York. 


Send Your Letterhead 


FOR VALUABLE BOOKLET ON OK-AL 
LATEST PROCESS MATERIALS 


ABELES-LEWIT Co. inc 


250 West 54th St. New York City 


Brown-Lindsay Paint Co., 1420 Center St., Chicago. 

DOLPHIN PAINT & VARNISH CO., Toledo, O. 

Frazer Paint Co., 2475 Hubbard, Detroit, Mich. 

R. Kay Co., 18 W. 3lst St., New York City. 

RUXTON PRODUCTS, INC., 430 New St., Cin- 
cinnati, Ohio. 


Screen Process Method 

Tru-Art Company, 811 N. 19th St., Philadelphia, Pa. 
Service for Sign Shops 

Enkeboll Art Co., 5313-17 N. 27th St., Omaha, Neb. 
Sheet Metal for Signs 


THE AMERICAN ROLLING MILL CO., Middle- 
town, Ohio. 


THE SUPERIOR SHEET STEEL CO., Canton, 0. 
Shells (Electrode) 


Swedish Iron & Steel Corporation, 17 Battery Pl., 
New York City. 


Show Card Outfits 


Showcarder, Inc., 2300 University Ave., St. Paul, 
Minnesota. 


Showcard Board 


Sign-Art Cardboard Products, 
New York City. 


Sidewalk Stand Frames 


—o Forging Co., 38 S. Dearborn St., Chicago, 


719 Eighth Ave., 


Sign Boards 

Manhattan Wood Letter Co., 151 West 18th St., New 
York City. 

New York Wood Letter Co., 91-93 Mercer St., New 
York City. 

Spanjer Bros., Inc., Newark, N. J., and 1160 Chat- 
ham Court, Chicago, Ill. 


Sign Designs 
Sign Design Service, 221 S. E. 4th St., Evansville, 
Indiana. 


Sign Faces (Punched) 
Metal Workers of Essco, 111 Harrison St., Peoria, 
Illinois. 


Sign Painters’ Poster Paper 
CHAPTRO CO., 30 N. LaSalle St., Chicago, Ill. 


Sign Painters’ Supplies 

Becker Sign Supply Co., 314 N. Eutaw St., Baltimore. 
Irving Berlin & Co., 309 W. 44th St., New York City. 
Dick Blick Co., Galesburg, Ill. 

The Conlin Co., 62 Elm St., Bridgeport, Conn. 
BERT L. DAILY, Inc., 126-130 E. Third St., Day- 


ton, Ohio. 5 
Evans Bros., 719 8th Ave., New York City. 
Arthur F. Hoerauf & Co., 525 Woodward Ave., 


Detroit, Mich. : 
S. D. Jacobs Co., 749 Sixth Ave., New York City. 


s.D. JACOBS CO. 


1749 6th Ave. (Near 25th) New York City 
IGN PAINTERS’ SUPPLIE 
ILK SCREEN SPECIALTIE 


Expert Silk Screen Men to Help You Solve 
Your Problems 


Brown-Lindsay Process Paints 


Lewis Supply Co., 153 Stimson Ave., Detroit, Mich. 


. L. McLogan, 1106 S. Main St., Los Angeles. 


oseph Mayer & Co., 25 E. 14th St., New York City. 


JOSEPH MAYER & CO. 
Artist & Sign Writers’ Materials 


Sole Agents for 
THE INTERNATIONAL CUTAWL 
THE MAYCO REFLECTOR 


25 E. 14th St., New York City 


A. & B. SMITH CO., 633 Smithfield St., Pittsburgh. | 
Wade Instrument Co., 2274 Brooklyn Station, Cleve- 


land, Ohio. 
GEO. E. WATSON Co., 164 W. Lake St., Chicago. 
Sign Punching Service 
Metal Workers of Essco, 111 Harrison St., Peoria, 
Illinois. 
Signs (Auto Hood) 
THE EASTMAN CO., 258 S. Church St., Rockford, 


Ill. 
Signs (Indoor Electric) 
Viking Products Corporation, 330 W. 42nd St., New 
York City. 
Signs (Enameled) 
Ingram-Richardson Mfg. Co., Beaver Falls, Pa. 
Porcelain Metals, Inc., 58 Sedgwick St., Brooklyn. 
Quincy Vitreous Enamel Co., 514-20 S. Sth St., 


Quincy, II]. 

Silk for Process Work ; 

Colonial Process Supply Corp., 126 W. 23rd St., New 
York City. 

B. F. Drakenfeld Co., Inc., 49 Park Place, New 
York City. 


SILK BOLTING CLOTH 


BRONZE POWDERS---METAL LEAF 


B. F. DRAKENFELD & CO., Inc. 
49 Park Place New York City 
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Adolphe Hurst & Co., Inc., 332 W. 42nd St., New 


York City. 


STENCIL SILK 


FINEST QUALITY—COMPLETE STOCK 


ADOLPHE HURST & CO., INC. 


332 W. 42nd St. New York, N. Y. 


— PRODUCTS, INC., 73 Murray St., New 
ork. 


RESSILK 


The Old Reliable Stencil Silk 
KRESSILK JR. 


A lightweight silk of heavyweight value 


Both of these are Standard 
Full Mesh-Count Stencil Silk. 


ORGANDY & PROFILM 
KRESSILK PRODUCTS, INC. 


MURRAY ST. NEW YORK CITY 


Joseph ca & Co., 25 E. Fourteenth St., New 
York 


Naz-Dar C 4014-22 N. Rockwell St., Chicago. 


NAZ-DAR 


We manufacture a complete line of all 
Paints, Equipment and Supplies used 
for printing with the Silk Screen 
Process. 


Dealers in Principal Cities 
Write for Catalog and Color Card 


Naz-Dar Company 
4014-22 N. Rockwell St. Chicago, U. S. A. 


Noye Co., Buffalo, N. Y. 


3 Grades of Stencil Silk 


Hon- 


285 Washington St., 


covering all screen process requirements. 


est Goods and Honest Values without Ballyhoo. 
TIZIAN SCREEN PROCESS PAINTS 


NOYE CO., 285 Washington St., Buffalo, N.Y. 


SILK gal SUPPLIES, INC., 
Brooklyn, N. Y. 


Signs (Transparent) 
Lowy, 8 W. Broadway, New York City. 


Signs (Glass) 


E., Palmer, Wooster, Ohio. 


Special Porcelains (to Specification ) 
The Universal Clay Products Co., Sandusky, Ohio. 
Spray Guns 


The Wold Air Brush Mfg. Co., 2173 N. California 
Ave., Chicago. 


Standards (Steel) for Quantity Signs 
Midwest Forging Co., 38 S. Dearborn St., 


Staplers 
A. L. Hansen Mfg. 
Chicago, IIl. 


Stencil Process Supplies 


Abeles-Lewit Co., Inc., 250 W. 54th St., New York. 
Atlas Specialty Mfg. Co., 3257 Shields Ave., Chi- 


cago, I[Il. 
Colonial Process Supply Corp., 126 W. 23rd St., 
D. Jacobs Co., 749 6th Ave., New York City. 


1 Hansen PIL, 


Chicago. 


Co., 5039 Ravenswood Ave., 


New York City 
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R. Kay Co., 18 W. 3lst St., New York City. 

J. L. McLogan, 1106 S. Main St., Los Angeles, Calif. 

Naz-Dar Co., 4014-22 N. Rockwell St., Chicago. 

SILK SCREEN SUPPLIES, INC., 1 Hansen Place, 
Brooklyn, N. Y 


Supplies for Sandblasting 
Dawson-Macdonald Co., Inc., 178 Purchase St., 
ton, Mass. 


Tackers 


A. L. Hansen Mfg. Co., 5039 Ravenswood Ave., 
Chicago, III. 


Thermometers (Giant) 


TAYLOR INSTRUMENT COMPANIES, Rochester, 
New York. 


Time Switches 


Automatic Electric Mfg. Co., Mankato, Minn. 

GENERAL ELECTRIC CO., Schenectady, N. Y. 

SANGAMO ELECTRIC CO., 1022 Converse Ave., 
Springfield, Ill. 

Walser Automatic Timer Co., Chrysler Bldg., New 
York City. 


Bos- 


TIME 
WITCH 


AN EXCEPTIONAL PRODUCT 
AT AN EXCEPTIONAL PRICE 


New Price Adopted by leading buyers. 


Walser Automatic Timer Co. 
Chrysler Building New York City 


UTILITY s 
$20.00 


Tire Covers 

Atlas Specialty Mfg. Co., 3257 Shields Ave., Chi- 
cago, III. 

Cluff Fabric Products, Inc., 655 W. 55th St., New 
York City. 


MOVING BILLBOARDS 


TIRE COVERS FA221c AND 


: FIBRE BOARD 

Plain (Ready to Letter) and Lettered. 

In Stock in Black Fabric and Black 

and ALL COLORS of Fibre Board. 
Send For Prices 


CLUFF FABRIC PRODUCTS, INC. 
655 West 55th St. New York City 


Transfer Letters 
American Monogram Co., Dept. 50, East Orange, N. J. 


Ralco Supply Co., 1084 Washington St., 


Transformers 


THE ACME ELECTRIC & MFG. CO., 1441 Hamil- 
ton Ave., Cleveland, Ohio. 

The France Mfg. Co., 10321-35 Berea Rd., Cleve- 
land, Ohio. 

GENERAL ELECTRIC CO., Schenectady, N. Y. 

JEFFERSON ELECTRIC 'CO., Bellwood, [Iil. 
(Suburb of Chicago). 

Red Seagiceg Corp., 100 Coit St., 
New Jers 

REYNOLDS BLECTRIC CO., 2620 W. Congress St., 

ca 
—o ELECTRIC CO., 2525 Clybourne Ave., Chi- 


THORD ARSON ELECTRIC MFG. CO., 500 West 
Huron St., Chicago, Ill. 


Transformers (Rebuilt) 


New York Transformer Exchange, 142 West 18th 
St., New York City. 


NEON TRANSFORMERS 


All Standard Makes. 12,000 to 15,000 Volts. 
Rebuilt. Guaranteed for one year. 
WANTED AT ONCE—USED AND 
BURNED OUT TRANSFORMERS 

For Information and Terms Write to 


New YorkTransformer Exchange 
142 West 18th Street New York City 
Tel. WAtkins 9-1781 


Boston. 


Irvington, 


Transparent Signs 
Lowy, 8 W. Broadway, New York City. 


Vacuum Pumps 


Kahle Engineering Corp., 300 Manhattan Ave., 
Union City, N. J. 

Valances 

S. T. Malz, 11 E. 14th St., New York City. 

Varnish 


Commonwealth Varnish Co., 4124-34 Parker Ave., 
Chicago, II11. 


materials 


equipment 
SR RI DERE 


Developments, New Products. 

@ Hastings & Co., Philadelphia, has an- 
nounced a new American-made light-weight 
silver leaf. The new product is cut to stand- 
ard size, it is said to be 33 per cent thinner 
than regular silver leaf, and it is packed in 
a “heavy” book of a weight that the sign 
artist is accustomed to handling. 

@ General Electric developments: (1) A new 
luminous-tube transformer in 12,000- and 
15,000-volt ratings, embodying design fea- 
tures said to save space, lower installation 
cost, and increase operating safety; (2) a 
base and cap for use with the new “Lumi- 
line” lamp. 

qj. T. Baker Chemical Company has de- 
veloped an electron-emitting chemical for 
coating luminous-tube electrodes. 


Moves, Changes, Expansions. 

@ The Upson Company, Lockport, N. Y., 
has advanced Harry R. Sheed from the 
position of assistant director of sales to that 
of director of sales in charge of domestic 
sales throughout the country. 

@ The firm of Sebastian Bienfang, art papers, 
has moved from West Eighteenth street to 
220 West Nineteenth street, New York, 
where facilities have been increased for 
supplying specialty papers to sign and art 
supply dealers. 


Representatives, Distributors. 

@ The American Rolling Mill Company has 
announced additions to its distributor or- 
ganization, as follows: York Corrugating 
Company, 112 Spring street, Paterson, N. J.; 
Warren F. Hoye, Inc., Springfield, Mass.; 
Central Steel & Wire Company, Chicago; 
Egleston Brothers Company, Long Island 
ay MY. 


Catalogs, Literature. 

@ 151. “A Guide to Profit Through Paint” 
is a thirty-four-page booklet being dis- 
tributed by Sherwin-Williams to show how 
use of paint pays in industry. It describes 
Sherwin-Williams paints and their uses, and 
it has an eight-page section devoted to the 
use of color in industrial design. 

@ 152. John J. Briody has issued a bulletin 
describing his decorative chrome metal-cov- 
ered wood moldings. 

@ 153. Paasche Airbrush Company has re- 
leased its eight-page illustrated bulletin No. 


i 
. 
‘ 
a 
5 
5 
5 
5 
‘ 
‘ 
‘ 
s 
s 
‘ 
‘ 
s 
s 
8 
‘ 
‘ 
1 
‘ 
‘ 
3 
4 
. 
5 
‘ 
5 
5 
. 
5 
r 
r 
5 
5 
‘ 
r 
a 
5 
: 
5 
‘ 
* 
‘ 
+ 
. 
s 


REQUEST FOR LITERATURE 
Use this coupon to obtain the literature de- 


scribed here. Indicate item number, fill in 
name and address, and send coupon to Readers’ 
Service, SIGNS of the Times, P. O. Box 771, 
Cincinnati, Ohio. 

via bck 0 ai 8 N's ale cart newb dh, WAIN ete ek aa 
Mamie fe i. oc A 
COBAOATY «5.00 03 icc00 sca mene be eke cules oer 


Street Address... 05 ceoTe cc ce 


City and State. ..2...0..........5).0 0) a 


MARCHE. 


1935 


ad 


TUBE-FOOTAGE CALCULATOR 


SRR REGS 


Jefferson Electric Company’s 
pocket tube-footage calculator 


vest- 
that 
gives various secondary voltages at a 
glance. 


A1-35, cataloging air brushes, and air-finish- 
ing and air-painting units. 

@ 154. Luminous-tube sign hardware and 
accessories are listed in the sixteen-page 
“complete supply service” catalog of the 
Chicago Vacuum Equipment Company. 


@ 155. Tube Light Engineering Company 
has issued its twenty-two-page catalog of 
luminous-tube sign supplies listing “Tube- 
light” products and accessories. 


@ 156. “Air Brushes for the Particular Art- 
ist” is the name of Thayer & Chandler’s six- 
teen-page illustrated catalog of air brushes, 
spray outfits, compressors, pumps, colors, 
and parts. 


@ 157. The Tennessee Eastman Corporation 
has published an illustrated sixteen-page 
booklet, “Preservation with Eastman No- 
D-K,” to acquaint industry with its creosote 
wood-preserver. 


@ 158. Geo. E. Watson Company has issued 
its eighty-page catalog No. 62 for 1935, of 
supplies for painters, decorators, paper- 
hangers, and industrial finishers. 


Miscellany. 


@ The recent annual sales conference of The 
American Crayon Company was an occasion 
of special note, since 1935 marks the one- 
hundredth anniversary of the founding of 
the company. The meeting was attended by 
officials, department heads, and sales repre- 
sentatives. At the conclusion of the meet- 
ing, G. E. Parmenter, president and son of 
the company’s founder, was presented with 
a gift in observance of his fifty-seven years 
of service. 


@E. J. Durkin and L. J. Clark of the dis- 
play division of the Hinde & Dauch Paper 
Company, Sandusky, Ohio, demonstrated 
uses of its Flexton, Treton, and Velton pa- 
pers at a meeting of the Greater Cincinnati 
Display Club, held at the Netherland Plaza 
hotel on February 25. The demonstration 
was given in cooperation with the Merchants 
Paper Company, Cincinnati jobbers for 
Hinde & Dauch. 
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NORTHERN STATES MEETING 


One hundred and forty members and guests 
of the Outdoor Advertising Association of 
the Northern States attended the forty-fifth 
annual convention of the association held at 
the Minneapolis branch of the General Out- 
door Advertising Company on February 21 

and 22. The meeting was held in conjunc- 
tion with the meeting of the Women’s Out- 
door Advertising Alliance of Minnesota, and 
was regarded as the largest and most in- 
structive and constructive gathering in the 
history of the Northern States association. 

Members of the association, which in- 

cludes plants in Minnesota, North Dakota, 
and South Dakota, agreed to reconstruct 
their plants and prepare them for audit and 
evaluation by the Traffic Audit Bureau, the 
expense of the audit to be covered by funds 
‘available from the association’s treasury. 
This will place member plants in “The 
‘Standard Circulation Values of Outdoor Ad- 
vertising,” blue-book listing of audited and 
‘accredited outdoor advertising plants. 
- Secretary F. E. Daigneau called the meet- 
‘ing to order, and it was officially opened by 
President Henry F. Baker. Don Daigneau, 
secretary of the Outdoor Advertising Asso- 
ciation of America, and Joe Benge of Out- 
door Advertising Incorporated, and Frank 
Uhler of the National Outdoor Advertising 
Bureau each addressed the convention on 
subjects relating to mutual interests in out- 
door advertising. Matters pertinent to plant 
operation were discussed by N. J. Reid of 
Rochester, H. J. Sperra of Faribault, and 
F. M. Welch of St. Cloud. 

Charles Gilbert of McCann-Erickson, Inc., 
advertising agency, discussed the Ford Mo- 
tor Company’s advertising. Walter J. Dil- 
lon, district manager of Shell Petroleum 
Corporation, told the advertising policies of 
his company, and Russell D. McCord, presi- 
dent of The McCord Company, Inc., Minne- 
apolis, gave the viewpoint of the advertising 
agency. William Greeley of the Outdoor 
Advertising Association of America pre- 
sented by actual demonstration information 
regarding the evaluation of outdoor adver- 
tising plants in accordance with workings 
of the Traffic Audit Bureau. 

Officers reelected were: President, Henry 
F. Baker, General Outdoor Advertising 
Company, Minneapolis; vice-president, Miles 
K. Lander, Shaw Poster Advertising Com- 
pany, Grand Forks, N. D.; secretary-treas- 
urer, F. E. Daigneau, Austin Poster Adver- 
tising Company, Austin, Minn.; state direc- 
tors, F. M. Welch of Minnesota, F. W. Cook 
of North Dakota, and L. W. Trestor of 
South Dakota. Baker was also reelected 
national director from Minnesota; Herbert 

M. Fish was reelected director from South 
Dakota, and Bernard Hogan is the newly 
elected national director from: North Da- 


kota, succeeding Miles K. Lander. 

In. the Women’s Outdoor Advertising Alli- 
ance of Minnesota, women’s auxiliary of the 
association, Mrs. J. D. Atkinson was re- 
elected president, Mrs. John Kurth was re- 
elected vice-president, and Mrs. H. J. Sperra 
was reelected secretary. 

On the evening of February 21, the mem- 
bership and guests attended a banquet at 
the Dyckman hotel, Minneapolis, where cab- 
aret entertainment was provided by George 
C. Gould, member plant operator, and his 
theatrical family. On February 22, members 
of the Women’s Outdoor Advertising Alli- 
ance, which is affiliated with the Minnesota 
Federation of Women’s Clubs, attended the 
midwinter luncheon meeting of the federa- 
tion, at the Lowry hotel in St. Paul. 


DAMAGES ASSESSED 

Damages of $15,000 were assessed against 
the Foster and Kleiser Company by a jury 
in Federal Judge George Cosgrave’s court, 
Los Angeles, on February 8, in an “anti- 
trust” action brought by the Special Site 
Sign Company, Oakland. Under the provi- 
sions of the federal law, the amount of dam- 
ages is automatically trebled, making the 
actual judgment $45,000. In addition to this 
amount, Judge Cosgrave assessed $15,000 
attorney’s fees against the defendant con- 
cern. Attorneys for Foster and Kleiser an- 
nounced that they would appeal from the 
judgment. The case was on trial for three 
months. 


DEVELOPED NEW ACCOUNTS 


George Ripley, who after four years as 
director and vice-president of Outdoor Ad- 
vertising Incorporated is again managing 
the G. O. A. plant in Atlanta, developed 
many new regional outdoor advertising ac- 
counts while he was with O. A. I. Some of 
the accounts are Merita bread, O Boy bread, 
Pure Oil and Woco Pep, Dixie crystals, 
Ford, 666, Schwobilt clothes, Jax beer, Dixie 
dairies, nitrate industry, Baylor school, Bal- 
lentine Packing Company, S B beer, city of 
Chattanooga, city of St. Petersburg, city of 
Orlando, city of Jacksonville, city of Savan- 
nah, etc. 


FAWCETT CONTEST WINNER 


From among the host of entries in the 
nation-wide drug-store window display con- 
test sponsored by Fawcett women’s group 
of five magazines, Ward’s pharmacy in Buf- 
falo has been awarded first prize by the 
contest judges. Judges were Paul West, 
managing director of the Association of 
National Advertisers; John Russell Ward, 
editor of Drug Store Retailing magazine, 
and Frederick R. Gamble, executive secre- 
tary, American Association of Advertising 


COMING EVENTS 


March 11-16—Tenth annual National 
Sign Week, the industry’s one oppor- 
tunity of the year to participate in a 
unified effort to promote the sale and 
use of more and better advertising 
signs. 

March 11—Meeting of representa- 
tives of sign writers’ locals in Middle 
West, at general offices, Brotherhood 
of Painters, Paperhangers and Decor- 
ators of America, Lafayette, Ind. 

April 11-12—Annual meeting, Amer- 
ican Association of Advertising Agen- 
cies, Greenbrier hotel, White Sulphur 
Springs, W. Va. 

May 23-24—Annual convention, Out- 
door Advertising Association of Mich- 
igan, Bancroft hotel, Saginaw. 

June 9-12—Annual convention, Ad- 
vertising Federation of America, Chi- 
cago. 

A LT AS PCY ST EEE PTE SRL ES EL IY TY EE RE LS 
Agencies. A provision of the contest was 
that each entrant select five products for 
which manufacturers supplied display mate- 
rial, for display with cover reproductions of 
the five Fawcett magazines. A picture of 
the winning display will appear in the April 
SIGNS of the Times. 


UNION MEETING ANNOUNCED 


H. R. Songhurst, business representative 
of union local No. 830, Chicago, has an- 
nounced a meeting of representatives of all 
sign writers’ locals in the Middle West to 
reorganize the sign painters’ conference. 
The meeting will be held on March 11, at 
the general offices of the Brotherhood of 
Painters, Paperhangers, and Decorators of 
America, at Lafayette, Ind. 


COCA-COLA'S NEW A. M. 


S. Price Gilbert, Jr., is advertising man- 
ager of the Coca-Cola Company, Atlanta. 
He succeeded Roy Dorsey, who died in 
January. Gilbert has been with the Coca- 
Cola Company since 1921, and for the last 
several years he has been assistant to the 
advertising manager. Turner Jones, who 
was advertising manager before Dorsey, is 
vice-president in charge of marketing. 


PHILADELPHIA ORDINANCE 


An ordinance passed in Philadelphia per- 


‘mits erection of projecting signs up to two- 


thirds of the width of the sidewalk, not ex- 


ceeding 10 feet. For this privilege the adver- 


tiser pays 5 cents a square foot of sign 
space a year. 


IS ADVERTISING COUNSEL 


James O’Shaughnessy, who resigned re- 
cently as vice-president of Outdoor Adver- 
tising Incorporated, New York, has again 


taken up free-lance work as general adver- 


tising counsel, with office at 17 East Forty- 
second street, New York. 


Don’t fail to promote the sale and use of better advertising signs during 
tenth annual Sign Week, March 11-16, the sign sales event of the year. 
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EMAND for poster art in advertising has grown with 


the increased appreciation of advertisers for what 

posters can do for them in attracting attention. to 
advertising messages and in increasing sales, whether the pos- 
ters be used to advertise theatrical attractions, special events, 
services, or merchandise. 


The field of poster art has opened new outlets for artistic 
talents, and the insistent demand for a practical book dealing 


expressly, completely, and understandingly with the subject, 


prompted the publication of "Poster Art" by Duke Wellington. 


Into this book Mr. Wellington has packed his broad ex- 
perience and unusual talent in a manner that has caused 
genuine enthusiasm:.among readers, for he not only tells HOW 
it is done, but SHOWS graphically by many illustrations just 


_ Written for Poster Artists, Screen 
Process Artists, Sign Writers, Show 
Card Writers, Lobby Display Spe- - 
cialists, Background Artists, Layout 
Men, Commercial. Artists, Sketch 
Artists, Designers, Illustrators, Let- 
terers—a veritable storehouse of 
ideas, information and inspiration 


Nase 
for all those engaged in sign and ~e 
display art—for beginner as well Shae 
as for expert. rene eee 


SIGNS OF THE TIMES (Book Department) 

Cincinnati, Ohio, U. S. A. 

[] Enclosed find $5.00, for which send a copy of Wellington's "POSTER ART” 
postpaid. (In Ohio add 15c for Sales Tax, Total $5.15.) 

[] Enclosed find $7.00, for which send me Wellington's "POSTER ART" postpaid, 
and enter (or extend) my subscription to SIGNS OF THE TIMES for one year. 
(In Ohio add 21c for Sales Tax, Total $7.21; Outside of U.S. A., $8.00.) 
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how to go about it. With the assistance of the photographer, 
the reader is placed right in Mr. Wellington's studio where 
he can observe each operation for himself. 


From the first chapter to the last, it is filled with the kind 
of information that every poster artist has been looking for in 
a text book on this subject. Separate treatment is given to 
each type of poster and all subjects are handled in plain, 
understandable language, written as only a_ thoroughly 
capable and experienced artist in this field could explain 
each procedure. 


"Poster Art" consists of 250 pages, 29 chapters, 150 full- 
page plates, also a complete color chart and eight posters 
reproduced in full color. Priced at $5.00 per copy so that it 
is available to every artist in the field. It belongs in the private 
library of every individual seeking to develop art talent. 
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(SIGNS of the Times employs no Traveling Subscription or Book Agents) 
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